
 

  

Ws9
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DISTANCE EDUCATION 

COMMON FOR M.B.A. (G)/IB/B & F/CS/PM/HM/HRM/ 
T/EM/RM/TM/LM/CM/FM/MM/SM/P & OM/Co-Op Mgt 

DEGREE EXAMINATION, DECEMBER 2019. 

First Semester 

MANAGEMENT PRINCIPLES AND PRACTICES  

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10  2 = 20 marks) 

Answer ALL questions. 

1. Distinguish between management and administration. 

 ÷©»õsø© ©ØÖ® {ºÁõP® ÷ÁÖ£kzxP. 

2. What are the features of an effective vision statement? 

 J¸ |À» öuõø»÷|õUS AÔUøP°ß  ußø©PÒ ¯õøÁ? 

3. What are the factors affecting decision making? 

 wº©õÛzu¼ß PõμoPÒ ¯õøÁ? 

4. List down the step in organizational structuring. 

 {ÖÁÚU Pmhø©zu¼ß £iPÒ ¯õøÁ? 

5. Define authority. 

 AvPõμzvß ÁøμÂ»UPn® u¸P. 
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6. What is job specification? 
 ÷Áø» ÂÁμUSÔ¨¦ GßÓõÀ GßÚ? 

7. What do you mean by extrinsic motivation? 
 öÁÎ¨£øh¯õÚ E¢xuÀ GßÓõÀ GßÚ? 

8. What are the disadvantages of democratic leadership? 
 áÚ|õ¯P uø»ø©°ß SøÓ£õkPÒ ¯õøÁ? 

9. What is budgetory control? 
 ÁμÄ ö\»Ä Pmk¨£õk GßÓõÀ GßÚ? 

10. Mention the principles of TQM. 
 ö©õzu uμ ÷©»õsø©°ß öPõÒøPPøÍ SÔ¨¤kP. 

SECTION B — (5  5 = 25 marks) 

Answer ALL questions. 

11.  (a) Enumerate the scope of management. 

   ÷©»õsø©°ß ö\¯Ø£μ¨¤øÚ ÂÍUSP. 

Or 

 (b) Brief the contribution of Peter F. Drucker towards 
the development of management thought. 

   ÷©»õsø© ]¢uøÚ°ß ÁÍºa]US  

Peter F. Drucker –°ß £[PÎ¨ø£ _¸USP. 

12.  (a) Explain the purpose of planning. 

   vmhªh¼ß ÷|õUPzøu ÂÁ›UP. 

Or 

 (b) What are the steps involved in a rationale decision 
making process? 

   AÔÁõº¢u wº©õÚ® GkUS® ö\¯À•øÓ°ß £iPÒ 

¯õøÁ? 
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13.  (a) Bring out the reasons for line and staff conflicts. 

   Á› ©ØÖ® FÈ¯ºPÒ ÷©õuÀPÐUPõÚ Põμn[PøÍ 

öÁÎ¨£kzx[PÒ. 

Or 

 (b) Explain the process of delegation.  

   AvPõμ J¨£øh¨¤ß ö\¯À•øÓø¯ ÂÍUSP. 

14.  (a) Give a note on William Ouchi’s Theory Z of 
motivation. 

   ÂÀ¼¯® Ouchi–°ß ÷Põm£õk Z £ØÔ J¸ SÔ¨¦ 

ÁøμP. 

Or 

 (b) Point out the weaknesses of the trait theory of 
leadership. 

   uø»ø©zxÁ £s¦UTÖ ÷Põm£õmiß £»ÃÚ[PøÍ 

_miUPõmhÄ®. 

15.  (a) Emphasis the need for coordination. 

   J¸[Qøn¨¤ß ÷uøÁø¯ Á¼²ÖzxP. 

Or 

 (b) Bring out the relevance of values in management. 

   ÷©»õsø©°ß ©v¨¦PÎß öuõhºø£ 

öÁÎ¨£kzxP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the functions of management. 

 ÷©»õsø©°ß ö\¯À£õkPøÍ ÂÍUSP. 

17. Elaborate the different types of organisational plans. 

 £À÷ÁÖ ÁøP¯õÚ {ÖÁÚ vmh[PøÍ Â›Ä£kzxP. 
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18. What is meant by centralisation of authority? Explain its 
advantages and limitations. 

 AvPõμ ø©¯¨£kzxuÀ GßÓõÀ GßÚ? Auß |ßø© 

wø©PøÍ ÂÍUSP. 

19. What is communication? Explain the barriers to effective 
communication. 

 öuõhº¦ GßÓõÀ GßÚ? ]Ó¢u uPÁÀ öuõhº¤¾ÒÍ 

Chº£õkPÒ ¯õøÁ? 

20. Explain the various modern control techniques. 

 |ÃÚ Pmk¨£õmk ²UvPøÍ ÂÁ›. 

  

———————— 
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DISTANCE EDUCATION 

COMMON FOR M.B.A. 
(General)/IB/B&F/CS/PM/HM/HRM/T/EM/RM/TM/LM/CM/FM/ 

MM/SM/P&OM/Co.op.Mgt. DEGREE EXAMINATION, 
DECEMBER 2019. 

First Semester 

ORGANISATIONAL BEHAVIOUR 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10  2 = 20 marks) 

Answer ALL questions. 

1. Define Organisational Behaviour. 

 {ÖÁÚ |hzøu&C»UPn® u¸P. 

2. State the need for study of Organisational Behaviour. 

 {ÖÁÚ |hzøu £ØÔ £i¨£uß AÁ]¯® ¯õx? 

3. What is meant by attitude? 

 ©Ú¨£õ[S GßÓõÀ GßÚ? 

4. What is meant by emotional intelligence? 

 Enºa]§ºÁ©õÚ AÔÄ GßÓõÀ GßÚ? 

5. What is meant by group cohesiveness? 

 SÊ Cø¯Ä GßÓõÀ GßÚ? 

Sub. Code 
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6. State the individual factors contributing to political 
behaviour. 

 Aμ]¯À |hzøuUS ÁÈÁSUS® uÛ¨£mh PõμoPøÍU 

SÔ¨¤kP. 

7. Point out the factors affecting organisational climate. 

 {ÖÁÚ `Çø» £õvUS® PõμoPøÍU TÖP. 

8. What do you mean by non-verbal communication? 

 ÁõºzøuPÍØÓ uPÁÀöuõhº¦ GßÓõÀ GßÚ? 

9. What is meant by organisational dynamics? 

 {ÖÁÚ C¯UPÂ¯À GßÓõÀ GßÚ? 

10. What do you mean by cultural diversity? 

 P»õa\õμ ÷ÁØÖø© Gß£x ¯õx? 

PART B — (5  5 = 25 marks) 

Answer ALL questions. 

11.  (a) Explain the elements of organisational behaviour. 

   {ÖÁÚ |hzøu°ß TÖPøÍ ÂÍUSP. 

Or 

 (b) Discuss the functions of attitudes. 

   ©Ú¨£õ[Qß £oPøÍ ÂÁõv. 

12.  (a) Describe the Big Five Personality factors impacting 
Organisational Behaviour. 

   {ÖÁÚ |hzøuø¯ £õvUS® ö£›¯ I¢x uÛzußø© 

PõμoPøÍ ÂÁ›. 

Or 

 (b) Write a note on Positive Reinforcement. 

   ÷|º©øÓ Á¼ÅmkuÀ £ØÔ¯ SÔ¨¦ ÁøμP. 
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13.  (a) What are group norms? What are its benefits? 

   SÊ Âv•øÓPÒ GßÓõÀ GßÚ? Auß |ßø©PÒ 

¯õøÁ?  

Or 

 (b) What is inter group conflict? Classify them. 

   SÊ Cøh •μs£õk GßÓõÀ GßÚ? Aøu 

ÁøP¨£kzxP. 

14.  (a) Write a note on organisational efficiency. 

   {ÖÁÚ ö\¯ØvÓß £ØÔ SÔ¨¦ ÁøμP. 

Or 

 (b) Discuss the essentials of inter-personal 
communication. 

   C¸ |£ºPÐUS Cøh°»õÚ uPÁÀöuõhº¤ß 

Azv¯õÁ]¯[PøÍ ÂÁõv. 

15.  (a) What is Resistance to change? Why it occurs? 

   ©õØÓ ©Ö¨¦ GßÓõÀ GßÚ? Ax Hß HØ£kQÓx? 

Or 

 (b) Discuss the need for a gender sensitive workplace. 

   £õ¼Ú EnºÄªS ÷Áø»°hzvß AÁ]¯zøu 

ÂÁõv. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the various approaches to Organisational 
Behaviour. 

 {ÖÁÚ |hzøu SÔzu £À÷ÁÖ AqS•øÓPÒ £ØÔ 

ÂÍUSP. 
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17. Explain Maslow's Theory of motivation. 

 ÷©ì÷»õÂß FUSÂzuÀ ÷Põm£õmøh ÂÁ›. 

18. Elaborate the sources of power in an organisation. 

 J¸ {ÖÁÚzvß AvPõμ ‰»[PøÍ ÂÁ›. 

19. Discuss the methods of maintaining organisational 
culture. 

 {ÖÁÚ P»õa\õμzøu PõzxU öPõÒÁuØS 

Pøh¨¤iUP¨£k® £À÷ÁÖ •øÓPÒ £ØÔ ÂÁõv. 

20. Exmine the challenges to Organisational Development 
(OD).  

 {ÖÁÚ •ß÷ÚØÓzvØPõÚ (OD) \ÁõÀPøÍ B´P. 

 

  

———————— 
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DISTANCE EDUCATION 

COMMON FOR M.B.A. 
(General)/IB/B&F/CS/PM/HM/HRM/T/EM/RM/TM/LM/CM/FM/

MM/SM/P&OM/Co.op.Mgt. DEGREE EXAMINATION, 
DECEMBER 2019. 

First Semester 

MANAGERIAL ECONOMICS 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10  2 = 20 marks) 

Answer ALL the questions. 

1. What is Economics? 

 ö£õ¸Î¯À GßÓõÀ GßÚ? 

2. What do you mean by opportunity cost?  
 Áõ´¨¦ ö\»Ä Gß£øu G[VÚ® ö£õ¸Ò öPõÒÃº? 

3. State the law of equi marginal utility. 

 \©©õÚ ÂÎ®¦ {ø»¨ £¯ß£õmk Âvø¯U PõsP. 

4. What do you mean by substitute goods? Give an example. 

 ©õØÖ¨ ö£õ¸mPÒ Gß£øu G[VÚ® ö£õ¸Ò öPõÒÃº? Kº 

Euõμn® u¸P. 

5. What is supply schedule? 

 ÁÇ[PÀ AmhÁøn GßÓõÀ GßÚ? 

Sub. Code 
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6. What is short run period in competitive market 
conditions? 

 ÷£õmi \õº \¢øu `Ç¼À ]Ø÷Óõmh® Põ»® GßÓõÀ GßÚ? 

7. What is meant by prisoner's Dilemma? 

 øPvPÎß `Ç¨£{ø» (¤›\Úºì øh»®©õ) Gß£uß 

ö£õ¸Ò ¯õx? 

8. What is profit volume ratio? How is it computed? 

 C»õ£ AÍÄ ÂQu® GßÓõÀ GßÚ? Ax GÆÁõÖ 

PnUQh¨£kQÓx? 

9. What is hyper inflation? 

 £nªSÃUP® GßÓõÀ GßÚ? 

10. What is wholesale Price Index Number? 

 ö©õzu Âø» SÔ±mk Gs GßÓõÀ GßÚ? 

PART B — (5  5 = 25 marks) 

Answer ALL questions. 

11.  (a) Why does the problem of making choices arise in 
human life? 

   ©Ûu ÁõÌUøP°À ÷uºÄ ö\´²® ¤μa]øÚ Hß 

GÊQßÓx? 

Or 

 (b) Explain the concept present value of money and 
discounting principle. 

   £nzvß uØ÷£õøu¯ ©v¨¦ Gß£uß P¸zøu²® 

uÒÐ£i ©v¨¥mk •øÓU öPõÒøPø¯²® ÂÍUSP. 
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12.  (a) Brief the cardinal approach to consumer behaviour. 

   ~Pº÷Áõº |hzøuUPõÚ PõºiÚÀ AqS•øÓø¯a 

_¸USP. 

Or 

 (b) Explain the long-term laws of production. 

   }shPõ» EØ£zv ÂvPøÍ ÂÍUSP. 

13.  (a) What are the characteristics of perfect competition? 

   \›{Pº ÷£õmi°ß £s¦PÒ ¯õøÁ? 

Or 

 (b) What are the implications of Nash Equilibrium? 

   |õè \©{ø»°ß ÂøÍÄPÒ ¯õøÁ? 

14.  (a) What are the advantages of skimming price policy? 

   Âø» HØÔU SøÓzuÀ öPõÒøP¯õÀ EshõS® 

|ßø©PÒ ¯õøÁ? 

Or 

 (b) What are pre-requisites of capital budgeting? 

   ‰»uÚ ÁμÄ ö\»Äz vmhªh¼ß •ß÷uøÁPÒ 

¯õøÁ? 

15.  (a) Emphasise the significance of balance of payments. 

   ÷£»ßì BL¨ ÷£´ö©smì Cß •UQ¯zxÁzøu 

Á¼²ÖzxP. 

Or 

 (b) What are the various measures of National Income? 

   ÷u]¯ Á¸©õÚzvß £À÷ÁÖ AÍÃkPÒ ¯õøÁ? 
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 PART C — (3  10 = 30 marks) 

Answer any THREE questions. 

16. The origin of economics lies in the scarcity of resources 
and endless human wants-Elaborate. 

 ö£õ¸Î¯¼ß ÷uõØÓ® ÁÍ¨ £ØÓõUSøÓ°¾® •iÂÀ»õ 

©Ûuz ÷uøÁPÎ¾® Aø©¢v¸UQÓx&ÂÁ›UP. 

17. Elaborate the determinants of market demand for a 
product. 

 J¸ ö£õ¸Îß \¢øuz ÷uøÁø¯ wº©õÛUS® PõμoPøÍ 

ÂÁ›. 

18. Give a detailed note on pricing and output decision under 
pure monopoly. 

 •ØÖ›ø©°À Âø» ©ØÖ® öÁÎ±k •iÄ SÔzx Â›ÁõÚ 

SÔ¨¦ u¸P. 

19. Explain any two theories of profit. 

 HuõÁx Cμsk C»õ£U ÷Põm£õkPøÍ ÂÍUSP. 

20. Bring out the monetary measures used to control 
inflation. 

 £nÃUPzøuU Pmk¨£kzu £¯ß£kzu¨£k® £n® \õº 

|hÁiUøPPøÍ öÁÎUöPõnºP. 

 

  

———————— 
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DISTANCE EDUCATION 

COMMON FOR 
M.B.A.(General)/IB/B&F/CS/PM/HM/HRM/T/EM/ 

RM/TM/LM/CM/FM/MM/SM/P&OM/CO-OP Mgt. DEGREE 
EXAMINATION, DECEMBER 2019. 

First Semester 

QUANTITATIVE TECHNIQUES 

(CBCS – 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10  2 = 20 marks) 

Answer ALL questions. 

All questions carry equal marks. 

1. What is Tabulation? 

 AmhÁøn£kzxÁx GßÓõÀ GßÚ? 

2. Write the general form of LPP. 

 GÀ¤¤°ß ö£õx ÁiÁzøu GÊxP. 

3. State any two differences between correlation and 
regression analysis. 

 JmkÓÄUS®, öuõhº¦ ÷£õUSUS® EÒÍ ÷ÁÖ£õkPÒ 

H÷uÝ® Cμsk TÖP. 

4. Define ‘Probability’. 

 ‘{PÌuPÄ’ Áøμ¯Ö. 

Sub. Code 
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5. What is Binomial distribution? 

 D¸Ö¨¦ £μÁÀ GßÓõÀ GßÚ? 

6. What is meant by unbalanced transportation problem? 

 \©ÛÀ»õ ÷£õUSÁμzx ¤μa\øÚ GßÓõÀ GßÚ? 

7. What is Decision theory? 

 •iÄU ÷Põm£õk GßÓõÀ GßÚ? 

8. What is meant by simulation techniques? 

 E¸ÁP¨£kzxuÀ ~m£zvß ö£õ¸Ò ¯õx? 

9. What is a Decision tree? 

 •iÄ ©μ® GßÓõÀ GßÚ? 

10. Name the types of decision making environment. 

 vmhªk® `Ì{ø»PÎß ö£¯ºPøÍ GÊxP. 

PART B — (5  5 = 25 marks) 

Answer ALL questions. 

All questions carry equal marks. 

11. (a) Calculate arithmetic mean from the following data : 
Marks : 4 8 12 16 20 

No. of students : 6 12 18 15 9 

  RÌPõq® Â£μ[PÎ¼¸¢x Tmka \μõ\›°øÚ 

PnUQkP : 

©v¨ö£sPÒ : 4 8 12 16 20 

©õnÁºPÎß GsoUøP : 6 12 18 15 9 

Or 
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 (b) Explain the importance of statistics in business 
decision making. 

  Â¯õ£õμ •iöÁkzu¼ß ÷£õx ¦ÒÎ°¯¼ß 

•UQ¯zxÁzøu ÂÍUSP. 

12. (a) What are the  different types of solutions in LPP 
obtained by graphical method? Explain. 

  J¸ £izuõÚ ö\¯Àvmh PnUQÀ (LPPCÀ) Áøμ£h 

•øÓ°ß ‰»® QøhUS® £»ÁøP¯õÚ wºÄPÒ 

GßÚ? ÂÍUSP. 

Or 

 (b) Solve graphically : 

  Maximize : 21 xxZ   

 

 Subject to :

 

.0,and

600

1500

20002

21

2

21

21








xx
x
xx
xx

 

  Áøμ£h •øÓ°À ¤ßÁ¸® J¸ £izuõÚ ö\¯Àvmh 

PnUøP wºUP 

  ªP¨ ö£›¯uõUS : 21 xxZ   

 

 Pmk¨£õkPÒ  :

 

.0,and

600

1500

20002

21

2

21

21








xx
x
xx
xx

 

  

13. (a) Compute the coefficient of correlation between  
X-Advertisement expenditure and Y-Sales. 

X : 10 12 18 8 13 20 22 15 5 17 

Y : 88 90 94 86 87 92 96 94 88 85 

©ØÖ®
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  RÌPõq® ÂÁμ[PøÍ öPõsk JmkÓÄ PnUQkP 

  X-ÂÍ®£μ® ©ØÖ® Y-ÂØ£øÚ. 
X : 10 12 18 8 13 20 22 15 5 17 

Y : 88 90 94 86 87 92 96 94 88 85 

Or 

 (b) Explain the different types of probability. 

  {PÌuPÂß £À÷ÁÖ ÁøPPøÍ ÂÍUSP. 

14. (a) What are the characteristics of Quantitative 
methods? 

  AÍÄ •øÓPÎß ]Ó¨¤¯À¦PÒ ¯õøÁ? 

Or 

 (b) What are the advantages of simulation techniques? 

  E¸ÁP¨£kzxuÀ ~m£[PÎß  |ßø©PÒ ¯õøÁ? 

15. (a) Explain the different environments in which 
decisions are made 

  wº©õÚ® GkUS® £À÷ÁÖ `Ì{ø»PøÍ ÂÍUSP. 

Or 

 (b) Solve the game whose pay off matrix is given by 
 B1 B2 B3 

A1 2 –2 4 

A2 6 1 12 

A3 –3 2 0 

  RÌPsh £¢u¯ ÂøÍ¯õmøh wºUP. 

 B1 B2 B3 

A1 2 –2 4 

A2 6 1 12 

A3 –3 2 0 
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PART C — (3  10 = 30 marks) 

Answer any THREE questions. 

16. Calculate Mean, Median, Mode 
Marks : 11-20 21-30 31-40 41-50 

No. of students : 42 38 120 84 

Marks : 51-60 61-70 71-80  

No. of students : 48 36 31  

 \μõ\›, Cøh{ø», •Pk PõsP 

©v¨ö£sPÒ : 11-20 21-30 31-40 41-50 

©õnÁºPÎß GsoUøP  : 42 38 120 84 

©v¨ö£sPÒ : 51-60 61-70 71-80  

©õnÁºPÎß GsoUøP  : 48 36 31  

17. Explain the advantages and disadvantages of 
Quantitative methods. 

 AÍÄ •øÓPÎß |ßø© ©ØÖ® wø©PøÍ ÂÍUSP. 

18. Solve the following problems by Simplex method 

 Maximize : 21 43 xxZ   

 
Subject to :

 

.0,and

18052

8024

21

21

21






xx
xx
xx

 

 J¸ £izuõÚ ö\¯Àvmh PnUQøÚ ]®¤ÍUì •øÓ°À wº 

 ªP¨ö£›¯uõUS : 21 43 xxZ   

 
Pmk¨£õkPÒ :

 

.0,and

18052

8024

21

21

21






xx
xx
xx

  

©ØÖ®
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19. Find initial basic feasible solution to the following 
transportation problem using North-west corner rule. 

 D1 D2 D3  

O1 5 7 8 70 

O2 4 4 6 30 

O3 6 7 7 50 

 65 42 43  

 Áh÷©ØS ‰ø» Âv¨£i ÷£õUSÁμzx ¤μa\øÚø¯ 

\õzv¯©õÚ wºÄPÒ ‰»® Psk¤iUPÄ® 

 D1 D2 D3  

O1 5 7 8 70 

O2 4 4 6 30 

O3 6 7 7 50 

 65 42 43  

20. Discuss about the Decision Tree analysis. 

 •iÄ&©μ £S¨£õ´øÁ¨ £ØÔ P»¢uõ´P. 

———————— 
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D–3285     

DISTANCE EDUCATION 

Common for M.B.A. (G)/IB/B & F/CS/PM/HM/HRM/T/EM/ 
RM/TM/LM/CM/FM/MM/SM/P & OM/Co-Op.Mgt.  

DEGREE EXAMINATION,  
DECEMBER 2019. 

First Semester 

FINANCIAL AND MANAGEMENT ACCOUNTING 

(CBCS 2018-19 Academic year onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10  2 = 20 marks) 

Answer ALL questions. 

1. Define accounting. 

 PnUQ¯À Áøμ¯Ö. 

2. What is double entry system? 

 Cμmøh £vÄ •øÓ GßÓõÀ GßÚ? 

3. State the types of financial statements. 

 {v AÔUøPPÎß ÁøPPøÍ SÔ¨¤kP. 

4. What is working capital? 

 |øh•øÓ ‰»uÚ® GßÓõÀ GßÚ? 

5. What is current ratio? 

 |h¨¦ ÂQu® GßÓõÀ GßÚ? 

Sub. Code 
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6. What is cost sheet? 

 AhUPÂø» AmhÁøn GßÓõÀ GßÚ? 

7. What is contract costing? 

 J¨£¢u Âø»°hÀ GßÓõÀ GßÚ? 

8. What is P/V ratio? 

 P/V ÂQu® GßÓõÀ GßÚ? 

9. Define budget. 

 vmh¨£mi¯À Áøμ¯Ö. 

10. What is capital rationing? 

 ‰»uÚ £[Rmk GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions. 

11. (a) What is management accounting? Explain the 
functions of management accounting. 

  ÷©»õsø© PnUQ¯À GßÓõÀ GßÚ? Auß 

ö\¯À£õkPøÍ ÂÁ›. 

Or 

 (b) What is final accounts? Explain the procedures to 
prepare the final accounts. 

  CÖv PnUSPÒ GßÓõÀ GßÚ? CÖv PnUSPøÍ 

u¯õ›US® •øÓø©PøÍ ÂÍUSP. 

12. (a) What is ratio? Explain the purpose of ratio analysis. 

  ÂQu® GßÓõÀ GßÚ? ÂQu¨ £S¨£õ´Âß 

SÔU÷PõÒPøÍ ÂÍUSP. 

Or 
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 (b) What is fund flow statement? Explain the procedure 
for the preparation of fund flow statement. 

  {v Kmh AÔUøP GßÓõÀ GßÚ? {v Kmh AÔUøP 

u¯õº ö\´ÁuØPõÚ ö\¯À •øÓPøÍU TÖP. 

13. (a) Prepare schedule of changes in working capital from 
the following information. 

 
Liabilities Rs. in  

Thousands 
Assets Rs. in  

Thousands

 2016 2017  2016 2017

Share capital  20 25 Plant and machinery 10 15 

Reserve and surplus 10 12 Furnitures 5 7 

Provision for tax  3 4 Buildings  10 10 

Dividend  2 1 Inventory  5 5 

Creditors  5 7 Debtors  5 7 

Bills payables  8 4 Cash  8 5 

   Bank  5 4 

 48 53  48 53 

  RÌPõq® Â£μ[PøÍU öPõsk |øh•øÓ ‰»uÚ 

AÔUøP u¯õº ö\´P. 

ö£õÖ¨¦PÒ  öuõøP  

(B°μzvÀ) 

ö\õzxUPÒ  öuõøP  

(B°μzvÀ)

 2016 2017  2016 2017
£[S ‰»uÚ® 20 25 Bø» ©ØÖ® C¯¢vμ® 10 15 
C¸¨¦ ©ØÖ® E£› 10 12 AøÓP»ßPÒ 5 7 
Á› JxURk 3 4 Pmih® 10 10 
£[Põuõ¯® 2 1 \μUQ¸¨¦ 5 5 
PhÜ¢÷uõº 5 7 PhÚõÎPÒ 5 7 
ö\.©õ. ^mk 8 4 öμõUP® 8 5 
   Á[Q 5 4 
 48 53  48 53 

Or 
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 (b) Prepare production budget for 8000 units with the 
following informations. 

  The expenses of 10,000 budgeted production units in 
an factory are furnished below. 

Particulars Cost per unit 

Material  70 

Labour  25 

Variable  20 

Fixed overheads (Rs. 1,00,000) 10 

Variable expenses (Direct) 5 

Selling expenses (10% fixed) 13 

Distribution expenses (20% fixed) 7 

Administration expenses  5 

Total 155 

  RÌPõq® Â£μ[PøÍU öPõsk 8000 A»SPÒ 

EØ£zv ö\´ÁuØPõÚ vmh¨ £mi¯ø»z u¯õº ö\´P. 

10,000 A»SPÒ u¯õº ö\´ÁuØPõÚ ö\»ÄPÒ R÷ÇU 

öPõkUP¨£mkÒÍÚ. 

Â£μ® J¸ A»QØPõÚ ö\»Ä 

‰»¨ö£õ¸Ò 70 

T¼ 25 

©õÖg ö\»ÄPÒ 20 

{ø»¯õÚ ö\»ÄPÒ (¹. 1,00,000) 10 

©õÖg ö\»ÄPÒ (÷|μi) 5 

ÂØ£øÚ ö\»ÄPÒ (10% {ø») 13 

£Qº¢uÎ¨¦ ö\»ÄPÒ (20% {ø»¯õÚx) 7 

{ºÁõP ö\»ÄPÒ 5 

ö©õzu® 155 
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14. (a) Explain the differences between fund flow and cash 
flow statement. 

  {v Kmh AÔUøPUS® öμõUP Kmh AÔUøPUS® 

EÒÍ ÷ÁÖ£õmøh ÂÍUS. 

Or 

 (b) What is marginal costing? State the advantages and 
disadvantages of marginal costing. 

  CÖv{ø» AhUPÂø» PnUQ¯À GßÓõÀ GßÚ? 

Auß |ßø©PøÍU TÖ. 

15. (a) ‘Profit volume analysis’ is a technique of analysing 
the relationship of cost and profit at various level of 
volume. Explain how such analysis helps a firm in 
decision making. 

  ‘C»õ£ AÍÄ B´Ä’ Gß£x AhUP® ©ØÖ® C»õ£® 

BQ¯ÁØÔØS Cøh÷¯ EÒÍ £À÷ÁÖ £›©õn {ø» 

EÓÂøÚ Bμõ¯UTi¯ J¸ ~m£® BS®. A¢u 

K´ÁõÚx J¸ {ÖÁÚzvØS GÆÁõÖ •iÄ Gkzu¼À 

EuÄQÓx Gß£uøÚ ÂÁ›. 

Or 

 (b) Explain the applications of Break-even analysis.  

  \©{ø»¨ ¦ÒÎ B´Âß £¯ß£õmk £μ¨¦PøÍ 

ÂÍUS. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. A machine purchased 6 years back for 1,50,000 has been 
depreciated to a book value of Rs. 90,000. It originally 
had a projected life of 15 years and zero salvage value. A 
new machinery cost will Rs. 2,50,000 and result in a 
reduced operating cost of Rs. 30,000 per year of next  
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9 years.  The old machine could be sold for Rs. 50,000. 
The machine also depreciated on straight line method 
with the salvage value of Rs. 25,000. The company’s tax 
rate is 50% and the cost of capital is 10%. 

 Should the company replace the old machinery? 

 Given : 

 PV of Re.1 at 10% on 9th year 0.424 

 PV of annuity of Re.1 at 10% for 9 years 5.7590. 

 J¸ {ÖÁÚ©õÚx 6 Á¸h[PÐUS •ß ¹. 1,50,000 

©v¨¦øh¯ C¯¢vμzøu Áõ[Q¯x. Auß ¦zuP 

©v¨¤¼¸¢x ¹. 90,000&US ÷u´©õÚ® PnUQh¨£mhx. 

A¢u C¯¢vμzvß Esø© Põ»® 15  Á¸h[PÒ ©ØÖ® 

AuÝøh¯ PÈÄ ©v¨¦ 0 BS®. J¸ ¦v¯ C¯¢vμzvß 

©v¨¦ ¹. 2,50,000 AuÝøh¯ C¯UP ö\»Ä 

BsöhõsiØS ¹. 30,000 Akzx Á¸® 9 BskPÐUS. 

{ÖÁÚ® £øÇ¯ C¯¢vμzøu ¹. 50,000&US ÂØP •i²®. 

÷u´©õÚ® ÷|ºU÷Põmk •øÓ°À ©v¨¥k ö\´x 

AuÝøh¯ CÖv ©v¨£õÚx ¹. 25,000. A¢u {ÖÁÚzvß   

Á› ÂQu® 50% ‰»uÚ AhUP® 10%. 

 A¢u {ÖÁÚzvß £øÇ¯ C¯¢vμ® ©õØÓ¨£h»õ©õ? 

öPõkUP¨£mkÒÍ Â£μ® 

 uØPõ» ©v¨¦ ¹. 1 US 10 \uÃu® 9 Áx Á¸hzvÀ 0.424 

 uØPõ» ©v¨¦ ¹. 1 US 10 \uÃu® 9 Á¸hzvØS 5.7590. 

17. Using the following data, prepare the balance sheet 
below. 

 Cross profit (20% of sales) Rs. 60,000 

 Shareholders equity Rs. 50,000 

 Credit sales to total sales 80% 
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 Total assets turnover 3 times 

 Inventory turnover (to cost of sales) 8 times 

 Average collection period (a 360 days per year) 18 days 

 Current ratio 1.6 

 Long term debt to equity 40% 
Creditors  ? Cash ? 

Long term debt  ? Debtors  ? 

Shareholders equity  ? Inventory  ? 

  Fixed assets  ? 

 ?  ? 

 RÌPõq® uPÁÀPÎ¼¸¢x C¸¨¦ {ø» SÔ¨¤øÚ u¯õº 

ö\´P. 

 ö©õzu C»õ£® (20% ÂØ£øÚ°À) ¹. 60,000 

 £[SuõμºPÒ E›ø© ¹. 50,000 

 Phß ÂØ£øÚ ö©õzu ÂØ£øÚ°À 80% 

 ö©õzu ö\õzxUPÒ _ÇØ] 3 uhøÁPÒ 

 \μUQ¸¨¦ _ÇØ] (AhUPÂø» ÂØ£øÚ «x) 8 uhøÁPÒ 

 \μõ\› Á`¼¨¦ Põ»® (J¸ Á¸hzvØS 360 |õmPÒ)  

18 |õmPÒ 

 |h¨¦ ÂQu® 1.6 

 }sh Põ» PhÝUS £[SuõμºPÎß E›ø© 40% 

PhÜ¢÷uõº ? öμõUP® ? 

}sh Põ» Phß ? PhÚõÎPÒ ? 

£[SuõμºPÎß \© E›ø© ? \μUSPÒ ? 

  {ø»a ö\õzx ? 

 ?  ? 
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18. Distinguish financial accounting and management 
accounting. 

 {v°¯À PnUQ¯¾US® ÷©»õsø© PnUQ¯¾US® 

Cøh÷¯ EÒÍ ÷ÁÖ£õkPøÍ TÖ. 

19. Explain different methods of capital budgeting. 

 ‰»uÚ ÁμÄ ö\»Ä vmhzvß £À÷ÁÖ •øÓø©PøÍ 

ÂÍUSP. 

20. From the following information, calculate the break even 
point and turnover required to earn profit of Rs. 30,000 

 Fixed overheads Rs. 21,000 

 Variable cost Rs. 2 per unit 

 Selling price Rs. 5 per unit 

 If the company earning profit of Rs. 30,000 express the 
margin of safety available to it.  

 RÌPõq® uPÁÀPøÍU öPõsk \©E›ø©,  C»õ£ |mh©ØÓ 

¦ÒÎ ©ØÖ® ¹. 30,000 C»õ£® Dmh ÷uøÁ¨£k® 

ÂØ£øÚ°øÚ PnUQkP. 

 ©õÓõ ©øÓ•P ö\»Ä ¹. 21,000 

 ©õÖ® ö\»ÄPÒ ¹. 2 J¸ A»SUS 

 ÂØ£øÚ Âø» ¹. 5 J¸ A»SUS 

 A¢u {ÖÁÚ® ¹. 30,000 C»õ£® Dmk®ö£õÊx AuÝøh¯ 

uØPõ¨¦ C»õ£zøu PnUQkP. 

 

—————— 
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RESEARCH METHODS 
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Time : Three hours Maximum : 100 marks 

PART A — (10  2 = 20 marks) 

Answer ALL questions. 

1. Define business research. 

 Â¯õ£õμ B´Ä–C»UPn® u¸P. 

2. Distinguish between pure research and applied research. 

 y¯ B´Ä ©ØÖ® £¯ß£õmk B´Ä–÷ÁÖ£kzxP. 

3. What is research gap? 

 B´Ä CøhöÁÎ GßÓõÀ GßÚ? 

4. What are the types of hypotheses? 

 P¸x÷PõÒPÎß ÁøPPÒ ¯õøÁ? 
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5. State any two limitations of observation technique to 
research. 

 EØÖ÷|õUS® B´Â¾ÒÍ H÷uÝ® C¸ SøÓ£õkPøÍU 

TÖP. 

6. What are the preliminary steps in formulating a 
questionnaire? 

 ÂÚõ¨£mi¯À u¯õ›US®÷£õx ¤ß£ØÓ ÷Ási¯ 

Bμ®£Põ» £iPÒ ¯õøÁ? 

7. What is Nominal measurement scale? 

 ö£¯μÍÄ AÍÃmk •øÓ GßÓõÀ GßÚ? 

8. What is meant by coding? 

uμÄU SÔ°kuÀ GßÓõÀ GßÚ? 

9. What are the types of non–parametric? 

ÁøμTμØÓ £›÷\õuøÚPÎß ÁøPPÒ ¯õøÁ? 

10. State the contents of a research report. 

 J¸ B´ÁÔUøP°ß EÒÍhUPzøu¨ £ØÔ TÖP. 

PART B — (5  5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Explain the characteristics of research. 

  B´Âß C¯À¦PøÍ ÂÁ›. 

Or 

 (b) Explain the criteria of a good research. 

  J¸ |À» B´Âß ÁøμTÖPøÍ ÂÍUSP. 
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12. (a) Write a note on case study method of research. 

  {PÌÄ B´Ä £ØÔ SÔ¨¦ ÁøμP. 

Or 

 (b) Write a note on review of literature. 

  C»UQ¯ ©Ö B´Ä SÔzx SÔ¨¦ GÊxP. 

13. (a) Discuss the disadvantages of secondary sources. 

  Cμshõ® {ø»zuμÂß wø©PøÍ ÂÁõv. 

Or 

 (b) Distinguish between schedule and questionnaire. 

  ÂÚõ¨£mi¯¾US® Amhøn •øÓUS® EÒÍ 

÷ÁÖ£õkPøÍU TÖP. 

14. (a) Explain the steps that are necessary in the 
preparation of a table. 

  £mi¯À u¯õ›UPz÷uøÁ¯õÚ £»{ø»PøÍ ÂÍUSP.  

Or 

 (b) Explain the significance of chi–square test in 
statistical analysis. 

  ¦ÒÎ°¯À £S¨£õ´ÂÀ øPìöPõ¯º ÷uºÂß 

•UQ¯zxÁzøu ÂÁ›. 

15. (a) Explain the essential of a scientific report. 

  J¸ AÔÂ¯À  §ºÁ©õÚ B´ÁÔUøP°ß ußø©PøÍ 

ÂÁ›. 

Or 

 (b) Outline the structure of a research report. 

  J¸ B´ÁÔUøP°ß Aø©¨ø£ ÁøμP. 
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PART C — (3  10 = 30 marks) 

Answer any THREE questions. 

16. Explain the application of business research. 

 Â¯õ£õμ B´Âß £¯ß£õkPøÍ ÂÍUSP. 

17. Explain the steps in preparing a research design. 

 B´Ä ÁiÁø©¨¦ u¯õ›zu¼ß £iPøÍ ÂÁ›. 

18. Explain the  various probability sampling methods. 

 {PÌvÓ•øh¯ B´Ä ©õv› •øÓPøÍ ÂÁ›. 

19. Explain the types of observation. 

EÒ÷|õUS B´Âß ÁøPPøÍ ÂÁ›. 

20. Enumerate the steps involved in drafting of research 
report. 

 J¸ B´ÁÔUøP u¯õ›zu¼ß £» £iPøÍ ÂÍUSP. 

———————— 
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(CBCS – 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10  2 = 20 marks) 

Answer ALL questions. 

1. What do you mean by micro environment of a business? 

 J¸ öuõÈ¼ß ~sSÇÀ Gß£øu G[VÚ® ö£õ¸Ò 

öPõÒÃº? 

2. What is trade policy? 

 ÁºzuPU öPõÒøP GßÓõÀ GßÚ? 

3. What is culture? 

 P»õa\õμ® GßÓõÀ GßÚ? 

4. What is capital subsidy? 

 ‰»uÚ ©õÛ¯® GßÓõÀ GßÚ? 

5. State the features of treasury bills. 

 P¸Å» Esi¯ÀPÎß  A®\[PøÍU SÔ¨¤kP. 

6. Identify any two reasons for increasing fiscal deficits in 
India. 

 C¢v¯õÂÀ AvP›US® Aμ_ {v¨ £ØÓõUSøÓUPõÚ 

Põμn[PÒ H÷uÝ® CμsiøÚU PshÔP. 
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7. How can a business tab foreign capital? 

 J¸ öuõÈÀ {ÖÁÚ® A¢{¯ ‰»uÚzøu GÆÁõÖ 

÷\P›UP»õ®? 

8. What is the need for clean technology? 

y¯ öuõÈÀ ~m£zvß ÷uøÁ GßÚ? 

9. What are patents? 

Põ¨¦›ø©PÒ GßÓõÀ GßÚ? 

10. Suggest any two steps for reducing carbon foot prints. 

 Põº£ß uh[PøÍ SøÓUP EuÄ® H÷uÝ® Cμsk 

ÁÈ•øÓPøÍ¨ £›¢xøμUP. 

SECTION B — (5  5 = 25 marks) 

Answer ALL questions. 

11. (a) What are the components of internal environment 
of a business? 

  J¸ öuõÈ¼ß APU `Ç¼ß TÖPÒ ¯õøÁ? 

Or 

 (b) What is political maturity? How does is facilitate 
business growth? 

  Aμ]¯À £USÁ® GßÓõÀ GßÚ? öuõÈÀ ÁÍºa]US 

Ax G[VÚ® EuÄQÓx? 

12. (a) Point out the constraints faced by small scale 
industries in India. 

  C¢v¯õÂÀ ]ÖöuõÈÀ {ÖÁÚ[PÒ \¢vUS® ChºPÒ 

¯õøÁ?  

Or 

 (b) Explain the impact of monetary policy on business 
environment. 

  öuõÈÀ `Ç¼ß «x £nU öPõÒøP HØ£kzx® 

uõUPzøu ÂÁ›. 
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13. (a) What are the sources of long term industrial finance 
in Indian? 

  C¢v¯õÂÀ }shPõ» öuõÈÀ {vUPõÚ Buõμ[PÒ 

¯õøÁ? 

Or 

 (b) Brief the role of trade unions in the  promotion of 
labour welfare. 

  öuõÈ»õÍº |» ÷©®£õmiÀ öuõÈØ \[P[PÒ BØÖ® 

£[QøÚa _¸USP. 

14. (a) What are the various components of the cultural 
environment of  a business? 

  J¸ öuõÈ¼ß P»õa\õμ `Ç¼ß TÖPÒ ¯õøÁ? 

Or 

 (b) What are the steps taken by the Government for the 
industrial development of backward regions? 

  ¤Ø£kzu¨£mh £SvPÎß öuõÈÀ ÷©®£õmiØPõP 

Aμ_ ÷©ØöPõskÒÍ |hÁiUøPPÒ ¯õøÁ? 

15. (a) What is secondary market? How does it help the 
investors and companies? 

  Cμshõ® {ø»a \¢øu GßÓõÀ GßÚ? Ax G[VÚ® 

•u½mhõÍºPÐUS® {ÖÁÚ[PÐUS® EuÄQÓx? 

Or 

 (b) ‘LPG measures have improved the efficiency of 
Indian business enterprise’–Comment. 

  LPG  |hÁiUøPPÒ C¢v¯ öuõÈÀ {ÖÁÚ[PÎß 

ö\¯ÀvÓøÚ ö\®ø©¨£kzv²ÒÍÚ– P¸zxøμ 

öPõkUP. 
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SECTION C — (3  10 = 30 marks) 

Answer any THREE questions. 

16. Elaborate the role of the Government in the promotion 
and regulation of business. 

 öuõÈÀ ÷©®£õk ©ØÖ® JÊ[PõØÓ¼À Aμ\õ[Pzvß 

£[QøÚ ÂÁ›UP. 

17. Explain the problems faced by  public sector enterprises 
in India. 

 C¢v¯õÂÀ EÒÍ ö£õxzxøÓ {ÖÁÚ[PÒ GvºöPõÒÐ® 

¤μa]øÚPøÍ ÂÍUSP. 

18. What are the various phases of economic development? 
How do they affect business environment? 

 ö£õ¸Íõuõμ ÷©®£õmiß £À÷ÁÖ {ø»PÒ ¯õøÁ? AøÁ 

öuõÈÀ `Çø» G[VÚ® £õvUQßÓÚ? 

19. Point out the recent technology trends in India. How do 
they affect business units? 

C¢v¯õÂÀ HØ£mkÒÍ \«£zv¯ öuõÈÀ ~m£¨ 

÷£õUSPøÍa _miU PõmkP. AøÁ öuõÈÀ {ÖÁÚ[PøÍ 

G[VÚ® £õvUQßÓÚ? 

20. Describe the role of the WTO in the promotion of global 
trade. 

 E»P ÁºzuP ÷©®£õmiÀ WTO BØÖ® £[øP ÂÁ›UP. 

———————— 
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Time : Three hours Maximum : 75 marks 

PART A — (10  2 = 20 marks) 

Answer ALL questions. 

1. What are the essentials of a proposal? 

 J¸ •ßö©õÈÂß Azv¯õÁ]¯[PÒ ¯õøÁ? 

2. What is free constant? 

 uøÍ¯ØÓ Cø\Ä GßÓõÀ GßÚ? 

3. What do you mean by anticipatory breach of contract? 

 •ßPo¨¦ J¨£¢u «ÓÀ GßÓõÀ GßÚ? 

4. What is the difference between sale and bailment? 

 ÂØ£øÚUS® J¨£øhÄUS® EÒÍ ÷ÁÖ£õkPÒ ¯õøÁ? 

5. Define Indemnity. 

 DmkÖv ÁøμÂ»UPn® u¸P. 

6. Who is an unpaid seller? 

 ö\¾zu¨£hõu ÂØ£øÚ¯õÍº Gß£Áº ¯õº? 
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7. What is charter party? 

 P¨£À ÁõhøP J¨£¢u® GßÓõÀ GßÚ? 

8. What is reinsurance? 

 ©ÖPõ¨¥k GßÓõÀ GßÚ? 

9. What is a one man company? 

 J¸ |£º {Ö©® GßÓõÀ GßÚ? 

10. List down the purposes for which an exordinary general 
meeting can be conducted. 

 J¸ A\õuõμn ö£õxUTmh® Tmh¨£kÁuØPõÚ 

Põμn[PøÍ £mi¯¼kP. 

PART B — (5  5 = 25 marks) 

Answer ALL questions. 

11. (a) What are the legal rules of a valid offer? 
   ö\À¾£i¯õS® •ßö©õÈÂØPõÚ \mhÂvPøÍ 

TÖP. 

Or 

 (b) What is Coercion? How does it differ from undue 
influence? 

   Pmhõ¯¨£kzuÀ GßÓõÀ GßÚ? Ax uPõ {ø» 

ÁØ¦Özu¼À C¸¢x GÆÁõÖ ÷ÁÖ£kQÓx? 

12. (a) What are the circumstances in which a continuing 
guarantee may be revoked?  

   öuõh¸® ö£õÖ¨¦Övø¯ Ga`Ì{ø»PÎÀ Cμzx 

ö\´¯»õ®? 

Or 

 (b) What are the duties of the bailor?  
   J¨£øhÄ ö\´£Á›ß Phø©PÒ ¯õøÁ? 
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13. (a) What is bill of lading? What are its features? 
   P¨£À HØÖ©v ^mk GßÓõÀ GßÚ? Auß £s¦ 

TÖPÒ ¯õøÁ? 

Or 
 (b) Explain the nature of a contract of insurance. 
   J¸ Põ¨¥mk J¨£¢uzvß C¯Àø£ ÂÍUSP. 

14. (a) Brief the essential elements of partnership. 
   Tmhõsø©°ß Azv¯õÁ]¯ TÖPÒ ¯õøÁ? 

Or 

 (b) Point out the provisions of Companies Act regarding 
voting rights of shareholders. 

   £[SuõμºPÎß ÁõUPÎUS® E›ø© £ØÔ P®ö£Û 

\mhzvß ÂvPøÍ TÖP. 

15. (a) What is digital signature? What are its uses? 
   Gs\õº øPö¯Êzx GßÓõÀ GßÚ? Auß £¯ßPÒ 

¯õøÁ? 

Or 
 (b) What are exceptions to the rule of supremacy of the 

majority of shareholders?  
   ö£¸®£õsø© £[SuõμºPÎß ÷©»õvUP Âv°ß 

ÂvÂ»USPÒ ¯õøÁ? 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the different methods of discharge of contract. 
 J¨£¢u® {øÓ÷ÁØÓ¨£kÁuØPõÚ £À÷ÁÖ ÁÈ•øÓPøÍ 

ÂÍUSP. 

17. Summarise the implied conditions in a contract of sale. 
 J¸ ÂØ£øÚ J¨£¢uzvÀ EÒÍ ©øÓ•P {£¢uøÚPøÍa 

_¸USP. 



D–3288 

 

  4

WSS

18. Elaborate the liabilities of the railway administration. 

 Cμ°À÷Á {ºÁõPzvß ö£õÖ¨¦UPøÍ ÂÁ›. 

19. What is endorsement? Explain its kinds. 

 ÷©ö»õ¨£ªhÀ GßÓõÀ GßÚ? Auß ÁøPPøÍ ÂÍUSP. 

20. Explain the contents of memorandum of association of a 
company. 

 J¸ {Ö© Aø©¨¦ •øÓ÷¯miß EÒÍhUP[PøÍ ÂÍUSP. 

 

———————— 
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PART A — (10  2 = 20 marks) 

Answer ALL the questions. 

1. List out the types of Information System.  

 uPÁÀ •øÓø©°ß ÁøPPøÍ £mi¯¼kP. 

2. What are the characteristics of MIS?  

 ÷©»õsø©z uPÁÀ •øÓø©°ß £s¤¯À¦PÒ ¯õøÁ? 

3. What are online information services? 

 {PÌ÷|μ uPÁÀ ÷\øÁPÒ ¯õøÁ? 

4. What is Video Conferencing? 

 JÎz ÷uõØÓU P¸zxøμ¯õhÀ GßÓõÀ GßÚ? 

5. Define the term server. 

 ÁÇ[Pß GßÓ ö\õÀ¼øÚ Áøμ¯ÖUP. 

6. What is Computer Network? 

 PoÛ ¤øn¯® GßÓõÀ GßÚ? 
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7. What is meant by E-Commerce? 

 ªß ÁoP® Gß£uß ö£õ¸Ò ¯õx? 

8. Write the types of social media. 

 \‰P FhP[PÎß ÁøPPøÍ GÊxP. 

9. Expand the term EDI and write its use. 

 EDI GßÓ _¸UPzvøÚ Â›zx Auß £¯ß GÊxP. 

10. What are the ethics of Information System Professional? 

 uPÁÀ •øÓø© öuõÈÀ ö|Ôb›ß JÊUPõÖPÒ ¯õøÁ? 

PART B — (5  5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a)  Bring out the elements of Management Information 
System. 

  ÷©»õsø©z uPÁÀ •øÓø©°ß ‰»P[PøÍ öÁÎU 

öPõnºP. 

Or 

 (b) What are the pre requisites of an effective 
Management Information System. 

J¸ vÓ©õÚ ÷©»õsø©z uPÁÀ •øÓø©°ß •Ø£k 

÷uøÁPÒ ¯õøÁ? 

12. (a)  Bring out the merits and demerits of Management 
Information System. 

  ÷©»õsø© uPÁÀ •øÓø©°ß |À ©ØÖ® w¯ 

TÖPøÍ öÁÎU öPõnºP. 

Or 

 (b) Write short notes on Electronic Bulletin Board 
System. 

ªßÚqz uPÁÀ £»øP £ØÔ ]Ö SÔ¨¦ ÁøμP. 
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13. (a) What is Local Area Network? Explain briefly its 
necessity in Management Information System. 

  SÖ®£μ¨¦¨ ¤øn¯® GßÓõÀ GßÚ? ÷©»õsø©z 

uPÁÀ •øÓø©°À Auß ÷uøÁ°øÚ _¸[P 

ÂÍUSP. 

Or 

 (b) What are functional information systems? Explain 
briefly. 

ö\¯À£k uPÁÀ •øÓø©PÒ ¯õøÁ? _¸[P ÂÍUSP. 

14. (a)  Discuss the bases of E-Commerce. 

  ªß ÁoPzvß AizuÍ[PÒ £ØÔ ÂÁõv. 

Or 

 (b) How business organizations use social media? 
Explain briefly. 

  ÁoP {ÖÁÚ[PÒ \‰P FhP[PøÍ GÆÁõÖ 

£¯ß£kzxQßÓÚ? _¸[P ÂÁ›. 

15. (a)  Write notes on types of computer systems. 

  PoÛ •øÓø©PÎß ÁøPPÒ £ØÔ SÔ¨¦ ÁøμP. 

Or 

 (b) What is Supply Chain Management? Explain 
briefly. 

  ÁÇ[PÀ öuõhº ÷©»õsø© GßÓõÀ GßÚ? _¸[P 

ÂÍUSP. 

PART C — (3  10 = 30 marks) 

Answer any THREE questions. 

16. Explain in detail about Management Information System 
design and development. 

 ÷©»õsø©z uPÁÀ •øÓø©°øÚ ÁiÁø©zuÀ ©ØÖ® 

E¸ÁõUSuÀ £ØÔ Â›ÁõP ÂÍUSP. 
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17. Explain in detail about Decision Support System and 
compare it with Management Information System. 

 wºÄ BuμÄ •øÓø© £ØÔ Â›ÁõP ÂÍUQ AuÛøÚ 

÷©»õsø©z uPÁÀ •øÓø©°÷Úõk J¨¥k ö\´P. 

18. Elaborate on the recent developments in information 
technology. 

 uPÁÀ öuõÈÀ ~m£zvß \«£Põ» ÁÍºa]°øÚ Â›ÁõP 

ÂÍUSP. 

19. Explain in detail about E-Commerce and its benefits to 
business. 

 ªß ÁoP® ©ØÖ® AuÚõÀ öuõÈÀPÒ ö£Ö® Buõ¯[PÒ 

£ØÔ Â›ÁõP ÂÍUSP. 

20. Describe the Information System Architecture and its 
management. 

 uPÁÀ •øÓø©°ß Pmhø©¨¤øÚ²® Auß 

÷©»õsø©°øÚ²® Gkzxøμ. 

____________ 
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DISTANCE EDUCATION 

COMMON FOR M.B.A.(G)/IB/B&F/CS/PM/HM/HRM/T/EM/ 
RM/TM/LM/CM/FM/MM/SM/P&OM/CO-OP Mgt. DEGREE 

EXAMINATION, DECEMBER 2019. 

Second Semester 

HUMAN RESOURCE MANAGEMENT 

(CBCS – 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10  2 = 20 marks) 

Answer ALL questions. 

1. What is Human Resource Management? 

 ©Ûu ÁÍ ÷©»õsø© GßÓõÀ GßÚ? 

2. What is Job Design? 

 ÷Áø» ÁiÁø©¨¦ GßÓõÀ GßÚ? 

3. What is Selection? 

 ÷uº¢öukzuÀ GßÓõÀ GßÚ? 

4. What is Human Resource Planning? 

 ©Ûu ÁÍ vmhªkuÀ GßÓõÀ GßÚ? 

5. What is Orientation training? 

 ÷|õUS{ø»¨ £°Ø] GßÓõÀ GßÚ? 

Sub. Code 
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6. What is Incentive? 

 FUSÂ¨¦ GßÓõÀ GßÚ? 

7. What is Merit rating? 

 vÓø© ©v¨¦ GßÓõÀ GßÚ? 

8. What is trade union? 

 öuõÈØ\[P® GßÓõÀ GßÚ? 

9. What is Career development? 

 ÁõÌUøP £o ÷©®£õk GßÓõÀ GßÚ? 

10. What is E-record? 

 ªßÚq £v÷Ák GßÓõÀ GßÚ? 

PART B — (5  5 = 25 marks) 

Answer ALL questions. 

11. (a) Explain the qualities of Human Resource Manager. 

  ©Ûu ÁÍ ÷©»õÍ›ß uSvPøÍ ÂÁ›. 

Or 

 (b) Explain the objectives of Human Resource 
Planning. 

  ©Ûu ÁÍ vmhªku¼ß ÷|õUP[PøÍ ÂÁ›. 

12. (a) Explain the techniques of data collection for job 
analysis. 

  £o B´ÂØPõÚ uPÁÀ ÷\P›¨¦ ~m£[PøÍ ÂÁ›. 

Or 

 (b) Explain the merits and demerits of internal sources 
of recruitment. 

  APÁÈ £o¯©ºzuÀ ‰»[PÎß |ßø© wø©PøÍ 

ÂÁ›. 
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13. (a) Explain the various stages of career of an employee. 

  J¸ FÈ¯›ß ÁõÌUøP¨ £o°ß £À÷ÁÖ 

Pmh[PøÍ ÂÁ›. 

Or 

 (b) Explain the importance of training. 

  £°Ø]°ß •UQ¯zxÁzøu ÂÁ›. 

14. (a) Explain the need for satisfaction wage system. 

  ©Ú {øÓÄ uμzuUP Fv¯U öPõÒøP°ß 

]Ó¨£®\[PÒ ÂÁ›. 

Or 

 (b) Write a note on Non financial incentive. 

  {v\õμõu FUSÂ¨¦PÒ £ØÔ ÂÁ›. 

15. (a) Explain the importance of collective bargaining. 

  Tmk ÷£μzvß •UQ¯zxÁ® £ØÔ ÂÁ›. 

Or 

 (b) What are the advantages of Job evaluation? 

  £o ©v¨¥miß |ßø©PÒ ¯õøÁ? 

PART C — (3  10 = 30 marks) 

Answer any THREE questions. 

16. Explain the functions of Human Resource Management. 

 ©Ûu ÁÍ ÷©»õsø©°ß £oPÒ £ØÔ ÂÁ›. 

17. Explain the various external sources of recruitment. 

 £ÀÁøP ¦ÓÁÈ £o¯©ºzuÀ ‰»[PøÍ ÂÁ›UP. 
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18. Explain the process of selection of employees. 

 FÈ¯º ÷uºÄ ö\¯À•øÓø¯ ÂÍUSP. 

19. Explain the methods of Training. 

 £°Ø] •øÓPÎß ÁøPPÒ £ØÔ ÂÁ›. 

20. ‘Human Resource Management involves lot of challenges 
in a country like India’ – Discuss. 

 ‘C¢v¯õ ÷£õßÓ |õmiÀ ©Ûu ÁÍ ÷©»õsø© Gß£x 

{øÓ¯ \ÁõÀPÐUS Em£mhx’ – ÂÁõvUP. 

———————— 
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DISTANCE EDUCATION 

COMMON FOR M.B.A. (GENERAL)/IB/B&F/ 
CS/PM/HM/HRM/T/EM/RM/TM/LM/CM/FM/MM/SM/P&OM/ 
CO.OP MGT) DEGREE EXAMINATION, DECEMBER 2019. 

Third Semester 

MARKETING MANAGEMENT 

(CBCS – 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10  2 = 20 marks) 

Answer ALL questions. 

1. What do you mean by social marketing? 

 \‰P \¢øu°køP GßÓõÀ GßÚ? 

2. What are the various strategies of market targeting? 

 \¢øu C»UQku¼ß £À÷ÁÖ  ²UvPÒ ¯õøÁ? 

3. State any two benefits of E–marketing. 

 E–\¢øu°køP°ß HuõÁx Cμsk |ßø©PøÍU TÖP. 

4. Mention the sources of primary data in marketing 
research. 

 \¢øu°køP Bμõ´a]°À •ußø© uPÁ¼ß ‰»[PøÍU 

TÖP. 

5. List down the qualities of a good brand name. 

 J¸ |À» Aøh¯õÍUSÔ ö£¯›ß ußø©PøÍ £mi¯¼kP. 

6. What is free pricing? 

 PmhØÓ Âø» GßÓõÀ GßÚ? 

Sub. Code 
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7. What is super market? 

 £Àö£õ¸Ò A[Põi GßÓõÀ GßÚ? 

8. Identify the sales promotion methods adopted by banks in 
India. 

C¢v¯ Á[QPÒ £¯ß£kzx® ÂØ£øÚ ÷©®£õmk 

•øÓPøÍU PshÔP. 

9. State any two merits and advertising through print 
media. 

Aa_ FhP[PÎÀ ÂÍ®£μ¨£kzxuÀ Âø»²® H÷uÝ® 

C¸ |ßø©PøÍU TÖP. 

10. What is a data warehouse? 

 uμÄU Qh[S GßÓõÀ GßÚ? 

PART B — (5  5 = 25 marks) 

Answer ALL questions 

11. (a) Explain the fundamental principles of the modern 
marketing concept. 

  uØPõ» \¢øu°køPU P¸zvß ÷Põm£õkPøÍ 

ÂÍUSP. 

Or 

 (b) What are the 7Ps of service marketing? 

  ÷\øÁ \¢øu°køP°ß 7Ps ¯õøÁ? 

12. (a) Explain the sociological factors influencing 
consumer behaviour. 

  ~Pº÷Áõº |hzøuø¯¨ £õvUS® \‰PÂ¯À 

PõμoPøÍ ÂÁ›. 

Or 
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 (b) What are the elements of marketing information 
system? 

  \¢øu°køP uPÁÀ Aø©¨¤ß TÖPÒ ¯õøÁ? 

13. (a) What are the factors influencing logistics decisions 
of a firm? 

  J¸ {ÖÁÚzvß ö£¯ºa]°¯À wº©õÚ[PøÍ •iÄ 

ö\´¯ EuÄ® PõμoPÒ ¯õøÁ? 

Or 

 (b) Brief the steps in personal selling. 

  uÛ |£º ÂØ£øÚ°ß £iPøÍ ÂÍUSP. 

14. (a) What are the benefits of online sales promotional 
activities? 

  {PÌ{ø» ÂØ£øÚ¨ ö£¸UP |hÁiUøPPÎß 

£¯ßPÒ ¯õøÁ?  

Or 

 (b) As a marketer how would you set up an advertising 
budget? 

  J¸ \¢øu¯õÍõμõPU ÂÍ®£μ {vzvmhzøu GÆÁõÖ 

Aø©¨¥º? 

15. (a) Explain the competitive strategies adopted by 
market followers. 

  \¢øu ¤ßöuõh›PÒ £¯ß£kzx® ÷£õmi\õº EzvPÒ 

¯õøÁ? 

Or 

 (b) What are the uses of data mining? 

  uμÄ APÌ¢öukzu¼ß |ßø©PÒ ¯õøÁ? 
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PART C — (3  10 = 30 marks) 

Answer any THREE questions. 

16. Explain the base for market segmentation. 

 \¢øu £S¨¤ß AizuÍ[PøÍ ÂÁ›UP. 

17. Explain the process of marketing research. 

 \¢øu°køP Bμõ´a]°ß ö\¯À•øÓø¯ ÂÍUSP. 

18. Elaborate the steps involved in product planning and 
development. 

 ö£õ¸Ò vmhªhÀ ©ØÖ® E¸ÁõUSÁvÀ EÒÍ £iPøÍ 

ÂÁ›UP. 

19. What are malls? What are the reasons for its emerging 
popularity in India? 

©õÀPÒ GßÓõÀ GßÚ? C¢v¯õÂÀ AøÁ ¤μ£»©õQ 

Á¸Áuß Põμn[PøÍU PshÔP. 

20. Explain the different methods of evaluating the 
effectiveness of advertisement. 

 ÂÍ®£μ[PÎß £¯ßvÓøÚ ©v¨¤h EuÄ® £À÷ÁÖ 

•øÓPøÍ ÂÍUSP. 

———————— 
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DISTANCE EDUCATION 

Common for M.B.A. (General)/IB/B &F/ 
CS/PM/HM/HRM/T/EM/RM/TM/LM/CM/FM/MM/SM/P&OM/ 

Co.op.Mgt. DEGREE EXAMINATION, DECEMBER 2019. 

Third Semester 

FINANCIAL MANAGEMENT 

(CBCS 2018 – 2019 Academic year onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10  2 = 20 marks) 

Answer ALL questions. 

All questions carry equal marks. 

1. What is financial management? 

 {v ÷©»õsø© GßÓõÀ GßÚ? 

2. What is meant by Risk? 

 Chº Gß£x ¯õx? 

3. Define "capital budgeting". 

 ‰»uÚz vmh® Áøμ¯Ö. 

4. What do you mean by capital structure? 

 ‰»uÚ Aø©¨ø£¨ £ØÔ }Âº ö£õ¸Ò öPõÒÁx ¯õx? 
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5. What is meant by financial leverage? 

 {v°¯À ö|®¦÷PõÀ GßÓõÀ GßÚ? 

6. What do you mean by receivables management? 

 PhÚõÎPÒ ÷©»õsø© £ØÔ }Âº ö£õ¸Ò öPõÒÁx ¯õx? 

7. What is sensitivity analysis? 

 EnºvÓß £S¨£õ´Ä GßÓõÀ GßÚ? 

8. What is cash management? 

 öμõUP ÷©»õsø© GßÓõÀ GßÚ? 

9. What is dividend policy? 

 C»õ£ DÄU öPõÒøP Gß£x ¯õx? 

10. What is 'Tax evasion'? 

 'Á› H´¨¦' GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions. 

All questions carry equal marks. 

11. (a) Explain the importance of financial management. 

  {v ÷©»õsø©°ß •UQ¯zxÁzøu ÂÍUSP. 

Or 

 (b) Explain the different types of preference shares. 

  •ßÝ›ø©¨ £[SPÎß ÁøPPøÍ ÂÍUSP. 

12. (a) Write a short note on "Net Income Approach". 

  {Pμ C»õ£U ÷Põm£õk £ØÔ ]Ö SÔ¨¦ ÁøμP. 

Or 

 (b) Explain the role of SEBI in capital issues. 

  £[S öÁÎ°k® ÷£õx ö\¤°ß £[QøÚ ÂÍUSP. 
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13. (a) What are the kinds of working capital. 

  |h¨¦ ‰»uÚzvß ÁøPPÒ ¯õøÁ? 

Or 

 (b) Explain the objectives of inventory management. 

  \μUQ¸¨¦ ÷©»õsø©°ß ÷|õUP[PøÍ ÂÍUSP. 

14. (a) What are the advantages of cash management? 

  öμõUP ÷©»õsø©°ß |ßø©PÒ ¯õøÁ? 

Or 

 (b) Explain the assumptions of Gordon's dividend 
model. 

  PõºhÛß £[Põuõ¯ ©õv›°ß AÝ©õÚ[PøÍ 

ÂÍUSP. 

15. (a) State the importance of working capital. 

  |h¨¦ ‰»uÚzvß •UQ¯zxÁzøu TÖ. 

Or 

 (b) What are advantages of pay back period? 

  •uÀ «m¦U Põ» •øÓ°ß |ßø©PÒ ¯õøÁ? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the functions of financial management. 

 {v ÷©»õsø©°ß £oPøÍ ÂÁõv. 

17. Explain the sources of long term finance. 

 }sh Põ» ‰»uÚzøu vμmk® ÁÈPøÍ ÂÍUSP. 
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18. Explain the factors determining cost of capital. 

 ‰»uÚ AhUPzøu {ºn°US® PõμoPøÍ ÂÍUSP. 

19. Discuss the different factors determining working capital. 

 |h¨¦ ‰»uÚzøu {ºn°US® £À÷ÁÖ PõμoPøÍ ÂÁõv. 

20. Explain the modigilani-Miller hypothesis of dividend 
model. 

 ÷©õiQ»õo ªÀ»º ©õv›°ß £[Põuõ¯ AÝ©õÚ[PøÍ 

ÂÍUSP. 

––––––––––––––– 
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DISTANCE EDUCATION 

M.B.A. DEGREE EXAMINATION, DECEMBER 2019. 

Third Semester 

Marketing Management 

MARKETING OF SERVICES 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10  2 = 20 marks) 

Answer ALL questions. 

All questions carry equal marks. 

1. What do you mean by service? 

 ÷\øÁ £ØÔ }Âº AÔÁx ¯õx? 

2. What is market segmenting? 

 \¢øu £S¨¤kuÀ GßÓõÀ GßÚ? 

3. What are the bases for classification of services? 

 ÷\øÁ ÁøP¨£kzu¾UPõÚ Ai¨£øhPÒ ¯õøÁ? 

4. How can service marketers reposition themselves? 

 ÷\øÁ \¢øu°k£ÁºPÒ GÆÁõÖ ©Ö •ßÛÖzuø» 

÷©ØöPõÒQÓõºPÒ? 

5. What is dynamic pricing? 

 ÷|μø» Âø»°kuÀ GßÓõÀ GßÚ? 
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6. Explain targeting of financial services. 

 {va ÷\øÁPÒ SÔU÷PõÎkuÀ £ØÔ ÂÍUSP. 

7. Write short note on service promotions? 

 ÷\øÁ ÷©®£õkPÒ £ØÔ ]Ö SÔ¨¦ ÁøμP. 

8. Identify the factors needed to make service teams 
successful in a hotel with five star status. 

 I¢x |m\zvμ A¢uìzx EÒÍ J¸ u[S® Âkv°À EÒÍ 

÷\øÁU SÊUPÒ öÁØÔö£Ó ÷uøÁ¨£k® PõμoPøÍ CÚ® 

PõmkP. 

9. Outline entertainment services. 

 ö£õÊx÷£õUS ÷\øÁPøÍ ÷Põimk PõmkP. 

10. Define service strategies. 

 ÷\øÁ EzvPøÍ Áøμ¯Ö. 

PART B — (5  5 = 25 marks) 

Answer ALL questions. 

All questions carry equal marks. 

11.  (a) Describe the characteristics of services. 

   ÷\øÁPÎß ]Ó¨¤¯À¦PøÍ ÂÍUSP. 

Or 

 (b) Difference between  service positioning and 
differentiation. 

   ÷\øÁPøÍ •ßÛÖzuÀ ©ØÖ® ÷\øÁPøÍ 

÷ÁÖ£kzuÀ CÁØÔØUQøh÷¯¯õÚ ÷ÁÖ£õkPøÍ 

SÔ¨¤kP. 
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12.  (a) Enumerate the methods of distribution of services. 

   ÷\øÁPÒ Â{÷¯õPzvß •øÓø©PøÍ ÂÍUSP. 

Or 

 (b) What is tourism marketing? Explain. 

   _ØÖ»õa \¢øu°køP GßÓõÀ GßÚ? ÂÍUSP. 

13.  (a) How can you improve service quality in the banking 
sector? Explain. 

   Á[Q°¯À xøÓ°À ÷\øÁz uμzvøÚ GÆÁõÖ } 

÷©®£kzxÁõ´ GÚ ÂÍUSP. 

Or 

 (b) How do the technology change influence customer 
expectations? 

   ÁõiUøP¯õÍºPÎß Gvº£õº¨¦PÎÀ uPÁÀ öuõÈÀ 

~m£ ©õØÓ® GÆÁõÖ ö\ÀÁõUS ö\¾zxQÓx? 

14.  (a) Explain the different types of communication in 
service sector. 

   ÷\øÁ xøÓ°À EÒÍ £À÷ÁÖ ÁøP¯õÚ uPÁÀ 

öuõhº¤øÚ ÂÍUSP. 

Or 

 (b) What is hotel? Discuss its types. 

   u[S® Âkv GßÓõÀ GßÚ? Auß ÁøPø¯ ÂÁ›. 

15.  (a) What are the bases of service marketing 
segmentation? 

   ÷\øÁ \¢øu°køP°ß \¢øu £S¨¤ØPõÚ 

Ai¨£øhPÒ ¯õøÁ? 

Or 

 (b) Explain the Product Life Cycle. 

   u¯õ›¨¦ ÁõÌUøP _ÇØ] £ØÔ ÂÁ›.  
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

All questions carry equal marks. 

16. Explain the factors affecting pricing decisions in service 
marketing. 

 ÷\øÁ \¢øu°køP°À Âø» {ºn¯ •iÄPøÍ £õvUS® 

PõμoPøÍÚ ÂÍUSP. 

17. Describe the principles and process in effective 
positioning. 

 £¯ÝÒÍ {ø»¨£kzxu¼ß ÷Põm£õkPÒ ©ØÖ® |øh•øÓ 

SÔzx ÂÍUSP. 

18. Discuss in detail the planning process of service 
marketing. 

 ÷\øÁ \¢øu°køP°À vmhªhÀ |øh•øÓø¯ Â›ÁõP 

ÂÁõvUP. 

19. Explain the market for educational services and the 
marketing approach of an educational institution. 

 PÀÂa ÷\øÁa \¢øu £ØÔ ÂÍUSP. J¸ PÀÂ {ÖÁÚzvß 

\¢øu°køP AqSö|Ô°øÚ ÂÁ›. 

20. In what specific ways does the marketing of bank services 
differ from marketing of insurance services? 

 Á[Q \¢øu°¯À ÷\øÁ¯õÚx Põ¨¥mk \¢øu°¯À 

÷\øÁPÎ¼¸¢x G¢u ]Ó¨¦ ÁÈPÎÀ ÷ÁÖ£kQÓx?  

 

  

———————— 
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DISTANCE EDUCATION 

M.B.A. (MM) DEGREE EXAMINATION, DECEMBER 2019. 

Third Semester 

PROMOTIONAL MANAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10  2 = 20 marks) 

Answer ALL questions. 

All questions carry equal marks. 

1. What is the concept of promotion? 

 ÷©®£õmk P¸zx¨£iÁ® Gß£x ¯õx? 

2. What are the five elements of the promotional mix? 

 ÷©®£õmk P»øÁ°ß I¢x BUPU TÖPÒ ¯õøÁ? 

3. What is the role of advertising? 

 ÂÍ®£μ® ö\´u¼ß £[S GßÚ? 

4. How does an advertising agency works? 

 J¸ ÂÍ®£μ •Pø© GÆÁõÖ £o¯õØÖQÓx? 

5. What is gate keeping in media? 

 FhPzvß ~øÇÄ¨ ö£õÖ¨¦ Gß£x ¯õx? 

6. What is online publicity? 

 {PÌ{ø» ¤μ£»¨£kzxuÀ GßÓõÀ GßÚ? 
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7. What are the tools of direct marketing? 

 ÷|μia \¢øu°ku¼ß P¸ÂPÒ ¯õøÁ? 

8. What is the definition of personal selling? 

 uÛ|£º ÂØ£øÚ°ß ÁøμÂ»UPn® ¯õx? 

9. What is control and evaluation? 

 Pmk¨£õk ©ØÖ® ©v¨£õ´Ä GßÓõÀ GßÚ? 

10. What is unethical in marketing? 

 \¢øu°kuÀ |ßöÚ› •Óß£mh GßÓõÀ GßÚ? 

PART B — (5  5 = 25 marks) 

Answer ALL questions. 

All questions carry equal marks. 

11.  (a) How would you prepare the promotional budget? 

   ÷©®£õmk vmh ©v¨¥miøÚ } G[VÚ® u¯õº 

ö\´Áõ´? 

Or 

 (b) Explain the meaning and importance of promotional 
management of goods and services. 

   ö£õ¸Ò ©ØÖ® ÷\øÁ ÂØ£øÚ ÷©®£õmk 

÷©»õsø©°ß ö£õ¸Ò ©ØÖ® ø•ß÷ÚØÓzøu 

ÂÍUSP. 

12.  (a) Distinguish between advertising and publicity. 

   ÂÍ®£kzxu¾US® ¤μ£»¨£kzxu¾US® Cøh÷¯ 

EÒÍ ÷ÁÖ£õkPøÍU öPõk. 

Or 

 (b) Discuss the merits and limitations of advertising. 

   ÂÍ®£μ¨£kzu¼ß |ßø©PÒ ©ØÖ® wø©PÒ SÔzx 

ÂÁõvUP. 
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13.  (a) Explain the role of public relations in marketing. 

    \¢øu°ku¼À ö£õx ©UPÒ öuõhº¤ß £[QøÚ 

ÂÍUSP. 

Or 

 (b) Explain about marketers using PUSH or PULL 

promotional strategy. 

   CÇ ©ØÖ® uÒÐ ÷©®£õmk EzvPøÍ GÆÁõÖ 

ÂØ£øÚ¯õÍºPÒ £¯ß£kzxQÓõºPÒ GßÖ ÂÁ›.  

14.  (a) What are the skills required for event marketing? 

   {PÌa] \¢øu¨£kzxu¼À ÷uøÁ¨£k® vÓßPÒ 

¯õøÁ? 

Or 

 (b) What are the merits of direct marketing? 

   ÷|μia \¢øu°køP°ÚõÀ HØ£k® |ßø©PÒ ¯õøÁ? 

15.  (a) How to identify good media planning and selection 

of product? 

    |À» FhPz vmhªhÀ ©ØÖ® ö£õ¸Ò ÷uºÄ GÆÁõÖ 

Aøh¯õÍ® Põn¨£kQÓx? 

Or 

 (b) What are the regulation for promotions? 

  FUSÂzu¾UPõÚ JÊ[S•øÓ ÂvPÒ ¯õøÁ? 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

All questions carry equal marks. 

16. Explain the factors that influence the promotion mix of a 
company. 

 J¸ {Ö©zvß ÷©®£kzu¼ß P»øÁø¯ £õvUS® 

PõμoPøÍ ÂÍUSP. 

17. Discuss the advantages of broadcast and news media. 

 JÎ£μ¨¦ ©ØÖ® ö\´v FhP[PÎß |ßø©PÒ SÔzx 

ÂÍUSP. 

18. “Advertising is a social economic evil”-- Comment. 

 ÂÍ®£μ¨£kzxuÀ Kº \‰P ö£õ¸Íõuõμ ÷Pk& ÂÁõv. 

19. Explain the role and importance of publicity for the 
promotion. 

 ÷©®£õmiÀ ¤μ£»¨£kzxu¼ß £[S ©ØÖ® Auß 

•UQ¯zxÁ® BQ¯ÁØøÓ ÂÍUSP. 

20. Elucidate the methods of sales training. 

 ÂØ£øÚ £°Ø]°ß •øÓø©PøÍ Â›ÁõP ÂÁ›. 

 

  

———————— 
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DISTANCE EDUCATION 

M.B.A. (Marketing Management) DEGREE EXAMINATION, 
DECEMBER 2019. 

Third Semester 

PRODUCT MANAGEMENT 

(CBCS 2018-19 Academic Year onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

All questions carry equal marks. 

1. How products are classified? 

 ö£õ¸mPÒ GÆÁõÖ ÁøP¨£kzu¨£kQÓx? 

2. What is product mix breadth? 

 ö£õ¸m P»øÁ°ß AP»® Gß£x ¯õx? 

3. What is the role of a product manager? 

 ö£õ¸Ò ÷©»õÍ›ß öuõÈØTÖ GßÚ? 

4. What is concept development model? 

 P¸zx ÷©®£õmk ©õv› GßÓõÀ GßÚ? 

5. What is commercialization process? 

 ÁoP©¯©õUPÀ |øh•øÓ GßÓõÀ GßÚ? 

6. What is under positioning? 

 RÌ •ßÛÖzuÀ GßÓõÀ GßÚ? 

Sub. Code 
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7. How does branding differentiate a product? 

 ö£¯›kuÀ GÆÁõÖ J¸ ö£õ¸øÍ ÷ÁÖ£kzvU PõmkQÓx? 

8. What is the difference between brand equity and brand 
value? 

 ö£¯›ku¼À ÷|ºø© ©ØÖ® ö£¯›ku¼ß ©v¨¦ 

CÁØÔØQøh÷¯¯õÚ ÷ÁÖ£õk ¯õx?  

9. What are the two last stages of a typical product life 
cycle? 

 J¸ |À» ö£õ¸Ò ÁõÌUøPa _ÇØ]°ß CÖv¯õÚ Cμsk 

£i{ø»PÒ ¯õøÁ? 

10. Why is a product strategy important? 

 ö£õ¸Ò ²Uv GuÚõÀ •UQ¯zxÁ® ö£ÖQÓx? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions. 

All questions carry equal marks. 

11. (a) Point out the differences between industrial goods 
and consumer goods. 

  öuõÈØ\õø» ö£õ¸ÒPÐUS® ~Pº÷Áõº 

ö£õ¸ÒPÐUS©õÚ ÷ÁÖ£õkPøÍ SÔ¨¤k. 

Or 

 (b) Give the meaning of financial products with 
examples. 

  {v \õº ö£õ¸mPÒ Gß£uß ö£õ¸ÎøÚ 

Euõμnzxhß u¸P. 

12. (a) Explain the business analysis in detail. 

  Â¯õ£õμ £S¨£õ´ÂøÚ¨ £ØÔ ÂÍUP©õP ÂÁ›. 

Or 
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 (b) Explain the causes for the failure of a new product 
in the market. 

  \¢øu°À J¸ ¦v¯ ö£õ¸Ò ÷uõÀÂ AøhÁuØPõÚ 

Põμn[PøÍ ÂÍUSP. 

13. (a) Point out the sources of product innovation. 

  ö£õ¸ÎÀ ¦xø©UPõÚ ‰»[PøÍ £ØÔ SÔ¨¤kP. 

Or 

 (b) Discuss the meaning and importance of product 
positioning. 

  ‘ö£õ¸Ò •ßÛÖzuÀ’ Gß£uß ö£õ¸Ò ©ØÖ® 

•UQ¯zxÁzvøÚ ÂÁõvUP. 

14. (a) What are the essentials of packaging? 

  Pmk©zvß CßÔ¯ø©¯õU TÖPÒ ¯õøÁ? 

Or 

 (b) Write short notes on product policy. 

  ö£õ¸Ò öPõÒøPPÒ £ØÔ ]Ö SÔ¨¦ ÁøμP. 

15. (a) Write the different kinds of new product. 

  ¦v¯ ö£õ¸Îß £À÷ÁÖ ÁøPPøÍ¨ £ØÔ GÊx. 

Or 

 (b) Define creativity. What are the sources of 
creativity? 

  £øh¨£õØÓø» Áøμ¯ÖP. £øh¨£õØÓ¼ß 

¤Ó¨¤h[PÒ ¯õøÁ? 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

All questions carry equal marks. 

16. Examine the strategies adopted in product line decisions. 

 ö£õ¸Ò Á›ø\ •iöÁkzu¼À øP¯õÐ® ²UvPøÍ £ØÔ 

ÂÁ›. 

17. Explain the structure of product management 
organisation and the role of product managers. 

 ö£õ¸Ò ÷©»õsø©°ß Pmhø©¨¦ ©ØÖ® ö£õ¸Ò 

÷©»õÍ›ß £oPÒ SÔzx ÂÍUSP. 

18. Explain the various kinds of packaging. What are the 
qualities of good package? 

 Pmk©zvß £À÷ÁÖ ÁøPPøÍ ÂÍUSP. J¸ |À» 

Pmk©õÚzvß ußø©PÒ ¯õøÁ?  

19. Describe the methods of pricing during the different 
stages of PLC. 

 ö£õ¸Ò ÁõÌUøPa `Ç¼ß (PLC) £À÷ÁÖ {ø»PÎÀ 

Âø»°¯À •øÓPÒ SÔzx ÂÁ›. 

20. Analyse the advantages and disadvantages of branding. 

 Aøh¯õÍ ö£¯›ku¼ÚõÀ HØ£k® |ßø© wø©PøÍ 

B´P. 

———— 
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DISTANCE EDUCATION 

COMMON FOR M.B.A. (G)/ 
IB/B&F/CS/PM/HM/HRM/T/EM/RM/TM/LM/CM/FM/MM/SM/ 

P&OM/Co.op.mgt DEGREE EXAMINATION,  
DECEMBER 2022. 

First Semester 

MANAGEMENT PRINCIPLES AND PRACTICES 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. State the functions of Management. 

 ÷©»õsø©°ß ö\¯À£õkPøÍ TÖP. 

2. What are the different types of organisation? 

 {ÖÁÚzvß £À÷ÁÖ ÁøPPÒ ¯õøÁ? 

3. Define planning. Write main objectives of planning. 

 vmhªkuÀ Áøμ¯Ö. vmhªku¼ß •UQ¯ ÷|õUP[PøÍ 

GÊxP. 

4. What is meant by decision making? Give example. 

 wº©õÚ® GßÓõÀ GßÚ? Euõμn® u¸P. 

5. Define organisational culture. 

 {ÖÁÚ P»õa\õμ® Áøμ¯Ö. 
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6. Define Delegation of authority. 

 AvPõμ J¨£øh¨¦ Áøμ¯Ö. 

7. Define Training. 

 £°Ø] &Áøμ¯Ö. 

8. What are the types of motivation? 

 FUP¨£kzxu¼ß ÁøPPÒ ¯õøÁ? 

9. State any two important qualities of a good leader. 

 ]Ó¢u uø»Á›ß Cμsk •UQ¯ uSv°øÚ GÊxP. 

10. Define Benchmark. 

 AÍÄ ÷Põø» Áøμ¯ÖUPÄ®. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11.  (a) Distinguish between management and 
administration. 

   ÷©»õsø© ©ØÖ® {ºÁõP®&÷ÁÖ£kzxP. 

Or 

 (b) Brief the contribution of FW Taylor on scientific 
management. 

   AÔÂ¯À ÷©»õsø©°À FW öh´»›ß 

£[PÎ¨¤øÚ _¸USP. 

12.  (a) Explain the concept of MBO. 

   SÔU÷PõÒPÍõÀ ÷©»õsø© £ØÔ¯ P¸zvøÚ 

ÂÍUS. 

Or 

 (b) Explain the process of Decision making. 

   wº©õÚzvß ö\¯À•øÓPøÍ ÂÍUSP. 
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13.  (a) Give a note on Maslow Theories of motivation. 

   ©õì÷»õ&Âß FUSÂzuÀ ÷Põm£õmiøÚ £ØÔ ]Ö 

SÔ¨¦ u¸P. 

Or 

 (b) Enumerate advantages and disadvantages of 
contingency theory of leadership. 

   uø»ø©zxÁzvß uØö\¯À ÷Põm£õmiß |ßø©PÒ 

©ØÖ® wø©PøÍ £mi¯¼kP. 

14.  (a) Emphasis the significance of coordination. 

   J¸[Qøn¨¤ß •UQ¯zxÁzøu Á¼²ÖzxP. 

Or 

 (b) Explain the process of communication. 

   uPÁÀ öuõhº¤ß ö\¯À•øÓPøÍ ÂÍUSP. 

15.  (a) What is the role of organisational culture in ethics? 

   ö|Ô•øÓPÎÀ {ÖÁÚ P»õa\õμzvß £[S GßÚ? 

Or 

 (b) Write a short note on Business Process 
Reengineering. 

   ÁoP ö\¯À•øÓ ©Ö^μø©¨¦ £ØÔ ]Ö SÔ¨¦ 

GÊxP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Emphasis nature and scope of Management. 

 ÷©»õsø©°ß ]Ó¨¤¯À¦ ©ØÖ® ö\¯À£μ¨¤øÚ 

Á¼²ÖzxP. 

17. Elaborate different types of planning. 

 vmhªku¼ß £À÷ÁÖ ÁøPPøÍ Â›Ä£kzxP. 
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18. Explain the steps involved in the selection process. 

 ÷uº¢öukzu¼ß ö\¯À•øÓ°À EÒÍ £i{ø»ø¯ 

ÂÍUSP. 

19. Analyse any two theories of motivation. 

 GøÁ÷¯Ý® Cμsk FUSÂzuÀ ÷Põm£õmiøÚ Bμõ´P. 

20. Explain special control techniques. 

 ]Ó¨¦ Pmk£õmk ²UvPøÍ ÂÍUSP. 

 

  

 

 

  

———————— 
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DISTANCE EDUCATION 

COMMON FOR M.B.A.(G)/IB/B&F/CS/PM/HM/HRM/T/EM/ 
RM/TM/LM/CM/FM/MM/SM/P&OM/Coop.Mgt.  DEGREE 

EXAMINATION, DECEMBER 2022. 

First Semester 

ORGANISATIONAL BEHAVIOUR 

(CBCS – 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define personality. 

 BÐø© – Áøμ¯ÖUP. 

2. Define emotional intelligence. 

 Enºa]Pμ AÔvÓß – Áøμ¯ÖUP. 

3. What is power tactic? 

 AvPõμ Ezv GßÓõÀ GßÚ? 

4. Define coven politics. 

 JÎÄ©øÓÁõÚ Aμ]¯À – Áøμ¯ÖUP. 

5. What is organizational excellence? 

 {ÖÁÚ ]Ó¨¦ GßÓõÀ GßÚ? 

Sub. Code 
12 



D–7699 
  2

6. Define interpersonal communication. 

 uÛ¨£mh uPÁÀ öuõhº¦ – Áøμ¯ÖUP. 

7. What is sensitivity training? 

 EnºvÓß £°Ø] GßÓõÀ GßÚ? 

8. What is group dynamics? 

 SÊ C¯UPÂ¯À GßÓõÀ GßÚ? 

9. State the types of knowledge. 

 AÔÂß ÁøPPøÍ GÊxP. 

10. What is downward communication? 

 RÌ÷|õUQ¯ uPÁÀ öuõhº¦ GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Discuss the components of attitude. 

  ©Ú¨£õßø©°ß TÖPøÍ¨ £ØÔ ÂÍUSP. 

Or 

 (b) Explain the characteristics of emotions. 

  Enºa]PÎß £s¦PøÍ ÂÍUSP. 

12. (a) Explain the strategies for managing stress. 

  ©Ú AÊzuzøu {ºÁQ¨£uØPõÚ EzvPøÍ 
ÂÍUSP. 

Or 

 (b) Discuss the strategies for encouraging constructive 
conflict. 

  BUP¨§ºÁ©õÚ ÷©õuø» FUSÂ¨£uØPõÚ 
EzvPøÍ¨ £ØÔ ÂÍUSP. 
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13. (a) Explain the factors affecting organizational 
effectiveness.  

  {ÖÁÚ ö\¯ÀvÓøÚ £õvUS® PõμoPøÍ ÂÍUSP. 

Or 

 (b) State the issues faced in organizational culture, 

  {ÖÁÚ P»õa\õμzvÀ GvºöPõÒÐ® ¤μa]øÚPøÍ 
GÊxP. 

14. (a) Discuss the relationship between attitude, 
behaviour and consistency. 

  AqS•øÓ, |hzøu ©ØÖ® {ø»zußø©US 
Cøh°»õÚ EÓøÁ¨ £ØÔ ÂÍUSP. 

Or 

 (b) Explain the rational decision-making model of 
organizational behaviour. 

  {ÖÁÚ |hzøu°ß AÔÁõº¢u wº©õÚ[PÎß 
©õv›ø¯ ÂÍUSP. 

15. (a) What are the ideal qualities of an international 
manager? Explain. 

  \ºÁ÷u\ ÷©»õÍ›ß ]Ó¢u Sn[PÒ ¯õøÁ? 
ÂÍUSP. 

Or 

 (b) State the features and basic assumption of 
organisation development. 

  {ÖÁÚ ÁÍºa]°ß A®\[PÒ ©ØÖ® Ai¨£øh 
AÝ©õÚ[PøÍ GÊxP. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the factors affecting decision-making. 

 •iöÁk¨£øu £õvUS® PõμoPøÍ¨ £ØÔ ÂÁ›UP. 
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17. What are the techniques of managing politics in 
organizations? Explain. 

 {ÖÁÚ[PÎÀ Aμ]¯ø» {ºÁQUS® ~m£[PÒ ¯õøÁ? 
ÂÍUSP. 

18. Explain the types of attention. 

 PÁÚzvß ÁøPPøÍ¨ £ØÔ ÂÍUSP. 

19. Describe the steps involved for managing change. 

 {ºÁõP ©õØÓzvß £iPøÍ ÂÁ›UP. 

20. Describe the determinants of organizational climate. 

 {ÖÁÚ Põ»{ø» {ºn¯[PøÍ ÂÁ›UP. 

—————— 
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DISTANCE EDUCATION 

COMMON FOR M.B.A.(G)/IB/ 
B&F/CS/PM/HM/HRM/T/EM/RM/TM/LM/CM/FM/MM/ 

SM/P&OM/Coop. Mgt DEGREE EXAMINATION,  
DECEMBER 2022. 

First Semester 

MANAGERIAL ECONOMICS  

(CBCS 2018-19 Academic Year onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is growth maximization? 

 •ß÷ÚØÓ Ea\{ø» GßÓõÀ GßÚ? 

2. What is opportunity cost? 

 Áõ´¨¦ ö\»Ä GßÓõÀ GßÚ? 

3. What is cross demand? 

 SÖUS ÷uøÁ GßÓõÀ GßÚ? 

4. State the law of demand. 

 ÷uøÁ Âv°øÚU TÖP. 

5. Write the features of monopoly competition. 

 HP÷£õP ÷£õmi°ß A®\[PøÍ GÊxP. 
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6. Distinguish between monopolist competition and 
oligopoly competition. 

 •ØÖ›ø©¨ ÷£õmi ©ØÖ® ]»¸›ø©¨ ÷£õmi – 
÷ÁÖ£kzxP. 

7. What do you mean by interest? 

 Ámi GßÓõÀ GßÚ? 

8. Define : IRR. 

Áøμ¯ÖUP : IRR. 

9. What is per capita income? 

uÛ|£º Á¸©õÚ® GßÓõÀ GßÚ? 

10. What is antitrust theory? 

 |®¤UøP¯ØÓ ÷Põm£õk GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Give the salient features of managerial economics. 

  ÷©»õsø©¨ ö£õ¸Î¯¼ß ]Ó¨¤¯À¦PøÍ u¸P. 

Or 

 (b) What is consumer’s equilibrium? Explain its 
assumptions. 

  ~Pº÷Áõº \©{ø» GßÓõÀ GßÚ Gß£øu TÔ Auß 
AÝ©õÚ[PøÍ ÂÍUSP. 

12. (a) Explain the factors influencing elasticity of demand. 

  ÷uøÁ ö|QÌa]ø¯ {ºn°US® PõμoPÒ £ØÔ 
ÂÁ›. 

Or 



D–7700 
  3

 (b) Write a note on elasticity of supply. 
  AÎ¨¤ß ö|QÌÄ ußø© £ØÔ ÂÁ›UP. 

13. (a) Explain how the short-run influences the cost. 
  SÖQ¯ Kmh® GÆÁõÖ AhUP Âø»°ß «x 

uõUPzøu HØ£kzxQÓx Gß£øu ÂÍUSP. 

Or 

 (b) Explain the differences between cost control and 
cost reduction.  

  ö\»Ä Pmk¨£õk ©ØÖ® ö\»Ä SøÓzu¼ß 
Cøh÷¯ EÒÍ ÷ÁØÖø©PøÍ¨ £ØÔ ÂÁ›. 

14. (a) What is deflation? What are the causes of deflation? 
  £nÁõmh® GßÓõÀ GßÚ? £nÁõmhzvØPõÚ 

Põμn[PÒ ¯õøÁ? 

Or 

 (b) What are the aims of profit policies? 
  C»õ£U öPõÒøPPÎß ÷|õUP[PÒ ¯õøÁ? 

15. (a) What are measures of globalization introduced in 
India? 

  C¢v¯õÂÀ AÔ•P¨£kzu¨£mh E»P©¯©õUSuÀ 
|hÁiUøPPÒ ¯õøÁ? 

Or 

 (b) What is balance of payment? How it is determined? 
  ö\¾zxuÀ \©{ø» GßÓõÀ GßÚ? Ax GÆÁõÖ 

{ºn°UP¨£kQÓx? 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the role of a managerial in a firm. 
 J¸ {ÖÁÚzvÀ ÷©»õsø©¨ ö£õ¸Íõuõμ {¦n›ß 

£[øP ÂÁ›UP. 
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17. State the importance and limitations of the law of equi-
marginal utility. 

 \© CÖv{ø»¨ £¯ß£õmk Âv°ß •UQ¯zxÁ® ©ØÖ® 
Auß Áøμ¯øÓPøÍ GÊxP. 

18. Explain the behaviour of cost curves in the long run. 

 }sh KmhzvÀ AhUP ÁøÍ÷PõkPÒ G[VÚ® 
ö\¯»õØÖQÓx? 

19. Explain the various methods of measurement of profit. 

C»õ£zøu AÍÂk® £À÷ÁÖ •øÓPøÍ ÂÍUSP. 

20. Discuss the recent challenges faced by the Indian 
economy. 

 Asø© Põ»zvÀ C¢v¯ ö£õ¸Íõuõμ® \¢vUS® 
\ÁõÀPøÍ ÂÁõvUP. 

———————— 
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DISTANCE EDUCATION 

COMMON FOR M.B.A. (G)/IB/B & F/CS/PM/ 
HM/HRM/T/EM/RM/TM/LM/CM/FM/MM/SM/ 
P & OM/Coop. mgt DEGREE EXAMINATION,  

DECEMBER 2022. 

First Semester 

QUANTITATIVE TECHNIQUES 

 (CBCS 2018 – 19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10  2 = 20 marks) 

Answer ALL the questions. 

1. Write Necessity of operations Research in Industry. 

 öuõÈ¼À ö\¯À£õmk Bμõ´a]°ß AÁ]¯zøu GÊx. 

2. What do you mean by Linear programming? 

 ÷|›¯ {μ»õUP ‰»® GßÓõÀ GßÚ? 

3. What is Probability? 

 {PÌuPÄ GßÓõÀ GßÚ? 

4. What is Transportation Model? 

 ÷£õUSÁμzx ©õv› GßÓõÀ GßÚ? 

5. Write any two characteristics of quantitative methods. 

 AÍÄ •øÓPÒ £s¦PÒ H÷uÝ® Cμsk GÊuÄ®. 
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6. Define expected value of pay. 

 Fv¯zvß Gvº£õºUP¨£k® ©v¨¦ Áøμ¯Ö? 

7. What is decision tree analysis? 

 •iÄ ©μ® £S¨£õ´Ä GßÓõÀ GßÚ? 

8. Define Mass Production System. 

 öÁSáÚ EØ£zv Aø©¨¦ Áøμ¯Ö. 

9. What is simulation?  

 E¸ÁP¨£kzxuÀ GßÓõÀ GßÚ? 

10. Define concept of trade off. 

 ÁºzuP® £ØÔ¯ P¸zøu Áøμ¯ÖUPÄ®. 

SECTION B — (5  5 = 25 marks) 

Answer ALL the questions choosing either (a) or (b) 

11.  (a) Explain meaning and applications of statistics in 
business decision making and research. 

ÁoP •iöÁkzuÀ ©ØÖ® Bμõ´a]°À ¦ÒÎ 

ÂÁμ[PÎß ö£õ¸Ò ©ØÖ® £¯ß£õkPøÍ 

ÂÍUPÄ®. 

Or 

 (b) Explain graphical representation of functions and 
their applications in cost and revenue behavior. 

  ö\¯À£õkPÎß ÁøμPø» ¤μv{vzxÁ® ©ØÖ® 

ö\»Ä ©ØÖ® Á¸Áõ´ |hzøu°À AÁØÔß 

£¯ß£õkPøÍ ÂÍUPÄ®. 
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12.  (a) Use the graphical method to solve the following LP 
problem 

Maximize 21 1510 xxz   

Subject to the constraints  

 262 21  xx  

   5642 21  xx  

   521  xx  

   and 

   0, 21 xx  

  ¤ßÁ¸® ÷|›¯À {μ»õUP ]UPø» wºUP ÁøμPø» 

•øÓø¯ £¯ß£kzuÄ®. 

  AvP›UP 21 1510 xxz   

  Em£mhx  

    262 21  xx  

    5642 21  xx  

    521  xx  

  ©ØÖ® 0, 21 xx  

Or 

 (b) Find the feasible solution of the following 
transportation problem using north-west corner 
method.    

 W1 W2 W3 W4 Supply 

F1 14 25 45 5 6 

F2 65 25 35 55 8 

F3 35 3 65 15 16 

 4 7 6 13 30 

Factory 

Requirement 
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  ¤ßÁ¸® ÷£õUSÁμzx ¤μa\øÚ°ß \õzv¯©õÚ 

wºøÁ Áh÷©ØS ‰ø» •øÓø¯ £¯ß£kzv 

wºUPÄ®. 

 W1 W2 W3 W4 Â{÷¯õP®

F1 14 25 45 5 6 

F2 65 25 35 55 8 

F3 35 3 65 15 16 

 4 7 6 13 30 

  

13.  (a) Briefly Explain 

  (i) Benefits and Limitations of Quantitative 

methods 

  (ii) Processing the job and Mass production 

system. 

  ¤ßÁ¸ÁÚÁØøÓ _¸UP©õP ÂÁ›UPÄ® 

  (i) AÍÄ•øÓPÎß |ßø©PÒ ©ØÖ® Áμ®¦PÒ 

  (ii) ÷Áø» ©ØÖ®  öÁSáÚ EØ£zv •øÓø¯ 

ö\¯»õUSuÀ 

Or 

 (b) Explain Advantages and Disadvantages of 
simulation.  

  E¸ÁP¨£kzxu¼ß |ßø©PÒ ©ØÖ® wø©PÒ 

ÂÍUPÄ®. 

öuõÈØ\õø» 

÷uøÁPÒ 
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14.  (a) In a bank, 20 customers on the average, are served 
by a cashier in an hour. If the service time has 
exponential distribution, what is the probability 
that 

(i) it will take more than 10 minutes to serve a 
customer? 

(ii) a customer shall be free within 4 minutes? 

  J¸ Á[Q°À, \μõ\›¯õP 20 ÁõiUøP¯õÍºPÐUS J¸ 

©o÷|μzvÀ J¸ Põ\õÍμõÀ ÷\øÁ ÁÇ[P¨£kQÓx. 

÷\øÁ ÷|μ® AkUSUSÔ £μÁ¼À C¸¢uõÀ GßÚ 

{PÌuPÄ. 

  (i) J¸ ÁõiUøP¯õÍ¸US ÷\øÁ ö\´¯ 10 

{ªh[PÐUS ÷©À? 

  (ii) J¸ ÁõiUøP¯õÍº 4 {ªh[PÐUSÒ ÷\øÁ 

§ºzv ö\´¯? 

Or 

 (b) Explain decision – making environments. 

  •iöÁkUS® `Çø» ÂÁ›UPÄ®. 

15.  (a) What is normal distribution? Highlight its chief 
uses in operations research. 

C¯À£μÁÀ GßÓõÀ GßÚ? ö\¯À£õmk Bμõ´a]°À 

Auß •UQ¯ £¯ß£õkPøÍ GkzxUPõmkQÓx. 

Or 

 (b) What do you understand by decision-tree analysis? 

  •iÄ ©μ® £S¨£õ´Ä ‰»® }[PÒ GßÚ 

¦›¢xöPõÒQÕºPÒ. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain important characteristics of the industrial 
situations to which L.P. method can be successfully 
applied. Illustrate application of this technique with a 
suitable example. 

 ÷|›¯À {μ»õUP •øÓø¯ öÁØÔPμ©õP¨ £¯ß£kzuUTi¯ 

öuõÈÀxøÓ `Ì{ø»PÎß •UQ¯ £s¦PøÍ ÂÍUPÄ®. 

÷©¾® C¢u ~m£zvß £¯ß£õmøh ö£õ¸zu©õÚ 

Euõμnzxhß ÂÍUS[PÒ 

17. Solve the following assignment problem. 

 B1 

 

B2 B3 B4 B5 

A1 11 17 8 16 20 

A2 9 7 12 6 15 

A3 13 16 15 12 16 

A4 21 24 17 28 26 

A5 14 10 12 11 13 

 ¤ßÁ¸® JxURmk PnUQøÚ wºUPÄ® 

 B1 

 

B2 B3 B4 B5 

A1 11 17 8 16 20 

A2 9 7 12 6 15 

A3 13 16 15 12 16 

A4 21 24 17 28 26 

A5 14 10 12 11 13 



D–7701 
  7

18. Generate a sequence of 5 two-digit random numbers by 
employing the following methods. 

(a) Mixed congruential method 

(b) Multiplicative congruential method. 

The recursive equation for the mixed congruential 
method is    46rand100mod532 o1  ulrr ii  

 ¤ßÁ¸® •øÓPøÍ¨ £¯ß£kzv 5 Cμsk C»UP ^μØÓ 

GsPÎß Á›ø\ø¯ E¸ÁõUPÄ®. 

(A) P»¨¦ \©ß£õmk •øÓ 

(B) ö£¸UPÀ Tmk•øÓ 

P»¨¦ \©{ø» •øÓ°ß _ÇØ] \©ß£õk  

 5321  ii lrr (©mk® 100)©ØÖ® 46ro   

19. With suitable illustrative examples, explain the maxmin, 
the minimax and the regret criteria in decision-making. 

 ö£õ¸zu©õÚ ÂÍUP GkzxUPõmkPÐhß ÷©Uì ªÛ, ªÛ 

÷©Uì ©ØÖ® •iöÁk¨£vÀ ›Uöμm AÍÄ÷Põø» 

ÂÍUS[PÒ. 

20. Briefly explain  

 (a) Correlation 

 (b) Correlation Analysis  

 (c) Linear regression analysis 

 (d) Co-efficient 

 _¸UP©õP ÂÁ›UPÄ® 

 (A) öuõhº¦ 

 (B) öuõhº¦ £S¨£õ´Ä 

 (C) ÷|›¯À ¤ßÚøhÄ £S¨£õ´Ä 

 (D) Cøn ö\¯ÀvÓß  

———————— 
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COMMON FOR M.B.A. (G)/IB/B & F/CS/PM/ 
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First Semester 

FINANCIAL AND MANAGEMENT ACCOUNTING 

 (CBCS 2018-19 Academic Year onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What do you mean by accounting? 

 PnUQ¯À Gß£x SÔzx }Âº AÔÁx ¯õx? 

2. Define Double Entry System. 

 Cμmøh¨ £vÄ •øÓUS C»UPn® u¸P. 

3. What is a journal? 

 SÔ¨÷£k GßÓõÀ GßÚ? 

4. State any two methods of costing. 

 AhUPÂ¯¼ß C¸•øÓPÒ u¸P. 

5. What is direct material? 

 ÷|μi Pa\õ¨ ö£õ¸Ò GßÓõÀ GßÚ? 

6. What is a Funds Flow Statement? 

 {v Kmh AÔUøP GßÓõÀ GßÚ? 

Sub. Code 
15 
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7. What is meant by Ratio Analysis?  

 ÂQu £S¨£õ´Ä GßÓõÀ GßÚ? 

8. Write a short note on Economic Order Quantity. 

 ]UPÚ öPõÒ•uÀ AÍÄ £ØÔ ]Ö SÔ¨¦ ÁøμP. 

9. What is overhead? 

 ÷©Øö\»Ä GßÓõÀ GßÚ? 

10. What is capital budgeting? 

 ‰»uÚ vmh¨£mi¯À GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Explain in detail the modifying principles of 
accounting. 

  v¸zv¯ø©UP¨£mh PnUQ¯À öPõÒøPPøÍ 

Â›ÁõP ÂÍUSP.  

Or 

 (b)  What are the branches of accounting? Explain. 

  PnUQ¯¼ß QøÍPÒ ¯õøÁ? ÂÁ›. 

12. (a) Journalize the following transaction : 

  (i) Purchase of goods for cash Rs. 10,000. 

  (ii) Sale of furniture for cash Rs. 7,500 

  (iii) Rent paid Rs. 800 
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  ¤ßÁ¸® PnUS |hÁiUøPPÎ¼¸¢x SÔ¨÷£mk 

£vÄPÒ u¸P. 

  (i) öμõUPzvØS Áõ[Q¯ \μUS ¹. 10,000. 

  (ii) öμõUPzvØS AøÓP»ß ÂØÓx ¹. 7,500 

  (iii) ÁõhøP ö\¾zv¯x ¹. 800 

Or 

 (b) Write short notes on : 

  (i) Trial balance 

  (ii) Accounting concept 

  ]Ö SÔ¨¦ ÁøμP : 

   (i) C¸¨£õ´Ä ÷\õuøÚ  

  (ii) PnUQ¯À ÷Põm£õk 

13. (a) Ascertain the Gross Profit ratio from the following 
information. 

  Gross profit Rs. 40,000 

  Cost of sales Rs. 86,000 

  Sales Return Rs. 16,000. 

  ¤ßÁ¸® uPÁÀPÎ¼¸¢x ö©õzu C»õ£ ÂQuzøu 

PshÔP : 

  ö©õzu C»õ£® ¹. 40,000 

  ÂØ£øÚ AhUP ©v¨¦ ¹. 86,000 

  ÂØ£øÚ v¸¨£® ¹. 16,000.  

Or 

 (b)  Explain the managerial uses of fund flow statement. 

  {v Kmh AÔUøP°ß ÷©»õsø©¨ £¯ßPøÍ 

ÂÍUSP.  
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14. (a) Give the proforma of cost sheet using imaginary 
figures. 

  PØ£øÚ¯õÚ GsPøÍU öPõsk ©õv› 

AhUPÂø»zuõÒ u¸P. 

Or 

 (b)  Explain the uses of Ratio Analysis. 

  ÂQu £S¨£õ´Âß £¯ßPøÍ ÂÍUSP.  

15. (a) The following are the summarised balance sheets of 
Priya Ltd. as on 31st Dec. 2009 and 2010. 

Balance sheet  
Liabilities 2009 

Rs. 
 2010 

Rs. 
 Assets 2009 

Rs. 
 2010 

Rs. 

Capital :     Fixed Assets 41,000  40,000 

7% redeemable     Less: Depreciation 11,000  15,000 

Preference Shares –  10,000   30,000  25,000 

Equity Shares 40,000  40,000  Current assets:    

General Reserve 2,000  2,000  Debtors 20,000  24,000 

Profit & Loss A/c 1,000  1,200  Stocks 30,000  35,000 

Debentures 6,000  7,000  Prepaid Expenses 300  500 

Current Liabilities:     Cash 1,200  3,500 

Creditors 12,000  11,000      

Provision for          

  taxation 3,000  4,200      

Proposed dividend 5,000  5,800      

Bank overdraft 12,500  6,800      

 81,500  88,000   81,500  88,000 

  Prepare statement showing changes in working 
capital. 
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  ¤›¯õ ¼ªmiß i\®£º 31, 2009 ©ØÖ® 2010&® 

BskPÐUPõÚ C¸¨¦{ø»U SÔ¨¦ ¤ßÁ¸ÁÚ. 

ö£õÖ¨¦PÒ  2009 
Rs. 

 2010 
Rs. 

 ö\õzxUPÒ  2009 
Rs. 

 2010 
Rs. 

•uÀ :     {ø»a ö\õzxUPÒ 41,000  40,000 

7% «ÒuS      PÈUP : ÷u´©õÚ® 11,000  15,000 

•ßÝ›ø© £[SPÒ –  10,000   30,000  25,000 

÷|ºø© £[SPÒ 40,000  40,000  |h¨¦a ö\õzxUPÒ :    

ö£õxUPõ¨¦  2,000  2,000  PhÚõÎPÒ 20,000  24,000 

C»õ£ |mhU P/S 1,000  1,200  \μUQ¸¨¦  30,000  35,000 

PhÜmk¨ £zvμ[PÒ 6,000  7,000  •ßTmi ö\¾zv¯ 

ö\»ÄPÒ 

300  500 

|h¨¦ ö£õÖ¨¦UPÒ :     öμõUP® 1,200  3,500 

PhÜ¢÷uõºPÒ 12,000  11,000      

Á›UPõ¨¦  3,000  4,200      

AÔÂUP ÷Ási¯ 

C»õ£ £[S  

 
5,000 

  
5,800 

     

Á[Q ÷©ÀÁøμ¨£ØÖ  12,500  6,800      

 81,500  88,000   81,500  88,000 

  |h¨¦ •uÀ ©õØÓzøuU Põmk® AÔUøP u¯õ›. 

Or 

 (b) Briefly explain the advantage of costing. 

  AhUPÂø» PnUQ¯¼ß |ßø©PøÍ ÂÍUSP.  

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What are the advantages of Double Entry System? 

 Cμmøh¨ £vÄ •øÓ°ß |ßø©PÒ ¯õøÁ? 



D–7702 
  6

17. Journalise the following transactions of Mr. Ravi and 
post them in the ledger. 

2014 June 1 Ravi invested Rs. 5,00,000 cash in the business 

3 Paid into Bank Rs. 80,000 

5 Purchased building for Rs. 3,00,000 

7 Purchased goods for Rs. 70,000 

10 Sold goods for Rs. 80,000 

15 With drew cash from bank Rs. 10,000 

25 Paid electric charges Rs. 3,000 

30 Paid salary Rs. 15,000 

 RÌUPsh |hÁiUøPPøÍ v¸. μÂ AÁºPÎß SÔ¨÷£miÀ 

£v¢x ÷£÷μmiÀ GkzöuÊxP. 

2014 áüß 1 μÂ öuõÈÀ öuõh[P •u½k ö\´ux ¹. 5,00,000  

3 Á[Q°À ö\¾zv¯x ¹. 80,000 

5 Pmhh® Áõ[Q¯x ¹. 3,00,000 

7 \μUS Áõ[Q¯x ¹. 70,000 

10 \μUS ÂØÓx ¹. 80,000 

15 Á[Q°¼¸¢x öμõUP® Gkzux ¹. 10,000 

25 ªß Pmhn® ö\¾zv¯x ¹. 3,000 

30 Fv¯® ÁÇ[Q¯x ¹. 15,000 

18. Distinguish between funds flow statement and cash flow 
statement. 

 {v |h©õmh AÔUøPUS® öμõUP |h©õmh AÔUøPUS® 

EÒÍ ÷ÁÖ£õkPÒ ¯õøÁ? 
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19. Current Ratio :  3 : 1 

 Liquid Ratio :   1 : 1 

 Current liabilities : Rs. 6,00,000 

 Find out: 

 (a) Current Assets 

 (b) Liquid Assets 

 (c) Stock 

 (d) Working – Capital 

 |h¨¦ ÂQu® :   3 : 1 

 }ºø© ÂQu® :   1 : 1  

 |h¨¦ ö£õÖ¨¦PÒ :  ¹. 6,00,000 

 Psk¤iUP : 

 (A) |h¨¦ ö\õzxUPÒ  

 (B) }ºø© ö\õzxUPÒ  

 (C) \μUQ¸¨¦  

 (D) |øh•øÓ •uÀ 

20. The sales and profit during the two years were as  
follows : 

Year  Sales  
Rs.  

Profit  
Rs.  

2008 1,40,000 15,000 

2009 1,60,000 20,000 

 Calculate : (a) P/V Ratio. (b) BEP (c) Sales required to 
earn a profit of Rs. 40,000 and (d) Profit when sales  
Rs. 1,20,000. 
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 ÂØ£øÚ ©ØÖ® C»õ£ Â£μ® C¸ BskPÐUPõÚøÁ 

¤ßÁ¸©õÖ : 

Á¸h®  ÂØ£øÚ  

¹.  

C»õ£® 

¹. 

2008 1,40,000 15,000 

2009 1,60,000 20,000 

 PnUQkP : 

 (A)  C»õ£ & AÍÄ ÂQu®  

 (B) C»õ£ – |mh©ØÓ {ø»  

 (C) ¹. 40,000  C»õ£® Dmh ÷uøÁ¯õÚ ÂØ£øÚ  

 (D) ¹. 1,20,000 ÂØ£øÚ°À Dmk® C»õ£®. 

—————— 



  

D–7703     

DISTANCE EDUCATION 

COMMON FOR M.B.A. (G)/IB/B & F/CS/PM/ 
HM/HRM/T/EM/RM/LM/TM/CM/FM/MM/SM/ 
P & OM/Coop.Mgt DEGREE EXAMINATION,  

DECEMBER 2022. 

Second Semester 

RESEARCH METHODS 
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PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is research design? 

 Bμõ´a] ÁiÁø©¨¦ GßÓõÀ GßÚ? 

2. Define exploratory research. 

 B´Ä Bμõ´a] – Áøμ¯ÖUP. 

3. What is a moderating variable? 

 |k{ø»¯õÚ ©õÔ GßÓõÀ GßÚ? 

4. How should the results of the study be presented? 

 B´Âß  •iÄPÒ GÆÁõÖ •ßøÁUP¨£h ÷Ásk®? 

5. Define systematic sampling. 

 •øÓ¯õÚ ©õv›ø¯  Áøμ¯ÖUP. 

Sub. Code 
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6. What are open-ended questions? 

 vÓ¢u ÷PÒÂPÒ GßÓõÀ GßÚ? 

7. What is interval scale? 

 CøhöÁÎ AÍÄ GßÓõÀ GßÚ? 

8. Define non-parametric tests. 

 AÍÄ¸ AÀ»õu ÷\õuøÚPÒ – Áøμ¯ÖUP. 

9. What is factor analysis? 

 Põμo £S¨£õ´Ä GßÓõÀ GßÚ? 

10. Define biased sample.  

 \õº¦ ©õv› – Áøμ¯ÖUP. 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the characteristics of research? Explain. 

  Bμõ´a]°ß £s¦PÒ ¯õøÁ? ÂÍUSP.  

Or 

 (b) Differentiate between Descriptive and Prescriptive 
Research. 

  ÂÍUP ©ØÖ® £›¢xøμ¨¦ Bμõ´a]US Cøh°»õÚ 

÷ÁÖ£õmøh GÊxP. 

12. (a) State the limitations of observation method and 
interview method. 

  PÁÛ¨¦ •øÓ ©ØÖ® ÷|ºPõnÀ •øÓ°ß 

Áμ®¦PøÍU SÔ¨¤kP. 

Or 
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 (b) Explain the descriptive hypothesis and relational 
hypothesis. 

  ÂÍUPU P¸x÷PõÒ ©ØÖ® öuõhº¦øh¯ P¸x÷PõøÍ 

ÂÍUSP.  

13. (a) State the different ways to measure validity. 

  ö\À¾£i¯õS® ußø©ø¯ AÍÂh öÁÆ÷ÁÖ 

ÁÈPøÍU SÔ¨¤kP. 

Or 

 (b)  Examine the classification of data. 

   uμÂß ÁøP¨£õmøh Bμõ´P. 

14. (a) Explain the steps involved in statistical data 
analysis. 

  ¦ÒÎÂÁμ uμÄ £S¨£õ´ÂÀ EÒÍ £iPøÍ ÂÍUSP.  

Or 

 (b) Discuss the hypothesis test for comparing two 
related terms. 

  Cμsk öuõhº¦øh¯ ö\õØPøÍ J¨¤kÁuØPõÚ 

P¸x÷PõÒ ÷\õuøÚø¯¨ £ØÔ ÂÁõvUP. 

15. (a) Explain the three types of analyses. 

  ‰ßÖ ÁøP¯õÚ £S¨£õ´ÄPøÍ ÂÍUSP.  

Or 

 (b) State the features of a good research study. 

  J¸ |À» Bμõ´a]  B´Âß A®\[PøÍ GÊxP. 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Describe the various steps in the research process. 

 Bμõ´a] ö\¯À£õmiß £À÷ÁÖ £iPøÍ ÂÁ›UP. 

17. Describe the methods for determining sample size. 

 ©õv› AÍøÁ wº©õÛ¨£uØPõÚ •øÓPøÍ ÂÁ›UP. 

18. Discuss the merits and limitations of the scheduling 
method. 

 vmhªhÀ •øÓ°ß ]Ó¨¦PÒ ©ØÖ® Áμ®¦PøÍ¨ £ØÔ 

ÂÁõvUP. 

19. What are the guidelines for effective report writing? 
Illustrate with suitable examples. 

 £¯ÝÒÍ AÔUøP GÊxÁuØPõÚ ÁÈPõmkuÀPÒ ¯õøÁ? 

ö£õ¸zu©õÚ GkzxUPõmkPÐhß ÂÍUSP.  

20. Describe the various classification of variables. 

 ©õÔPÎß £À÷ÁÖ ÁøP¨£õmøh ÂÁ›UP. 

 

——————— 
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(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Distinguish between Micro and Macro Environment. 

 ]Ö ©ØÖ® ÷£μÍÄ `Ì{ø»UPõμoPøÍ £õS£kzxP. 

2. What do you mean by political stability? 

 Aμ]¯À {ø»zußø© GßÓõÀ GßÚ? 

3. Write a brief note on PESTLE. 

 PESTLE SÔzx ]Ö SÔ¨¦ ÁøμP. 

4. What is known as Industrial Finance? 

 öuõÈÀxøÓ {v GßÓõÀ GßÚ? 

5. Define FDI. 

 A¢{¯ ÷|μi •u½k&Áøμ¯ÖUPÄ®. 

6. List down the objectives of Trade unions. 

 öuõÈØ \[P[PÎß SÔU÷PõÒPøÍ £mi¯¼kP. 
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7. What are the merits of co-operative Sectors? 

 TmkÓÄzxøÓ°ß |ßø©PÒ ¯õøÁ? 

8. Write a brief note on IMF. 

 IMF SÔzx ]Ö SÔ¨¦ ÁøμP. 

9. List down the functions of World Bank. 

 E»P Á[Q°ß £oPøÍ £mi¯¼kP. 

10. What is known as Technology Transfer? 

 öuõÈÀ ~m£ £›©õØÓ® GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) Bring out the components of Micro environment of a 
business? 

J¸ öuõÈÀ {ÖÁÚzvß ~s `Ì{ø»U  TÖPøÍ 

öÁÎU öPõnºP. 

Or 

 (b) Explain the role of Government in promoting 
Entrepreneurship. 

  öuõÈÀ •øÚ÷Áõº ÁÍºa]°À Aμ]ß £[S SÔzx 

Â›ÁõP GÊuÄ®. 

12. (a) Discuss the merits and limitations of Indian 
Political System. 

C¢v¯ Aμ]¯À Aø©¨¤ß |ßø© ©ØÖ® SøÓPøÍ 

Â›ÁõP GÊuÄ®. 

Or 

 (b) Describe the role of Government in promoting the 
Small Scale Industries (SSI). 

  ]Ö AÍÂ»õÚ öuõÈÀPøÍ E¯ºzxÁvÀ Aμ]ØS 

EÒÍ £[QøÚ Â›ÁõP GÊuÄ®. 
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13. (a) Discuss the functions of Reserve Bank of India. 

C¢v¯ ›\ºÆ Á[Q°ß £oPøÍ Â›ÁõP GÊuÄ®. 
 

Or 

 (b) Enumerate the need and significance of Worker’s 
participation in Management. 

öuõÈ»õÍºPÒ ÷©»õsø©°À £[öPkUP 

÷Ási¯vß AÁ]¯zøu²® ©ØÖ® Auß 

•UQ¯zxÁzøu²® Â›ÁõPU TÖP. 

14. (a) Enumerate the key Socio-cultural aspects of a 
business. 

J¸ öuõÈÀ `Ì{ø»°À •UQ¯ \‰P ©ØÖ® P»õa\õμ 

TÖPøÍ Â›ÁõP GÊxP. 

Or 

 (b) Discuss the role of Information Technology in 
enhancing the competitiveness of the business. 

J¸ öuõÈÀ {ÖÁÚzvß ÷£õmiz vÓøÚ 

E¯ºzxÁvÀ uPÁÀ öuõÈÀ ~m£zvß £[QøÚ 

ÂÁõvUP. 

15. (a) Draw the Consumer Protection Machineries in 
India. 

ÁõiUøP¯õÍº £õxPõ¨¦ \mhzvß Aø©¨¦PøÍ 

ÁøμP. 

Or 

 (b) Distinguish between Primary and Secondary 
markets. 

•ußø© ©ØÖ® Cμshõ® {ø»a \¢øuø¯ 

£õS£kzvU PõmkP. 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the significance of Scanning the environment. 
Give examples. 

öuõÈØ \õº `Çø» x¸ÄÁvß •UQ¯zxÁzøu ÂÍUPÄ®. 

\›¯õÚ Euõμn[PøÍ²® ÁÇ[SP. 

17. Describe the regulatory and control functions of a 
government in business. 

öuõÈÀ {ºÁõP Aø©¨¤ß JÊ[S•øÓ ©ØÖ® 

Pmk£kzxuÀ \õº¢u Aμ]ß £oPøÍ ÂÍUSP.  

18. Define Fiscal Policy. Explain the key components of fiscal 
policy and its implications. 

Aμ]ß {vU öPõÒøP SÔzx Áøμ¯Ö. AUöPõÒøP°ß 

EÒÍ  A®\[PÒ ©ØÖ® AuÝøh¯ uõUPzøu²® Â›ÁõP 

ÂÍUPÄ®. 

19. Discuss any two labour legislation with its merits and 
limitations. 

öuõÈ»õÍº \õº¢u H÷uÝ® C¸ \mh[PÒ SÔzx® 

AuÝøh¯ \õuP[PÒ ©ØÖ® SøÓPÒ SÔzx® Â›ÁõP 

ÂÁõvUPÄ®. 

20. Distinguish between public and private Sectors with its 
features, merits and limitations with suitable examples. 

ö£õxzxøÓ ©ØÖ® uÛ¯õºxøÓ {ÖÁÚ[PøÍ J¨¤mk 

AuÝøh¯ Snõv\¯[PÒ |ßø©PÒ ©ØÖ® SøÓ£õkPøÍ 

Euõμnzxhß ÂÍUSP. 

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define contract. 

 J¨£¢u® & Áøμ¯ÖUP. 

2. What is an offer? 

 •øÚÄ Gß£x ¯õx? 

3. What is quasi contracts? 

 J¨£¢u¨ ÷£õÀÄ Gß£x ¯õx? 

4. What is legality of object? 

 \mhŸv¯õÚ ö£õ¸Ò Gß£x ¯õx? 

5. State the principle of indemnity. 

 CÇ¨¥k öPõÒøP°ß ö£õ¸Ò u¸P. 
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6. What is Memorandum of Association? 

 Aø©¨¦ •øÓ÷¯k Gß£x ¯õx? 

7. What is a Government company? 

 Aμ_ {ÖÁÚ® GßÓõÀ GßÚ? 

8. What is a resolution? 

 ö\À¾£i{ø» Gß£x ¯õx? 

9. What is e-filing? 

 ªß ÷Põ¨¤kuÀ GßÓõÀ GßÚ? 

10. State the objectives of Right to Information Act, 2005. 

 uPÁÀ AÔ²® E›ø©a \mh®, 2005&ß ÷|õUP[PøÍU 
TÖP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) What is acceptance? State the essentials of valid 
acceptance. 

   •øÚ HØ¦ GßÓõÀ GßÚ? ö\À»zuUP •øÚ 
HØ¤ß •UQ¯U TÖPøÍU TÖP. 

Or 

 (b) What are the essential elements of consideration? 

   ©Ö£¯ÛÀ C¸UP ÷Ási¯ •UQ¯U TÖPÒ 
¯õøÁ? 

12.  (a) Distinguish between contract of indemnity and 
contract of guarantee. 

   DmkÖv J¨£¢u[PÒ ©ØÖ® ö£õÖ¨¦Öv 
J¨£¢u[PøÍ ÷ÁÖ£kzxP. 

Or 
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 (b) What are the different types of negotiable 
instruments? 

   ö\»õÁoU P¸Â°ß £À÷ÁÖ ÁøPPÒ ¯õøÁ? 

13.  (a) What are the significance and features of fire 
insurance? 

   w Põ¨¥miß •UQ¯zxÁ® ©ØÖ® ]Ó¨¤¯À¦PÒ 
¯õøÁ? 

Or 

 (b) What are the rights of an unpaid seller? 

   ö\¾zu¨£hõu ÂØ£øÚ¯õÍ›ß E›ø©PÒ ¯õx? 

14.  (a) What are the duties and liabilities of common 
carriers? 

   ö£õx \μU÷PØÔ°ß Phø©PÒ ©ØÖ® ö£õÖ¨¦PÒ 
¯õøÁ? 

Or 

 (b) What are the requirements of a valid meeting? 

   •øÓ¯õÚ {ÖÁÚ Tmh® |hzxÁuØPõÚ •UQ¯U 
TÖPÒ ¯õøÁ? 

15.  (a) What is prospectus? What are its contents? 

   uPÁ»ÔUøP Gß£x ¯õx? Auß EÒÍhUP[PÒ 
¯õøÁ? 

Or 

 (b) Elaborate the rationale behind Information 
Technology Act, 2000. 

   uPÁÀ öuõÈÀ~m£a \mh®, 2000&ß ¤ßÚo°À 
EÒÍ PõμoPøÍ Â›zxøμUP. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What are the essentials of a valid contract? 

 ö\À»zuUP J¨£¢uzvß •UQ¯U TÖPÒ ¯õøÁ? 

17. Describe the methods of discharge of contract. 

 J¨£¢u ÂkÂ¨¦ •øÓPøÍ ÂÁ›UP. 

18. What are the contents of Memorandum of Association? 
State the procedure for altering the name clause of the 
Memorandum. 

 Aø©¨¦ •øÓ÷¯miß EÒÍhUP[PÒ ¯õøÁ? Aø©¨¦ 
•øÓ÷¯miÀ ö£¯º Aø©¨¦ Âvø¯ ©ØÖ® 
ö\´ÁuØPõÚ |øh•øÓPøÍU SÔ¨¤kP. 

19. What are the powers and duties of Directors of the 
Company? 

 {ÖÁÚ C¯US|ºPÎß AvPõμ[PÒ ©ØÖ® Phø©PÒ 
¯õøÁ? 

20. What is information? Explain the procedure to obtain 
information and disposal of information under the Right 
to Information Act, 2005. 

 uPÁÀ Gß£x ¯õx? uPÁÀ AÔ²® E›ø©a \mh®, 
2005&ß RÌ uPÁÀ ö£ÖÁx ©ØÖ® uPÁÀ 
öÁÎ°kÁuØPõÚ ÁÈ•øÓ°øÚ ÂÁ›UP. 

 

 

  

———————— 
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PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What do you understand by Management Information 
System? 

 ÷©»õsø© uPÁÀ JÊ[S•øÓ £ØÔ }[PÒ AÔÁx 
GßÚ? 

2. Define information. 

 uPÁÀ £ØÔ Áøμ¯ÖUP. 

3. What is coding? 

 SÔ±mk •øÓ GßÓõÀ GßÚ? 

4. Define ‘Server’. 

 ÁÇ[PÀ GßÓ ö\õÀ¼øÚ Áøμ¯ÖUP. 
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5. What is decision support system? 

 wºÄ BuμÄ •øÓ GßÓõÀ GßÚ? 

6. Write a note on video conferencing. 

 Ãi÷¯õ Põß£μß][ £ØÔ J¸ SÔ¨¦ ÁøμP. 

7. Define computer network. 

 PoÛ Áø»¨¤ßÚÀ £ØÔ Áøμ¯ÖUP. 

8. What is E-mail? 

 ªß Ag\À GßÓõÀ GßÚ? 

9. Write a note on Local Area Network. 

 EÒÑº £Sv Áø» ¤ßÚÀ £ØÔ J¸ SÔ¨¦ ÁøμP. 

10. Write a note on communication Area Network. 

 uPÁÀ öuõhº¦ Áø»¨¤ßÚÀ £Sv £ØÔ J¸ SÔ¨¦ 
ÁøμP. 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Why is MIS looked upon as a strategic need of 
management today? 

  ÷©»õsø© uPÁÀ JÊ[S•øÓ CßÖ 
÷©»õsø©°ß ‰÷»õ£õ¯ ÷uøÁ¯õP Hß 
£õºUP¨£kQßÓx? 

Or 

 (b) Describe the components of a computer system. 

  PoÛ •øÓ°ß TÖPÒ £ØÔ ÂÁ›UP. 
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12. (a) What are the components of management 
information system? 

  ÷©»õsø© uPÁÀ JÊ[S •øÓ°ß TÖPÒ 
¯õøÁ? 

Or 

 (b) What are the characteristics of decision support 
system? 

  wºÄ BuμÄ •øÓ°ß ]Ó¨£®\[PÒ ¯øõÁ? 

13. (a) What are the approaches in management 
information system development? 

  ÷©»õsø© uPÁÀ JÊ[S•øÓ°ß £À÷ÁÖ 
ÁøP¯õÚ ÷|õUSPÒ ¯õøÁ? 

Or 

 (b) What are the differences between Internet and 
Website? 

  Cøn¯® ©ØÖ® Cøn¯uÍzvß ÷ÁÖ£õkPÒ 
¯õøÁ? 

14. (a) Explain the importance of computers in MIS. 
  ÷©»õsø© uPÁÀ JÊ[S •øÓ°À PoÛPÎß 

•UQ¯zxÁzøu ÂÍUSP. 

Or 

 (b) Explain Client/Server computing. 
  PoÛ Áõ[Q&ÁÇ[Q £¯ß£kzxuÀ £ØÔ ÂÍUSP. 

15. (a) Explain the role of EDL. 
  ªßuμÄ £›©õØÓzvß £[QøÚ ÂÍUSP. 

Or 

 (b) Explain the stages that involved in developing 
computerized information system. 

  PoÛ©¯® ö\´¯¨£mh uPÁÀ JÊ[S•øÓø¯ 
÷©®£kzxÁvÀ Dk£kzu¨£mkÒÍ {ø»PøÍ 
ÂÍUSP. 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the recent developments in Information 
Technology.  

 uPÁÀ öuõÈÀ~m£zvß uØ÷£õøu¯ •ß÷ÚØÓ[PøÍ 
ÂÍUSP. 

17. Describe the relationship between MIS and Decision 
Support system. 

 ÷©»õsø© uPÁÀ JÊ[S•øÓ ©ØÓ® •iÄ BuμÄ 
•øÓ°ß EÓÄ•øÓø¯ ÂÍUSP. 

18. Discuss the electronic data interchange and its 
applications. 

 ªßuμÄ £›©õØÓ® ©ØÖ® Auß £¯ß£õkPøÍ ÂÁõvUP. 

19. Explain in detail Enterprises Resources Planning system. 

 {ÖÁÚ ÁÍvmhªhÀ JÊ[S•øÓ°øÚ Â›ÁõP 
ÂÍUSP. 

20. Explain the structure of MIS for a service industry. 

 ÷©»õsø© uPÁÀ JÊ[S•øÓ°ß Pmhø©¨ø£ 
÷\øÁz öuõÈ¼À ÂÍUSP. 

—————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define human resource management. 

 ©Ûu ÁÍ ÷©»õsø©&Áøμ¯ÖUP. 

2. What is human resource policy? 

 ©Ûu ÁÍU öPõÒøP Gß£x ¯õx? 

3. What is job description? 

 ÷Áø» Â£μ® Gß£x ¯õx? 

4. List out the types of test conducted for employee 
selection. 

 öuõÈ»õÍºPøÍz ÷uº¢öuk¨£uØS |hzu¨£k®  
÷uºÄPÎß ÁøPPøÍ £mi¯¼kP. 
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5. What is human resource audit? 

 ©Ûu ÁÍ uoUøP Gß£x ¯õx? 

6. State the need for executive development. 

 ÷©»õsø©¯º ÁÍºa]°ß ÷uøÁPøÍU TÖP. 

7. What is performance appraisal? 

 ö\¯ÀvÓß ©v¨¥k GßÓõÀ GßÚ? 

8. What is incentive? 

 FUPz öuõøP Gß£x ¯õx? 

9. What is collective bargaining? 

 Tmk ÷£μ® GßÓõÀ GßÚ? 

10. What is personnel research? 

 £o¯õÍº Bμõ´a] Gß£x ¯õx? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) State the nature and scope of human resource 
management. 

  ©Ûu ÁÍ ÷©»õsø©°ß C¯À¦ ©ØÖ® £μ¨¤øÚU 
TÖP. 

Or 

 (b) What is human resource planning? State its need 
and importance. 

  ©Ûu ÁÍ vmhªhÀ Gß£x ¯õx? Auß ÷uøÁ 
©ØÖ® •UQ¯zxÁzøuU TÖP. 
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12. (a) What are the characteristics of personnel policy? 

  £o¯õÍº öPõÒøP°ß Sn|»ßPÒ ¯õøÁ? 

Or 

 (b) What is job analysis? What is its purpose? 

  £o B´Ä GßÓõÀ GßÚ? Auß AÁ]¯® ¯õx? 

13. (a) What is job evaluation? Why is it done? 

  £o ©v¨¥k GßÓõÀ GßÚ? Ax GuØPõP 
ö\´¯¨£kQÓx? 

Or 

 (b) What is the need for training of employees? 

  £o¯õÍºPÐUS £°Ø] AÎUP ÷Ási¯uß ÷uøÁ 
¯õx? 

14. (a) State the purpose of giving fringe benefits to 
employees. 

  £o¯õÍºPÐUS ÂÎ®¦ |ßø©PÒ AÎ¨£uß 
AÁ]¯zøuU TÖP. 

Or 

 (b) What is career planning? What are its objectives? 

  £oÁõ´¨¦ vmhªhÀ GßÓõÀ GßÚ? AÁØÔß 
÷|õUP[PÒ ¯õx? 

15. (a) What is the need for performance appraisal of 
employees? How is it done? 

  £o¯õÍº ö\¯ÀvÓß ©v¨¥k ö\´Áuß AÁ]¯® 
GßÚ? Ax GÆÁõÖ ö\´¯¨£kQÓx? 

Or 

 (b) Explain the procedure of employees grievance 
handling. 

  £o¯õÍºPÎß SøÓPøÍU øP¯õÐ® 
ö\¯À•øÓø¯ ÂÍUSP. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the functions of human resource management. 

 ©Ûu ÁÍ ÷©»õsø©°ß £oPøÍ ÂÁ›UP. 

17. Describe the steps in selection process. 

 öu›Ä ö\´²® ö\¯À•øÓ°ß £i{ø»PøÍ ÂÁ›UP. 

18. Explain various welfare measures provided by the 
organization to its employees. 

 {ÖÁÚ[PÒ £o¯õÍºPÐUS AÎUS® £À÷ÁÖ |»ß\õº 
|hÁiUøPPøÍ ÂÁ›UP. 

19. State the need for employee retention. As a HR Manager 
what strategies would you adopt to retain your 
employees? 

 £o¯õÍºPøÍ uUPøÁ¨£uß ÷uøÁø¯U TÖP. ©Ûu 
ÁÍ ÷©»õÍμõP £o¯õÍºPøÍ uUPøÁUP }Âº 
÷©ØöPõÒÐ® EzvPÒ ¯õøÁ? 

20. What are the causes of indiscipline among the employees? 
Suggest methods to develop discipline among employees. 

 £o¯õÍºPÎøh÷¯ {»Ä® JÊUPªßø©UPõÚ 
Põμn[PÒ ¯õøÁ? AÁºPÎøh÷¯ JÊUPzøu 
÷©®£kzxÁuØPõÚ •øÓPøÍ £›¢xøμUP. 

––––––––––––––– 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define consumer behaviour. 

 ~Pº÷Áõº |hzøuø¯ Áøμ¯ÖUPÄ®. 

2. What is meant by packaging? 

 PmkuÀ GßÓõÀ GßÚ? 

3. What are the various elements of the marketing mix? 

 \¢øu¨£kzuÀ P»øÁ°ß £À÷ÁÖ TÖPÒ ¯õøÁ? 

4. What is skimming pricing? 

 HØÔ SøÓzuÀ Âø» {ºn¯® GßÓõÀ GßÚ? 

5. What are the different basis for competition? 

 ÷£õmiUPõÚ £À÷ÁÖ Ai¨£øhPÒ GßÚ? 
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6. Distinguish between product Mix and product line. 

 u¯õ›¨¦ P»øÁ ©ØÖ® u¯õ›¨¦ Á›ø\ø¯ ÷ÁÖ£kzxP. 

7. What is marketing Research? 

 \¢øu¨£kzuÀ Bμõ´a] GßÓõÀ GßÚ? 

8. What are features of global marketing? 

 E»PÍõÂ¯ \¢øu¨£kzu¼ß A®\[PÒ ¯õx? 

9. Why are warranties important to customers? 

 ÁõiUøP¯õÍºPÐUS EzuμÁõu[PÒ Hß •UQ¯®? 

10. Define Public Relations. 

 ©UPÒ öuõhº¤øÚ Áøμ¯ÖUPÄ®. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) Describe the Micro and macro factors influencing 
the marketing environment. 

  \¢øu¨£kzuÀ `Çø» £õvUS® ÷£μÍÄ ©ØÖ® 

~so¯ PõμoPøÍ ÂÁ›UPÄ®. 

Or 

 (b) What are the goal of product Mix? 

  u¯õ›¨¦ P»øÁ°ß ÷|õUP® GßÚ? 

12.  (a) What is market segmentation? What are the 
reasons to segment the market? 

  \¢øu¨ £S¨¦ GßÓõÀ GßÚ? \¢øuø¯¨ 

£S¨£uØPõÚ Põμn[PÒ ¯õøÁ? 

Or 

 (b) Explain the product life cycle concept. What are its 
uses? 

  u¯õ›¨¦ ÁõÌUøP _ÇØ] P¸zøu ÂÍUSP. Auß 

£¯ßPÒ GßÚ? 
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13.  (a) Describe the pricing methods for new product. 
  ¦v¯ u¯õ›¨¦UPõÚ Âø» {ºn¯ •øÓPøÍ 

ÂÁ›UPÄ®. 

Or 

 (b) Explain salient features of customer relationship 
Management. 

  ÁõiUøP¯õÍº EÓÄ {ºÁõPzvß •UQ¯ A®\[PøÍ 

ÂÍUSP. 

14.  (a) Write a short note on classification of consumer 
goods. 

  ~Pº÷Áõº ö£õ¸mPÎß ÁøP¨£õk £ØÔ ]Ö SÔ¨¦ 

u¸P. 

Or 

 (b) Explain the methods of product positioning. 
  u¯õ›¨¦ {ø»¨£kzuÀ •øÓPøÍ ÂÍUSP. 

15.  (a) Differentiate between Market Research and 
Marketing Research. 

  \¢øu Bμõ´a] ©ØÖ® \¢øu¨kzuÀ Bμõ´a] 

BQ¯ÁØÖUS Cøh÷¯ EÒÍ ÷ÁÖ£õkPøÍU TÖP. 

Or 

 (b) Define product. What are the essential 
characteristics of product? 

  u¯õ›¨ø£ Áøμ¯ÖUPÄ®. ö£õ¸Îß Azv¯õÁ]¯ 

£s¦PÒ ¯õøÁ? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the different methods of evaluating the 
effectiveness of advertisement. 

 ÂÍ®£μ[PÎß ©v¨¥k ö\´¯ EuÄ® £À÷ÁÖ •øÓPøÍ 

ÂÍUSP. 
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17. Describe the various stages involved in the new product 
development with illustration. 

 ¦v¯ u¯õ›¨¦ ÷©®£õmiÀ EÒÍ £À÷ÁÖ {ø»PøÍ 

ÂÍUPzxhß ÂÁ›UPÄ®. 

18. Describe the various element of promotion mix with 
examples. 

 öuõhº¦ ö\¯À•øÓPøÍ £À÷ÁÖ TÖPøÍ 

GkzxUPõmkPÐhß ÂÁ›UPÄ®. 

19. Explain the base for Market Segmentation. 

 \¢øu £S¨¤ß AizuÍ[PøÍ ÂÁ›UP. 

20. Describe the socio – cultural factors influencing consumer 
behaviours. 

 ~Pº÷Áõº |hzøuø¯ £õvUS® \‰P P»õa\õμ PõμoPøÍ 

ÂÁ›UP. 

  

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define the term finance. 

 {v Áøμ¯Ö. 

2. What do you know about time value of money? 

 ÷|μzvß £n ©v¨¦ £ØÔ } AÔÁÚ ¯õøÁ? 

3. Give the meaning of Indifference point. 

 ©õÓõ¨¦ÒÎ SÔ¨¦ GÊxP. 

4. What is meant by financial leverage? 

 {v°¯À ö|®¦÷PõÀ GßÓõÀ GßÚ? 

5. Define capital structure. 

 ‰»uÚ Aø©¨¦ ÁøμÂ»UPn® GÊxP. 

6. Write short notes on Internal Rate of Return method. 

 Cøh{ø» «Ò Ãu •øÓ ]Ö SÔ¨¦ ÁøμP. 
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7. What is inventory management? 

 ö£õ¸Ò ÷©»õsø© GßÓõÀ GßÚ? 

8. What is an optimum credit policy? 

 AÝT»©õÚ Phß öPõÒøP GßÓõÀ GßÚ? 

9. What is working capital? 

 |øh•øÓ ‰»uÚ® GßÓõÀ GßÚ? 

10. Define management of cash. 

 öμõUP ÷©»õsø© Áøμ¯Ö. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) What is Financial Management? What are its 
objectives? 

   {v°¯À ÷©»õsø© GßÓõÀ GßÚ? Auß 
÷|õUP[PÒ ¯õøÁ? 

Or 

 (b) What is an optimum capital structure? Explain its 
essential features. 

   \›¯õÚ •uÀ Aø©¨¦ GßÓõÀ GßÚ? Auß 
]Ó¨¤¯À¦PøÍ ÂÁ›. 

12.  (a) A company issues Rs.10,00,000, 13% debentures at 
a discount of 5% the debentures are redeemable 
after 5 years at a premium of 5%. Calculate before 
tax and after lax cost of debt, if the tax rate is 50%. 

   J¸ {Ö©® ¹.10,00,000&UPõÚ 13% Phß 
£zvμ[PøÍ 5% ÁmhzvÀ öÁÎ°kQÓx. CøÁ 5 
BskPÎÀ 5% •øÚ©zvÀ «mPzuUPøÁ. Á¸©õÚ 
Á› 50% BUP öPõsk Á›US •¢øu¯ ©ØÖ® 
Á›US ¤ß ‰»uÚ Qμ¯zøu PnUQkP. 

Or 
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 (b) Define cost of capital. Explain its components. 

   ‰»uÚ Qμ¯® GßÓõÀ GßÚ? Auß TÖPøÍ 
ÂÍUSP. 

13.  (a) Compute the operating, financial and combined 
beverages from the following data; 

  Sales 50,000 units at Rs.12 per unit 

  Variable cost Rs.8 per unit 

  Fixed cost Rs.90,000 (including 10% interest on  
Rs.2,50,000) 

   R÷Ç öPõkUP¨£mkÒÍ ÂÁμ[PÎ¼¸¢x 
|øh•øÓ, {v°¯À ©ØÖ® ö©õzu ö|®¦÷Põø» 
PnUQkP. 

ÂØ£øÚ 50,000 A»SPÒ ¹.12 Ãu® 

©õÖ£k® ö\»ÄPÒ A»SPÒ ¹.8 Ãu® 

{ø»a ö\»ÄPÒ ¹.90,000 (10% Ámi°À Á[QU 
Phß ¹.2,50,000 Em£h) 

Or 

 (b) Explain the effects of over capitalization. 

   ªøP ‰»uÚzvß ÂøÍÄPÒ ¯õøÁ? 

14.  (a) Explain various types of working capital. 

   |øh•øÓ •u¼ß ÁøPPøÍ ÂÍUSP. 

Or 

 (b) Explain Capital Budgeting Process. 

   ‰»uÚ ÁμÄ ö\»Ä vmhzvß ö\¯À•øÓø¯ 
ÂÍUSP. 
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15.  (a) Discuss the factors considering the receivable size. 

   ö£ÓzuUP AÍøÁ {ºn°US® PõμoPøÍ¨ £ØÔ 
ÂÁõv. 

Or 

 (b) What is a stable dividend policy? What are its 
necessity? 

   {μ¢uμ £[Põuõ¯U öPõÒøP GßÓõÀ GßÚ? 
AuØPõÚ ÷uøÁø¯ ÂÁ›. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the functions of financial Management. 

 {v ÷©»õsø©°ß ö\¯À£õkPøÍ ÂÍUSP. 

17. What are the problems in determining cost of capital? 

 ‰»uÚ Qμ¯zøu wº©õÛ¨£vÀ EÒÍ ¤μa\øÚPÒ 
¯õøÁ? 

18. Anbu Company Ltd is considering to purchase a new 
machine, which costs Rs.4,00.000. Earnings after tax are 
expected to be as follows 

Year Cash inflow Rs. Present value factor 
at 10% return 

1 1,20,000 0.909 

2 1,60,000 0.826 

3 2,00,000 0.751 

4 1,20,000 0.683 

5 80,000 0.621 

Calculate 

(a) Net Present Value 

(b) Profitability Index. 
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Aß¦ {ÖÁÚ® ¹.4,00,000 ©v¨¤À J¸ C¯¢vμ® Áõ[P 

£›^¼zx Á¸QÓx. Á›US¨¤ß EÒÍ Á¸Áõ´ R÷Ç 

uμ¨£mkÒÍx. 

Bsk Á¸Áõ´ ¹. 10% ÁmiÃuzvÀ 

¹£õ°ß |h¨¦ 

©v¨¦ 

1 1,20,000 0.909 

2 1,60,000 0.826 

3 2,00,000 0.751 

4 1,20,000 0.683 

5 80,000 0.621 

 (A) {Pμ |h¨¦ ©v¨¦ ©ØÖ® 

 (B) C»õ£U SÔ±mk Gs ©ØÖ® BQ¯ÁØøÓU 

PnUQkP. 

19. Bharathi Ltd expects an annual EBIT of Rs.1,00,000. The 

company has Rs.4,00,000 in 10% debentures. The 

capitalization rate is 12.5%. The company proposes to 

issue additional equity shares of Rs. 1,00,000 and use the 

proceeds for redemption of debentures of Rs. 1,00,000. 

Calculate the value of firm (V) and the overall cost of 

capital (Ko). 
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 £õμv {ÖÁÚzvß Ámi ©ØÖ® Á›US •¢øu¯ C»õ£® 
¹.1,00,000 {ÖÁÚzvß 10% PhÜmk¨ £zvμ[PÒ 
¹.4,00,000. £[SPÒ «uõÚ Gvº£õºUP¨£k® Á¸Áõ´ 
12.5% ¹.1,00,000&UPõÚ ÷|ºø© £[SPøÍ öÁÎ°mk 
AzöuõøPø¯ ¹.1,00,000&UPõÚ PhÜmk¨ £zvμ[PøÍ 
«mP •iÄ ö\´¯¨£mkÒÍx. {ÖÁÚzvß ©v¨ø£²® 

(V) ©ØÖ® ö©õzu AÀ»x {øÓ°mh ‰»uÚ Qμ¯zøu 

(Ko) PnUQkP. 

20. What is cash management? What are the motives of 
holding cash? 

 öμõUP ÷©»õsø© GßÓõÀ GßÚ? öμõUPzøu øPÁ\® 
øÁzxU öPõÒÁuß ÷|õUP[PÒ ¯õøÁ? 

 

 

  

———————— 



  

D–7711     

DISTANCE EDUCATION 

Common for M.B.A. (G) & M.B.A. (MM) DEGREE 
EXAMINATION, DECEMBER 2022. 

Third Semester 

MARKETING OF SERVICES 

 (CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Services.  

 ÷\øÁPÒ £ØÔ Áøμ¯ÖUP. 

2. What is the objective of positioning? 

 {ø»¨£hzxu¼ß ÷|õUP® GßÚ? 

3. What is customer relationship management? 

 ÁõiUøP¯õÍº EÓÄ•øÓ ÷©»õsø© GßÓõÀ GßÚ? 

4. What is relationship marketing? 

 EÓÄ•øÓ \¢øu°¯À GßÓõÀ GßÚ? 

5. What is customer Loyalty? 

 ÁõiUøP¯õÍº |®¤UøP GßÓõÀ GßÚ? 

6. What is service quality dimension? 

 ÷\øÁ uμ £›nõ©® GßÓõÀ GßÚ? 

Sub. Code 
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7. Define customer service. 

 ÁõiUøP¯õÍº ÷\øÁ £ØÔ Áøμ¯ÖUP. 

8. What is classification of services? 

 ÷\øÁPÎß ÁøP¨£õk GßÓõÀ GßÚ? 

9. Write a note on transport service marketing. 

 ÷£õUSÁμzx ÷\øÁ \¢øu°¯À £ØÔ SÔ¨¦ ÁøμP. 

10. Why hospitality is important in-service marketing? 

 ÷\øÁ \¢øu°¯¼À Â¸¢÷uõ®£À Hß •UQ¯zxÁ® 

Áõ´¢ux? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions. Choosing either (a) or (b). 

11.  (a) Explain the developments in service marketing. 

   ÷\øÁ \¢øu°¯¼À EÒÍ •ß÷ÚØÓ[PøÍ ÂÍUSP. 

Or 

 (b) How would you make a market opportunity always 
for a new BPO entrant? 

  J¸ ¦v¯ BPO ~øÇÄUPõÚ \¢øu \¢uº¨£zøu 

GÆÁõÖ }[PÒ ö\´¯ •i²®? 

12.  (a) What are the elements of services marketing mix? 

   ÷\øÁ \¢øu°¯À P»øÁ°ß TÖPÒ ¯õøÁ? 

Or 

 (b) Discuss the marketing mix for service industries. 

   ÷\øÁ öuõÈØ\õø»PÐUPõÚ \¢øu°¯À P»øÁ £ØÔ 

ÂÁõvUP. 
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13.  (a) Explain the role of positioning in service marketing. 

   ÷\øÁ \¢øu°¯À {ø»¨£õmiß £[QøÚ ÂÍUSP. 

Or 

 (b) “Service Marketing is a game of promises.” — 
Explain. 

   “÷\øÁ \¢øu°¯À Gß£x EÖv¯Îzu¼ß 

ÂøÍ¯õmk”&ÂÍUSP. 

14.  (a) What are the various pricing methods in service 
product? 

   ÷\øÁ ö£õ¸Îß £À÷ÁÖ Âø»°kuÀ •øÓPøÍ 

TÖP. 

Or 

 (b) How far CRM is important in services marketing? 

   ÷\øÁPÒ \¢øu°¯¼À ÁõiUøP¯õÍº EÓÄ 

÷©»õsø© GÆÁõÖ EÒÍx? 

15.  (a) Describe the tourism marketing strategies in India. 

   C¢v¯õÂÀ _ØÖ»õ \¢øu°¯À ²UvPøÍ ÂÁ›UP. 

Or 

 (b) Explain marketing of bank services in India. 

   C¢v¯õÂÀ Á[Q°¯À ÷\øÁPÎß \¢øu°¯ø» 

ÂÍUSP.   

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the classification of services in service marketing. 

 ÷\øÁ \¢øu°¯¼À ÷\øÁPÎß ÁøP¨£õmiøÚ 

ÂÁõvUP. 

17. Explain the bases for market segmentation in services 
marketing. 

 ÷\øÁPÒ \¢øu°¯¼À \¢øu £S¨£õ´ÂØPõÚ ‰»[PøÍ 

ÂÍUSP. 
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18. Describe the dimensions of positioning in service 
marketing. 

 ÷\øÁ \¢øu°¯¼À {ø»¨£õmiß £›©õn[PøÍ 

ÂÁ›UP. 

19. Choose a service company with which you are familiar 
and show how each of the seven elements (7ps) of 
integrated service management applies. 

 E[PÐUS £›a\¯©õÚ ÷\øÁ P®ö£Ûø¯ ÷uºÄ ö\´P 

©ØÖ® J¸[Qøn¢u ÷\øÁ ÷©»õsø©°ß HÊ TÖPÒ 

(7ps) GÆÁõÖ ö\¯À£kQÓx Gß£øuUPõmkP. 

20. How do you market educational services in India? 

 C¢v¯õÂÀ PÀÂ ÷\øÁPøÍ GÆÁõÖ }[PÒ 

\¢øu¨£kzxÃº? 

  

  

———————— 
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DISTANCE EDUCATION 

COMMON FOR M.B.A. (G)/M.B.A. (MM) DEGREE 
EXAMINATION, DECEMBER 2022. 

Third Semester 

PROMOTIONAL MANAGEMENT 

(CBCS – 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What do you understand by sales promotion? 

 ÂØ£øÚ FUSÂ¨¦ £ØÔ }[PÒ AÔÁx GßÚ? 

2. What is advertisement in marketing mix? 

 \¢øu°¯À P»øÁ°ß ÂÍ®£μ® GßÚ? 

3. What is promotional campaign? 

 ÂÍ®£μ ¤μa\õμ® GßÓõÀ GßÚ? 

4. What is the meaning of advertising? 

 ÂÍ®£μzvß ö£õ¸Ò GßÚ? 

5. List down any two advertising agencies. 

 H÷uÝ® Cμsk ÂÍ®£μ {ÖÁÚ[PøÍ¨ £mi¯¼kP. 

Sub. Code 
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6. Write a note on Media research. 

 FhP Bμõ´a] £ØÔ J¸ SÔ¨¦ ÁøμP. 

7. What do you understand by personal selling? 

 uÛ|£º ÂØ£øÚ £ØÔ }[PÒ AÔÁx GßÚ? 

8. What is meant by publicity? 

 £¨Î]mi GßÓõÀ GßÚ? 

9. What is meant by “Reseller support’? 

 ©ÖÂØ£øÚ¯õÍº BuμÄ GßÓõÀ GßÚ? 

10. What is sales force management? 

 ÂØ£øÚ \Uv ÷©»õsø© GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the objectives of sales promotion? 

   ÂØ£øÚ FUSÂ¨¤ß ÷|õUP[PÒ ¯õøÁ? 

Or 

 (b) What are the various objectives of advertising? 

   ÂÍ®£μzvß £À÷ÁÖ ÷|õUP[PÒ ¯õøÁ? 

12. (a) What are the main features of advertising? 

  ÂÍ®£μzvß ¤μõuÚ ]Ó¨¤¯À¦PÒ ¯õøÁ? 

Or 

 (b) Explain the activities in advertising agency. 

  ÂÍ®£μ {ÖÁÚzvß |hÁiUøPPøÍ ÂÍUSP. 
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13. (a) Distinguish between advertisement and publicity. 

  ÂÍ®£μ® ©ØÖ® £¨Î]mi°øÚ ÷ÁÖ£kzvU 
PõmkP. 

Or 

 (b) How would you measure advertising effectiveness? 

  ÂÍ®£μ ö\¯À E¸ÁõUPzøu GÆÁõÖ }[PÒ 
AÍÂkÃºPÒ? 

14. (a) Discuss the characteristics of sales force 
management. 

  ÂØ£øÚ \Uv ÷©»õsø©°ß Snõv\¯[PøÍ 
ÂÁõvUP. 

Or 

 (b) What are the characteristics of personal selling?  

  uÛ |£º ÂØ£øÚ°ß Snõv\¯[PÒ ¯õøÁ? 

15. (a) Discuss the trends in personal selling. 

  uÛ |£º ÂØ£øÚ°ß ÷£õUQøÚ ÂÁõvUP. 

Or 

 (b) Explain the various process involved in recruitment 
of salesman. 

  ÂØ£øÚ¯õÍº Bm÷\º¨¤À EÒÍ £À÷ÁÖ 
ö\¯À•øÓPøÍ ÂÍUSP. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the steps involved in promotional campaign with 
suitable examples.  

 ÂÍ®£μ ¤μa\õμzvÀ EÒÍ £i{ø»PøÍ ö£õ¸zu©õÚ 
Euõμn[PÐhß ÂÁõvUP. 
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17. Examine the factors to be considered while selecting an 
advertising agency. 

 ÂÍ®£μ {ÖÁÚzøu ÷uºÄ ö\´²® ö£õÊx PÁÛUP¨£h 
÷Ási¯ PõμoPøÍ B´Ä ö\´P. 

18. Explain the steps involved in advertising media planning. 

 ÂÍ®£μ FhP vmhªh¼À EÒÍ £i{ø»PøÍ ÂÍUSP. 

19. Discuss the ethics in promotional programme. 

 ÂÍ®£μ vmhzvÀ EÒÍ ö|Ô•øÓPøÍ ÂÁõvUP. 

20. Explain the different types of consumer sales promotion. 

 ~Pº÷Áõº ÂØ£øÚ¨ ö£¸UPzvß £À÷ÁÖ ÁøPPøÍ 
ÂÍUSP. 

—————— 
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PRODUCT MANAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is a product? 

 ö£õ¸Ò GßÓõÀ GßÚ? 

2. What do you understand by New Product Development? 

 ¦v¯ ö£õ¸Ò E¸ÁõUP® £ØÔ }[PÒ AÔÁx GßÚ? 

3. What is meant by launching? 

 öÁÎ±k GßÓõÀ GßÚ? 

4. What is FMCG? 

 FMCG GßÓõÀ GßÚ? 

5. What is Creativity? 

 £øh¨£õØÓÀ GßÓõÀ GßÚ? 

6. What is product research? 

 ö£õ¸Ò Bμõ´a] GßÓõÀ GßÚ? 

Sub. Code 
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7. What is 7s framework? 

 7s Pmhø©¨¦ GßÓõÀ GßÚ? 

8. What do you mean by product positioning? 

 ö£õ¸Ò {ø»¨£õk GßÓõÀ GßÚ? 

9. What is meant by Brand equity? 

 ¤μõsm £[SPÒ GßÓõÀ GßÚ? 

10. What do you understand by Product Life Cycle (PLC)? 

 ö£õ¸Ò ÁõÌUøP _ÇØ] £ØÔ }[PÒ AÔÁx GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) Describe the role of product managers. 

   ö£õ¸Ò  ÷©»õÍºPÎß £[QøÚ ÂÁ›UP. 

Or 

 (b) State the barriers to the successful development of 
new products. 

   ¦v¯ ö£õ¸mPÒ u¯õ›¨¤ØPõÚ öÁØÔPμ©õÚ 

•ß÷ÚØÓzvØPõÚ  uøhPÒ ¯õøÁ? 

12.  (a) What are the major bottlenecks in new product 
development? 

   ¦v¯ ö£õ¸Ò u¯õ›¨¦ ÁÍºa]°À EÒÍ •UQ¯ 

Cøh³ÖPÒ ¯õøÁ? 

Or 

 (b) What are the key considerations in designing a 
positioning strategy for a product? 

   J¸ ö£õ¸ÐUPõÚ {ø»¨£kzx® ²Uvø¯ 

ÁiÁø©US®ö£õÊx PÁÛUP¨£h ÷Ási¯ 

A®\[PÒ ¯õøÁ? 
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13.  (a) Write a note on 7s framework’s usage in new 
product development. 

   7s Pmhø©¨¦ ©ØÖ® ¦v¯  ö£õ¸Ò ÁÍºa]°À Auß 

£¯ß£õmiøÚ £ØÔ SÔ¨¦ ÁøμP. 

Or 

 (b) Explain the concept development and testing. 

   P¸zx ÁÍºa] ©ØÖ® ÷\õuøÚ°øÚ ÂÍUSP. 

14.  (a) Explain product positioning suitable example. 

   ö£õ¸Ò u¯õ›¨¦ {ø»¨£õmiøÚ Euõμnzxhß 

ÂÍUSP. 

Or 

 (b) Trace the latest trends in packaging. 

   ÷£U÷Pâ[QÀ EÒÍ |ÃÚ ÷£õUSPøÍ TÖP. 

15.  (a) What are the decisions required in the 
operationalization of a product life cycle? 

   ö£õ¸Ò ÁõÌÄ _ÇØ]°ß ö\¯À£õmiÀ 

÷uøÁ¨£kQßÓ •iöÁkzuÀPÒ ¯õøÁ? 

Or 

 (b) What the help of appropriate examples, explain the 
reasons for product failures. 

  ö£õ¸zu©õÚ Euõμn[PÒ EuÂ²hß, ö£õ¸Ò 

u¯õ›¨¤ØPõÚ ÷uõÀÂPøÍ Põμn[PÐhß ÂÍUSP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain various types of products with suitable examples. 

 ö£õ¸Ò u¯õ›¨¦PÎß £À÷ÁÖ ÁøPPøÍ ö£õ¸zu©õÚ 

Euõμn[PÐhß ÂÍUSP. 
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17. Explain various steps involved in new product 
development. 

 ¦v¯ ö£õ¸Ò ÁÍºa]°À Dk£mkÒÍ £À÷ÁÖ 

£i{ø»PøÍ ÂÍUSP. 

18. Describe Product Life Cycle. 

 ö£õ¸Ò ÁõÌUøP _ÇØ] £ØÔ ÂÁ›UP. 

19. Why is environmental analysis important for product 
manager? 

 ö£õ¸Ò u¯õ›¨¦ ÷©»õÍ¸UPõP `ÇÀ B´Ä Hß 

•UQ¯zxÁ® Áõ´¢ux? 

20. Describe various brand-positioning strategies. Give 
examples. 

 £À÷ÁÖ ¤μõsm {ø»¨£õk ²UvPøÍ ÂÁ›UP. 

Euõμn[PÒ u¸P. 

  

———————— 
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M.B.A. (MM) DEGREE EXAMINATION, DECEMBER 2022. 

Fourth Semester 

INTERNATIONAL MARKETING 

(CBCS 2018-19 Academic Year onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10  2 = 20 marks) 

Answer ALL questions. 

1. Define — Marketing. 

 Áøμ¯ÖUP – \¢øu¨£kzuÀ. 

2. What is Marketing Mix? 

 \¢øu¨£kzuÀ P»øÁ GßÓõÀ GßÚ? 

3. Define Buyer Behaviour. 

 Áõ[S£Á›ß |hzøuø¯ Áøμ¯ÖUPÄ®. 

4. What do you mean by the term Market Segmentation? 

 \¢øu¨ ¤›Ä GßÓ ö\õÀ¼ß Aºzu® GßÚ? 

5. What is Branding? 

 ¤μõsi[ GßÓõÀ GßÚ? 

6. Define Pricing. 

 Âø»ø¯ Áøμ¯ÖUPÄ®. 
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7. State any two objectives of advertisement. 

 ÂÍ®£μzvß H÷uÝ® Cμsk ÷|õUP[PøÍU SÔ¨¤hÄ®. 

8. Explain AIDA. 

 AIDA £ØÔ ÂÍUPÄ®. 

9. What is the role of MIS? 

 MIS Cß £[S GßÚ? 

10. What do you mean by channel development? 

 ÷\ÚÀ ÷©®£õk GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Describe the objectives of marketing.  

  \¢øu¨£kzu¼ß ÷|õUP[PøÍ ÂÁ›UPÄ®. 

Or 

 (b) Extract the various functions of marketing. 

  \¢øu¨£kzu¼ß £À÷ÁÖ ö\¯À£õkPøÍ 

¤›zöukUPÄ®. 

12. (a) Discover the steps to be followed in new product 
introduction.  

  ¦v¯ u¯õ›¨¦ AÔ•PzvÀ ¤ß£ØÓ ÷Ási¯ 

£iPøÍU PshÔ¯Ä®. 

Or 

 (b) Discuss the nature and scope of International 
Marketing. 

  \ºÁ÷u\ \¢øu¨£kzu¼ß ußø© ©ØÖ® ÷|õUPzøu¨ 

£ØÔ ÂÁõvUPÄ®. 
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13. (a) Discuss the features of Consumer Behaviour.  

  ~Pº÷Áõº |hzøu°ß A®\[PøÍ¨ £ØÔ 

ÂÁõvUPÄ®. 

Or 

 (b) Enumerate the product life cycle concept in global 
context. 

  E»PÍõÂ¯ `Ç¼À u¯õ›¨¦ ÁõÌUøP _ÇØ]°ß 

P¸zøu PnUQk[PÒ. 

14. (a) Summarise the advantages of branding.  

  ¤μõsi[Qß |ßø©PøÍ _¸UPÄ®. 

Or 

 (b) Discuss the kinds of pricing.  

  Âø» {ºn¯® ÁøPPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

15. (a) Explain the objectives of promotion. 

  £uÂ E¯ºÄUPõÚ ÷|õUP[PøÍ ÂÍUSP.  

Or 

 (b) Point out the types of intermediaries in 
international distribution. 

  \ºÁ÷u\ Â{÷¯õPzvÀ EÒÍ CøhzuμPºPÎß 

ÁøPPøÍ  _miUPõmhÄ®. 

SECTION C — (3  10 = 30 marks) 

Answer any THREE from the following questions. 

16. Explain and analyze the various international marketing 
approaches organizations can adopt. 

 {ÖÁÚ[PÒ ¤ß£ØÓUTi¯ £À÷ÁÖ \ºÁ÷u\ 

\¢øu¨£kzuÀ AqS •øÓPøÍ ÂÍUQ £S¨£õ´Ä 

ö\´²[PÒ. 
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17. “Product planning is one of the important fundamental 
decisions for successful international marketing”. Justify. 

 ‘‘u¯õ›¨¦ vmhªhÀ Gß£x öÁØÔPμ©õÚ \ºÁ÷u\zvØPõÚ 

•UQ¯©õÚ Ai¨£øh •iÄPÎÀ JßÓõS® 

\¢øu¨£kzuÀ’’. {¯õ¯¨£kzx. 

18. Discuss the various pricing methods used in international 
marketing. 

 \ºÁ÷u\ \¢øu¨£kzu¼À £¯ß£kzu¨£k® £À÷ÁÖ Âø» 

•øÓPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

19. Articulate the importance of advertising media. 

 ÂÍ®£μ FhPzvß •UQ¯zxÁzøu ÂÍUPÄ®. 

20. Differentiate between Direct and Indirect distribution 
system.  

 ÷|μi ©ØÖ® ©øÓ•P Â{÷¯õP •øÓPøÍ ÷ÁÖ£kzx[PÒ. 

 

—————— 
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M.B.A. (MM) DEGREE EXAMINATION, DECEMBER 2022. 

Fourth Semester 

LOGISTICS MARKETING AND TECHNOLOGY 

(CBCS – 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is Market? 

 \¢øu GßÓõÀ GßÚ? 

2. Explain Marketing environment. 

 \¢øu¨£kzuÀ `Çø» ÂÍUS[PÒ. 

3. What is product mix? 

 u¯õ›¨¦ P»øÁ GßÓõÀ GßÚ? 

4. Explain price mix. 

 Âø» P»øÁø¯ ÂÍUS[PÒ. 

5. Expand AIDA. 

 AIDA I Â›ÁõUS[PÒ. 

6. What do you mean by publicity? 

 ÂÍ®£μ® GßÓõÀ GßÚ? 
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7. Give some examples of a company using a new technology 
to manage their products successfully in a global supply 
chain. 

 E»PÍõÂ¯ Â{÷¯õPa \[Q¼°À u[PÒ u¯õ›¨¦PøÍ 
öÁØÔPμ©õP {ºÁQUP J¸ {ÖÁÚ® ¦v¯ 
öuõÈÀ~m£zøu¨ £¯ß£kzxÁuØPõÚ ]» 
Euõμn[PøÍU öPõk[PÒ. 

8. What is software evaluation? 

 ö©ßö£õ¸Ò ©v¨¥k GßÓõÀ GßÚ? 

9. Expand RFID. 

 RFID – Â›ÁõUS. 

10. Explain Transport technology. 

 ÷£õUSÁμzx öuõÈÀ~m£zøu ÂÍUS[PÒ. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Distinguish between 3PL and 4PL services. 

  3PL ©ØÖ® 4PL ÷\øÁPøÍ ÷ÁÖ£kzx[PÒ. 

Or 

 (b) Write short notes on service positioning. 

  ÷\øÁ {ø»¨£kzuÀ £ØÔ¯ ]Ö SÔ¨¦PøÍ 
GÊuÄ®. 

12. (a)  Explain the stages of service life cycle.  

  ÷\øÁ ÁõÌUøP _ÇØ]°ß {ø»PøÍ ÂÍUS[PÒ. 

Or 

 (b) Analyze the new product pricing strategies. 

  ¦v¯ u¯õ›¨¦ Âø» EzvPøÍ £S¨£õ´Ä 
ö\´²[PÒ. 
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13. (a) Point out the importance of advertisement. 

  ÂÍ®£μzvß •UQ¯zxÁzøu _miUPõmk[PÒ. 

Or 

 (b) How to budget for promotional expenses? 

  ÂÍ®£μa ö\»ÄPÐUS G¨£i £möám ÷£õkÁx? 

14. (a) What technologies are used in decisions at national 
level?  

  ÷u]¯ AÍÂ»õÚ •iÄPÎÀ GßÚ 
öuõÈÀ~m£[PÒ £¯ß£kzu¨£kQßÓÚ? 

Or 

 (b) What are the major types of supply chain software? 

  Â{÷¯õPa \[Q¼ ö©ßö£õ¸Îß •UQ¯ ÁøPPÒ 
¯õøÁ? 

15. (a) How technology can simplify billing?  

  öuõÈÀ~m£® G¨£i ¤À¼[øP GÎuõUSQÓx? 

Or 

 (b) Explain about mapping software. 

  ÷©¨¤[ ö©ßö£õ¸Ò £ØÔ ÂÍUPÄ®. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE from the following questions. 

16. What is the modern marketing system? 

 |ÃÚ \¢øu¨£kzuÀ Aø©¨¦ GßÓõÀ GßÚ? 

17. List out the uses of BCG product portfolio. 

 BCG u¯õ›¨¦ ÷£õºmL÷£õ¼÷¯õÂß £¯ß£õkPøÍ 
£mi¯¼k[PÒ. 
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18. Analyse the distribution mix decisions at national level. 

 ÷u]¯ AÍÂÀ Â{÷¯õP P»øÁ •iÄPøÍ £S¨£õ´Ä 
ö\´¯Ä®. 

19. Discuss the emerging technologies in supply chain of a 
product. 

 J¸ ö£õ¸Îß Â{÷¯õPa \[Q¼°À ÁÍº¢x Á¸® 
öuõÈÀ~m£[PøÍ¨ £ØÔ ÂÁõvUPÄ®. 

20. Explain the advancement in shipping technology. 

 P¨£À öuõÈÀ~m£zvÀ HØ£mkÒÍ •ß÷ÚØÓzøu 
ÂÍUPÄ®. 

—————— 



  

D–7839     

DISTANCE EDUCATION 

M.B.A. (MM) DEGREE EXAMINATION, DECEMBER 2022. 

Fourth Semester 

QUALITY MANAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Give the meaning of Quality. 

 uμ® Gß£uß ö£õ¸øÍU öPõk[PÒ. 

2. What is six sigma concept? 

 ]Uì ]U©õ P¸zx GßÓõÀ GßÚ? 

3. Define Quality Assurance. 

 uμ EzuμÁõuzøu Áøμ¯ÖUPÄ®. 

4. What is Quality control? 

 uμU Pmk¨£õk GßÓõÀ GßÚ? 

5. What is vendor quality? 

 ÂØ£øÚ¯õÍº uμ® GßÓõÀ GßÚ? 

6. Explain Quality circles. 

 uμ Ámh[PøÍ ÂÍUS[PÒ. 
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7. What is Business Process Re Engineering? 

 ÁoP ö\¯À•øÓ ©Ö ö£õÔ°¯À GßÓõÀ GßÚ? 

8. What is Quality Manual? 

 uμ øP÷¯k GßÓõÀ GßÚ? 

9. What is quality review? 

 uμ ©v¨£õ´Ä GßÓõÀ GßÚ? 

10. Explain the leadership in management. 

 {ºÁõPzvÀ uø»ø©zxÁzøu ÂÍUS[PÒ. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) State the importance of Quality. 

   uμzvß •UQ¯zxÁzøu TÖ[PÒ. 

Or 

 (b) Bring out the need for quality. 

   uμzvß ÷uøÁø¯ öÁÎ¨£kzx[PÒ. 

12.  (a) Explain Juran’s roadmap towards quality planning. 

   uμ©õÚ vmhªhø» ÷|õUQ¯ áüμõÛß Áøμ£hzøu 

ÂÍUSP. 

Or 

 (b) Describe Zero defect manufacturing to be considered 
in implementation of quality assurance. 

   uμ EzuμÁõuzøu ö\¯À£kzxÁvÀ P¸zvÀ öPõÒÍ 

÷Ási¯ §äâ¯ SøÓ£õk EØ£zvø¯ ÂÁ›UPÄ®. 
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13.  (a) Write a short note on history of TQM. 

   TQM Áμ»õØÔß J¸ ]Ö SÔ¨ø£ GÊuÄ®. 

Or 

 (b) What are the benefits of ISO 9000 series? 

   ISO 900 öuõh›ß |ßø©PÒ GßÚ? 

14.  (a) Why is leadership important in TQM? 

   TQM CÀ uø»ø© Hß •UQ¯©õÚx? 

Or 

 (b) What leadership qualities support TQM in 
organization? 

   {ÖÁÚzvÀ TQM I Bu›US® uø»ø©¨ £s¦PÒ 

GßÚ? 

15.  (a) What is in a quality manual? 

   uμ©õÚ øP÷¯miÀ GßÚ C¸UQÓx? 

Or 

 (b) Why is global bench marking important in TQM? 

  TQM CÀ E»PÍõÂ¯ ö£ga SÔ¨£x Hß? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE from the following questions. 

16. Why quality management system is necessary? 

 uμ÷©»õsø© Aø©¨¦ Hß AÁ]¯®? 

17. Explain the role of MNC’s in emergence of global quality. 

 E»PÍõÂ¯ uμzvÀ MNC Cß £[øP ÂÍUS[PÒ. 
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18. List out the barriers to TQM. 

 TQM UPõÚ uøhPøÍ £mi¯¼k[PÒ. 

19. Bring out the connection of leadership and commitment 
in TQM. 

 TQM CÀ uø»ø© ©ØÖ® Aº¨£o¨¤ß öuõhºø£ 

öÁÎ¨£kzx[PÒ. 

20. State the elements of Total Quality Control. 

 ö©õzu uμU Pmk¨£õmiß TÖPøÍU SÔ¨¤hÄ®. 

———————— 
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DISTANCE EDUCATION 

Common for M.B.A.(G) & M.B.A. (MM) DEGREE 
EXAMINATION, DECEMBER 2022. 

Fourth Semester 

STRATEGIC RETAIL MANAGEMENT 

(CBCS – 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define strategic Management. 

 ²Uv ÷©»õsø© £ØÔ Áøμ¯ÖUP. 

2. Give an example of mission statement. 

 £o ÁõUQ¯zøu Euõμnzxhß TÖP. 

3. What is environmental appraisal? 

 `ÇÀ ©v¨¥k GßÓõÀ GßÚ? 

4. What is meant by PEST? 

 PEST GßÓõÀ ö£õ¸Ò GßÚ? 

5. What is the use of GE Nine cell analysis? 

 GE Jß£x ö\À B´Âß £¯ß GßÚ? 

6. What is internal environment? 

 EÒ `ÇÀ GßÓõÀ GßÚ? 
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7. What is corporate restructuring? 

 {Ö© ©Ö^μø©¨¦ GßÓõÀ GßÚ? 

8. Explain the concept of synergy. 

 Tmk CønÂß P¸zvøÚ ÂÍUSP. 

9. What do you understand by Corporate Governance? 

 {Ö© BÐøP £ØÔ }[PÒ AÔÁx GßÚ? 

10. Write a note on Retail strategy Audit. 

 ]À»øÓ ²Uv uoUøP°øÚ £ØÔ J¸ SÔ¨¦ ÁøμP. 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the reasons for formulating strategy? 

  ²Uvø¯ E¸ÁõUSÁuØPõÚ Põμn[PÒ ¯õøÁ? 

Or 

 (b) Explain the role of retail strategists. 

  ]À»øÓ ²UvPÎß £[QøÚ ÂÍUSP. 

12. (a) Differentiate internal environment and external 
environment. 

  EÒ`ÇÀ ©ØÖ® ¦Ó`Çø» ÷ÁÖ£kzvU PõmkP. 

Or 

 (b) Discuss the importance of Strategic Management. 

  ²Uv ÷©»õsø©°ß •UQ¯zxÁzøu ÂÁõvUP. 

13. (a) Write notes on stability strategies. 

  {ø»zußø© ²UvPÒ £ØÔ SÔ¨¦ ÁøμP. 

Or 
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 (b) Write notes on Combination strategies. 

  Tmk ²UvPÒ £ØÔ SÔ¨¦ ÁøμP. 

14. (a) Write a note on BCG Matrix. 

  BCG ÷©m›Uì £ØÔ J¸ SÔ¨¦ ÁøμP. 

Or 

 (b) Write a note on blue ocean strategy. 

  Fuõ \•zvμ ²Uv £ØÔ J¸ SÔ¨¦ ÁøμP. 

15. (a) What are the systems in strategy implementation? 

  ²Uvø¯ Pmk¨£kzxu¼À EÒÍ Aø©¨¦ •øÓPÒ 

¯õøÁ? 

Or 

 (b) What are the steps involved in strategy 

implementation? 

  ²Uvø¯ Pmk¨£kzxu¼À EÒÍ £i{ø»PÒ 

¯õøÁ? 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What are the features of a mission statement? 

 £o TØÔß ]Ó¨¤¯À¦PÒ ¯õøÁ? 

17. Explain the nature and significance of strategy. 

 ²Uv°ß C¯À¤øÚ²® •UQ¯zxÁzøu²® ÂÍUSP. 
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18. Explain Porter’s five forces Model.  

 ÷£õºhºì (Porter’s) I¢x \UvPÒ ©õv›ø¯ ÂÍUSP. 

19. Explain in detail Mckinsey’s 7s framework. 

 ö©UQßêì 7s Pmhø©¨¤øÚ Â›ÁõP ÂÍUSP. 

20. Discuss the vital role of people factor in strategy 
implementation. 

 ²Uvø¯ Pmk¨£kzxu¼À EÒÍ ©UPÒ Põμo°ß •UQ¯ 
£[QøÚ ÂÁõvUP. 

—————— 
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DISTANCE EDUCATION 

M.B.A. (MM) DEGREE EXAMINATION, DECEMBER 2022. 

Fourth Semester 

GROWTH MANAGEMENT 

 (CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL the questions. 

1. Define growth. 

 ÁÍºa]ø¯ Áøμ¯ÖUPÄ®. 

2. What is prioritizing growth? 

 ÁÍºa]US •ßÝ›ø© AÎ¨£x Gx? 

3. What is meant by vertical growth? 

 ö\[Szx ÁÍºa] GßÓõÀ GßÚ? 

4. Why need for software? Give one reasons. 

 ö©ßö£õ¸Ò Hß ÷uøÁ? J¸ PõμnzøuU TÖ[PÒ. 

5. What is supportive organisation? 

 BuμÄ Aø©¨¦ GßÓõÀ GßÚ? 

6. Define communication. 

 öuõhºø£ Áøμ¯ÖUPÄ®. 
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7. What is resource mix? 

 ÁÍ P»øÁ GßÓõÀ GßÚ? 

8. What do you understand by Network? 

 ö|möÁõºU ‰»® }[PÒ GßÚ ¦›¢xöPõÒQÕºPÒ? 

9. Define innovation. 

 ¦xø©ø¯ Áøμ¯ÖUPÄ®. 

10. What is rapid growth? 

 ÂøμÁõÚ ÁÍºa] GßÓõÀ GßÚ?   

SECTION B — (5 × 5 = 25 marks) 

Answer the ALL questions, choosing either (a) or (b). 

11.  (a) Write the advantages of growth management. 

   ÁÍºa] {ºÁõPzvß |ßø©PøÍ GÊx[PÒ. 

Or 

 (b) What are the strategy in growth management? 

   ÁÍºa] {ºÁõPzvÀ GßÚ EzvPÒ EÒÍÚ? 

12.  (a) Write the importance of improvement strategies. 

   •ß÷ÚØÓ EzvPÎß •UQ¯zxÁzøu GÊx[PÒ. 

Or 

 (b) What are the relationship between the vertical 
growth and Horizontal? Growth? 

   ö\[Szx ÁÍºa]US® Qøh©mhzvØS® GßÚ 

öuõhº¦? ÁÍºa]¯õ? 
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13.  (a) Write the scope of venture strategies. 

   ÁoPμ EzvPÎß ÷|õUPzøu GÊx[PÒ. 

Or 

 (b) What are the three level of enterprises? 

   {ÖÁÚ[PÎß ‰ßÖ {ø»PÒ ¯õøÁ? 

14.  (a) What are the efforts taken by synchronized? 

   Jzvø\UP¨£mh •¯Ø]PÒ GßÚ? 

Or 

 (b) What are the process in managing growth? 

   ÁÍºa]ø¯ {ºÁQ¨£uØPõÚ ö\¯À•øÓPÒ GßÚ? 

15.  (a) Define brand domain? What are the relationship in 
market and competition domain? 

   ¤μõsm öhõø©ß Áøμ¯ÖUPÄ®? \¢øu°À GßÚ 

EÓÄPÒ ©ØÖ® ÷£õmiPÍ©õ? 

Or 

 (b) How estimate the organisational domine? 

   {ÖÁÚ BvUPzøu GÆÁõÖ ©v¨¤kÁx?  

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the SIX process of “S”. 

 “S” Cß  SIX ö\¯À•øÓø¯ ÂÍUSP. 

17. Explain the features of Ansoff’s model. 

 Aß\õL¨ ©õh¼ß A®\[PøÍ ÂÍUSP. 

18. Classified the directing growth resources mix. 

 ÁÈ|hzx® ÁÍºa] ÁÍ[PÎß P»øÁø¯ ÁøP¨£kzxP. 
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19. Analysing the Greiner models of crises induced growth. 

 ö|¸UPiPÒ ysh¨£mh ÁÍºa]°ß QŸÚº ©õv›PøÍ 

£S¨£õ´Ä ö\´uÀ. 

20. Explain the kaizen and radical innovation. 

 øP\ß ©ØÖ® wÂμ©õÚ Psk¤i¨¦PøÍ ÂÍUSP. 

 

  

———————— 
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DISTANCE EDUCATION 

COMMON FOR M.B.A.(G)/M.B.A. (IB)/ 
B&F/CS/PM/HM/HRM/T/EM/RM/TM/LM/CM/FM/MM/SM/ 

P&OM/Co.Op.Mgt. DEGREE EXAMINATION,  
DECEMBER 2023. 

First Semester 

MANAGEMENT PRINCIPLES AND PRACTICES 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Write any two nature of management. 

 ÷©»õsø©°ß ]Ó¨¤¯À¦ CμsiøÚ GÊxP. 

2. Define scientific management. 

 AÔÂ¯À \õº¢u ÷©»õsø© Áøμ¯Ö. 

3. State the components of planning. 

 vmhªh¼ß TÖPøÍU SÔ¨¤hÄ®. 

4. Define span of control. 

 Pmk£õmk CøhöÁÎø¯ Áøμ¯Ö. 

5. Define recruitment and selection. 

 Bm÷\º¨¦ ©ØÖ® ÷uºÄ Áøμ¯Ö. 

6. Define a leader and a manager. 

 uø»Áº ©ØÖ® ÷©»õÍº Áøμ¯Ö. 
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7. What are the types of communication? 

 uPÁÀ öuõhº¤ß ÁøPPÒ ¯õøÁ? 

8. Define budgetary control. 

 £möám Pmk£õmøh Áøμ¯Ö. 

9. What is business ethics? 

 öuõÈÀ uº©® GßÓõÀ GßÚ? 

10. Write a note on balanced score card. 

 \©{ø» ©v¨ö£s Amøh £ØÔ ]Ö SÔ¨¦ GÊx. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Briefly explain various functions of management. 

   ÷©»õsø©°ß ö\¯À£õkPøÍ _¸UP©õP ÂÍUSP. 

Or 

 (b) Explain Elton Mayo’s contribution of management 
development thought. 

   ÷©»õsø© ]¢uøÚ°ß ÁÍºa]US GÀhß 
©õ÷¯õÂß £[PÎ¨¤øÚ ÂÍUS.  

12.  (a) What are the types of decision making? Explain. 

   wº©õÛzu¼ß ÁøPPÒ ¯õøÁ? ÂÍUSP. 

Or 

 (b) Distinguish between formal and informal 
organization. 

   •øÓ¯õÚ ©ØÖ® •øÓ\õμõ Aø©¨¦ CμsiØS® 
Cøh÷¯ EÒÍ ÷ÁÖ£õmiøÚ GÊxP. 
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13.  (a) What are the factors affecting motivation? 

   FUSÂzuø» £õvUS® PõμoPÒ ¯õøÁ? 

Or 

 (b) Briefly explain trait theory of leadership. 

   uø»ø©°ß £s¦U ÷Põm£õmøh _¸UP©õP 
ÂÍUSP. 

14.  (a) Enumerate various techniques of effective 
coordination. 

   £¯ÝÒÍ J¸[Qøn¨¤ß £À÷ÁÖ ~m£[PøÍ 
£mi¯¼kP. 

Or 

 (b) What are the advantages of communication? 

   uPÁÀ öuõhº¤ß |ßø©PÒ ¯õøÁ? 

15.  (a) Mention the role of organizational culture in ethics. 

   ö|Ô•øÓPÎÀ {ÖÁÚ P»õa\õμzvß £[øP 
SÔ¨¤kP. 

Or 

 (b) State new perspectives in management. 

   {ºÁõPzvÀ ¦v¯ •ß÷ÚõUSPøÍ TÓÄ®. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Elaborate evolution of management. 

 ÷©»õsø©°ß Â›ÁõÚ £›nõ©zøu ÂÍUSP. 

17. Explain the steps involved in planning process. 

 vmhªhÀ ö\¯À£õmiÀ EÒÍ £iPøÍ ÂÍUSP. 
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18. List out various methods of training. Write the 
advantages of training. 

 £À÷ÁÖ £°Ø] •øÓPøÍ £mi¯¼kP. £°Ø]°ß 
£¯ßPøÍ GÊx. 

19. Brief Maslow and Herzberg theories of motivation. 

 ©õì÷»õ ©ØÖ® öíºìö£ºU BQ÷¯õ›ß FUSÂzuÀ 
÷Põm£õmiøÚ _¸USP. 

20. Explain the importance of total quality management. 

 ö©õzu uμ ÷©»õsø©°ß •UQ¯zxÁzøu ÂÍUSP. 

 

 

  

———————— 
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DISTANCE EDUCATION 

COMMON FOR 
M.B.A.(G)/IB/B&F/CS/PM//HM/HRM/T/EM/RM/TM/LM/CM/ 
FM/MM/SM/P&OM/Co.Op.Mgt. DEGREE EXAMINATION, 

DECEMBER 2023. 

First Semester 

ORGANIZATIONAL BEHAVIOUR 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What are the elements of organizational behaviour? 

 {ÖÁÚ |hzøu°ß TÖPÒ GßÚ? 

2. Define emotions. 

 Enºa]PÒ & Áøμ¯ÖUP. 

3. What is perception? 

 ¦»ÝnºÄ GßÓõÀ GßÚ? 

4. What is a formal group? 

 •øÓ¯õÚ SÊ GßÓõÀ GßÚ? 

5. What is a power centre in an organization? 

 J¸ {ÖÁÚzvÀ AvPõμ ø©¯® GßÓõÀ GßÚ? 

6. Define organisatinal politics. 

 {ÖÁÚ Aμ]¯À & Áøμ¯ÖUP. 
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7. Differentiate between constructive and destructive 
conflict. 

 BUP§ºÁ©õÚ ©ØÖ® AÈÄPμ©õÚ •μs£õkPÐUS 
Cøh°À EÒÍ ÷ÁÖ£õkPøÍU TÖP. 

8. Define organizational efficiency. 

 {ÖÁÚ vÓß & Áøμ¯ÖUP. 

9. What is interpersonal communication? 

 uÛ©Ûu öuõhº¦ GßÓõÀ GßÚ? 

10. Define organizational change. 

 {ÖÁÚ©õØÓ® & Áøμ¯ÖUP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) How did organizational behaviour evolve as a 
discipline globally? 

   {ÖÁÚ |hzøu GÆÁõÖ E»PÍÂÀ J¸ 
£õh¨¤›ÁõP E¸ÁõÚx? 

Or 

 (b) What are the dimensions of attitude? 

   ©÷Úõ£õÁzvß £›©õn[PÒ GßÚ? 

12.  (a) How is attitude related to behaviour? 

   AqS•øÓ |hzøu²hß GÆÁõÖ öuõhº¦øh¯x? 

Or 

 (b) Write short notes on learning in organizations. 

   {ÖÁÚ[PÎÀ PØÓÀ £ØÔ¯ ]Ö SÔ¨¦PøÍ GÊxP. 
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13.  (a) What is the relevance of group dynamics to 
organizational behaviour? 

   {ÖÁÚ |hzøuUS SÊ C¯UPÂ¯¼ß öuõhº¦ 
GßÚ? 

Or 

 (b) What are the limitations of organizational power? 

   {ÖÁÚ \Uv°ß Áμ®¦PÒ GßÚ? 

14.  (a) How does personality influence political behaviour 
in organizations? 

   {ÖÁÚ[PÎÀ Aμ]¯À |hzøuø¯ BÐø© 
GÆÁõÖ £õvUQÓx? 

Or 

 (b) What are the approaches to achieving 
organizational effectiveness and excellence? 

   {ÖÁÚ ö\¯ÀvÓß ©ØÖ® {ÖÁÚ ]Ó¨ø£ 
AøhÁuØPõÚ AqS•øÓPÒ GßÚ? 

15.  (a) What is the impact of organizational culture on 
strategies? 

   EzvPÒ «x {ÖÁÚ P»õa\õμzvß uõUP® ¯õx? 

Or 

 (b) How is change managed in organisations? 

   {ÖÁÚ[PÎÀ ©õØÓ® GÆÁõÖ {ºÁQUP¨£kQÓx? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the importance of problem solving and decision 
making in organizations. 

 {ÖÁÚ[PÎÀ ]UPÀPøÍz wº¨£x ©ØÖ® •iöÁk¨£uß 
•UQ¯zxÁzøu¨ £ØÔ ÂÁõvUPÄ®. 



D–2375 
  4

17. How can power be used effectively in organizations? 

 {ÖÁÚ[PÎÀ AvPõμzøu GÆÁõÖ vÓ®£h £¯ß£kzu 
•i²®? 

18. What strategies will you adopt to encourage constructive 
conflict and resolve destructive conflict? 

 {ÖÁÚ[PÎÀ BUP§ºÁ©õÚ •μs£õkPøÍ 
FUSÂUPÄ® AÈÄPμ©õÚ •μs£õkPøÍz wºUPÄ® 
}[PÒ GßÚ EzvPøÍU øP¯õÒÃºPÒ? 

19. Differentiate between proactive and reactive change. How 
is resistance to change handled in organizations? 

 ö\¯¿UP•ÒÍ ©õØÓ[PÒ ©ØÖ® GvºÂøÚ ©õØÓ[PøÍ 
÷ÁÖ£kzxP. {ÖÁÚ[PÎÀ ©õØÓzvØPõÚ Gvº¨¦ 
GÆÁõÖ øP¯õÍ¨£kQÓx? 

20. Suggest specific strategies to develop gender sensitive 
workplace. 

 £õ¼Ú EnºvÓß Eøh¯ £o°hzøu E¸ÁõUP \›¯õÚ 
EzvPøÍ £›¢xøμUPÄ®. 

 

 

  

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Differentiate economics and managerial economics. 

 ö£õ¸Î¯À ©ØÖ® ÷©»õsø© ö£õ¸Î¯À ÷ÁÖ£kzx, 

2. State law of demand. 

 ÷uøÁ Âvø¯ SÔ¨¤kP. 

3. What is Giffen goods? Give an example. 

 Q¨ß ö£õ¸ÒPÒ GßÓõÀ GßÚ? Euõμn® öPõk. 

4. Define elasticity of supply. 

 AÎ¨¦ ö|QÌa] & Áøμ¯Ö. 

5. What is meant by isoquant? 

 I÷\õSÁõsm GßÓõÀ GßÚ? 

6. What is skim the cream pricing? 

 Pøh¢öukzu Âø» GßÓõÀ GßÚ? 
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7. Define inflation and deflation. 

 £nÃUP® ©ØÖ® £nÁõmhzøu Áøμ¯Ö. 

8. What is national income? 

 ÷u]¯ Á¸©õÚ® GßÓõÀ GßÚ? 

9. Define GDP. Give an example. 

 ö©õzu EÒ|õmk EØ£zv (GDP) Áøμ¯Ö. Euõμn® 
öPõk. 

10. What is NPV? How is it computed? 

 {Pμ uØ÷£õøu¯ ©v¨¦ GßÓõÀ GßÚ? Ax G¨£i 
PnUQh¨£kQÓx? 

SECTION B — (5 × 5 = 25 marks) 
Answer ALL questions, choosing either (a) or (b). 

11. (a) Enumerate the relationship between economic 
theory and managerial economics. 

   ö£õ¸ÍõuõμU ÷Põm£õk ©ØÖ® {ºÁõP¨ 
ö£õ¸Íõuõμ® BQ¯ÁØÖUS Cøh÷¯¯õÚ 
öuõhºø£U PnUQkP. 

Or 

 (b) Explain Marshallian approach on marginal utility. 

   ÂÎ®¦{ø» £¯ß£õk SÔzu ©õºå¼¯ß 
AqS•øÓø¯ ÂÍUSP. 

12.  (a) Describe determinants of market demand for a 
product. 

   J¸ ö£õ¸Îß \¢øuz ÷uøÁø¯ wº©õÛUS® 
PõμoPøÍ ÂÁ›. 

Or 

 (b) What is Cobb-Douglas production function? State its 
importance. 

   ÷Põ¨ hUÍõì EØ£zv ö\¯À£õk Gß£x ¯õx? 
Auß •UQ¯zxÁzøuU TÖP. 
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13.  (a) Briefly explain price and output decisions under 
perfect competition market. 

   \›{Pº ÷£õmi \¢øu°ß RÌ Âø» ©ØÖ® öÁÎ±k 
•iÄPøÍ ÂÍUSP. 

Or 

 (b) State the implications of Nash equilibrium. 

   |õè \©{ø»°ß uõUP[PøÍU SÔ¨¤kP. 

14.  (a) What are the advantages of penetration pricing? 

   Fk¸ÁÀ Âø»°ß |ßø©PÒ ¯õøÁ? 

Or 

 (b) Write knight theory of profit. 

   ø|miß C»õ£ ÷Põm£õmøh GÊxP. 

15.  (a) State the importance of balance of payment. 

   ö\¾zx® C¸¨¤ß •UQ¯zxÁzøu SÔ¨¤kP. 

Or 

 (b) Define per capita income. What are the uses and 
limitations? 

   uÛ|£º Á¸©õÚ® & Áøμ¯Ö. uÛ|£º Á¸©õÚzvß 
|ßø©PÒ ©ØÖ® wø©PÒ ¯õøÁ? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Economic approach scarcity of resources and endless 
human wants – Elaborate. 

 ÁÍ[PÎß £ØÓõUSøÓ ©ØÖ® •iÁØÓ ©Ûu ÷uøÁPÒ 
«uõÚ ö£õ¸Íõuõμ AqS•øÓø¯ ÂÁ›. 

17. Explain different types of demand. 

 £À÷ÁÖ ÁøP¯õÚ ÷uøÁø¯ ÂÍUSP. 
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18. Elucidate a detailed note on price and output decision 
under monopoly. 

 •ØÖ›ø©°À Âø» ©ØÖ® öÁÎ±k •iÄ SÔzx 
Â›ÁõÚ SÔ¨ø£ öuÎÄ£kzxP. 

19. Discuss Clark and Hawley theories of profit. 

 QÍºU ©ØÖ® íõÆ¼°ß C»õ£U ÷Põm£õkPøÍ ÂÁõv. 

20. What are the various measures of national income? 
Explain. 

 ÷u]¯ Á¸©õÚzvß £À÷ÁÖ AÍÃkPÒ ¯õøÁ? 
ÂÍUSP. 

 

 

  

———————— 



  

D–2377     

DISTANCE EDUCATION 

COMMON FOR 
M.B.A.(G)/IB/B&F/CS/PM/HM/HRM/T/EM/RM/TM/LM/CM/FM

/MM/SM/P&OM/CO.Op.Mgt. DEGREE EXAMINATION, 
DECEMBER 2023. 

First Semester 

QUANTITATIVE TECHNIQUES 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Give the meaning of mathematical method. 

 Pou •øÓ Gß£uß ö£õ¸Ò u¸P. 

2. What is meant by quantitative analysis? 

 AÍÄ •øÓ £S¨£õ´Ä GßÓõÀ GßÚ? 

3. What are the methods of studying correlation? 

 JmkÓøÁ AÔ²® •øÓPÒ ¯õøÁ? 

4. Define ‘Probability’. 

 ‘{PÌuPÄ’ Áøμ¯Ö. 

5. Define ‘Event’. 

 ‘{PÌa]’ Áøμ¯Ö. 
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6. What is binomial distribution? 

 D¸Ö¨¦ £μÁÀ GßÓõÀ GßÚ? 

7. What is meant by simulation techniques? 

 E¸ÁP¨£kzxuÀ ~m£zvß ö£õ¸Ò ¯õx? 

8. Define sequencing problem. 

 öuõhºÁ›ø\ PnUS Áøμ¯Ö. 

9. Briefly explain expected value of pay-off. 

 Gvº£õºUP¨£k® Fv¯® _¸UP©õP ÂÁ›. 

10. Name the types of decision making environment. 

 vmhªk® `Ì{ø»PÎß ö£¯ºPøÍ GÊxP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) A small manufacturer employs 5 skilled men and 10 
semi-skilled men and makes an article in two 
qualities, a deluxe model and an ordinary model. 
The making of a deluxe model requires 2 hours 
work by a skilled man and 2 hours work by a  
semi-skilled man. The ordinary model requires  
1 hour work by a skilled man and 3 hours work by a 
semiskilled man. By union rules no man can work 
more than 8 hours per day. The manufacturer’s 
clear profit of the deluxe model is Rs. 10 and of the 
ordinary model is Rs. 8. Formulate the model of the 
problem.                   
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   J¸ ]Ô¯ EØ£zv¯õÍº 5 vÓø©¯õÚ BsPÒ 
©ØÖ® 10 Aøμ vÓø©¯õÚ BsPøÍ²® ÷Áø»US 
A©ºzxQÓõº, ÷©¾® C¸ vÓø©°ß Ai¨£øh°À 
J¸ j»Uì ©õv› ©ØÖ® J¸ \õuõμn ©õv›°À J¸ 
Pmkøμø¯ E¸ÁõUSQÓõº. J¸ j»Uì ©õv›ø¯ 
E¸ÁõUP J¸ vÓø©¯õÚ ©ÛuÚõÀ Cμsk ©o 
÷|μ•®, AøμvÓø©¯õÚ ©ÛuÚõÀ 2 ©o ÷|μ•® 
÷uøÁ¨£kQÓx. ÷©¾® J¸ \õuõμn ©õv›ø¯ 
E¸ÁõUP J¸ vÓø©¯õÚ ©ÛuÚõÀ 1 ©o ÷|μ•®, 
Aøμ vÓø©¯õÚ ©ÛuÚõÀ 3 ©o ÷|μ•® 
÷uøÁ¨£kQÓx. ³Û¯ß Âv¨£i J¸ ©Ûuß J¸ 
|õøÍUS 8 ©o ÷|μzvØS ÷©À ÷Áø» ö\´¯ 
•i¯õx. j»Uì ©õv›°ß EØ£zv¯õÍº »õ£®  
¹. 10 ©ØÖ® \õuõμn ©õv›°ß EØ£zv¯õÍº »õ£® 
¹. 8 GÛÀ CuØPõÚ EzvPøÍ ÁiÁø©UPÄ®. 

Or 

 (b) What are the different types of LPP? 

   J¸ ÷|›¯À {μ»õUP vmh PnUQß £À÷ÁÖ 
ÁøPPÒ ¯õøÁ? 

12.  (a) Enumerate the steps involved in solving an 
assignment problem. 

   J¨£øhUS® •øÓø¯ wºUP EuÄ® ÁÈ•øÓPøÍ 
Á›ø\¨£kzxP. 

Or 

 (b) Solve graphically : 
  Maximize : 21 xxZ +=  

  Subject to : 

    

600

1500

20002

2

21

21

≤
≤+

≤+

x
xx
xx

 

    and .0, 21 ≥xx  
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   Áøμ£h •øÓ°À ¤ßÁ¸® J¸£izuõÚ ö\¯Àvmh 
PnUøP wºUP. 

  ªP¨ ö£›¯uõUS : 21 xxZ +=  

  Pmk¨£õkPÒ : 

    

600

1500

20002

2

21

21

≤
≤+

≤+

x
xx
xx

 

    ©ØÖ® .0, 21 ≥xx  

13.  (a) Compute the coefficient of correlation between  
X-Advertisement expenditure and Y-Sales. 

X: 10 12 18 8 13 20 22 15 5 17

Y : 88 90 94 86 87 92 96 94 88 85

   RÌPõq® ÂÁμ[PøÍ öPõsk JmkÓÄ PnUQkP. 

X&ÂÍ®£μ® ©ØÖ® Y&ÂØ£øÚ. 

X: 10 12 18 8 13 20 22 15 5 17

Y : 88 90 94 86 87 92 96 94 88 85

Or 

 (b) What are the limitations of quantitative methods? 

   AÍÄ •øÓPÎß Áμ®¦PÒ ¯õøÁ? 

14.  (a) Explain applications of simulation models. 

   E¸ÁP¨£kzxuÀ ©õv›°ß £¯ß£õkPøÍ 
ÂÍUSP. 

Or 

 (b) Explain the different types of probability. 

   {PÌuPÂß £À÷ÁÖ ÁøPPøÍ ÂÍUSP. 
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15.  (a) Write a short note on maximini and minimax 
principle used in game theory. 

   ÂøÍ¯õmk P¸zv¯¼À £¯ß£k® Ea\}\ ©ØÖ® 
}\Ea\ öPõÒøPPøÍ¨ £ØÔ ]ÖSÔ¨¦ GÊxP. 

Or 

 (b) State the assumptions of (M/M/1) : ( ∞ FCFS) model. 

   (M/M/1) : ( ∞ FCFS) Aø©¨¤ß AÝ©õÚ[PøÍU 
TÖP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Calculate Mean, Median, Mode. 

Marks : 11-20 21-30 31-40 41-50

No. of students : 42 38 120 84 

Marks : 51-60 61-70 71-80  

No. of students : 48 36 31  

 \μõ\›, Cøh{ø», •Pk PõsP. 

©v¨ö£sPÒ : 11-20 21-30 31-40 41-50

©õnÁºPÎß GsoUøP : 42 38 120 84 

©v¨ö£sPÒ : 51-60 61-70 71-80  

©õnÁºPÎß GsoUøP : 48 36 31  

17. Solve the following problems by Simplex method. 

 Maximize : 21 43 xxZ +=  

 Subject to : 

   
18052

8024

21

21

≤+
≤+

xx
xx

 

   and .0, 21 ≥xx  



D–2377 
  6

 J¸£izuõÚ ö\¯Àvmh PnUQøÚ ]®¨ÍUì •øÓ°À 
wº. 

 ªP¨ ö£›¯uõUS : 21 43 xxZ +=  

 Pmk¨£õkPÒ : 

   
18052

8024

21

21

≤+
≤+

xx
xx

 

   ©ØÖ® .0, 21 ≥xx  

18. Illustrate areas and utilization of probability theories in 
the business. 

 ÁoPzvÀ {PÌuPÄ ÷Põm£õkPÎß £SvPÒ ©ØÖ® 
£¯ß£õmøh ÂÍUSP. 

19. Explain the following simulation types : 

 (a) Inventory 

 (b) Cash 

 (c) Project. 

 ¤ßÁ¸® E¸ÁP¨£kzxuÀ ÁøPPøÍ ÂÍUSP : 

 (A) \μUS 

 (B) £n® 

 (C) vmh®. 

20. Find the optimal solution for the given transportation 
problem. 

  Destination  

  D1 D2 D3 D4 Availability

 O1 1 2 1 4 30 

Origin O2 3 3 2 1 50 

 O3 4 2 5 9 20 

Requirement  20 40 30 10  
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 R÷Ç öPõkUP¨£mkÒÍ ÷£õUSÁμzx PnUQØPõÚ EP¢u 
wºÂøÚ Psk¤i. 

  C»US  

  D1 D2 D3 D4 QøhUPUTi¯x

 O1 1 2 1 4 30 

÷uõØÓ® O2 3 3 2 1 50 

 O3 4 2 5 9 20 

÷uøÁ  20 40 30 10  

 

 

  

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define accounting. 

 PnUS £vÂ¯À ÁøμÂ»UPn® u¸P. 

2. What is accounting process? 

 PnUQ¯À ö\¯À£õkPÒ ¯õøÁ? 

3. What is trial balance? 

 C¸¨£õ´Ä GßÓõÀ GßÚ? 

4. Define current ratio. 

 |øh•øÓ ÂQu® Áøμ¯Ö. 

5. What is meant by financial statements? 

 {v AÔUøPPÒ GßÓõÀ GßÚ? 

6. Write short notes on Cash Flow Statement. 

 öμõUP |h©õmh AÔUøP ]Ö SÔ¨¦ ÁøμP. 

Sub. Code 
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7. What is cost sheet? 

 AhUPÂø»z uõÒ GßÓõÀ GßÚ? 

8. Write a note on danger level of stock. 

 B£zx \μUS AÍÄ £ØÔ SÔ¨¦ ÁøμP. 

9. Define costing. 

 AhUPÂ¯¼ß ÁøμÂ»UPn® u¸P. 

10. Net Present Value – Explain. 

 {Pμ |h¨¦ ©v¨¦ & ÂÍUS. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the basic concepts of accounting? 

   Ai¨£øhU PnUQ¯À P¸zxPÒ ¯õøÁ? 

Or 

 (b) How are accounts classified? 

   PnUSPÒ G[VÚ® ÁøP¨£kzu¨£mkÒÍx? 

12. (a) Find out profit from the following : 

  Rs. 

(i) Capital at the beginning of the year 10,000

(ii) Drawings during the year 20,000

(iii) Capital at the end of the year 50,000

(iv) Capital introduced during the year 10,000
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   ¤ßÁ¸® ÂÁμ[PøÍU öPõsk »õ£zøu PshÔP. 

  ¹. 

(i) Bsiß öuõhUP •uÀ 10,000

(ii) |h¨£õsiÀ Gk¨¦PÒ 20,000

(iii) Bsiß CÖv°À •uÀ 50,000

(iv) Bsiß Cøh°À AÎzu TkuÀ •uÀ 10,000

Or 

 (b) Journalise the following transactions : 

  Rs. 

(i) Gopal starts business with cash 1,00,000

(ii) Goods purchased on credit from Balu 50,000

(iii) Goods purchased for cash from Ram 60,000

(iv) Machinery purchased from R.K. Mills 20,000

(v) Salaries paid to staff 10,000

   RÌUPõq® |hÁiUøPPøÍU SÔ¨÷£miÀ £vÄ 
ö\´P. 

  

(i) ÷Põ£õÀ ¹. 1,00,000 öμõUPzvÀ Â¯õ£õμ® 
öuõh[QÚõº 

(ii) £õ¾Âhª¸¢x ¹. 50,000zvØS \μUS 
PhÚõPU öPõÒ•uÀ ö\´¯¨£mhx 

(iii) μõªhª¸¢x ¹. 60,000zvØS \μUS 
öμõUPzvØS öPõÒ•uÀ ö\´¯¨£mhx 

(iv) ¹. 20,000 ©v¨¦ÒÍ C¯¢vμ® R.K. Mill 
°hª¸¢x Áõ[P¨£mhx 

(v) £o¯õÍºPÐUS ÁÇ[P¨£mh Fv¯® 
¹. 10,000 
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13. (a) Write short notes on : 

  (i) Profit and loss account 

  (ii) Cash budget. 

   ]Ö SÔ¨¦ ÁøμP : 

  (i) C»õ£ |mh PnUS 

  (ii) öμõUP vmh¨£mi¯À. 

Or 

 (b) The sales and profit during the two years were as 

follows : 

Year Sales Rs. Profit Rs.

2008 1,40,000 15,000

2009 1,60,000 20,000

  Calculate : P/V ratio and BEP. 

   ÂØ£øÚ ©ØÖ® C»õ£ Â£μ® C¸ 

BskPÐUPõÚøÁ ¤ßÁ¸©õÖ. 

Á¸h® ÂØ£øÚ ¹. C»õ£® ¹.

2008 1,40,000 15,000

2009 1,60,000 20,000

  PnUQk : (i) C»õ£&AÍÄ ÂQu®  

(ii) C»õ£&|mh©ØÓ {ø». 

14. (a) Explain the different classifications of overheads. 

   ÷©Øö\»ÄPÎß £À÷ÁÖ ÁøPPøÍ ÂÍUSP. 

Or 
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 (b) The following are the summarized balance sheet of 
Priya Ltd., as on 31st Dec. 2009 and 2010. 

 Balance sheet 

Liabilities 2009 
Rs. 

 2010 
Rs. 

Assets 2009
Rs. 

2010
Rs. 

Capital :    Fixed assets 41,000 40,000

7% redeemable preference shares – 10,000 Less : Depreciation11,000 15,000

Equity shares 40,000 40,000  30,000 25,000

General reserve 2,000 2,000 Current assets : 

Profit and loss a/c 1,000 1,200 Debtors 20,000 24,000

Debentures 6,000 7,000 Stock 30,000 35,000

Current liabilities :   Prepaid expenses 300 500

Creditors 12,000 11,000 Cash 1,200 3,500

Provision for taxation 3,000 4,200  

Proposed dividend 5,000 5,800  

Bank overdraft 12,500 6,800  

 81,500 88,000  81,500 88,000

  Prepare statement of sources and applications of 
funds. 

   ¤›¯õ ¼ªöhmiß i\®£º 31, 2009 ©ØÖ® 2010&® 
BskPÐUPõÚ C¸¨¦{ø»U SÔ¨¦ ¤ßÁ¸ÁÚ : 

C¸¨¦{ø»U SÔ¨¦ 
ö£õÖ¨¦PÒ 2009 

¹. 
2010 
¹. 

ö\õzxPÒ 2009
¹. 

2010
¹. 

•uÀ :   {ø»a ö\õzxUPÒ 41,000 40,000
7% «ÒuS •ßÝ›ø© 
£[SPÒ – 10,000

PÈUP : ÷u´©õÚ® 11,000 15,000

÷|ºø© £[SPÒ 40,000 40,000 30,000 25,000
ö£õxUPõ¨¦ 2,000 2,000|h¨¦ ö\õzxUPÒ : 

C»õ£ |mhU P/S 1,000 1,200PhÚõÎPÒ 20,000 24,000
PhÜmk¨ £zvμ[PÒ 6,000 7,000\μUQ¸¨¦ 30,000 35,000
|h¨¦ ö£õÖ¨¦PÒ: •ßTmi ö\¾zv¯ 

ö\»ÄPÒ 300 500
PhÜ¢÷uõºPÒ 12,000 11,000öμõUP® 1,200 3,500
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ö£õÖ¨¦PÒ 2009 
¹. 

2010 
¹. 

ö\õzxPÒ 2009
¹. 

2010
¹. 

Á›UPõ¨¦ 3,000 4,200 

AÔÂUP ÷Ási¯ 
C»õ£ £[S 5,000 5,800 

Á[Q ÷©ÀÁøμ¨£ØÖ 12,500 6,800 

  

 81,500 88,000 81,500 88,000

  {vPÎß ‰»[PÒ ©ØÖ® AÎ¨¦PøÍU Põmk® 
AÔUøP u¯õ›. 

15. (a) From the following particulars, calculate all 
material variance. 

 Standard Actual 

 Qty 
(Kgs) 

Price 
(Rs.) 

Qty 
(Kgs)

Price
(Rs.)

A 10 8 10 7 

B 8 6 9 7 

C 4 12 5 11 

 22  24  

   ¤ßSÔ¨¤k® ö\´vPÎ¼¸¢x AøÚzx 
‰»¨ö£õ¸Ò ©õÖ£õkPøÍ PnUQkP. 

 {ºn°zuøÁ ö\¾zv¯øÁ

 AÍÄ 
(Q.Q) 

Âø» 
(¹.) 

AÍÄ
(Q.Q)

Âø»
(¹.) 

A 10 8 10 7 

B 8 6 9 7 

C 4 12 5 11 

 22  24  

Or 



D–2378 
  7

 (b) From the following balance sheets of ABC Ltd 
prepare funds flow statement. 

 Balance sheet 

Liabilities 2006 
Rs. 

 2007 
Rs. 

Assets 2006
Rs. 

2007
Rs. 

Share capital 1,25,000 1,50,000 Plant 5,000 12,000

Debentures 80,000 –– Land 27,000 15,000

Bills payable 35,000 23,000 Investment 10,000 15,000

Creditors 45,000 20,000 Stock 1,20,000 87,000

Profit and loss a/c 42,000 62,000 Debtors 90,000 98,000

  Cash 70,000 25,000

  Preliminary expenses 5,000 3,000

 3,27,000 2,55,000  3,27,000 2,55,000

   ABC {ÖÁÚzvß C¸¨¦ {ø»U SÔ¨¤¼¸¢x 
{v |h©õmh AÔUøP u¯õ›UP. 

 C¸¨¦{ø»U SÔ¨¦ 

ö£õÖ¨¦PÒ 2006 
¹. 

 2007 
¹. 

ö\õzxUPÒ 2006
¹. 

2007
¹. 

£[S •uÀ 1,25,000  1,50,000ö£õÔÁøP 5,000 12,000

PhÜmk£zvμ® 80,000  – {»® 27,000 15,000

ö\.E.©õ. ^mk 35,000  23,000•u½k 10,000 15,000

PhÜ¢÷uõº 45,000  20,000\μUQ¸¨¦ 1,20,000 87,000

C»õ£ |mh P/S 42,000  62,000PhÚõÎPÒ 90,000 98,000

  öμõUP® 70,000 25,000

  öuõhUPa ö\»ÄPÒ 5,000 3,000

 3,27,000  2,55,000 3,27,000 2,55,000

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the basic assumptions of accounting. 

 PnUQ¯¼ß Ai¨£øh AÝ©õÚ[PøÍ ÂÁ›. 
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17. Journalise the following transactions in the books of 
Amar and post them in the ledger : 

2014 March 1 Bought goods for cash Rs. 25,000 

 2 Sold goods for cash Rs. 50,000 

 3 Bought goods for credit from Gopi Rs. 19,000

 5 Sold goods on credit to Robert Rs. 8,000 

 7 Received from Robert Rs. 6,000 

 9 Paid to Gopi Rs. 5,000 

 20 Bought furniture for cash Rs. 7,000 

 RÌUPsh |hÁiUøPPøÍ v¸. A©º AÁºPÎß HkPÎÀ 
SÔ¨÷£miÀ £v¢x ÷£÷μmiÀ GkzöuÊxP. 

2014 
©õºa 

 
1 

 
öμõUPzvØS \μUS Áõ[Q¯x ¹. 25,000 

 2 öμõUPzvØS \μUS ÂØÓx ¹. 50,000 

 3 ÷Põ¤ Gß£Á›hª¸¢x Phß ÷£›À \μUS 
Áõ[Q¯x ¹. 19,000 

 5 μõ£ºm Gß£Á¸US Phß ÷£›À \μUS ÂØÓx 
¹. 8,000 

 7 μõ£ºihª¸¢x ö£ØÓx ¹. 6,000 

 9 ÷Põ¤US ö\¾zv¯x ¹. 5,000 

 20 öμõUPzvØS AøÓP»ß Áõ[Q¯x ¹. 7,000 

18. Following are the balance sheet of Rangan and Sons 
prepare funds flow statement. 

 Balance sheet 

Liabilities 2003
Rs. 

 2004 
Rs. 

Assets 2003
Rs. 

2004
Rs. 

Capital 10,000 12,500 Building 10,000 9,500

General reserve 2,500 3,000 Machinery 7,500 8,450

Profit and loss a/c 1,525 1,530 Stock 5,000 3,750
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Liabilities 2003
Rs. 

 2004 
Rs. 

Assets 2003
Rs. 

2004
Rs. 

Bank loan 3,500 – Debtors 4,000 3,200

Creditors 7,500 6,750 Cash 25 30

Provision for tax 1,500 1,750 Bank – 400

 Goodwill – 200

 26,525 25,530  26,525 25,530

 ¤ßÁ¸® μ[Pß Aßk \ßì C¸¨¦{ø»U SÔ¨¤¼¸¢x 
{v |h©õmh AÔUøP u¯õ›UP. 

 C¸¨¦{ø»U SÔ¨¦ 
ö£õÖ¨¦PÒ 2003 

¹. 
2004 
¹. 

ö\õzxUPÒ 2003
¹. 

2004
¹. 

•uÀ 10,000 12,500 Pmih® 10,000 9,500
ö£õxUPõ¨¦ 2,500 3,000 C¯¢vμ® 7,500 8,450
C»õ£ |mh P/S 1,525 1,530 \μUQ¸¨¦ 5,000 3,750
Á[QUPhß 3,500 – PhÚõÎPÒ 4,000 3,200
PhÜ¢÷uõº 7,500 6,750 öμõUP® 25 30
Á› JxURk 1,500 1,750 Á[Q – 400

 |Øö£¯º – 200

 26,525 25,530  26,525 25,530

19. Explain the use of ratio analysis. 

 ÂQu £S¨£õ´Âß £¯ßPøÍ ÂÍUSP. 

20. The following particulars are taken from the books of a 
factory working at 60% of its capacity. 

 Rs. 
Variable expenses 2,40,000
Semi variable cost (50% fixed) 1,00,000
Fixed expenses 2,00,000

 Prepare a flexible budget for 75% and 90% level of 
capacity. 
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 J¸ öuõÈØ\õø»°ß ¤ßÁ¸® ÂÁμ[PÒ 60% \uÃQu 
EØ£zv vÓß AÍÂØS E›¯ ö\»ÄPÒ. 

 ¹. 

©õÖ® ö\»ÄPÒ 2,40,000

£Sv ©õÖ® ö\»ÄPÒ 
(50% \uÂQu® {ø»¯õÚx) 1,00,000

©õÓõa ö\»ÄPÒ 2,00,000

 ÷©ØTÔ¯ ÂÁμ[PÐUS 75% \uÂQu® ©ØÖ® 90% 
\uÂQu EØ£zv vÓß AÍÂØPõÚ ö|QÌa] 
vmh¨£mi¯À u¯õ›UP. 

  

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is quantitative and qualitative research? 

 uμ©õÚ ©ØÖ® AÍÄ\õº Bμõ´a] GßÓõÀ GßÚ? 

2. Define research problem. 

 Bμõ´a] ¤μa]øÚ & Áøμ¯ÖUP. 

3. What are the characteristics of hypothesis? 

 P¸x÷PõÎß Sn|»ßPÒ ¯õøÁ? 

4. What is sample frame? 

 ©õv› \mhP® GßÓõÀ GßÚ? 

5. What is meant by primary data? 

 •ußø© uμÄ Gß£x ¯õx? 

6. What is interview schedule? 

 ÷|ºPõnÀ £mi¯À GßÓõÀ GßÚ? 
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7. What do you mean by validity? 

 ö\À¾£i{ø» Gß£x ¯õx? 

8. List out the parametric tests used in research. 

 Bμõ´a]°À £¯ß£kzu¨£k® AÍÄ¸ ÷\õuøÚPøÍ 
£mi¯¼kP. 

9. What do you mean by coding? 

 SÔ±mk •øÓ Gß£uß ö£õ¸Ò ¯õx? 

10. State the need of report writing. 

 B´Ä AÔUøP u¯õ›¨£uß AÁ]¯zøuU TÖP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Distinguish between historical and futuristic 
research. 

   Áμ»õØÖ Bμõ´a] ©ØÖ® GvºPõ» Bμõ´a]°øÚ 
÷ÁÖ£kzxP. 

Or 

 (b) Explain the methods of identifying objectives of 
research. 

   Bμõ´a] ÷|õUP[PøÍ öu›Ä ö\´²® •øÓ°øÚ 
ÂÍUSP. 

12.  (a) Elucidate the steps in formulation and testing of 
hypothesis. 

   P¸x÷PõÎøÚ E¸ÁõUSÁv¾® 
÷\õuøÚ°kÁv¾® EÒÍ £i{ø»PøÍ 
Gkzv¯®¦P. 

Or 

 (b) What are the sources of secondary data? 

   Cμshõ® {ø» uμÄPÎß ‰»õuõμ[PÒ ¯õøÁ? 
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13.  (a) Differentiate questionnaire from interview 
schedule. 

   ÂÚõ£mi¯ø» ÷|ºPõnÀ £mi¯¼À C¸¢x 
÷ÁÖ£kzxP. 

Or 

 (b) What is sampling and non-sampling error? How to 
reduce these errors? 

   ©õv› ©ØÖ® ©õv› AÀ»õu ¤øÇ Gß£x ¯õx? 
AÁØøÓ G[VÚ® SøÓUP»õ®? 

14.  (a) Elaborate the essentials of a good questionnaire. 

   |À» ÂÚõ¨£mi¯¾UPõÚ Azv¯õÁ]¯[PøÍ 
Â›zxøμUP. 

Or 

 (b) What is chi-square test? State its significance as a 
statistical tool. 

   øPìöPõ¯º ÷\õuøÚ Gß£x ¯õx? ¦ÒÎ°¯À 
P¸Â¯õP Auß •UQ¯zxÁzøuU TÖP. 

15.  (a) What are the various types of research report? 

   B´Ä AÔUøP°ß £À÷ÁÖ ÁøPPÒ ¯õøÁ? 

Or 

 (b) What are the principles of good report writing? 

   ]Ó¢u B´Ä AÔUøP u¯õ›¨¤À EÒÍ öPõÒøPPÒ 
¯õøÁ? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the different types of research. 

 Bμõ´a]°ß £À÷ÁÖ ÁøPPøÍ ÂÁõvUP. 
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17. Draft a research design by selecting a topic of your choice. 

 J¸ Bμõ´a] uø»¨¤øÚ öu›Ä ö\´x AuØPõÚ ©õv› 
Bμõ´a] ÁiÁø©¨¤øÚ u¯õ›UP. 

18. Prepare a questionnaire consisting of atleast 20 questions 
for consumer purchase behaviour of a particular brand of 
Air Conditioner. 

 SÔ¨¤mh ¤μõsm SÎ¹mi Áõ[SÁuØPõÚ ~Pº÷Áõº 
|hzøuø¯ PshÔ¯ 20 ÂÚõUPÒ Ah[Q¯ 
ÂÚõ£mi¯ø»z u¯õ›UPÄ®. 

19. Briefly explain the stages in data processing. 

 uμÄ ö\¯»õUPzvÀ EÒÍ £À÷ÁÖ {ø»PøÍ _¸UP©õP 
ÂÁ›UP. 

20. Discuss the criteria for evaluating the research reports. 

 B´Ä AÔUøP°øÚ ©v¨¥k ö\´ÁuØPõÚ 
AÍÄ÷PõÀPøÍ ÂÁõvUP. 

 

 

  

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is macro economics in business? 

 ÁoPzvÀ ÷©U÷μõ ö£õ¸Íõuõμ® GßÓõÀ GßÚ? 

2. What is socio – cultural environment? Give some 
examples. 

 \‰P P»õa\õμ `ÇÀ GßÓõÀ GßÚ? ]» GkzxUPõmk 
u¸P. 

3. What is private sector? Give some examples. 

 uÛ¯õº xøÓ GßÓõÀ GßÚ? ]» GkzxUPõmk u¸P. 

4. What is business opportunities? 

 ÁoP Áõ´¨¦PÒ GßÓõÀ GßÚ? 

5. Write a short note on FDI. 

 öÁÎ|õmk ÷|μi ‰»uÚ® £ØÔ ]Ö SÔ¨¦ u¸P. 
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6. Define quality circles in environment. 
 _ØÖa`Ç¼ß uμ©õÚ Ámh[PøÍ Áøμ¯ÖUPÄ®. 

7. What is time lag in technology? 
 öuõÈÀ~m£zvÀ Põ» uõ©u® GßÓõÀ GßÚ?  

8. What is IDRA? 
 IiBºH GßÓõÀ GßÚ? 

9. Define liberalization. 
 uõμõÍ©¯©õUPø» Áøμ¯ÖUPÄ®. 

10. What is globalisation? 
 E»P©¯©õUPÀ GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Explain various micro environmental factors that 
influence business policies. 

   ÁoPU öPõÒøPPøÍ £õvUS® £À÷ÁÖ ~so¯ 
_ØÖa`ÇÀ PõμoPøÍ ÂÍUSP. 

Or 

 (b) Critically examine new industrial policy 1991. 
   1991&ß ¦v¯ öuõÈÀ öPõÒøPø¯ Â©º\Ú Ÿv¯õP 

Bμõ´P. 

12.  (a) Explain relationship between GDP and income 
distribution. 

   ã.i.¤. ©ØÖ® Á¸©õÚ Â{÷¯õP® BQ¯ÁØÔØS 
Cøh÷¯ EÒÍ öuõhºø£ ÂÍUSP. 

Or 

 (b) Explain role of industrial financial institutions. 
   öuõÈÀxøÓ {v {ÖÁÚ[PÎß £[øP ÂÍUSP. 
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13.  (a) Describe clean technology. 

   _zu©õÚ öuõÈÀ ~m£zøu ÂÁ›UPÄ®. 

Or 

 (b) Write down the functions of cooperative sector.  

   TmkÓÄ xøÓPÎß ö\¯À£õkPøÍ GÊxP. 

14.  (a) Explain law on environmental protection. 

   _ØÖa`ÇÀ £õxPõ¨¦ \mhzøu ÂÍUSP. 

Or 

 (b) Write down the role of IMF. 

   IG®G¨&ß £[øP GÊxP. 

15.  (a) Describe various external factors that influence the 
business policy of an organization. 

   J¸ {ÖÁÚzvß ÁoPU öPõÒøPPøÍ £õvUS® 
£À÷ÁÖ öÁÎ¨¦Ó PõμoPøÍ ÂÁ›UPÄ®. 

Or 

 (b) Explain opportunities and threats of PESTLE. 

   ¤CGìiGÀC&ß Áõ´¨¦PÒ ©ØÖ® Aa_ÖzuÀPøÍ 
ÂÍUSP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain challenges lying ahead of financial institutions. 

 {v {ÖÁÚzvØS •ßÚõÀ EÒÍ \ÁõÀPøÍ ÂÍUPÄ®. 

17. Describe dealings in a stock exchange. 

 £[Sa \¢øu°øÚ øP¯õÐÁøu ÂÁ›UPÄ®. 

18. Explain industrial licence and write down its objectives. 

 öuõÈÀxøÓ E›©zøu²® ÷|õUPzøu²® ÂÍUQ GÊxP. 
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19. Explain the impact of technology on globalisation in 
business. 

 ÁoPzvÀ E»P©¯©õUP¼ß öuõÈÀ~m£zvß uõUPzøu 
ÂÍUSP. 

20. Explain in detail about LPG. 

 GÀ¤â £ØÔ Â›ÁõP ÂÍUPÄ®. 

 

 

  

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is a valid contract? 

 ö\À»zuS J¨£¢u® Gß£x ¯õx? 

2. What is an acceptance? 

 •øÚ HØ¦ Gß£x ¯õx? 

3. What is consideration? 

 ©Ö£¯ß Gß£x ¯õx? 

4. What are negotiable instruments? 

 ö\»õÁoU P¸Â GßÓõÀ GßÚ? 

5. State the principle of utmost good faith. 

 Ea\ |®¤UøPU öPõÒøP°ß ö£õ¸Ò TÖP. 

6. What is Articles of Association? 

 Aø©¨¦z xønÂvPÒ Gß£x ¯õx? 
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7. What is a private company? 
 uÛ¯õº {ÖÁÚ® GßÓõÀ GßÚ? 

8. What is an agenda? 
 {PÌa] {μÀ Gß£x ¯õx? 

9. What is digital signature?                 
 ªß øPö¯õ¨£® GßÓõÀ GßÚ? 

10. State the objectives of the Carriers Act, 1865. 
 \μU÷PØÔa \mh®, 1865&ß ÷|õUP[PøÍU TÖP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What is an offer? State the rules relating to offer. 
   •øÚÄ Gß£x ¯õx? •øÚÂØPõÚ ÂvPøÍU 

TÖP. 

Or 

 (b) What are the requisites of a valid tender? 
   ö\À»zuUP J¨£¢u¨ ¦ÒÎ°À Ch®ö£Ó ÷Ási¯ 

\μzxUPÒ ¯õøÁ? 

12.  (a) What are the rights of the surety? 
   ¤øn¯õÍ›ß E›ø©PÒ ¯õøÁ? 

Or 

 (b) Distinguish between bailment and pledge. 
   J¨£øhÄ ©ØÖ® Ah©õÚ® & ÷ÁÖ£kzxP. 

13.  (a) Explain the procedure for material alteration in 
negotiable instruments. 

   ö\»õÁoU P¸Â°À ö£õ¸Ò ©õØÓ® ö\´ÁuØPõÚ 
ÁÈ•øÓ°øÚ ÂÍUSP. 

Or 
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 (b) What are the essential elements of marine 
insurance? 

   PhÀ Põ¨¥miÀ Ch® ö£ÓUTi¯ •UQ¯U TÖPÒ 
¯õøÁ? 

14.  (a) What are the documents required for getting 
certificate of incorporation of a company from the 
registrar? 

   £vÁõÍ›h® {ÖÁÚ £vÄa \õßÔuÌ ö£ÖÁuØSz 
÷uøÁ¯õÚ BÁn[PÒ ¯õøÁ? 

Or 

 (b) Explain the procedure of E-filing of documents 
under ministry of Corporate Affaris (MCA) 21. 

   ö£¸{ÖÁÚ ÂÁPõμ[PÒ Aø©a\P® 21&ß RÌ 
BÁn[PÎß ªß&£vÄ ö\´²® •øÓ°øÚ 
ÂÁ›UP. 

15.  (a) What are the different kinds of meetings conducted 
in companies? 

   {ÖÁÚ[PÒ |hzx® £À÷ÁÖ Tmh[PÎß ÁøPPÒ 
¯õøÁ? 

Or 

 (b) What are the salient features of right to 
Information Act, 2005? 

   uPÁÀ AÔ²® E›ø©a \mh®, 2005&ß 
]Ó¨¤¯À¦PÒ ¯õøÁ? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What are the remedies for breach of contract? 
 J¨£¢u «ÖøPUPõÚ wºÄPÒ ¯õøÁ? 

17. What are the rights and duties of bailer and bailee?  
 J¨£øhÄ ö\´÷Áõº ©ØÖ® J¨£øhÄ ö£Ö£Á›ß 

E›ø©PÒ ©ØÖ® Phø©PÒ ¯õøÁ? 
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18. Briefly explain the essential elements of General 
Insurance Contract. 

 ö£õx Põ¨¥mk J¨£¢uzvß •UQ¯ TÖPøÍ _¸UP©õP 
ÂÍUSP. 

19. Explain the procedure for appointment of directors in 
companies. 

 {ÖÁÚ C¯US|º {¯©ÚzvØPõÚ ÁÈ•øÓ°øÚ 
ÂÁ›UP. 

20. Discuss the methods of winding up of companies. 

 {ÖÁÚ Pø»¨¦ •øÓPøÍ ÂÁõvUP. 

 

 

  

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is a decision support system? 

 •iÄ BuμÄ Aø©¨¦ GßÓõÀ GßÚ? 

2. Distinguish between data and information. 

 uμÄ ©ØÖ® uPÁ¾US Cøh÷¯ ÷ÁÖ£kzx. 

3. What do you mean by “enterprise resource planning”? 

 {ÖÁÚ ÁÍ vmhªhÀ Gß£uß Aºzu® GßÚ? 

4. Define the data processing. 

 uμÄ ö\¯»õUPzøu Áøμ¯ÖUP. 

5. What is digital network? 

 ªß Áø»¯uÍ® GßÓõÀ GßÚ? 

6. Explain the term Electronic data interchange. 

 ªßÚÝ uμÄ £›©õØÓ® GßÓ ö\õÀø» ÂÍUSP. 
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7. What is an information system? 

 uPÁÀ Aø©¨¦ GßÓõÀ GßÚ? 

8. What are the major information system application? 

 •UQ¯ uPÁÀ Aø©¨¦PÒ £¯ß£õkPÒ ¯õøÁ? 

9. Where is wide area networking used? 

 ö£¸® £μ¨¦ Áø»¯ø©¨¦ G[÷P £¯ß£kzu¨£kQÓx? 

10. Define the term E-commerce. 

 ªß ÁºzuP® GßÓ ö\õÀø» Áøμ¯ÖUP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the types of information? 

   uPÁÀPÎß ÁøPPÒ ¯õøÁ? 

Or 

 (b) Write a short note on supply chain management. 

   Â{÷¯õPa \[Q¼ ÷©»õsø© £ØÔ ]Ö SÔ¨¦ 
u¸P. 

12.  (a) Define decision support system. What are the 
characteristics of decision support system? 

   •iÄ BuμÄ Aø©¨ø£ Áøμ¯ÖUP. •iÄ BuμÄ 
Aø©¨¤ß £s¦PÒ ¯õøÁ? 

Or 

 (b) Describe the types of social media. 

   \‰P FhP[PÎß ÁøPPøÍ ÂÁ›UP. 
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13.  (a) Explain the absorption of management information 
system in organization. 

   {ÖÁÚzvÀ ÷©»õsø© uPÁÀ Aø©¨¦ 
EÔg\¨£kÁøu ÂÍUSP. 

Or 

 (b) Write a note on enterprise resource planning. 

   {ÖÁÚ ÁÍ vmhªhÀ £ØÔ GÊxP. 

14.  (a) What are the application of the internet and website 
management? 

   Cøn¯® ©ØÖ® Cøn¯ uÍ {ºÁõPzvß 
£¯ß£õkPÒ ¯õøÁ? 

Or 

 (b) Discuss the function of information system. 

   uPÁÀ Aø©¨¤ß ö\¯À£õkPøÍ ÂÁõvUP. 

15.  (a) What is a server? Give its characteristics? 

   ÷\øÁ¯P® GßÓõÀ GßÚ? Auß £s¦PøÍ 
ÁÇ[SP. 

Or 

 (b) Explain the major types of communication 
networks. 

   uPÁÀ öuõhº¦ Áø»°øn¨¦PÎß •UQ¯ 
ÁøPPøÍ ÂÍUSP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the functions and characteristics of MIS. 

 ÷©»õsø© uPÁÀ Aø©¨¤ß ö\¯À£õk ©ØÖ® 
£s¦PøÍ ÂÍUSP. 

17. What are the advantages and disadvantages of using 
artificial intelligence? 

 ö\¯ØøP ~snÔøÁ¨ £¯ß£kzxÁuß |ßø©PÒ 
©ØÖ® wø©PÒ ¯õøÁ? 
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18. What is the difference between MIS and DSS? 

 ÷©»õsø© uPÁÀ Aø©¨¦US® •iÄ BuμÄ 
Aø©¨¦US® EÒÍ ÷ÁÖ£õkPøÍ ÂÁ›. 

19. What are the different types of enterprise resource 
planning in management information system? 

 ÷©»õsø© uPÁÀ Aø©¨¤À EÒÍ £À÷ÁÖ ÁøP¯õÚ 
{ÖÁÚ ÁÍ vmhªkzuø» TÖP. 

20. Explain the merits and demerits of EDI. 

 ªßÚÝ uμÄ £›©õØÓzvß |ßø© ©ØÖ® wø©PøÍ 
ÂÍUSP. 

 

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. State the objectives of human resource management. 

 ©Ûu ÁÍ ÷©»õsø©°ß ÷|õUP[PøÍU TÖP. 

2. What is personnel policy? 

 £o¯õÍº öPõÒøP Gß£x ¯õx? 

3. What is job specification? 

 ÷Áø» Â£μUSÔ¨¦ GßÓõÀ GßÚ? 

4. What is employee planning? 

 £o¯õÍº vmhªhÀ Gß£x ¯õx? 

5. List out the types of on the job training. 

 £o°øh £°Ø]°ß ÁøPPøÍ £mi¯¼kP. 

6. What is human resource accounting? 

 ©Ûu ÁÍ PnUQ¯À GßÓõÀ GßÚ? 
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7. What are fringe benefits? 

 ÂÎ®¦ |ßø©PÒ GßÓõÀ GßÚ? 

8. What is employee retention? 

 £o¯õÍºPøÍ uUPøÁzuÀ GßÓõÀ GßÚ? 

9. What is career planning? 

 £oÁõ´¨¦ vmhªkuÀ GßÓõÀ GßÚ? 

10. What is human resource information system? 

 ©Ûu ÁÍ uPÁÀ Aø©¨¦ Gß£x ¯õx? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the challenges in human resource 
management? 

   ©Ûu ÁÍ ÷©»õsø©°À EÒÍ \ÁõÀPÒ ¯õøÁ? 

Or 

 (b) What are the internal and external sources of 
recruitment? 

   Bm÷\º¨¤ß EÒ ©ØÖ® öÁÎ¨¦Ó Buõμ[PÒ 
¯õøÁ? 

12.  (a) What are the objectives of human resource 
planning? 

   ©Ûu ÁÍ vmhªh¼ß ÷|õUP[PÒ ¯õøÁ? 

Or 

 (b) “Promotion by seniority of merit” – Which do you 
advocate? 

   ‘‘£o ‰¨¦ AÀ»x uSv°ß Ai¨£øh°À £uÂ 
E¯ºÄ’’ – }Âº GuøÚ Bu›¨¥º? 
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13.  (a) What are the various types of tests conducted in 
selection of employees? 

   £o¯õÍºPøÍ öu›Ä ö\´uØS |hzu¨£k® 
£À÷ÁÖ ÁøP¯õÚ ÷\õuøÚ°ß ÁøPPÒ ¯õøÁ? 

Or 

 (b) What is job description? As a manager how would 
you describe the job function of a supervisor? 

   ÷Áø» Â£μ® Gß£x ¯õx? J¸ ÷©»õÍμõP, 
÷©Ø£õºøÁ¯õÍ›ß £o ö\¯À£õmøh }[PÒ 
GÆÁõÖ ÂÁ›¨¥ºPÒ? 

14.  (a) What are the principles of effective compensation 
plan? 

   £¯ÝÒÍ CÇ¨¥mkz vmhzvß öPõÒøPPÒ 
¯õøÁ? 

Or 

 (b) State the significance of human resource audit. 

   ©Ûu ÁÍ uoUøP°ß ]Ó¨¤¯ÀPøÍU TÖP. 

15.  (a) What are the statutory and non-statutory benefits 
provided to employees? 

   £o¯õÍºPÐUS ÁÇ[P¨£k® \mhŸv¯õÚ ©ØÖ® 
\mh¨§ºÁ©ØÓ \¾øPPÒ ¯õøÁ? 

Or 

 (b) State the objectives and importance of personnel 
research. 

   £o¯õÍº Bμõ´a]°ß ÷|õUP[PÒ ©ØÖ® 
•UQ¯zxÁzøuU TÖP. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the roles and responsibilities of HR manager. 

 ©Ûu ÁÍ ÷©»õsø©¯›ß £oPÒ ©ØÖ® ö£õÖ¨¦PøÍ 
ÂÁõvUP. 

17. Explain various methods of training given to employees. 

 £o¯õÍºPÐUS AÎUP¨£k® £À÷ÁÖ £°Ø] 
•øÓPøÍ ÂÍUSP. 

18. What are the objectives of wage and salary 
administration? Explain the basic principles of a sound 
wage plan. 

 Fv¯® ©ØÖ® \®£Í {ºÁõPzvß ÷|õUP[PÒ ¯õøÁ? 
\›¯õÚ Fv¯ vmhzvß Ai¨£øhU öPõÒøPPøÍ 
ÂÍUSP. 

19. Discuss various performance appraisal methods. 

 £À÷ÁÖ ö\¯ÀvÓß ©v¨¥mk •øÓPøÍ ÂÁõvUP. 

20. What do you understand by human resources information 
system? What are its components and objectives? 

 ©Ûu ÁÍ uPÁÀ Aø©¨¦ Gß£x SÔzx }Âº AÔÁx 
¯õx? Auß TÖPÒ ©ØÖ® ÷|õUP[PÒ ¯õøÁ? 

  

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What do you mean by marketing? 

 \¢øu¨£kzuÀ GßÓõÀ GßÚ? 

2. What is the target marketing? 

 C»US \¢øu¨£kzuÀ GßÓõÀ GßÚ? 

3. State any two benefits of marketing environment. 

 \¢øu¨£kzuÀ `Ç¼ß Cμsk |ßø©PøÍU TÓÄ®. 

4. Mention the source of primary data in marketing 
research. 

 \¢øu¨£kzuÀ Bμõ´a]°À •ußø© uμÄPÎß 
‰»zøuU SÔ¨¤hÄ®. 

5. What is product life cycle? 

 ö£õ¸Ò ÁõÌUøP _ÇØ] GßÓõÀ GßÚ? 
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6. What are the pricing policies? 

 Âø»U öPõÒøPPÒ Gß£x ¯õx? 

7. What do you understand by logistic decision? 
 uÍÁõh •iöÁkzuÀ ‰»® }[PÒ GßÚ ¦›¢x 

öPõÒQÕºPÒ? 

8. What do you mean by recruitment? 
 Bm÷\º¨¦ GßÓõÀ GßÚ? 

9. Define advertisement. 
 ÂÍ®£μzøu Áøμ¯ÖUPÄ®. 

10. What is competition analysis? 
 ÷£õmi £S¨£õ´Ä GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) State the objectives of marketing. 
   \¢øu¨£kzu¼ß ÷|õUP[PøÍU SÔ¨¤hÄ®. 

Or 

 (b) What is market segmentation? What are the 
reasons to segment the market? 

   \¢øu¨ £S¨¦ GßÓõÀ GßÚ? \¢øuø¯¨ 
£S¨£uØPõÚ Põμn[PÒ GßÚ? 

12.  (a) What are the psychological factors influencing 
consumer behaviour? 

   ~Pº÷Áõº |hzøuø¯ £õvUS® EÍÂ¯À PõμoPÒ 
¯õøÁ? 

Or 

 (b) Discuss the scope of marketing research. 
   \¢øu¨£kzuÀ Bμõ´a]°ß ÷|õUPzøu¨ £ØÔ 

ÂÁõvUPÄ®. 
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13.  (a) Describe the reasons for new product failure. 
   ¦v¯ ö£õ¸mPÒ ÷uõÀÂ¯øhÁuØPõÚ Põμn[PøÍ 

ÂÁ›UPÄ®. 

Or 

 (b) What is packaging? State the features of packing. 
   ÷£U÷Pâ[ GßÓõÀ GßÚ? ÷£UQ[Qß A®\[PøÍU 

SÔ¨¤hÄ®. 

14.  (a) Write notes on (i) physical distribution (ii) strategic 
alliance. 

   (i) ÷|μi Â{÷¯õP® (ii) ‰÷»õ£õ¯ Tmho £ØÔ 
]Ö SÔ¨ø£ GÊuÄ®. 

Or 

 (b) Distinguish between personal selling and 
impersonal selling. 

   uÛ¨£mh ÂØ£øÚ ©ØÖ® BÒ©õÓõÚ ÂØ£øÚ 
BQ¯ÁØøÓ ÷ÁÖ£kzxP. 

15.  (a) Explain the importance of public relations. 
   ©UPÒ öuõhº¦PÎß •UQ¯zxÁzøu ÂÍUS[PÒ. 

Or 

 (b) Describe the components of competitor analysis. 
   ÷£õmi¯õÍº £S¨£õ´Âß TÖPøÍ ÂÁ›UPÄ®. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Describe the various approaches of marketing. 
 \¢øu¨£kzu¼ß £À÷ÁÖ AqS•øÓPøÍ ÂÁ›UPÄ®. 

17. Describe the micro and macro factors influencing the 
marketing environment. 

 \¢øu¨£kzuÀ `Çø» £õvUS® ~so¯ ©ØÖ® ÷£μÍÄ 
PõμoPøÍ ÂÁ›UPÄ®. 



D–2384 

 

  4

18. Briefly explain the steps in new product development 
process. 

 ¦v¯ u¯õ›¨¦ ÷©®£õmk ö\¯À•øÓ°ß £iPøÍ 
_¸UP©õP ÂÍUS[PÒ. 

19. Enumerate the qualities required for a successful 
salesman. 

 öÁØÔPμ©õÚ ÂØ£øÚ¯õÍ¸USz ÷uøÁ¯õÚ 
Sn[PøÍU PnUQk[PÒ. 

20. Explain how the challengers attack the market leaders to 
graph their market share. 

 \Áõ»ºPÒ u[PÒ \¢øu¨ £[øP¨ ¤iUP \¢øuz 
uø»ÁºPøÍ GÆÁõÖ uõUSQÓõºPÒ Gß£øu 
ÂÍUS[PÒ. 

 

 

  

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define financial management. 

 {v ÷©»õsø© Áøμ¯Ö. 

2. What is “Time value of money”? 

 ‘‘£nzvß Põ» ©v¨¦’’ GßÓõÀ GßÚ? 

3. What is preference share? 

 •ßÝ›ø© £[S GßÓõÀ GßÚ? 

4. Define the concept of “cost of capital”? 

 ‘‘‰»uÚ ö\»Ä” GßÓ P¸zøu Áøμ¯Ö. 

5. Differentiate between financial structure and capital 
structure. 

 {vU Pmhø©¨¦ ©ØÖ® ‰»uÚU Pmhø©¨ø£ 
÷ÁÖ£kzxP. 
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6. What is NPV? 

 Gß.¤.Â. GßÓõÀ GßÚ? 

7. What is the meaning of Inventory Management? 

 \μUQ¸¨¦ ÷©»õsø© Gß£uß ö£õ¸Ò GßÚ? 

8. What is operating cycle? 

 C¯UP _ÇØ] GßÓõÀ GßÚ? 

9. What do you mean by Dividend? 

 £[Põuõ¯® GßÓõÀ GßÚ? 

10. Write any two assumptions of Walter model. 

 ÁõÀhº ©õv›°ß H÷uÝ® Cμsk AÝ©õÚ[PøÍ 
GÊuÄ®. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Explain the functions of Financial Management. 

   {v ÷©»õsø©°ß ö\¯À£õkPøÍ £ØÔ 

ÂÁ›UPÄ®. 

Or 

 (b) Elaborate the concept profit and wealth 

maximization. Also state which is more important 

for the company? 

   C»õ£® ©ØÖ® ö\ÀÁzøu¨ ö£¸USuÀ GßÓ 
P¸zøu Â›ÁõPU TÖ[PÒ. ÷©¾® {ÖÁÚzvØS 
Gx ªPÄ® •UQ¯©õÚx Gß£øuU SÔ¨¤hÄ®? 
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12.  (a) The profit of a company is Rs. 1,00,000. It has 
issued 1,000 equity shares at Rs. 100 market value. 
Calculate cost of equity. 

   J¸ {ÖÁÚzvß C»õ£® ¹. 1,00,000 BS®. Cx 
1,000 \õuõμn¨£[SPøÍ ¹£õ´ 100 \¢øu ©v¨¤À 
öÁÎ°mhx? \õuõμn¨ £[S Qμ¯a ö\»øÁU 
PnUQkP. 

Or 

 (b) Explain the traditional approach regarding capital 
structure. 

   ‰»uÚ Pmhø©¨¦ öuõhº£õÚ £õμ®£›¯ 
AqS•øÓø¯ ÂÍUS[PÒ. 

13.  (a) Calculate the operating cycle from the following 
details. 

  Raw material consumption per annum Rs. 8,42,000 

  Annual cost of production Rs. 14,25,000 

  Annual cost of sales Rs. 15,30,000 

  Annual sales Rs. 19,50,000 

  Annual value of current assets : 

   Raw material Rs. 1,24,000 

   Work-in-progress Rs. 72,000 

   Finished goods Rs. 1,22,000 

   Debtors Rs. 2,60,000 

  The company gets 30 days credit from its suppliers. 
All sales made by the firm are on credit only. You 
may take one year as equal to 365 days. 

   ¤ßÁ¸® ÂÁμ[PÎ¼¸¢x |øh•øÓ _ÇØ]ø¯U 
PõsP. 

  ‰»¨ö£õ¸Ò öPõÒ•uÀ BsiØS ¹. 8,42,000 

  Bsk EØ£zv «uõÚ AhUP® ¹. 14,25,000 

  Bsk ÂØ£øÚ «uõÚ AhUP® ¹. 15,30,000 
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  Bsk ÂØ£øÚ ¹. 19,50,000 

  uØ÷£õøu¯ ö\õzxPÎß Bsk ©v¨¦ : 

   ‰»¨ö£õ¸Ò ¹. 1,24,000 

   ÷Áø» |øhö£ØÖ öPõsi¸US® ö£õ¸Ò  
¹. 72,000 

   •iÄØÓ ö£õ¸mPÒ ¹. 1,22,000 

   PhÚõÎPÒ ¹. 2,60,000 

  {ÖÁÚ® Auß PhÜ¢÷uõ›hª¸¢x 30 |õmPÒ 
uÁønU Põ»©õP ö£ØÖÒÍx. AøÚzx 
ÂØ£øÚ²® PhÚõP öPõÒÍÄ®. J¸ Á¸hzvØS 
365 |õmPÒ GÚ GkzxU öPõÒP. 

Or 

 (b) Discuss the importance of working capital for a 
manufacturing concern? 

   J¸ EØ£zv öuõÈØ\õø»°ß |øh•øÓ 
‰»uÚzvß •UQ¯zxÁzøu¨ £ØÔ ÂÁõvUPÄ®. 

14.  (a) From the following data, determine the market 
price per share as per Walter’s model. Earnings  
per share Rs. 30. 

  Cost of capital 13% 

  Return on investment 16% 

  Dividend payout ratio 10% 

   RÌPõq® ÂÁμ[PÎ¼¸¢x ÁõÀhº ©õv›°øÚ 
E£÷¯õQzx J¸ £[Qß \¢øu Âø»ø¯ PnUQkP. 

  J¸ £[Qß «uõÚ DmhÀ ¹. 30 

  ‰»uÚzvß «uõÚ AhUP® 13% 

  •u½miß «x Á¸Áõ´ 16% 

  £[Põuõ¯® ÂQu® 10%. 

Or 
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 (b) What are the factors affecting dividend decision in 
detail? 

   £[Põuõ¯® •iøÁ¨ £õvUS® PõμoPÒ GßöÚßÚ 
Gß£øu £ØÔ ÂÁ›? 

15.  (a) What are the types of preference share?  
   •ßÝ›ø©¨ £[SPÎß ÁøPPÒ ¯õøÁ? 

Or 

 (b) Is the payback method useful in capital budgeting 
decisions? Explain. 

   ‰»uÚ £möám •iÄPÎÀ v¸¨¤a ö\¾zx® •øÓ 
£¯ÝÒÍuõ Gß£øu £ØÔ ÂÍUSP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What are the various sources of long term financing? 
Examine their pros and cons. 

 }sh Põ» {v ÷©»õsø©°ß £À÷ÁÖ Buõμ[PÒ 
¯õøÁ? AÁØÔß |ßø© wø©PøÍ Bμõ²[PÒ. 

17. There are two firms A and B which are exactly identical 
except that A does not use any debt on its financing, 
while B has Rs. 5,00,000, 5% debentures in its financing. 
Both the firms have earnings before interest and tax of 
Rs. 1,00,000 and the equity capitalization rate is 12%. 
The corporate tax is 40%. Calculate the value of firm 
under MM approach. 

 A ©ØÖ® B BQ¯ Cμsk {ÖÁÚ[PÐ® J÷μ 
ÁøP¯õÚuõP C¸UQßÓÚ. ußÝøh¯ {v Pmhø©¨¤À 
A GßÓ {ÖÁÚ® PhÜmk¨ £zvμ[PøÍ¨ 
£¯ß£kzuÂÀø». BÚõÀ B GßÓ {ÖÁÚ® {v 
Pmhø©¨¤À ¹. 5,00,000, 5% PhÜmk¨ £zvμ[PøÍU 
öPõskÒÍx. Cμsk {ÖÁÚ[PÎß Ámi ©ØÖ® Á› 
ö\¾zx •ßÝÒÍ Á¸Áõ´ ¹. 1,00,000 BS®. ‰»uÚ 
BUP ÂQu® 12% {Ö© Á› 40% BS®.  
MM AqS•øÓ°ß RÌ {ÖÁÚzvß ©v¨ø£U 
PnUQk[PÒ. 
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18. From the given balance sheets prepare schedule of 
changes in working capital. 

Liabilities 2018  2019  Assets 2018 2019 

Share capital 4,00,000 5,75,000  Plant 75,000 1,00,000

Creditors 1,06,000 70,000  Stock 1,21,000 1,36,000

Profit and loss a/c 14,000 31,000  Debtors1,81,000 1,70,000

   Cash 1,43,000 2,70,000

Total 5,20,000 6,76,000  Total 5,20,000 6,76,000

 öPõkUP¨£mh C¸¨¦{ø»U SÔ¨¦PÎÀ C¸¢x 
|øh•øÓ ‰»uÚ ©õØÓ[PÎß AmhÁønø¯z u¯õº 
ö\´²[PÒ. 

ö£õÖ¨¦PÒ 2018 2019  ö\õzxUPÒ 2018 2019 

£[S •uÀ 4,00,000 5,75,000 uÍÁõh® 75,000 1,00,000

PhÜ¢÷uõº 1,06,000 70,000 \μUQ¸¨¦ 1,21,000 1,36,000

C»õ£ |mhU P/S 14,000 31,000 PhÚõÎPÒ1,81,000 1,70,000

  öμõUP® 1,43,000 2,70,000

ö©õzu® 5,20,000 6,76,000 ö©õzu® 5,20,000 6,76,000

19. What are the various factors affecting dividend policy? 
Write down the types of dividend policy. 

 £[Põuõ¯U öPõÒøPø¯ £õvUS® £À÷ÁÖ PõμoPÒ 
GßÚ? £[Põuõ¯U öPõÒøP°ß ÁøPPøÍ GÊxP. 

20. What is capital budgeting? Discuss it’s the importance 
and deficiencies of capital budgeting. 

 ‰»uÚ ÁμÄ ö\»Ä £mi¯À GßÓõÀ GßÚ? ‰»uÚ ÁμÄ 
ö\»Ä £mi¯¼ß •UQ¯zxÁ® ©ØÖ® SøÓ£õkPÒ £ØÔ 
ÂÁõvUPÄ®. 

  

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define services. 

 ÷\øÁPÒ & Áøμ¯ÖUP. 

2. What do you mean by mission statement? 

 ÷\øÁ SÔU÷PõÒ £o°ß ö£õ¸Ò ¯õx? 

3. What is re-positioning of services? 

 ÷\øÁ «Ò&{ø»¨£kzxuÀ GßÓõÀ GßÚ? 

4. What is service delivery? 

 ÷\øÁ ÁÇ[PÀ Gß£x ¯õx? 

5. What is premium pricing? 

 ªøP Âø» Gß£x ¯õx? 

6. What is service differentiation? 

 ÷\øÁ ÷ÁÖ£kzxuÀ Gß£x ¯õx? 
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7. What is relationship marketing? 

 EÓÄ \¢øu°køP GßÓõÀ GßÚ? 

8. What is perceived service quality? 

 Enμ¨£mh ÷\øÁz uμ® GßÓõÀ GßÚ? 

9. What is service marketing strategy? 

 \¢øu°¯À ²Uv GßÓõÀ GßÚ? 

10. What is the scope of consultancy services marketing? 

 B÷»õ\øÚ ÷\øÁ \¢øu°køP°ß Áøμö¯Àø» ¯õx? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What is service market segmentation? State the 
purpose of market segmentation. 

   ÷\øÁ \¢øu¨ £S¨¦ Gß£x ¯õx? \¢øuø¯ 
£S¨£uØPõÚ AÁ]¯zøuU TÖP. 

Or 

 (b) What are the characteristics of services? 

   ÷\øÁPÎß £s¦PÒ ¯õøÁ? 

12.  (a) State the importance of service positioning. What 
are the different levels in positioning? 

   DmkÖv J¨£¢u[PÒ ©ØÖ® ö£õÖ¨¦Öv 
J¨£¢u[PøÍ ÷ÁÖ£kzxP. 

Or 

 (b) What are the factors influencing service pricing? 

   ÷\øÁ Âø»ø¯ FUSÂUS® PõμoPÒ ¯õøÁ? 
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13.  (a) What are the customer expectations in service 
product? 

   ÷\øÁ¨ ö£õ¸Ò «x ~Pº÷Áõ›ß Gvº£õº¨¦PÒ 
¯õøÁ? 

Or 

 (b) Explain the steps in marketing strategy 
formulation. 

   \¢øu°køP ²Uv E¸ÁõUPzvß £i{ø»PøÍ 
ÂÍUSP. 

14.  (a) What is service quality? What are its attributes? 
   ÷\øÁz uμ® Gß£x ¯õx? ÷\øÁz uμzvß 

Sn|»ßPÒ ¯õøÁ? 

Or 

 (b) Describe the steps in differentiation of services. 
   ÷\øÁ ÷ÁÖ£kzxu¼À EÒÍ £i{ø»PøÍ 

ÂÁ›UP. 

15.  (a) State the challenges faced by entertainment 
services marketing. 

   ÷PÎUøP ÷\øÁ \¢øu°køP°À EÒÍ \ÁõÀPøÍU 
SÔ¨¤kP. 

Or 

 (b) What are the legal barriers in transport services? 
   ÷£õUSÁμzx ÷\øÁ°À EÒÍ \mh ]UPÀPÒ 

¯õøÁ? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Briefly explain Lovelock’s classification of services and 
state how it helps in developing the marketing strategy 
better. 

 »Æ»õUQß ÷\øÁPÒ ÁøP¨£kzuø» _¸UP©õP ÂÍUQ 
Ax GÆÁõÖ \¢øu°køP ²UvPøÍ ]Ó¨£õP E¸ÁõUP¨ 
£¯ß£kQÓx Gß£øuU SÔ¨¤kP. 
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17. Explain the stages in developing new service product. 

 ¦v¯ ÷\øÁ¨ ö£õ¸Ò E¸ÁõUPzvß {ø»PøÍ ÂÁ›UP. 

18. Explain the customer retention strategies followed by 
hotel service organization. 

 u[S® Âkv ÷\øÁ {ÖÁÚ[PÒ ÁõiUøP¯õÍºPøÍ 
uUPøÁ¨£uØS ¤ß£ØÖ® ²UvPøÍ ÂÁ›UP. 

19. Describe the GAPS and SERVQUAL model of service 
quality. 

 ÷\øÁz uμzvÀ CøhöÁÎ ©ØÖ® ÷\øÁzuμ ©õv›°øÚ 
ÂÁ›UP. 

20. Discuss the marketing mix elements of banking services. 

 Á[Qa ÷\øÁ°ß \¢øu°køP P»øÁU TÖPøÍ 
ÂÁõvUP. 

 

 

  

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define promotional management. 

 ÂÍ®£μ ÷©»õsø©ø¯ Áøμ¯ÖUPÄ®. 

2. What is promotional budget? 

 ÂÍ®£μ £möám GßÓõÀ GßÚ? 

3. Write a short note on client. 

 ÁõiUøP¯õÍº £ØÔ J¸ ]Ö SÔ¨ø£ GÊx[PÒ. 

4. What is media planning? 

 «i¯õ vmhªhÀ GßÓõÀ GßÚ? 

5. Give some benefits of publicity. 

 ÂÍ®£μzvß ]» |ßø©PøÍ öPõk[PÒ. 

6. What is personal selling? 

 uÛ¨£mh ÂØ£øÚ GßÓõÀ GßÚ? 
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7. What do you mean by sales promotion? 

 ÂØ£øÚ FUSÂ¨¦ GßÓõÀ GßÚ? 

8. Define event marketing. 

 {PÌÄ \¢øu¨£kzxuø» Áøμ¯ÖUPÄ®. 

9. Write a short note on performance appraisal. 

 ö\¯ÀvÓß ©v¨¥miÀ J¸ ]Ô¯ SÔ¨ø£ GÊx[PÒ. 

10. Define selection. 

 ÷uºøÁ Áøμ¯ÖUPÄ®. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the special problems of service 
communication mix? 

   ÷\øÁ öuõhº¦ P»øÁ°ß ]Ó¨¦ ]UPÀPÒ GßÚ? 

Or 

 (b) Explain the steps involved in advertising planning 
process. 

   ÂÍ®£μ vmhªhÀ ö\¯À£õmiÀ EÒÍ £iPøÍ 
ÂÍUS[PÒ. 

12.  (a) Discuss in detail the difficulties in setting an 
advertising budget. 

   ÂÍ®£μ £möám Aø©¨£vÀ EÒÍ ]μ©[PøÍ 
Â›ÁõP ÂÁõvUPÄ®. 

Or 

 (b) What are the problems encountered when executing 
the media strategy? 

   «i¯õ ‰÷»õ£õ¯zøu ö\¯À£kzx® ÷£õx GßÚ 
]UPÀPÒ EÒÍÚ? 



D–2390 

 

  3

13.  (a) Summarize the sales promotion strategies of a shoe 
company. 

   J¸ åý {ÖÁÚzvß ÂØ£øÚ FUSÂ¨¦ 
EzvPøÍ _¸UPÄ®. 

Or 

 (b) Explain the nature and importance of marketing 
channels. 

   ©õºUöPmi[ ÷\ÚÀPÎß ußø© ©ØÖ® 
•UQ¯zxÁzøu ÂÍUS[PÒ. 

14.  (a) Explain five functional areas of advertising agency. 

   ÂÍ®£μ Höáß]°ß I¢x ö\¯À£õmk £SvPøÍ 
ÂÍUS[PÒ. 

Or 

 (b) What are the two primary types of public relations 
uses to deliver messages to consumers? 

   ~Pº÷Áõ¸US ö\´vPøÍ ÁÇ[SÁuØS Cμsk 
•ußø©¯õÚ ©UPÒ öuõhº¦PÒ GßÚ? 

15.  (a) Is advertising capable of displaying ethics and 
truth? 

   ÂÍ®£μ® ö|Ô •øÓPøÍ²® Esø©ø¯²® 
öÁÎ¨£kzx® vÓß öPõshuõ? 

Or 

 (b) Discuss the characteristics of sales force 
management. 

   ÂØ£øÚ¨ £øh {ºÁõPzvß ]Ó¨¤¯À¦PøÍ¨ £ØÔ 
ÂÁõvUPÄ®. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the risks does the consumer often associate with 
direct marketing. 

 ~Pº÷Áõº AiUPi ÷|μi \¢øu¨£kzxu¾hß 
öuõhº¦£kzx® A£õ¯[PøÍ ÂÍUS[PÒ. 

17. Briefly explain about the promotional mix elements of 
marketing. 

 \¢øu¨£kzu¼ß ÂÍ®£μ P»øÁ TÖPÒ £ØÔ _¸UP©õP 
ÂÍUPÄ®. 

18. Describe the steps involved in promotional campaign 
with suitable examples. 

 ö£õ¸zu©õÚ Euõμn[PÐhß ÂÍ®£μ¨ ¤μa\õμzvÀ 
Dk£k® £iPøÍ ÂÁ›UPÄ®. 

19. How can you motivate sales people? Discuss the major 
problems. 

 ÂØ£øÚ¯õÍºPøÍ GÆÁõÖ FUSÂUP •i²®? •UQ¯ 
¤μa\øÚPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

20. Explain in detail promotional program evaluation. 

 ÂÍ®£μz vmh ©v¨¥møh Â›ÁõP ÂÍUPÄ®. 

 

 

  

———————— 
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DISTANCE EDUCATION 

COMMON FOR M.B.A.(General) AND M.B.A.(MM) DEGREE 
EXAMINATION, DECEMBER 2023. 

Third Semester 

PRODUCT MANAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is product concept? 

 ö£õ¸Ò P¸zx GßÓõÀ GßÚ? 

2. What is a new product feasibility testing? 

 ¦v¯ ö£õ¸Ò u¯õ›¨¦ \õzv¯UTÖ ÷\õuøÚ GßÓõÀ 
GßÚ? 

3. Write a product mix decision with examples. 

 GkzxUPõmkPÐhß ö£õ¸Ò u¯õ›¨¦ P»øÁ •iÄ £ØÔ 
GÊxP. 

4. What is meant by product differentiation? Write any 
three advantages. 

 ö£õ¸Ò u¯õ›¨¦ ÷ÁÖ£õk GßÓõÀ GßÚ? H÷uÝ® 
‰ßÖ |ßø©PøÍ GÊx[PÒ. 

5. Write a short note on (a) Innovators (b) Laggards. 

 (A) Psk¤i¨£õÍºPÒ (B) ¤ßu[Q¯ÁºPÒ £ØÔ J¸ 
]Ö SÔ¨ø£ GÊuÄ®. 
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6. What is business analysis? 

 ÁoP £S¨£õ´Ä GßÓõÀ GßÚ? 

7. Define brand image. 
 •zvøμ £i©zøu Áøμ¯ÖUPÄ®. 

8. What is brand extension? 
 •zvøμ }mi¨¦ GßÓõÀ GßÚ? 

9. What is product research? 
 ö£õ¸Ò u¯õ›¨¦ Bμõ´a] GßÓõÀ GßÚ? 

10. What is a product portfolio strategy? 
 ö£õ¸Ò u¯õ›¨¦ ÷£õºmL÷£õ¼÷¯õ Ezv GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Distinguish between products and services. 
   ö£õ¸mPÒ ©ØÖ® ÷\øÁPøÍ ÷ÁÖ£kzx[PÒ. 

Or 

 (b) Why is product differentiation important for a 
company? 

   J¸ {ÖÁÚzvØS u¯õ›¨¦ ÷ÁÖ£õk Hß 
•UQ¯©õÚx? 

12.  (a) List the essential elements of a successful launch 
strategy. 

   öÁØÔPμ©õÚ HÄuÀ Ezv°ß Azv¯õÁ]¯ 
TÖPøÍ £mi¯¼k[PÒ. 

Or 

 (b) What are the various sources of innovation? Discuss 
them in detail. 

   ¦xø©UPõÚ £À÷ÁÖ Buõμ[PÒ GßÚ? AÁØøÓ 
Â›ÁõP ÂÁõvUPÄ®. 
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13.  (a) Compare brand positioning and product positioning. 

   •zvøμ ö£õ¸zxuÀ ©ØÖ® ö£õ¸Ò u¯õ›¨¦ 
ö£õ¸zxuÀ BQ¯ÁØøÓ J¨¤kP. 

Or 

 (b) What are the types of brand image? Analyze the 
process of building brand image. 

   •zvøμ £i©zvß ÁøPPÒ GßÚ? •zvøμ 
£i©zøu E¸ÁõUS® ö\¯À•øÓ £S¨£õ´Ä 
ö\´²[PÒ. 

14.  (a) Write a notes on (i) product development 
diversification strategy and (ii) revolutionary 
product development policy. 

   (i) ö£õ¸Ò u¯õ›¨¦ ÷©®£õk ÷ÁÖ£kzuÀ Ezv 

©ØÖ® (ii) ¦μm]Pμ©õÚ ö£õ¸Ò u¯õ›¨¦ 
÷©®£õmkU öPõÒøP £ØÔ¯ SÔ¨¦PøÍ GÊuÄ®. 

Or 

 (b) Describe the BCG matrix with the help of diagram. 

   Áøμ£hzvß EuÂ²hß ¤.].â ÷©m›Uøé 
ÂÁ›UPÄ®. 

15.  (a) What are the phases of PLC? 

   ö£õ¸Ò ÁõÌUøP _ÇØ]°ß Pmh[PÒ ¯õøÁ? 

Or 

 (b) List the key components of a successful launching 
plan. 

   öÁØÔPμ©õÚ xÁUPz vmhzvß •UQ¯ TÖPøÍ 
£mi¯¼k[PÒ. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What are the challenges in new product development? 
Explain the steps in new product development process. 

 ¦v¯ ö£õ¸Ò u¯õ›¨¦ ÷©®£õmiÀ EÒÍ \ÁõÀPÒ 
GßÚ? ¦v¯ ö£õ¸Ò u¯õ›¨¦ ÷©®£õmk ö\¯À•øÓø¯ 
£ØÔ ÂÍUPÄ®. 

17. Discuss product standardization. Explain how this 
process helps a company in the international market. 

 ö£õ¸Ò u¯õ›¨¦ uμ{ø» £ØÔ ÂÁõvUPÄ®. \ºÁ÷u\ 
\¢øu°À J¸ {ÖÁÚzvØS C¢u ö\¯À•øÓ GÆÁõÖ 
EuÄQÓx Gß£øu £ØÔ ÂÍUS[PÒ. 

18. “A good brand positioning helps guide marketing 
strategy”. Do you agree with the statement? Give 
reasons. 

 ‘‘J¸ |À» •zvøμø¯ {ø»¨£kzu \¢øu¨£kzu¼ß 
Ezv ÁÈPõmh EuÄQÓx’’. }[PÒ Cøu 
J¨¦UöPõÒQÕºPÍõ? Põμn[PøÍU TÖ[PÒ. 

19. What is product disinvestments strategy? Describe the 
justification for an organization using this technique. 

 ö£õ¸Ò u¯õ›¨¦ •u½møh Â»USuÀ ²zv GßÓõÀ 
GßÚ? C¢u ~m£zøu¨ £¯ß£kzv J¸ {ÖÁÚzvØPõÚ 
{¯õ¯[PøÍ ÂÁ›UPÄ®. 

20. What are the responsibilities of product managers in an 
organization? How can they help a firm succeed? 

 J¸ {ÖÁÚzvÀ ö£õ¸Ò u¯õ›¨¦ ÷©»õÍºPÎß 
ö£õÖ¨¦PÒ GßÚ? J¸ {ÖÁÚ® öÁØÔö£Ó AÁºPÒ 
GÆÁõÖ EuÁ •i²® Gß£øu ÂÁ›. 

 

———————— 
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DISTANCE EDUCATION 

M.B.A.(Marketing Management) DEGREE EXAMINATION, 
DECEMBER 2023. 

Fourth Semester 

INTERNATIONAL MARKETING 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is international marketing? 

 £ßÚõmk \¢øu GßÓõÀ GßÚ? 

2. Give the meaning of marketing mix. 

 \¢øu°køP P»øÁ Gß£uß ö£õ¸Ò u¸P. 

3. What is meant by channels of distribution? 

 ÁÇ[PÀÁÈ £QºÄ £ØÔ AÔÁx GßÚ? 

4. What is market segmentation? 

 \¢øu £S¨¦ GßÓõÀ GßÚ? 

5. What is meant by product adaptation? 

 ö£õ¸ÒPøÍ uÊÁÀ £ØÔ AÔÁx GßÚ? 

6. What do you mean by product life cycle? 

 ö£õ¸Ò B²Ò _ÇØ] £ØÔ }Ãº AÔÁx GßÚ? 

Sub. Code 
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7. What is meant by personal selling? 

 BÒ\õº ÂØ£øÚ £ØÔ }Ãº AÔÁx GßÚ? 

8. Trace the meaning of sales promotion. 

 ÂØ£øÚ ÷©®£õk Gß£uß ö£õ¸øÍ PshÔP. 

9. What is meant by MIS? 

 MIS £ØÔ AÔÁx GßÚ? 

10. Define marketing research. 

 \¢øu°køP Bμõ´a]ø¯ Áøμ¯ÖUP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the requirements of international 
marketing? 

   £ßÚõmk \¢øu°¯¼ß ÷uøÁPÒ ¯õøÁ? 

Or 

 (b) Discuss the product mix strategies in international 
marketing. 

   £ßÚõmk \¢øu°¯¼ß ö£õ¸Ò P»øÁ ²UvPøÍ 
ÂÍUSP. 

12.  (a) Distinguish between direct channel and indirect 
channel. 

   ÷|μi ÁÇ[PÀÁÈ ©ØÖ® ©øÓ•P ÁÇ[PÀÁÈø¯ 
÷ÁÖ£kzxP. 

Or 

 (b) Mention the characteristics of market 
segmentation. 

   \¢øu £S¨¤ß ]Ó¨¤¯À¦PøÍ SÔ¨¤kP. 
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13.  (a) Discuss the pros of standardization in product 
planning for exports. 

   HØÖ©vUõÚ ö£õ¸Ò vmhªku¼À 
uμ¨£kzxu¾UPõÚ \õuP[PøÍ ÂÁõvUP. 

Or 

 (b) Write short notes on : (i) Advalorem tariff (ii) Anti-
dumping. 

   ]Ö SÔ¨¦ ÁøμP (i) ©v¨¦ ÂQu AÍÄ Pmhn® 
(ii) Gvº©øÓ Âø»ø¯ vozuÀ. 

14.  (a) What are the objectives of sales promotion? 

   ÂØ£øÚ ÷©®£õmiß ÷|õUP[PÒ ¯õøÁ? 

Or 

 (b) Distinguish between advertising and publicity. 

   ÂÍ®£μ® ©ØÖ® ¤μ]zuzøu ÷ÁÖ£kzxP. 

15.  (a) “Middlemen are parasites. They should be 
eliminated”. Do you agree? 

   ‘‘CøhzuμPºPÒ JmksoPÒ, AÁºPøÍ 
APØÓ¨£h ÷Ásk®’’ }[PÒ J¨¦UöPõÒQÕºPÍõ? 

Or 

 (b) Explain the source of information in the overseas 
market research. 

   £ßÚõmk \¢øu Bμõ´a]°ß uPÁ¾UPõÚ 
‰»[PøÍ ÂÍUSP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the various steps involved in new product 
development. 

 ¦v¯ ö£õ¸øÍ E¸ÁõUSÁvÀ EÒÍ £À÷ÁÖ 
£i{ø»PøÍ ÂÍUSP. 
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17. Discuss the factors influencing consumer behaviour in 
international market. 

 £ßÚõmk \¢øu°À ~Pº÷Áõ›ß ©Ú{ø»ø¯ yshU 
Ti¯ PõμoPøÍ ÂÍUSP. 

18. Explain the factors affecting pricing decisions in 
international context. 

 £ßÚõmk \¢uº¨£zvÀ Âø»°ku¼ß •iÄPøÍ 
£õvUS® PõμoPøÍ ÂÍUSP. 

19. Describe the factors influencing the choice of a particular 
advertising media. 

 SÔ¨¤mh ÂÍ®£μ \õuÚzøu ÷uº¢öuk¨£øu 
xshUTi¯ PõμoPøÍ ÂÍUSP. 

20. Explain the various stages in the marketing research 
process. 

 \¢øu°køP Bμõ´a] ö\¯À•øÓ°ß £À÷ÁÖ 
{ø»PøÍ ÂÍUSP. 
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DISTANCE EDUCATION 

M.B.A.(Marketing Management) DEGREE EXAMINATION, 
DECEMBER 2023. 

Fourth Semester 

LOGISTICS MARKETING AND TECHNOLOGY 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL the questions. 

1. What is market segmentation in logistic marketing? 

 uÍÁõh[PøÍ \¢øu°køP°À, \¢øu £S¨¦ GßÓõÀ 
GßÚ? 

2. Mention the role of shippers in networking. 

 Áø»¨¤ßÚ¼À P¨£÷»ØÖÁºPÎß £[QøÚ SÔ¨¤kP. 

3. Give the meaning of undifferentiated marketing. 

 ÷ÁÖ£kzu¨£hõu \¢øu¨£kzuÀ Gß£uß ö£õ¸øÍU 
öPõk[PÒ? 

4. Define salesmanship. 

 ÂØ£øÚz vÓß Áøμ¯Ö. 

5. What is trading up? 

 ÷©À ÷|õUQ¯ ÁºzuP® GßÓõÀ GßÚ? 

6. What is service life cycle? 

 ÷\øÁ ÁõÌUøP _ÇØ] GßÓõÀ GßÚ? 
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7. Define sales promotion. 

 ÂØ£øÚ ÷©®£õk GßÓõÀ GßÚ? 

8. Explain TMS and OMS. 

 TMS ©ØÖ® OMS I ÂÍUSP. 

9. Trace the meaning of integrated GPS. 

 J¸[Qøn¢u â¤Gì Gß£uß ö£õ¸øÍU PshÔ¯Ä®. 

10. Define TQM. 

 TQM Áøμ¯Ö. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL the questions, choosing either (a) or (b). 

11. (a) Write a note on consumer and service marketing. 

   ~Pº÷Áõº ©ØÖ® ÷\øÁ \¢øu°køP SÔzx SÔ¨¦ 
ÁøμP. 

Or 

 (b) Discuss the marketing by 4PL services. 

   4PL ÷\øÁPÒ ‰»® \¢øu¨£kzuÀ £ØÔ ÂÁõvUP. 

12.  (a) Explain the merits and demerits of new service 
planning. 

   ¦v¯ ÷\øÁ vmhªku¼ß |ßø© wø©PøÍ 
ÂÍUSP. 

Or 

 (b) What are the advantages of using third party 
logistics? 

   ‰ßÓõ® uμ¨¦ uÍÁõh[PøÍ¨ £¯ß£kzxÁuß 
|ßø©PÒ GßÚ? 
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13.  (a) Discuss the importance of innovative product 
offering. 

   ¦xø©¯õÚ u¯õ›¨¦ ÁÇ[P¼ß •UQ¯zxÁzøu¨ 
£ØÔ ÂÁõvUP. 

Or 

 (b) Briefly explain the different kinds of pricing 
strategy. 

   £À÷ÁÖ ÁøP¯õÚ Âø» {ºn¯ EzvPøÍ 
_¸UP©õP ÂÍUSP. 

14.  (a) Explain the role of bench marking in supply chain 
improvement. 

   Â{÷¯õPa \[Q¼ •ß÷ÚØÓzvÀ uμ{ø» AÍÃk 
£[S £ØÔ ÂÍUSP. 

Or 

 (b) Narrate the importance of advertisement. 

   ÂÍ®£μzvß •UQ¯zxÁzøu ÂÁ›. 

15.  (a) Explain the features of Rail technology. 

   C¸¨¦¨ £õøu öuõÈÀ~m£zvÀ EÒÍ A®\[PøÍ 
ÂÍUSP. 

Or 

 (b) Describe the stages of user decision making process. 

   £¯ÚõÍº •iöÁkzuÀ ö\¯À •øÓ°ß £À÷ÁÖ 
£i{ø»PøÍ ÂÍUSP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Elaborate the various approaches of studying marketing 
in detail. 

 \¢øu¨£kzxuÀ £ØÔ¯ £À÷ÁÖ AqS•øÓPøÍ 
Â›ÁõP ÂÍUSP. 
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17. Discuss the different service mix decisions. 

 öÁÆ÷ÁÖ ÷\øÁ P»øÁ •iÄPøÍ¨ £ØÔ ÂÁõvUP. 

18. Describe the types and traits of salesmanship. 

 ÂØ£øÚz vÓÛß ÁøPPÒ ©ØÖ® £s¦PøÍ SÔzx 
ÂÍUSP. 

19. Briefly explain various supply chain management 
software and its applications. 

 £À÷ÁÖ Â{÷¯õPa \[Q¼ ÷©»õsø© ö©ßö£õ¸Ò 
©ØÖ® Auß £¯ß£õkPøÍ _¸UP©õP ÂÍUSP. 

20. Narrate the application of different technologies for 
mapping and tracking. 

 ÂÁμøn¯õUP® ©ØÖ® PsPõo¨¦ £À÷ÁÖ 
öuõÈÀ~m£[PÎß £¯ß£õmøh ÂÁ›UP. 
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DISTANCE EDUCATION 

M.B.A.(Marketing Management) DEGREE EXAMINATION, 
DECEMBER 2023. 

Fourth Semester 

QUALITY MANAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What do you mean by technology? 

 öuõÈÀ~m£® GßÓõÀ GßÚ? 

2. State any two features of six sigma concept. 

 ]Uì ]U©õ P¸zvß H÷uÝ® Cμsk A®\[PøÍU 
SÔ¨¤hÄ®. 

3. What do you mean by zero defect manufacturing? 

 §äâ¯ SøÓ£õk EØ£zv GßÓõÀ GßÚ? 

4. What is quality planning? 

 uμ vmhªhÀ GßÓõÀ GßÚ? 

5. What is quality system? 

 uμ Aø©¨¦ GßÓõÀ GßÚ? 

6. Explain quality team. 

 uμ©õÚ SÊUPøÍ ÂÍUS[PÒ. 
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7. State any two characteristics features of BPR. 

 BPR Cß H÷uÝ® Cμsk ]Ó¨¤¯À¦ A®\[PøÍU 
SÔ¨¤hÄ®. 

8. Explain the concept of global bench marking. 

 E»PÍõÂ¯ ö£ga ©õºUQ[ P¸zøu ÂÍUS[PÒ. 

9. What is quality reward? 

 uμ©õÚ öÁS©v GßÓõÀ GßÚ? 

10. What is competitive advantage? 

 ÷£õmi |ßø© GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Distinguish between actual and perceived quality. 

   Esø©¯õÚ ©ØÖ® Enμ¨£mh uμzøu 
÷ÁÖ£kzx[PÒ. 

Or 

 (b) Discuss the functions of quality. 

   uμzvß ö\¯À£õkPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

12.  (a) State the types of six sigma concept. 

   BÖ ]U©õ P¸zvß ÁøPPøÍU SÔ¨¤hÄ®. 

Or 

 (b) What do you understand from quality and factors 
associated with it? 

   uμ® ©ØÖ® AuÝhß öuõhº¦øh¯ PõμoPÎ¼¸¢x 
}[PÒ GßÚ ¦›¢xöPõÒQÕºPÒ? 
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13.  (a) What are the elements of TQM in global 
perspective? 

   E»PÍõÂ¯ Ps÷nõmhzvÀ TQM Cß TÖPÒ 
GßÚ?  

Or 

 (b) How environmental quality standard 14000 is 
relevant to quality standards. 

   _ØÖa`ÇÀ uμz uμ{ø» 14000 uμz uμ[PÐUS 
GÆÁõÖ ö£õ¸zu©õÚx. 

14.  (a) Explain in detail the concepts of BPR. 

   BPR Cß P¸zxPøÍ Â›ÁõP ÂÍUS[PÒ. 

Or 

 (b) What are the qualities that a leader must have for 
TQM to be successful? 

   TQM öÁØÔö£Ó J¸ uø»Á›h® C¸UP ÷Ási¯ 
Sn[PÒ GßÚ? 

15.  (a) What are the pre requisites to implement TQM? 

   TQM I ö\¯À£kzu •ß ÷uøÁPÒ GßÚ? 

Or 

 (b) How do you prepare a quality manual? 

   uμ©õÚ øP÷¯møh GÆÁõÖ u¯õ›¨£x? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What is six sigma concept? What are the six sigma tools 
and why it is called as six sigma. 

]Uì ]U©õ P¸zx GßÓõÀ GßÚ? ]Uì ]U©õ P¸ÂPÒ 
GßÓõÀ GßÚ, Ax Hß ]Uì ]U©õ GßÖ 
AøÇUP¨£kQÓx? 
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17. Distinguish between total quality control system and 
TQM system. 

 ö©õzu uμU Pmk¨£õmk Aø©¨¦ ©ØÖ® TQM Aø©¨¦ 
BQ¯ÁØøÓ ÷ÁÖ£kzx[PÒ. 

18. Analyze the role of TQM for BPR success. 

 BPR öÁØÔUS TQM Cß £[øP £S¨£õ´Ä ö\´²[PÒ. 

19. Write a note on Indian golden peacock national quality 
award. 

 C¢v¯ u[P ©°À ÷u]¯ uμ Â¸x SÔzx J¸ SÔ¨ø£ 
GÊuÄ®. 

20. Write short note about (a) quality circles (b) SPC. 

 (A) uμ Ámh[PÒ (B) SPC £ØÔ ]Ö SÔ¨ø£ GÊuÄ®. 

 

 

  

———————— 
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DISTANCE EDUCATION 

COMMON FOR M.B.A. (General) & M.B.A. (MM)  DEGREE 
EXAMINATION, DECEMBER 2023. 
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STRATEGIC RETAIL MANAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define strategic intent. 

 ‰÷»õ£õ¯ ÷|õUPzøu Áøμ¯ÖUPÄ®. 

2. Write a short note on SWOT analysis. 

 SWOT £S¨£õ´Ä £ØÔ¯ ]Ö SÔ¨ø£ GÊuÄ®. 

3. List out the different types of strategies. 

 £À÷ÁÖ ÁøP¯õÚ EzvPøÍ £mi¯¼k[PÒ. 

4. Define synergy. 

 ]öÚºâø¯ Áøμ¯ÖUPÄ®. 

5. What are the key stages of project life cycle? 

 vmh ÁõÌUøPa _ÇØ]°ß •UQ¯ {ø»PÒ ¯õøÁ? 

6. Define BCG matrix. 

 ¤]â ÷©m›Uøé Áøμ¯ÖUPÄ®. 
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7. What is multiple product line? 

 £» u¯õ›¨¦ Á›ø\ GßÓõÀ GßÚ? 

8. What do you mean by corporate governance? 

 Põº¨£÷μm BÐøP GßÖ }[PÒ GßÚ ö\õÀQÕºPÒ? 

9. What is strategic control? 

 ‰÷»õ£õ¯ Pmk¨£õk GßÓõÀ GßÚ? 

10. What do you mean by vertical structure? 

 ö\[Szx Aø©¨¦ GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Explain the significance of strategic management in 
business. 

   ÁoPzvÀ ‰÷»õ£õ¯ {ºÁõPzvß •UQ¯zxÁzøu 
ÂÍUS[PÒ. 

Or 

 (b) Write down the features of mission. 

   £o°ß A®\[PøÍ GÊx[PÒ. 

12.  (a) Discuss the analysis of areas of strategic edge. 

   ‰÷»õ£õ¯ ÂÎ®¤ß £SvPÎß £S¨£õ´Ä £ØÔ 
ÂÁõvUPÄ®. 

Or 

 (b) Examine the reasons for mergers and acquisition. 

   Cøn¨¦PÒ ©ØÖ® øP¯P¨£kzxu¾UPõÚ 
Põμn[PøÍ Bμõ²[PÒ. 
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13.  (a) What are the different ways of introducing 
corporate restructuring? 

   Põº¨£÷μm ©Ö^μø©¨ø£ AÔ•P¨£kzxÁuØPõÚ 
£À÷ÁÖ ÁÈPÒ ¯õøÁ? 

Or 

 (b) Discuss the role and importance of Ansoff’s matrix. 

   Aß\õL¨ ÷©m›Uêß £[S ©ØÖ® 
•UQ¯zxÁzøu¨ £ØÔ ÂÁõvUPÄ®. 

14.  (a) Explain the concept of blue ocean strategy. 

   }» PhÀ Â³Pzvß P¸zxUPøÍ ÂÍUS[PÒ. 

Or 

 (b) Explain the types of retail structures. 

   ]À»øÓ Pmhø©¨¦PÎß ÁøPPøÍ ÂÍUS[PÒ. 

15.  (a) Write a note on institutionalizing the strategy. 

   ‰÷»õ£õ¯zøu {ÖÁÚ©¯©õUSÁx £ØÔ¯ SÔ¨ø£ 
GÊx[PÒ. 

Or 

 (b) Write a note on multi vs single brand strategy. 

   £ÀÂu ©ØÖ® JØøÓ ¤μõsm Ezv £ØÔ¯ SÔ¨ø£ 
GÊuÄ®. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the key elements of VMOST. 

 ÂG®KGìi Cß •UQ¯ TÖPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

17. Explain Porter’s framework of competitive strategies. 

 ÷£õºmh›ß ÷£õmi EzvPÎß Pmhø©¨ø£ ÂÍUSP. 
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18. Explain project life cycle. 

 vmh ÁõÌUøP _ÇØ]ø¯ ÂÍUS[PÒ. 

19. Discuss the importance of retail franchise. 

 ]À»øÓ ÂØ£øÚ E›ø©°ß •UQ¯zxÁzøu¨ £ØÔ 
ÂÁõvUPÄ®. 

20. Describe the role of leadership strategy implementation. 

 uø»ø© ‰÷»õ£õ¯zøu ö\¯À£kzxÁuß £[øP 
ÂÁ›UPÄ®. 

  

———————— 
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DISTANCE EDUCATION 

M.B.A.(Marketing Management) DEGREE EXAMINATION, 
DECEMBER 2023. 

Fourth Semester 

GROWTH MANAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define the term ‘growth’. 

 ‘ÁÍºa]’ GßÓ ö\õÀø» Áøμ¯Ö. 

2. What is software? 

 ö©ßö£õ¸Ò GßÓõÀ GßÚ? 

3. What do you understand by disruption? 

 Cøh³Ö ‰»® }[PÒ GßÚ ¦›¢x öPõÒQÕºPÒ? 

4. What is vertical growth? 

 ö\[Szx ÁÍºa] GßÓõÀ GßÚ? 

5. What do you understand by the term ‘retention’? 

 ‘uUPøÁzuÀ’ GßÓ Áõºzøu°ß ‰»® }[PÒ GßÚ 
¦›¢xöPõÒQÕºPÒ? 

6. What is performance management? 

 ö\¯ÀvÓß ÷©»õsø© GßÓõÀ GßÚ? 
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7. Mention the various causes of growth fatigue. 

 ÁÍºa] ÷\õºÄUPõÚ £À÷ÁÖ Põμn[PøÍU SÔ¨¤hÄ®. 

8. What are intangible resources of a business organization? 

 J¸ ÁoP {ÖÁÚzvß PsqUS ¦»ÚõPõ Buõμ[PÒ 
GßÚ? 

9. Define the concept of Greenfield investment.  

 QŸßL¤Àm •u½miß P¸zøu Áøμ¯ÖUPÄ®. 

10. Describe the three types of innovation. 

 ‰ßÖ ÁøP¯õÚ ¦xø©PøÍ ÂÁ›UPÄ®. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Briefly discuss the TOWS matrix. 

   TOWS matrix £ØÔ _¸UP©õP ÂÁ›. 

Or 

 (b) What are the barriers in entry? 

   ~øÇÁvÀ EÒÍ uøhPÒ GßÚ? 

12.  (a) Describe the value chain activities of a firm. 

   J¸ {ÖÁÚzvß ©v¨¦a \[Q¼ ö\¯À£õkPøÍ 
ÂÁ›? 

Or 

 (b) What is SWOT analysis? What are its advantages 
and its limitations? 

   SWOT £S¨£õ´Ä GßÓõÀ GßÚ? Auß |ßø©PÒ 
©ØÖ® wø©PÒ GßÚ?  
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13.  (a) What are the main types of two way 
communications? 

   C¸ ÁÈz uPÁÀ  öuõhº¦PÎß •UQ¯ ÁøPPÒ 
¯õøÁ? 

Or 

 (b) What are the advantages of a succession plan? 

   öÁØÔ¯øh²® vmhzvß |ßø©PÒ GßÚ? 

14.  (a) Analyze the significance of VRIN characteristics. 

   VRIN £s¦PÎß •UQ¯zxÁzøu £S¨£õ´Ä 
ö\´¯Ä®. 

Or 

 (b) Discuss Greiner’s model of crises induced growth. 

   Greiner Cß ö|¸UPiPÒ ysh¨£mh ÁÍºa]°ß 
©õv›ø¯¨ £ØÔ ÂÁõv. 

15.  (a) Prepare a short note on the various techniques of 
handling unsought consequences of growth. 

   ÁÍºa]°ß ÂøÍÄPÒ Ai¨£øh°À 
÷uh¨£hõuøuU øP¯õÐ® £À÷ÁÖ ~m£[PøÍ¨ 
£ØÔ J¸ ]Ö SÔ¨ø£z u¯õ›UP. 

Or 

 (b) Explain the following pillars of excellence 
management : smart, agile and aligned. 

   ]Ó¢u {ºÁõPzvß ¤ßÁ¸® ysPøÍ ÂÍUPÄ®. 
¦zv\õ¼ _Ö_Ö¨£õÚ ©ØÖ® ^μø©UP¨£mh  

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Analyze the significance of ‘competition and cooperation’ 
in the growth of an enterprise. 

 J¸ {ÖÁÚ ÁÍºa]°À ‘÷£õmi ©ØÖ® JzxøÇ¨¤ß’ 
•UQ¯zxÁzøu £S¨£õ´Ä ö\´P. 
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17. Discuss the three generic strategies needed for 
accomplishing above average performance in an industry. 

 J¸ öuõÈ¼À ö\¯ÀvÓß \μõ\›US ÷©À AøhÁuØSz 
÷uøÁ¯õÚ ‰ßÖ ö£õxÁõÚ ²zvPøÍ¨ £ØÔ ÂÁõv. 

18. Examine the ways to achieve a competitive compensation 
program. 

 ÷£õmi CÇ¨¥mkz vmhzøu AøhÁuØPõÚ ÁÈPøÍ 
Bμõ´P. 

19. How do business organizations manage the momentum of 
growth in the global times? 

 E»PÍõÂ¯ ÁÍºa]°ß ÷ÁPzøu ÁoP {ÖÁÚ[PÒ 
GÆÁõÖ {ºÁQUQßÓÚ? 

20. Discuss the steps to harness workforce diversity. 

 öuõÈ»õÍº £ß•Pzußø©ø¯¨ £¯ß£kzxÁuØPõÚ 
£iPøÍ¨ £ØÔ ÂÁõv? 

 

 

  

———————— 
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DISTANCE EDUCATION 

Common for M.B.A. (G)/ 
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P&OM/CO.OP Mgt DEGREE EXAMINATION, MAY 2022. 

First Semester 

MANAGEMENT PRINCIPLES AND PRACTICES 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define the term administration. 

 {ºÁQzuÀ ÁøμÂ»UPn® u¸P. 

2. What is meant by planning? 

 vmhªhÀ GßÓõÀ GßÚ? 

3. What is meant by decision making? 

 •iÄ GkzuÀ GßÓõÀ GßÚ? 

4. What is informal organization? 

 •øÓ\õμõ Aø©¨¦ GßÓõÀ GßÚ? 

5. What is Staff authority? 

 FÈ¯º AvPõμ® GßÓõÀ GßÚ? 

6. Differentiate between leaders and managers. 

 uø»ÁºPÒ ©ØÖ® ÷©»õÍºPÒ Cøh÷¯ EÒÍ ÷ÁÖ£õk 

GßÚ? 
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7. List some examples of external communication. 

 öÁÎ¨¦Ó uPÁÀ öuõhº¦PÎß ]» Euõμn[PøÍ 

£mi°¼kP. 

8. Define the term co-ordination 

 J¸[Qøn¨¤ß C»UPn® u¸P. 

9. What do you mean by PERT? 

 PERT GßÓõÀ GßÚ? 

10. What is total quality management? 

 ö©õzu uμ ÷©»õsø© GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) Explain the scope of management. 

   ÷©»õsø©°ß ÷|õUöPÀø»ø¯¨ £ØÔ ÂÁ›. 

Or 

 (b) Brief the contribution of FW Taylor towards the 
development of management thought. 

   ÷©»õsø© ]¢uøÚ°ß ÁÍºa]US FW Taylor& °ß 

£[PÎ¨ø£ _¸USP. 

12.  (a) Explain the importance of planning. 

   vmhªh¼ß •UQ¯zxÁzøu ÂÁ›UP. 

Or 

 (b) Distinguish between formal organization and 
informal organization. 

   •øÓ¯õÚ ©ØÖ® •øÓ\õμõ Aø©¨¦PÐUS Cøh°À 

EÒÍ ÷ÁÖ£õk PõsP. 
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13.  (a) Explain the different types of organization. 

   £À÷ÁÖ ÁøP¯õÚ {ÖÁÚ Aø©¨¦PøÍ £ØÔ 

ÂÍUSP. 

Or 

 (b) What are the types of span of control? Discuss in 
detail. 

   Pmk¨£õmk •øÓPÎß ÁøPPÒ ¯õøÁ? Cøu 

Â›ÁõP ÂÁõvUPÄ®. 

14.  (a) Describe the different methods of selection. 

   £À÷ÁÖ ÁøP¯õÚ ÷uºÄ •øÓPøÍ ÂÁ›UP. 

Or 

 (b) Give a note on McGregor theory X and Y of 
motivation? 

   ÷©UQ÷μPº& Cß ÷Põm£õk X ©ØÖ® Y £ØÔ J¸SÔ¨¦ 

ÁøμP. 

15.  (a) Describe the approaches for effective co-ordination. 

   £¯ÝÒÍ J¸[Qøn¨¦UPõÚ AqS•øÓPøÍ 

ÂÁ›UP. 

Or 

 (b) What are the steps in controlling? 

   Pmk¨£õmk ö\¯À•øÓ°ß £iPÒ ¯õøÁ? 

   

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the principles of management. 

 ÷©»õsø© öPõÒøPPøÍ¨ £ØÔ ÂÍUSP. 
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17. What are the steps in decision — making? 

 •iÄ GkUS® ö\¯À•øÓ°ß £iPÒ ¯õøÁ? 

18. What is meant by decentralization of authority? Explain 
its advantages and limitations. 

 AvPõμ £ß•P¨£kzuÀ GßÓõÀ GßÚ? Auß |ßø©PÒ 

©ØÖ® wø©PøÍ ÂÍUSP. 

19. Discuss the techniques for achieving co-ordination. 

 J¸[Qøn¨¤ß ²UvPøÍ ÂÍUSP. 

20. Explain the principles of controlling. 

 Pmk¨£õmk öPõÒøPPøÍ ÂÁ›. 

 

———————— 
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DISTANCE EDUCATION 

Common for M.B.A.(G)/IB/B&F/CS/PM/HM/HRM/T/EM/ 
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EXAMINATION, MAY 2022. 

First Semester 

ORGANIZATIONAL BEHAVIOUR 

(CBCS 2018-19 Academic Year onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. State any two principles of scientific management. 

 AÔÂ¯À §ºÁ©õÚ ÷©»õsø©°ß öPõÒøPPÒ H÷uÝ® 

CμsiøÚ GÊxP. 

2. Define emotional intelligence. 

 Enºa]Pμ AÔvÓß – Áøμ¯ÖUP. 

3. What is a task group? 

 ö\¯À SÊ GßÓõÀ GßÚ? 

4. Define group cohesiveness. 

 SÊ J¸[Qøn¨¦ & Áøμ¯ÖUP. 

5. What is communication network? 

 uPÁÀ öuõhº¦ Aø» GßÓõÀ GßÚ? 

6. Define organizational effectiveness. 

 {ÖÁÚ ö\¯ÀvÓøÚ Áøμ¯ÖUP. 
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7. Define structural change. 

 Pmhø©¨¦ ©õØÓ® – Áøμ¯ÖUP. 

8. What does the term ‘long-term orientation’ imply? 

 ‘}sh Põ» ÷|õUS {ø»°ß’ Aºzu® GßÚ? 

9. What is motivation? 

 E¢xuÀ GßÓõÀ GßÚ? 

10. What is organizational conflict? 

 {ÖÁÚ •μs£õk GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Explain SOBC Model of organisation behaviours. 

  {ÖÁÚzvß SOBC |hzøu°ß ©õv›ø¯ ÂÍUSP.  

Or 

 (b) State the characteristics of attention. 

  PÁÚzvß ]Ó¨¤¯À¦PøÍ £ØÔ GÊxP. 

12. (a) Explain the factors influencing conformance to 
norms. 

  Âv•øÓPÐUS Cn[SÁøu £õvUS® PõμoPøÍ 

ÂÍUSP.  

Or 

 (b)  Explain the basic sources of leadership power. 

  uø»ø©  AvPõμzvß Ai¨£øh Buõμ[PøÍ 

ÂÍUSP.  
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13. (a) State the essential elements of Communication. 

  uPÁÀ öuõhº¦UPõÚ Azv¯õÁ]¯ TÖPøÍ GÊxP. 

Or 

 (b) Explain the sources contributing to noise barriers in 
communication. 

  uPÁÀ öuõhº¦PÎÀ \¨uz uøhPøÍ E¸ÁõUS® 

Buõμ[PøÍ ÂÍUSP.  

14. (a) Explain the methods applied for overcoming 
resistance to change. 

  ©õØÓzvØPõÚ Gvº¨ø£U PhUP £¯ß£kzu¨£k® 

•øÓPøÍ ÂÍUSP.  

Or 

 (b)  What are the phases of organizational development 
interventions? Discuss. 

  {ÖÁÚ ÷©®£õmk uø»±kPÎß Pmh[PÒ ¯õøÁ? 

ÂÍUSP.  

15. (a) Analyse the impact of organizational politics. 

  {ÖÁÚ Aμ]¯¼ß uõUPzøu £S¨£õ´Ä ö\´P. 

Or 

 (b) Explain the characteristics of emotions. 

  Enºa]PÎß £s¦PøÍ ÂÍUSP.  

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the various theories of personality. 

 BÐø©°ß £À÷ÁÖ ÷Põm£õkPøÍ¨ £ØÔ ÂÍUSP.  
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17. Elaborate on the sources of stress. 

 ©Ú AÊzuzvß Buõμ[PøÍ Â›ÁõP GÊxP. 

18. Discuss the Ouchi Framework developed by William 
Ouchi about organizational culture. 

 {ÖÁÚ P»õa\õμzøu¨ £ØÔ ÂÀ¼¯® Ka] E¸ÁõUQ¯ Ka] 

Pmhø©¨ø£ £ØÔ ÂÍUSP.  

19. Explain the process of organizational development. 

 {ÖÁÚ ÁÍºa]°ß ö\¯À•øÓø¯ ÂÍUSP.  

20. Discuss the five critical pillars of organizational 
excellence. 

 {ÖÁÚ ]Ó¨¤ß I¢x •UQ¯ ysPøÍ¨ £ØÔ ÂÁ›UP. 

——————— 
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EXAMINATION, DEGREE EXAMINATION, MAY 2022. 

First Semester 

MANAGERIAL ECONOMICS 

(CBCS 2018-19 Academic Year onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL the questions. 

All questions carry equal marks. 

1. Who is an economist? 

 ö£õ¸Íõuõμ {¦nº Gß£Áº ¯õº? 

2. What is total utility? 

 ö©õzu  E£÷¯õP® GßÓõÀ GßÚ? 

3. What is supply curve? 

 ÁÇ[PÀ ÁøÍ÷Põk GßÓõÀ GßÚ? 

4. What is an isoquant? 

 I÷\õU³smì GßÓõÀ GßÚ? 

5. What is meant by entry barriers? 

 ~øÇÄzuøh Gß£uß ö£õ¸Ò ¯õx? 
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6. What is meant by cost reduction? 

 ö\»Ä SøÓzuÀ GßÓõÀ GßÚ? 

7. What is price differentiation? 

 Âø» ÷ÁÖ£kzuÀ GßÓõÀ GßÚ? 

8. State the role of profit in a business organization. 

 ÁoP Aø©¨¤ß »õ£zvß £[QøÚ SÔ¨¤hÄ®. 

9. Define : National income. 

 Áøμ¯Ö : |õmiß Á¸©õÚ®. 

10. What is GDP? 

 ö©õzu EÒ|õmk EØ£zv GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Explain the nature of managerial economics. 

  ÷©»õsø©¨ ö£õ¸Íõuõμzvß ußø©PøÍ ÂÁ›UP. 

Or 

 (b) Law of diminishing marginal utility depends on 
three factors. What are they? 

  SøÓ¢x ö\À £¯ß£õmk Âv ‰ßÖ PõμoPøÍ 

\õº¢xÒÍx? AøÁ ¯õøÁ? 

12. (a) Explain the Cob-douglas production function. 

  Põ¨&hU»ì Gß£Á›ß EØ£zv ö\¯À£õmk 

÷Põm£õmøh ÂÍUSP.  

Or 



D–5697
  3

 (b) Explain the law of demand. What are its 
exceptions? 

  ÷uøÁ Âvø¯ ÂÍUSP.  Auß ÂvÂ»USPÒ ¯õøÁ? 

13. (a) Explain the relationship between price and revenue 
under perfect competition. 

  xÀ¼¯ ÷£õmi°À Âø» ©ØÖ® Á¸Áõ´UQøh÷¯ 

EÒÍ öuõhºø£ ÂÍUSP.  

Or 

 (b) Explain the concept of cost output relationship in 
the short and long run. 

  SÖQ¯ ©ØÖ® }sh KmhzvÀ AhUPÂø» EØ£zv 

öuõhºø£ ÂÍUSP.  

14. (a) What is penetration pricing? How does it differ from 
skimming pricing?  

  Fk¸ÁÀ Âø»°køP GßÓõÀ GßÚ? Ax Ea\£m\ 

Âø»°køP°¼¸¢x GÆÁõÖ ÷ÁÖ£kQßÓx? 

Or 

 (b) What is NPV? What are its uses? 

  NPV GßÓõÀ GßÚ? Auß £¯ßPÒ ¯õøÁ? 

15. (a) What are the methods of measuring national 
income? 

  |õmiß Á¸©õÚzøu AÍÂkÁuØPõÚ ÁÈ•øÓPÒ 

¯õøÁ? 

Or 

 (b) Elaborate the various factors influencing the level of 
money supply in an economy. 

  ö£õ¸Íõuõμzvß £n¨ ¦ÇUP {ø»ø¯ {ºn°US® 

PõμoPøÍ ÂÁ›. 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. How will you calculate marginal utility? 

 ö©õzu¨ £¯ß£õmiøÚ G[VÚ® PnUQh»õ®? 

17. What do you understand by production? How does a 
producer achieve least cost combination of factors? 

 EØ£zv £o £ØÔ }Âº AÔÁx ¯õx? J¸ EØ£zv¯õÍº 

£À÷ÁÖ SøÓ¢u £m\ ö\»ÄPÎß P»øÁø¯ GÆÁõÖ 

wº©õÛUQÓõº Gß£øu ÂÍUSP.  

18. How are products differentiated in practice under 
monopolistic competition? 

 HP÷£õP ÷£õmi°À EØ£zv¨ ö£õ¸ÒPÒ |øh•øÓ°À 

GÆÁõÖ ÷ÁÖ£kQßÓÚ? 

19. Write a detailed note on investment analysis and the 
methods of analysis. 

 •u½k B´Ä Gß£øu²®, Auß £À÷ÁÖ •øÓPøÍ²® 

£ØÔ J¸ Â›ÁõÚ SÔ¨¦øμ u¸P. 

20. In developing countries like India there are peculiar 
difficulties involved in the estimation of national income 
– Elaborate. 

 C¢v¯õ ÷£õßÓ ÁÍ¸® |õkPÎÀ |õmiß Á¸©õÚzøu 

©v¨¤kÁvÀ A\õuõμn ]UPÀPÒ EÒÍÚ – ÂÁ›. 

—————— 
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Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What are the situations (areas) where quantitative 
techniques will be applicable? 

 AÍÄ ~m£[PÒ ö£õ¸¢uUTi¯ `Ì{ø»PÒ GßÚ? 

2. Define : 

 (a) Mean  

 (b) Median. 

 Áøμ¯Ö : 

 (A) \μõ\› 

 (B)  Cøh{ø» 

3. Difference between linear and non linear. 

 ÷|›¯À ©ØÖ® ÷|›¯À AÀ»õu ÷ÁÖ£õk GßÚ? 
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4. Express the following L.P. problem into standard form. 

 Max 21 57 xxZ +=  

 Subject to  
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 ¤ßÁ¸® ÷|›¯À {μ»õUP ]UPø» {ø»¯õÚ ÁiÁzvÀ 

öÁÎ¨£kzuÄ®. 
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≥
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5. What do you understand by the term sensitivity analysis? 

 EnºvÓß £S¨£õ´Ä ‰»® }[PÒ  GßÚ ¦›¢x 

öPõÒQÕºPÒ? 

6. Define : 

 (a) Event  

 (b) Mutually Exclusive Events  

 Áøμ¯Ö : 

 (A) {PÌa]  

 (B) £μì£μ öÁÎ¨£øh¯õÚ {PÌa]  

7. Define Random numbers. 

 ^μØÓ GsPøÍ Áøμ¯ÖUPÄ®. 

8. What is Monte Carlo Simulation? 

 ©õßm÷h Põº÷»õ E¸ÁP¨£kzxuÀ GßÓõÀ GßÚ? 
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9. Briefly explain expected value of Pay-off. 
 Gvº£õºUP¨£k® Fv¯® _¸UP©õP ÂÁ›. 

10. What is mean by unbalanced transportation problem? 
 \©{ø»¯ØÓ ÷£õUSÁμzx GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 
Answer ALL questions, choosing either (a) or (b). 

11. (a) A small manufacturer employs 5 skilled men and 10 
semi-skilled men and makes an article in two 
qualities, a deluxe model and an ordinary model. 
The making of a deluxe model requires 2 hours 
work by a skilled man and 2 hours work by a semi--
skilled man. The ordinary model requires 1 hour 
work by a skilled man and 3 hours work by a semi-
skilled man. By union rules no man can work more 
than 8 hours per day. The manufacturer’s clear 
profit of the deluxe model is Rs. 10 and of the 
ordinary model is Rs. 8. Formulate the model of the 
problem. 

  J¸ ]Ô¯ EØ£zv¯õÍº 5  vÓø©¯õÚ BsPÒ ©ØÖ® 

10 Aøμ vÓø©¯õÚ BsPøÍ²® ÷Áø»US 

A©ºzxQÓõº, ÷©¾® C¸ vÓø©°ß Ai¨£øh°À 

J¸ j»Uì ©õv› ©ØÖ® J¸ \õuõμn ©õv›°À J¸ 

Pmkøμø¯ E¸ÁõUSQÓõº. J¸ j»Uì ©õv›ø¯ 

E¸ÁõUP J¸ vÓø©¯õÚ ©ÛuÚõÀ Cμsk  

©o÷|μ•®, Aøμ vÓø©¯õÚ ©ÛuÚõÀ 2 ©o 

÷|μ•® ÷uøÁ¨£kQÓx. ÷©¾® J¸ \õuõμn 

©õv›ø¯ E¸ÁõUP J¸ vÓø©¯õÚ ©ÛuÚõÀ 1 ©o 

÷|μ•®, Aøμ vÓø©¯õÚ ©ÛuÚõÀ  

3 ©o ÷|μ•® ÷uøÁ¨£kQÓx. ³Û¯ß Âv¨£i J¸ 

©Ûuß J¸ |õøÍUS 8 ©o ÷|μzvØS ÷©À ÷Áø» 

ö\´¯ •i¯õx.  j»Uì ©õv›°ß EØ£zv¯õÍº »õ£® 

¹. 10 ©ØÖ® \õuõμn ©õv›°ß EØ£zv¯õÍº »õ£® 

¹. 8 GÛÀ CuØPõÚ EzvPøÍ ÁiÁø©UPÄ®. 

Or 
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 (b) Describe various measures of central tendency. 

  ø©¯¨ ÷£õUQß £À÷ÁÖ |hÁiUøPPøÍ 

ÂÁ›UPÄ®. 

12. (a) Find an initial basic feasible solution to the 
following transportation problem. Using Vogel’s 
approximation method. 

 A1 B1 C1 D1 E1 Supply

A 2 11 10 3 7 4 

B 1 4 7 2 1 8 

C 3 9 4 8 12 9 

Demand  3 3 4 5 6 21 

  ¤ßÁ¸® ÷£õUSÁμzx PnUQØS ÷ÁõPÀì ÷uõμõ¯ 

•øÓø¯ £¯ß£kzv \õzv¯©õÚ wºøÁ PõsP. 

 A1 B1 C1 D1 E1 Â{÷¯õP®

A 2 11 10 3 7 4 

B 1 4 7 2 1 8 

C 3 9 4 8 12 9 

÷uøÁ  3 3 4 5 6 21 

Or 

 (b) Illustrate following probability and distributions. 

  (i) Conditional probability   

  (ii) Binomial distribution 

  (iii) Poisson distribution. 

  ¤ßÁ¸® £μÁÀ ©ØÖ® {PÌuPÂøÚ ÂÍUPÄ® 

  (i) {£¢uøÚ {PÌuPÄ  

  (ii) D¸Ö¨¦ £μÁÀ  

  (iii) £õ´åõß £μÁÀ  
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13. (a) Explain characteristics of quantitative methods. 

  AÍÄ •øÓPÎß £s¦PøÍ Â›ÁõP GÊuÄ®. 

Or 

 (b) Explain applications of simulation models. 

  E¸ÁP¨£kzxuÀ ©õv›°ß £¯ß£õkPøÍ 

ÂÍUS[PÒ. 

14. (a) Explain 1//MM  queing model and applications. 

  1//MM  Á›ø\÷Põm£õmøh £¯ß£õkPÐhß 

ÂÍUPÄ®. 

Or 

 (b) What are the different environments in which 
decisions are made? 

  •iÄPÒ GkUP¨£k® £À÷ÁÖ `ÇÀPÒ GßÚ? 

15. (a) Given the following pay off function for each act  

1a  and 2a  

  xQa 40251 +−=  

  xQa 29802 +−=  

   (i) Find the break even value of  x   

  (ii) If 5=x  which is the better act? 

  (iii) If 5=x  what is the regret of the poor 
strategy? 

  (iv) If 10−=x  which is the better act? 

  (v) If 10−=x  what is the regret of the poor 
strategy? 
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  1a  ©ØÖ® 2a  UPõÚ Fv¯a ö\¯À£õk R÷Ç 

öPõkUP¨£mkÒÍx. 

  xQa 40251 +−=  

  xQa 29802 +−=  

   (i) x  ß Cøh©v¨¦ PõsP.  

  (ii) 5=x  GÛÀ Gx ]Ó¢u ö\¯À? 

  (iii) 5=x  GÛÀ ÷©õ\©õÚ Ezv Gx? 

  (iv) 10−=x  GÛÀ Gx ]Ó¢u ö\¯À? 

  (v) 10−=x   GÛÀ Gx ÷©õ\©õÚ Ezv? 

Or 

 (b) Consider the problem  

  Max 32 52 xxz −=  

  Subject to  

  

0,,

03

662

2

321

321

321

31

≥
=+−

≤++
≤+

xxx
xxx
xxx

xx

 

  Write the dual from the standard form. 

  \©ß£õmøh P¸zvÀ öPõÒP.  

  AvP£m\® 32 52 xxz −=  

  Em£mhx 

  

0,,

03
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2

321

321

321

31

≥
=+−

≤++
≤+

xxx
xxx
xxx

xx

 

  C¸{ø»°¼¸¢x {ø»¯õÚ ÁiÁzvØS GÊuÄ®. 
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PART C — (3 × 10 = 30 marks) 
Answer any THREE questions. 

16. Explain applications and limitations of quantitative 
techniques. 

 AÍÄ  ~m£[PÎß £¯ß£õkPÒ ©ØÖ® Áμ®¦PøÍ 

ÂÍUSP.  

17. Illustrate areas and utilisation of probability theories in 
the business. 

 ÁoPzvÀ {PÌuPÄ ÷Põm£õkPÎß £SvPÒ ©ØÖ® 

£¯ß£õmøh ÂÍUPÄ®. 

18. Explain following simulation types  

 (a) Inventory  

 (b) Cash  

 (c) Project. 

 ¤ßÁ¸® E¸ÁP¨£kzxuÀ ÁøPPøÍ ÂÍUSP.  

 (A) \μUS 

 (B) £n® 

 (C) vmh®. 

19. A self service store employs one cashier at its counter. 
Nine customers arrive on an average every 5 minutes 
while the cashier can serve 10 customers in 5 minutes. 
Assuming Poisson distribution for arrival rate and 
exponential distribution for service time, find  

 (a) Average number of customers in the system 

 (b) Average number of customers in the queue 

 (c) Average time of customer spends in the system  

 (d) Average time of customer waits before being served. 
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 J¸ _¯÷\øÁ Pøh Auß PÄsh›À J¸ Põ\õÍøμ¨ 

£¯ß£kzxQÓx. JÆöÁõ¸ 5 {ªh[PÐUS® \μõ\›¯õP 9 

ÁõiUøP¯õÍºPÒ Á¸QÓõºPÒ, Põ\õÍº 5 {ªh[PÎÀ 10 

ÁõiUøP¯õÍ¸US ÷\øÁ ö\´¯ •i²®. Á¸øP ÂQu® 

£õ´\õß £μÁ¼¾®, ÷\øÁ ÷|μ® AkUSÔ £μÁ¼¾® 

C¸¢uõÀ, ¤ßÁ¸ÁÚÁØøÓ Põs 

 (A) ÁõiUøP¯õÍºPÎß \μõ\› GsoUøP 

 (B) Á›ø\°À C¸US® ÁõiUøP¯õÍ›ß GsoUøP  

 (C) ÁõiUøP¯õÍº ö\»Âk® \μõ\› ÷|μ® 

 (D) J¸ ÁõiUøP¯õÍº ÷\øÁ ö\´ÁuØS •ß 

Põzv¸US® \μõ\› ÷|μ®. 

20. Solve by simplex method 

 Max 21 23 xxZ +=  

 Subject to  

 

0,

2

4

21

21

21

≥
≤−
≤+

xx
xx
xx

 

 ]®¨ÍUì •øÓø¯ £¯ß£kzv wºUPÄ®. 

 AvP£m\® 21 23 xxZ +=  

 Em£mhx 

 

0,

2

4

21

21

21

≥
≤−
≤+

xx
xx
xx

 

—————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define management accounting. 

 ÷©»õsø©U PnUQ¯¼ß C»UPn® u¸P 

2. Define financial accounting. 

 {v PnUQ¯À Áøμ¯Ö. 

3. What is trail balance? 

 C¸¨£õ´Ä GßÓõÀ GßÚ? 

4. What is depreciation? 

 ÷u´©õÚ® GßÓõÀ GßÚ? 

5. What is current ratio? 

 |h¨¦ ÂQu® GßÓõÀ GßÚ? 

6. What is fund flow statement? 

 {v Jmh AÔUøP GßÓõÀ GßÚ? 
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7. State any two points of importance of cash flow 
statement. 

 öμõUP Kmh AÔUøP°ß H÷uÝ® Cμsk •UQ¯zxÁzøu 

SÔ¨¤kP. 

8. Define cost accounting. 

 AhUPÂø» PnUQ¯ø» Áøμ¯ÖUPÄ®. 

9. What does PV ratio indicates? 

 C»õ£ ÂØ£øÚ ÂQu® Gøu _miPõmkQÓx? 

10. What is marginal cost? 

 CÖv {ø» ö\»Ä GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Discuss the utility of management accounting. 

   ÷©»õsø© PnUQ¯¼ß £¯ß£õkPøÍ ÂÁ›zx 
GÊxP. 

Or 

 (b) What are the advantages of double entry system? 

   Cμmøh £vÄ •øÓ°ß |ßø©PÒ ¯õøÁ? 

12. (a) From the following information calculate the profit 
during the year 2012. 

 Rs. 

Capital as on 31.12.2012 66,000

Capital as on 01.01.2012 65,000

Drawings during the year 2012 12,000

Additional capital 7,000



D–5699 
  3

   ¤ßÁ¸® ÂÁμ[PÎ¼¸¢x 2012&B® BsiÀ Dmi¯ 
C»õ£zøu PõsP. 

 ¹. 

31.12.2012 AßøÓ¯ •uÀ 66,000
01.01.2012 AßøÓ¯ •uÀ 65,000
2012B® BsiÀ Gkzux 12,000
TkuÀ •uÀ 7,000

Or 

 (b) A machine was purchased for Rs. 2,40,000 on 
1.1.2000. This is expected to last for 5 years. 
Estimate scrap at the end of five years is Rs. 40,000. 
Find out the rate of depreciation under the straight 
line method. 

   1.1.2000 AßÖ ¹. 2,40,000 ©v¨¦ÒÍ J¸ C¯¢vμ® 

Áõ[P¨£mhx. Auß £¯ÚÎ¨¦U Põ»® 5 BskPÒ. 

Auß CÖv ©v¨¦ ¹. 40,000. ÷|º÷Põmk •øÓ°À 

÷u´©õÚ ÂQu® PõsP. 

13. (a) Calculate stock turn over ratio : 
 Rs. 
Opening stock 29,000
Closing stock 31,000
Sales 3,00,000

  Gross profit ratio 25% on cost. 

   \μUS _ÇØ] ÂQuzøu PnUQkP : 
 ¹. 
öuõhUP \μUQ¸¨¦ 29,000
CÖv \μUQ¸¨¦ 31,000
ÂØ£øÚ 3,00,000

  ö©õzu C»õ£® ÂQu® AhUP Âø»°À 25%. 

Or 

 (b) Describe the advantages of funds flow analysis. 

   {v Kmh £S¨£õ´Âß |ßø©PøÍ ÂÁ›UP. 
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14. (a) Reveal the merits of cost accounting. 

   AhUPÂø»U PnUQ¯¼ß |ßø©PøÍ 

öÁÎ¨£kzxP. 

Or 

 (b) Find out EOQ : 

  Annual usage – 6,000 units 

  Cost per unit – Rs. 20 

  Cost of order – Rs. 60 

  Annual carrying cost of one unit – 10% of inventory 
value. 

   ö£õ¸Íõuõμ Bøn AÍøÁ PnUQkP : 

  Á¸hõ¢vμ £¯ß£õk – 6000 A»SPÒ 

  J¸ A»Qß Âø» – ¹. 20 

  J¸ BønUPõÚ ö\»Ä – ¹. 60 

  Á¸hõ¢vμ Gkzxaö\À¾® ö\»Ä & J¸ A»QØS & 

‰»¨ö£õ¸Ò ©v¨¤À 10%. 

15. (a) Find profit from the following data : 

  Sales – Rs. 80,000; Marginal cost – Rs. 60,000; 
Break even point – Rs. 60,000. 

   ¤ßÁ¸® uPÁÀPøÍU öPõsk C»õ£zvøÚ 

PnUQkP. 

  ÂØ£øÚ ¹. 80,000; CÖv {ø» ö\»Ä ¹. 60,000; 

C»õ£ |mh©ØÓ {ø» ÂØ£øÚ ¹. 60,000. 

Or 

 (b) Explain the classifications of budget. 

   vmh¨ £mi¯¼ß ÁøPPøÍ ÂÍUSP. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Distinguish between cost accounting and management 
accounting. 

 AhUP PnUQ¯¾US®, ÷©»õsø© PnUQ¯¾US® EÒÍ 

÷ÁÖ£õkPøÍ PõsP. 

17. X CO., purchased a plant for Rs. 1,80,000 on  1.1.2003 
spend Rs. 20,000 for installation expenses. Depreciation 
is to be provided @10% per annum on the diminishing 
value method. Prepare plan A/c and depreciation A/c for 
three years ending 31.3 every year. 

 X {Ö©® 1.1.2003 AßÖ {ÖÄÁuØS ¹. 1,80,000 
©v¨¦ÒÍ C¯¢vμzøu Áõ[Q¯x. Aøu {ÖÄÁuØS  
¹. 20,000 ö\»ÁÈUP¨£mhx. ÷u´©õÚ® Bsk÷uõÖ® 
10% SøÓ¢xö\À C¸¨¦ •øÓ°À }UP¨£mhx. Bsk 
÷uõÖ® PnUSPÒ ©õºa 31 AßÖ •iUP¨ö£ÖQßÓÚ. 
‰ßÖ BskPÐUS C¯¢vμ PnUS ©ØÖ® ÷u´©õÚU 
PnUS u¯õº ö\´P. 

18. Prepare cash flow statement 
Liabilities 2009 

Rs. 
 2010 

Rs. 
Assets 2009 

Rs. 
2010 
Rs. 

Share capital 4,00,000  5,00,000 Cash 60,000 94,000
Trade creditors 1,40,000  90,000 Debtors2,40,000 2,30,000
Profit and loss A/c 20,000  46,000 Stock 1,60,000 1,80,000
    Land 1,00,000 1,32,000
 5,60,000  6,36,000  5,60,000 6,36,000

 öμõUP Kmh AÔUøP u¯õº ö\´P. 

ö£õÖ¨¦PÒ 2009 
¹. 

2010 
¹. 

ö\õzxUPÒ 2009 
¹. 

2010 
¹. 

£[S •uÀ 4,00,000 5,00,000 öμõUP® 60,000 94,000
Â¯õ£õμ PhÜ¢÷uõº 1,40,000 90,000 PhÚõÎPÒ2,40,000 2,30,000
C»õ£, |mh P/S 20,000 46,000 \μUS 1,60,000 1,80,000
  {»® 1,00,000 1,32,000
 5,60,000 6,36,000  5,60,000 6,36,000
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19. From the following data you are required to calculate : 

 (a) PV ratio 

 (b) BEP 

 (c) Margin of safety 

 (d) Sales to earn a profit of Rs. 90,000. 

  Sales Rs. 2,25,000 

  Variable cost Rs. 1,12,500 

  Fixed cost Rs. 67,500. 

 ¤ßÁ¸® Â£μ[PÎ¼¸¢x 

 (A) C»õ£ ÂØ£øÚ ÂQu® 

 (B) C»õ£ |mh©ØÓ {ø»¨¦ ¦ÒÎ 

 (C) £õxPõ¨¦ GÀø» 

 (D) ¹. 90,000 C»õ£® Dmh ö\´¯ ÷Ási¯ ÂØ£øÚ 

BQ¯ÁØøÓ PnUQkP. 

  ÂØ£øÚ ¹. 2,25,000 

  ©õÖ£k® ö\»ÄPÒ ¹. 1,12,500 

  {ø» ö\»ÄPÒ ¹.67,500. 

20. What is sales budget? How is it prepared? 

 ÂØ£øÚz vmh® GßÓõÀ GßÚ? Ax GÆÁõÖ 

u¯õ›UP¨£kQÓx. 

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is a search engine? 

 ÷uhÀ C¯¢vμ® GßÓõÀ GßÚ? 

2. What is research problem? 

 Bμõ´a] ]UPÀ GßÓõÀ GßÚ? 

3. What are unstructured interview? 

 Pmhø©UP¨£hõu ÷|ºPõnÀ GßÓõÀ GßÚ? 

4. What is a sampling frame? 

 ©õv› \mhP® GßÓõÀ GßÚ? 

5. Define primary data. 

 ©õv› uμÄ Áøμ¯ÖUP. 
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6. What is longitudinal research design? 

 }Í©õÚ Bμõ´a] ÁiÁø©¨¦ GßÓõÀ GßÚ? 

7. What is a pre-test? 

 •ß ÷\õuøÚ GßÓõÀ GßÚ? 

8. What is graphic rating scale? 

 QμõL¤U ©v¨¥mk AÍÄ GßÓõÀ GßÚ? 

9. Define pictogram. 

 ¤U÷hõQμõ® Áøμ¯ÖUP. 

10. What is citation? 

 ÷©Ø÷PõÒ GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) List the steps in the research process. 

   Bμõ´a] ö\¯À£õmiß £iPøÍ £mi¯¼kP. 

Or 

 (b) State the advantages of online research. 

   Bßø»ß Bμõ´a]°ß |ßø©PøÍ GÊxP. 

12. (a) Differentiate between census method and sampling 
method. 

   •Êø©z öuõSv Po¨¦ •øÓ ©ØÖ® ©õv› •øÓUS 

Cøh°»õÚ ÷ÁÖ£õmøh GÊxP. 

Or 
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 (b) Explain the ways to reduce non-sampling errors. 

   ©õv› AÀ»õu ¤øÇPøÍ SøÓ¨£uØPõÚ ÁÈPøÍ 

ÂÍUSP. 

13. (a) State the purpose of pre-testing the questionnaires. 

   ÂÚõ¨ £mi¯ø» •ßTmi÷¯ ÷\õuøÚ ö\´Áuß 

÷|õUPzøu GÊxP. 

Or 

 (b) What are the types of schedule? Explain. 

   AmhÁøn ÁøPPÒ ¯õøÁ? ÂÍUSP. 

14. (a) Describe the use of cluster analysis. 

   öPõzx £S¨£õ´Âß £¯ß£õmøh ÂÁ›UP. 

Or 

 (b) State the guidelines for making a valid 
interpretation. 

   \›¯õÚ ÂÍUP® AÎ¨£uØPõÚ ÁÈPõmkuÀPøÍ 

GÊxP. 

15. (a) What are the procedures for hypothesis testing? 
Explain. 

   P¸x÷PõÒ ÷\õuøÚUPõÚ |øh•øÓPÒ GßÚ? 

ÂÍUSP. 

Or 

 (b) Explain inductive and deductive reasoning in detail. 

   yshÀ ©ØÖ® x¨£Ô²® £SzuÔøÁ Â›ÁõP 

ÂÍUSP. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Examine how the research problem is identified, selected 
and formulated. 

 Bμõ´a] ]UPÀ GÆÁõÖ Aøh¯õÍ® Põn¨£kQÓx, 
÷uº¢öukUP¨£kQÓx ©ØÖ® ÁiÁø©UP¨£kQÓx Gß£øu 
ÂÁ›UP. 

17. Examine the types and techniques of the observation 
method. 

 PÁÛ¨¦ •øÓ°ß ÁøPPÒ ©ØÖ® ~m£[PøÍ Bμõ´P. 

18. Explain the types of measurement scale with suitable 
example. 

 AÍÃmk AÍÂß ÁøPPøÍ ö£õ¸zu©õÚ 

GkzxUPõmkhß ÂÍUSP. 

19. Describe the various contents of a research report. 

 J¸ Bμõ´a] AÔUøP°ß £À÷ÁÖ EÒÍhUP[PøÍ 

ÂÁ›UP. 

20. What are the problems related to classification of data? 
Discuss. 

 uμÂß ÁøP¨£õk öuõhº£õÚ ]UPÀPÒ ¯õøÁ? 

P»¢xøμ¯õkP. 

 

 

  

———————— 
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PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Business Environment. 

 ÁoP `Ì{ø» Áøμ¯ÖUPÄ®. 

2. What are the objectives of Macro Economics? 

 ÷£μÍÄ ö£õ¸Íõuõμzvß SÔU÷PõÒPÒ ¯õøÁ? 

3. List down the two major functions of the Government. 

 Aμ]ß Cμsk •UQ¯ £oPøÍ £mi¯¼kP. 

4. Write a brief note on the advantages of Public Sector. 

 ö£õxzxøÓ°ß |ßø©PÒ SÔzx SÔ¨¦ ÁøμP. 

5. Define GDP. 

 GDP I Áøμ¯ÖUP. 
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6. State the features of Inflation. 

 £nÃUPzvß £s¦PøÍ ÂÍUSP. 

7. List down the key functions of quality policy. 

 uμU ÷Põm£õkPÎß ö\¯À£õkPøÍ £mi¯¼kP. 

8. What is known as Fiscal Deficit? 

 {v¨ £ØÓõUSøÓ GßÓõÀ GßÚ? 

9. What are the advantages of globalization? 

 E»P©¯©õUP¼ß |ßø©PÒ ¯õøÁ? 

10. Write a brief note on clean energy. 

 y¯ BØÓÀ SÔzx ]Ö SÔ¨¦ ÁøμP. 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Explain the constituents of Business environment. 

  ÁoP `Ç¼ß •UQ¯ TÖPÒ SÔzx ÂÁ›UPÄ®. 

Or 

 (b) Write a detailed note on ‘Industrial’ development in 
India. 

  C¢v¯õÂÀ öuõÈÀ ÁÍºa]°øÚ SÔzx J¸ 

Â›ÁõÚ Pmkøμ GÊxP. 

12. (a) Discuss the objective and tools of monetary policy. 

  £nÂ¯À öPõÒøP°ß SÔU÷PõÒPÒ ©ØÖ® P¸ÂPÒ 

SÔzx ÂÁ›UPÄ®. 

Or 
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 (b) Explain the merits and limitations of export and 
import policy. 

  HØÖ©v ©ØÖ® CÓUS©v öPõÒøP°ß |ßø© ©ØÖ® 

wø©PøÍ ÂÍUPÄ®. 

13. (a) Discuss the need and importance of Social security  
measures. 

  \‰P £õxPõ¨¦ |hÁiUøPPÎß ÷uøÁ ©ØÖ® 

•UQ¯zxÁzøu Â›ÁõUSP. 

Or 

 (b) Write a detailed note on the significance of 
Government Budget. 

  Aμ\õ[Pzvß {v vmhªku¼ß AÁ]¯® SÔzx 

Â›ÁõÚ SÔ¨¦ GÊuÄ®. 

14. (a) Explain the Technology Development phases in 
India. 

  C¢v¯õÂß öuõÈÀ~m£ ÁÍºa]°ß {ø»PÒ SÔzx 

Â›ÁõP ÂÍUPÄ®. 

Or 

 (b) Discuss the steps involved in incorporation of a 
business. 

  J¸ öuõÈÀ öuõh[SÁuØPõÚ £i{ø»PøÍ 

ÂÁõvUPÄ®. 

15. (a) Define Carbon foot print. Explain its importance. 

  Põº£ß ÁÈzuh® SÔ¨¦ ÁøμP. Auß 

•UQ¯zxÁzøu ÂÍUPÄ®. 

Or 

 (b) Explain the functions of WTO. 

  WTO Âß £oPøÍ ÂÍUPÄ®. 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the PESTEL environments in detail with 
appropriate examples. 

 PESTEL öuõÈÀ `Ì{ø»U PõμoPÒ SÔzx \›¯õÚ 

Euõμn[PÐhß Â›ÁõP ÂÍUPÄ®. 

17. Enumerate the current Global Trade and Investment 
Environment with apt statistical facts and figures. 

 uØ÷£õxÒÍ E»P öuõÈÀ ©ØÖ® •u½kPÒ SÔzx \›¯õÚ 

¦ÒÎ°¯À uμÄP÷Íõk Â›ÁõP ÂÍUPÄ®. 

18. Discuss the different taxes with its features, merits and 
implication in the current Indian Business Environment.  

 C¢v¯ öuõÈÀ `Ì{ø»°À uØ÷£õx ö\¯À£õmiÀ EÒÍ 

£À÷ÁÖ Á›PÒ, AÁØÔß Snõv\¯[PÒ, |ßø©PÒ ©ØÖ® 

Auß uõUP[PøÍ Â›ÁõP ÂÁõvUPÄ®. 

19. Explain the concept of Industrial Licensing and its 
implications in Business environment. 

 öuõÈÀ E›©[PÎß P¸zx¸øÁ ÂÍUSP ©ØÖ® 

AuÝøh¯ ö\¯À uõUP® öuõÈÀ {ÖÁÚ `Ç¼À GÆÁõÖ 

EÒÍx Gß£øu Â›ÁõP ÂÍUPÄ®. 

20. Discuss the genesis and growth story of LPG and its 
impact on business growth in India. 

 C¢v¯õÂÀ uõμõÍ©¯©õUPÀ, uÛ¯õº©¯©õUPÀ ©ØÖ® 

E»P©¯©õUPÀ Bμ®¤zu `Ì{ø» ©ØÖ® AuÚõÀ 

öuõÈÀxøÓ ÁÍºa]°À HØ£mh uõUP® SÔzx Â›ÁõP 

ÂÁõvUPÄ®. 

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is an Express Contract? 

 öÁÎ¨£øh¯õÚ J¨£¢u® GßÓõÀ GßÚ? 

2. List down the persons who are disqualified from 
contracting. 

 J¨£¢u® ö\´¯z uSv°À»õu |£ºPøÍ¨ £mi¯¼kP. 

3. What are the types of mistake of fact? 

 Esø© \õº¢u ¤øÇPÎß ÁøPPÒ ¯õøÁ? 

4. What is gratuitous bailment? 

 øP©õØÓ J¨£øhÄ GßÓõÀ GßÚ? 

5. How is sale different from hire purchase? 

 ÂØ£øÚ, uÁønU öPõÒ•u¼¼¸¢x G[VÚ® 

÷ÁÖ£kQßÓx? 
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6. What is bill of lading? 

 P¨£À \μUS¨ £mi¯À GßÓõÀ GßÚ? 

7. What constitutes material alteration? 

 P¸{ø»z v¸zu® GÁØøÓ EÒÍhUSQÓx? 

8. State the doctrine of Subrogation in insurance. 

 Põ¨¥miÀ £ØÖ›ø© ©õØÕmkU ÷Põm£õmøhU TÖP. 

9. What is the liability of an incoming partner in a 
partnership firm? 

 J¸ Tmhõsø© {ÖÁÚzvÀ EÒÁ¸® Tmhõsø©¯›ß 

ö£õÖ¨¦ GßÚ? 

10. What is an unlimited company? 

 Áμ®¤»õ {Ö©® GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) What are the legal rules regarding valid 
acceptance? 

   ö\À¾£i¯õS® HØ¤ß \mh® \õº ÂvPÒ ¯õøÁ? 

Or 

 (b) Distinguish between Coercion and undue inference.  

   ÁØ¦ÖzuÀ ©ØÖ® uPõ{ø» ÁØ¦ÖzuÀ ÷ÁÖ£kzxP. 

12.  (a) What is continuing guarantee? When it can be 
revoked? 

   öuõhº ö£õÖ¨¦Öv GßÓõÀ GßÚ? Aøu G¨ö£õÊx 

μzx ö\´¯»õ®? 

Or 
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 (b) What are the duties of the bailor? 

   J¨£øhÄ ö\´÷Áõ›ß Phø©PÒ ¯õøÁ? 

13.  (a) What are the modes of fixing the Price per Sale of 
Goods Act, 1930? 

   ö£õ¸ÒPÎß ÂØ£øÚa \mh® 1930 Cß £i Âø» 

{ºn°US® •øÓPÒ ¯õøÁ? 

Or 

 (b) Point out the characteristics of bill of lading. 

   P¨£À \μUS¨ £mi¯¼ß £s¦PøÍ _miUPõmkP. 

14.  (a) How does a bill of exchange differ from a promissory 
note? 

   J¸ ©õØÖ Esi¯À PhÝÖv BÁnzv¼¸¢x 

G[VÚ® ÷ÁÖ£kQßÓx? 

Or 

 (b) When does a life insurance policy acquires 
surrender value?   

   J¸ B²Ò Põ¨¥mk BÁn® J¨¦Â¨¦ ©v¨ø£ 

G¨ö£õÊx ö£ÖQÓx? 

15.  (a) Explain the doctrine of ultravires.   

   AvPõμ «ÓÀ ÷Põm£õmøh ÂÍUSP. 

Or 

 (b) Explain the rules of Supremacy of majority of 
shareholders. 

   ö£¸®£õßø©¨ £[SuõμºPÒ ÷©»vPõμ Âv°øÚ 

ÂÍUSP. 
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SECTION C — (3 × 10 = 30 marks)  

Answer any THREE questions. 

16. Explain the different circumstances of discharging a 
contract by mutual agreement. 

 J¸ J¨£¢u® £μì£μ Ehß£iUøP ‰»® •iUP¨£k® 

£À÷ÁÖ `Ì{ø»PøÍ ÂÍUSP. 

17. Describe the implied conditions in a contract of sale. 

 J¸ ÂØ£øÚ J¨£¢uzvÀ EÒÍ ©øÓ•P {£¢uøÚPøÍ 

ÂÁ›UP. 

18. Explain the liabilities of the railway administration. 

 Cμ°À÷Á {ºÁõPzvß ö£õÖ¨¦PøÍ ÂÍUSP. 

19. Bring out the consequences of dissolution of a 
Partnership. 

 J¸ Tmhõsø© {ÖÁÚ® Pø»UP¨£kÁuß 

¤ßÂøÍÄPøÍ öÁÎUöPõnºP. 

20. Examine the requisites of a valid meeting as per the 
Companies Act.  

 {Ö©a \mhzvß RÌ J¸ HØPU Ti¯ Tmhzvß 

Azv¯õÁ]¯U TÖPÒ ¯õøÁ? 

 

  

———————— 
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PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define information. 

 uPÁÀ £ØÔ Áøμ¯ÖUP. 

2. Define Management Information System. 

 ÷©»õsø© uPÁÀ JÊ[S•øÓ £ØÔ Áøμ¯ÖUP. 

3. What is coding? 

 SÔ±mk •øÓ GßÓõÀ GßÚ? 

4. What is Decision support system? 

 •iÄ BuμÄ Aø©¨¦ GßÓõÀ GßÚ? 

5. Write a note on electronic bulletin board system. 

 ªßÚqz uPÁÀ £»øP £ØÔ J¸ SÔ¨¦ ÁøμP. 

6. Define computer network. 

 ö©ßö£õÔ Áø»¤ßÚÀ £ØÔ Áøμ¯ÖUP. 
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7. What are the uses of E-mail? 

 ªß Ag\¼ß £¯ßPÒ ¯õøÁ? 

8. Write a note on Local Area Network. 

 EÒÑº £Sv Áø»¨ ¤ßÚÀ £ØÔ J¸ SÔ¨¦ ÁøμP. 

9. Write a note on communication Area Network. 

 uPÁÀ öuõhº¦ Áø»¤ßÚÀ £Sv £ØÔ J¸ SÔ¨¦ ÁøμP. 

10. What is Electronic Data Interchange? 

 ªßuμÄ £›©õØÓ® GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) What are the characteristics of MIS? 

   ÷©»õsø© uPÁÀ JÊ[S•øÓ°ß ]Ó¨£®\[PÒ 

¯õøÁ? 

Or 

 (b) Describe the components of a computer system. 

   PoÛ Aø©¨¤ß TÖPøÍ ÂÁ›UP. 

12.  (a) What are the components of management 
information system? 

   ÷©»õsø© uPÁÀ JÊ[S•øÓ°ß TÖPÒ ¯õøÁ?  

Or 

 (b) What are the characteristics of decision support 
system? 

   •iÄ BuμÄ Aø©¨¤ß ]Ó¨£®\[PÒ ¯õøÁ? 
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13.  (a) Explain Wide Area Network. 

   AP»¨ £Sv Áø»¨¤ßÚÀ £ØÔ ÂÍUSP. 

Or 

 (b) What are the differences between Internet and 
Website? 

   Cøn¯® ©ØÖ® Cøn¯uÍzvß ÷ÁÖ£õkPÒ 

¯õøÁ? 

14.  (a) Elaborate the role of computers in MIS. 

   ÷©»õsø© uPÁÀ JÊ[S•øÓ°ß Po¨ö£õÔ°ß 

£[QøÚ ÂÍUSP. 

Or 

 (b) Explain Client / Server computing. 

   PoÛ Áõ[Q & ÁÇ[Q £¯ß£kzxuø»¨ £ØÔ 

ÂÍUSP. 

15.  (a) What are the applications of EDI? 

   ªßuμÄ £›©õØÓzvß £¯ß£õkPÒ ¯õøÁ? 

Or 

 (b) How the software engineering qualities can be 
assured in life? 

   ÁõÌÂÀ ö©ßö£õÔ ö£õÔ°¯À uμÄPøÍ GÆÁõÖ 

EÖvö\´¯¨£hTk®? 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Describe the relationship between MIS and Decision 
Support system. 

 ÷©»õsø© uPÁÀ JÊ[S•øÓ ©ØÖ® •iÄ Buõμ 

Aø©¨¤ØPõÚ EÓÄ•øÓø¯ ÂÁ›UP. 
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17. Explain the structure of MIS for a service industry. 

 ÷©»õsø© uPÁÀ JÊ[S•øÓ°ß Pmhø©¨ø£ ÷\øÁz 

öuõÈ¼À ÂÍUSP. 

18. Explain in detail Enterprises Resources Planning system. 

 {ÖÁÚ ÁÍ vmhªkuÀ JÊ[S•øÓ°øÚ Â›ÁõP 

ÂÍUSP. 

19. What are the applications of Internet and website 
management? 

 Cøn¯® ©ØÖ® Cøn¯uÍ ÷©»õsø©°ß £¯ß£õkPÒ 

¯õøÁ? 

20. “E -Commerce occupies the world” – Discuss. 

 “ªßÛ¯À ÁºzuP® E»øP `Ì¢xÒÍx” & ÂÁõvUP.  

 

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is known as job specification? 

 ÷Áø» ÂÁμU SÔ¨¦ GßÓõÀ GßÚ? 

2. Define HRM. 

 ©ÛuÁÍ ÷©»õsø©ø¯ Áøμ¯Ö. 

3. List down the merits of job analysis. 

 ÷Áø» £S¨£õ´Âß |ßø©PøÍ £mi¯¼kP. 

4. Note down the merits of on the job training. 

 £o\õº £°Ø]°ß Põμn©õP HØ£k® |ßø©PøÍ 

SÔ¨¤kP. 
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5. What are the objectives of online application? 

 Cøn¯ÁÈ Âsn¨£zvß SÔU÷PõÒPÒ ¯õøÁ? 

6. What is known as fringe benefits? 

 E£›a \¾øPPÒ GßÓõÀ GßÚ? 

7. What is job rotation? 

 £o _ÇØ] GßÓõÀ GßÚ? 

8. What is known as labour attrition? 

 £o¯õÍº Â»PÀ GßÓõÀ GßÚ? 

9. What is personnel audit? 

 £o¯õÍº uoUøP GßÓõÀ GßÚ? 

10. Define collective bargaining. 

 Tmk ÷£μ®&Áøμ¯Ö. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) Discuss the evolution of human resource 
management. 

  ©ÛuÁÍ ÷©»õsø©°ß £›nõ© ÁÍºa] SÔzx 

ÂÁõvUPÄ®. 

Or 

 (b) Discuss the objectives of HRM models. 

  ©ÛuÁÍ ÷©»õsø©°ß £À÷ÁÖ ©õv›°ß 

÷|õUP[PøÍ ÂÁõvUPÄ®. 
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12. (a) Define job description. Note down its need. 

  ÷Áø» {ºn¯® ö\´uÀ&Áøμ¯Ö. Auß ÷uøÁ 

SÔzx ]Ö SÔ¨¦ ÁøμP.  

Or 

 (b) Discuss the significance of building employee 
commitment. 

  FÈ¯ºPÎß Aº¨£o¨¦ ÁÍº¨£vß 

•UQ¯zxÁzøu ÂÁõvUPÄ®. 

13. (a) Discuss the different types of tests with its 
objectives. 

  ÷Áø» ÷uºÄPÎß £À÷ÁÖ ÁøPPøÍ²® ©ØÖ® 

Auß ÷|õUP[PøÍ²® ÂÁõvUPÄ®. 

Or 

 (b) Explain the off the job development techniques used 
to develop HR in an organisation. 

  ÷Áø»US A¨£õØ£mh ÷©®£õmk ÁøPPøÍU 

öPõsk ©ÛuÁÍ ÷©®£õmøh {ÖÁÚzvÀ ÁÍº¨£x 

SÔzx ÂÍUSP. 

14. (a) Distinguish between wages and salary. 

  T¼ ©ØÖ® \®£Í® ÷ÁÖ£kzxP. 

Or 

 (b) Discuss the implications of employee retention 
strategies. 

  ÷Áø»¯õmPøÍ uUPøÁ¨£uØPõÚ EzvPÎß 

uõUPzøu ÂÍUSP. 
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15. (a) Explain the significance of promotion. 

  £o E¯ºÂß •UQ¯zxÁzøu ÂÍUSP. 

Or 

 (b) Write a detailed note on worker participation in 
management. 

  {ºÁõPzvÀ FÈ¯ºPÎß £[öPk¨ø£ SÔzx Â›ÁõP 

GÊuÄ®. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the personnel policy and its key characteristics 
with examples. 

 £o¯õÍº öPõÒøP £ØÔ²® Auß •UQ¯ £s¦ 

|»ßPøÍ²® Euõμnzxhß ÂÍUSP. 

17. Explain the key considerations in conducting the 
interviews in an effective manner. 

 ÷|º•P ÷uºÂøÚ ]Ó¨¦Ó ö\¯À£kzu ö\´¯ ÷Ási¯ 

•UQ¯ TÖPøÍ ÂÍUSP. 

18. Discuss suitable training methods for operatives and 
supervisors. Give examples. 

 ÷©»õsø© FÈ¯º ©ØÖ® PsPõo¨£õÍºPÐUPõÚ uS¢u 

£°Ø] •øÓø¯ Euõμnzxhß ÂÍUSP. 

19. Examine the causes and consequences of labour attrition. 

 öuõÈ»õÍº Â»Su¾UPõÚ Põμn[PÒ ©ØÖ® ÂøÍÄPøÍ 

Bμõ²[PÒ. 

20. Explain any five employee welfare measures to be 
implemented in an organisation. 

 J¸ {ÖÁÚzvÀ ö\¯À£kzu¨£h ÷Ási¯ I¢x £o¯õÍº 

|» |hÁiUøPPøÍ ÂÍUS[PÒ. 

––––––––––––––– 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is market? 

 \¢øu GßÓõÀ GßÚ? 

2. What is marketing mix? 

 \¢øu°køP P»øÁ GßÓõÀ GßÚ? 

3. What are consumer goods? 

 ~Pº÷Áõº ö£õ¸ÒPÒ GßÓõÀ GßÚ? 

4. Define market segmentation. 

 \¢øu £S¨¦ – Áøμ¯øÓ u¸P. 

5. What is cost plus pricing? 

 AhUPÂø» ¤Íì Âø»°køP GßÓõÀ GßÚ? 
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6. Who is a retailer? 

 ]À»øÓ ÂØ£øÚ¯õÍº Gß£Áº ¯õº? 

7. What is personal selling? 

 uÛ |£º ÂØ£øÚ GßÓõÀ GßÚ? 

8. Who is a creative salesman? 

 BUP §ºÁ•ÒÍ ÂØ£øÚ¯õÍº Gß£Áº ¯õº? 

9. What is sales promotion? 

 ÂØ£øÚ ÷©®£õk GßÓõÀ GßÚ? 

10. What are the objectives of advertising? 

 ÂÍ®£μzvß ÷|õUP[PÒ ¯õøÁ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11.  (a) Distinguish between marketing and selling. 

   \¢øu°køP ©ØÖ® ÂØ£øÚ ö\´uÀ – ÷ÁÖ£kzxP. 

Or 

 (b) Explain the functions of marketing management. 

   \¢øu°køP ÷©»õsø©°ß £oPøÍ ÂÁ›. 

12.  (a) Explain the factors influencing consumer behaviour. 

   ~Pº÷Áõº |hzøu÷¯ £õvUS® PõμoPøÍ ÂÁ›. 

Or 

 (b) Explain the different stages in new product 
development. 

   ¦x¨ö£õ¸Ò ÁÍºa]°ß £À÷ÁÖ {ø»PøÍ ÂÁ›. 
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13.  (a) Discuss the various pricing strategies. 

   £À÷ÁÖ Âø»°køP EzvPÒ ÂÁõvUP. 

Or 

 (b) Describe the process of personal selling. 

   uÛ|£º ÂØ£øÚa ö\¯À•øÓø¯ ÂÁ›UP. 

14.  (a) Explain about any five methods of sales promotion. 

   ÂØ£øÚ ÷©®£õmkUS £¯ß£k® H÷uÝ® I¢x 

•øÓPøÍ ÂÁ›. 

Or 

 (b) Explain the kinds of middle men. 

   Cøh{ø» •PÁºPÎß ÁøPPøÍ ÂÁ›. 

15.  (a) Explain the advantages of advertising. 

   ÂÍ®£μzvß £¯ßPøÍ ÂÁ›. 

Or 

 (b) Describe the qualities of a successful sales man. 

   öÁØÔPμ©õÚ ÂØ£øÚ¨ ¤›v{v°ß uSvPøÍ 

ÂÁ›. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the principles of marketing management. 

 \¢øu°køP ÷©»õsø©z uzxÁ[PøÍ ÂÁ›. 

17. Describe the bases of market segmentation. 

 \¢øu¨ £S¨¤ß Aiz uÍ[PøÍ ÂÁ›. 
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18. Explain the stages of product life cycle. 

 ö£õ¸Ò B²Ò _ÇØ]°ß £À÷ÁÖ {ø»PøÍ ÂÍUSP. 

19. Elaborate the factors that decide the price of the product. 

 J¸ ö£õ¸Îß Âø»ø¯ {ºn°US® PõμoPøÍ ÂÁ›. 

20. Explain the methods of retailing. 

 ]À»øÓ ÂØ£øÚ •øÓPøÍ ÂÁ›. 

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL the questions. 

1. What is financial management? 

 {v ÷©»õsø© GßÓõÀ GßÚ? 

2. Define the term risk. 

 Chº GßÓ ö\õÀ¾US C»UPn® u¸P. 

3. State any two features of capital budgeting. 

 ‰»uÚ vmhzvß HuõÁx Cμsk C¯À¦PøÍ TÖP. 

4. What is cost of capital? 

 ‰»uÚ AhUP® GßÓõÀ GßÚ? 

5. What do you mean by optimum capital structure? 

 Ezu© AÍÄ ‰»uÚ Aø©¨ø£ £ØÔ }Âº AÔÁx ¯õx? 
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6. What is meant by international capital market 

 £ßÚõmk ‰»uÚ \¢øu GßÓõÀ GßÚ? 

7. What is tax incentive? 

 Á› FUPzöuõøP GßÓõÀ GßÚ? 

8. Define the term working capital. 

 |h¨¦ •uÀ GßÓ ö\õÀ¾US ÁøμÂ»UPn® u¸P. 

9. What is meant by tax evasion? 

 Á› uÂº¨¦ GßÓõÀ GßÚ? 

10. What do you mean by inventory management? 

 \μUS ÷©»õsø© £ØÔ }Âº AÔÁx ¯õx? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) Explain the objectives of financial management. 

  {v ÷©»õsø©°ß ÷|õUP[PøÍ ÂÍUSP. 

Or 

 (b) Explain the relationship between “Risk and return”. 

  Chº ©ØÖ® Á¸Áõ´ Cøh÷¯ EÒÍ öuõhº¦PøÍ 

ÂÍUSP. 

12. (a) Explain the factors determining cost of capital. 

  ‰»uÚ AhUPzøu {ºn°US® PõμoPøÍ ÂÍUSP. 

Or 
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 (b) What are the factors be kept in mind while 
determining the capital structure of a firm? 

  ‰»uÚ Aø©¨ø£ {ºn°US® ÷£õx ©ÚvÀ øÁUP 

÷Ási¯ PõμoPÒ ¯õøÁ? 

13. (a) What are the merits of IRR method? 

  AP ÂøÍÄ Ãu •øÓ°ß |ßø©PÒ ¯õøÁ? 

Or 

 (b) What are the demerits of payback period?  

  •uÀ «m¦ Põ» •øÓ°ß wø©PÒ ¯õøÁ? 

14. (a) Explain the objectives of working capital 
management. 

  |h¨¦ ‰»uÚ ÷©»õsø©°ß ÷|õUP[PøÍ ÂÍUSP. 

Or 

 (b) Explain the cost associated with maintaining the 
receivables. 

  PhÚõÍºPøÍ ÷©»õsø© ö\´ÁuØS BS® 

ö\»ÄPøÍ ÂÍUSP. 

15. (a) Explain the objectives of cash management. 

  öμõUP ÷©»õsø©°ß ÷|õUP[PøÍ ÂÍUSP. 

Or 

 (b) Explain the assumptions and implications of 
Gordon's dividend model. 

  Gordon's AÁºPÐøh¯ C»õ£ DÄ ©õv›°ß 

AÝ©õÚ[PÒ ©ØÖ® uõUP[PøÍ ÂÍUSP. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the net operating approach to capital structure. 

 {Pμ |øh•øÓ Á¸Áõ´ ÷Põm£õk •øÓ°À ‰»uÚ 

Aø©¨ø£ £ØÔ ÂÍUSP. 

17. Discuss the NPV method of evaluation of investment 
projects. 

 •u½kPÎß vmhzøu ©v¨¥k ö\´ÁvÀ Net present 
value •øÓø¯ £ØÔ ÂÁõv. 

18. Describe the risks and cost of holding inventory. 

 \μUS C¸¨¦ øÁ¨£uõÀ HØ£hUTi¯ ChºPÒ ©ØÖ® 

ö\»ÂÚ[PÒ £ØÔ ÂÁ›. 

19. Explain the methods of forecasting the working capital 
requirements of a firm. 

 |h¨¦ •u¼ß ÷uøÁPøÍ •ß B´Ä ö\´²® •øÓPøÍ 

ÂÍUSP. 

20. Discuss the different factors that influence the dividend 
policy of a firm. 

 J¸ {ÖÁÚzvß £[Põuõ¯U öPõÒøP°øÚ {ºn°US® 

£À÷ÁÖ PõμoPøÍ¨ £ØÔ ÂÁõv. 

––––––––––––––– 



  

D–5844   

DISTANCE EDUCATION 

M.B.A. (Marketing Management) DEGREE EXAMINATION, 
MAY 2022. 

Third Semester 

MARKETING OF SERVICES 

(CBCS 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define the term Product. 

 ö£õ¸Ò GÝ® £uzøu Áøμ¯ÖUP. 

2. What is Service Marketing? 

 ÷\øÁ \¢øu°køP GßÓõÀ GßÚ? 

3. Mention any two characteristics of market segment. 

 \¢øu £S¨¤ß H÷uÝ® Cμsk Snõv\¯[PøÍ TÖP. 

4. How can service marketers reposition themselves? 

 ÷\øÁ \¢øu°kÁ£ÁºPÒ GÆÁõÖ ©Ö•ßÛÖzuø» 

÷©ØöPõÒQÓõºPÒ? 

5. What is dynamic pricing?  

 ©õÖ® Âø»°kuÀ GßÓõÀ GßÚ? 

Sub. Code 
36033 



D–5844 
    2

6. Give the meaning of Customer. 

 ÁõiUøP¯õÍº Gß£uß ö£õ¸Ò u¸P. 

7. What is service quality dimension? 

 ÷\øÁz uμzvß £›©õn[PÒ ¯õøÁ? 

8. What is customer expectation of services?  

 ÷\øÁ°À ÁõiUøP¯õÍº Gvº£õº¨¦ GßÓõÀ GßÚ? 

9. Define Bank Marketing. 

 Á[Q°ß \¢øu°køPø¯ Áøμ¯ÖUP. 

10. What do you mean by Service Encounter? 

÷\øÁ Gvº¨£kuÀ £ØÔ }Ãº AÔÁx GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

All questions carry equal marks. 

11. (a) Distinguish between services and product. 

  ÷\øÁPÒ ©ØÖ® ö£õ¸ÒPøÍ ÷ÁÖ£kzxP. 

Or 

 (b) Discuss the developments in service marketing. 

  ÷\øÁ \¢øu°køP°ß •ß÷ÚØÓzøu ÂÁõvUP. 

12. (a) Discuss the process of positioning in service 
marketing. 

  ÷\øÁ \¢øu°køPø¯ •ß{ø»¨£kzxÁuØPõÚ 

•øÓø¯ ÂÁõvUP. 

Or 
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 (b) What are the objectives of promotion? 

  FUSÂzu¼ß ÷|õUP[PÒ ¯õøÁ? 

13. (a) How do you assess service quality? Explain. 

  ÷\øÁ uμzøu G¨£i ©v¨¤kÁõ´? ÂÍUSP. 

Or 

 (b) What are the main steps involved in implementing 
effective customer care programme? 

  ]Ó¢u ÁõiUøP¯õÍº £μõ©›¨¦ vmhzvøÚ 

|øh•øÓ£kzxu¼¾ÒÍ •UQ¯ £i{ø»PÒ ¯õøÁ? 

14. (a) Discuss the need and importance of relationship 
marketing. 

  EÓÄ•øÓ \¢øu°køP°ß ÷uøÁ ©ØÖ® 

•UQ¯zxÁzøu ÂÁõvUP. 

Or 

 (b) What are the unique features of tourism services? 

  _ØÖ»õ ÷\øÁ°ß •UQ¯ A®\[PÒ ¯õøÁ? 

15. (a) What is Hotel? Explain its different types. 

  EnÁP® GßÓõÀ GßÚ? AuÝøh¯ ÷ÁÆöÁÖ 

ÁøPPøÍ ÂÍUSP.  

Or 

 (b) What kind of methods to be adopted for betterment 
of education service marketing? Explain. 

  PÀÂ ÷\øÁ \¢øu°køPø¯ ]Ó¨£õP ÷©ØöPõÒÍ 

G¢u ©õv›¯õÚ ÁÈ•øÓPøÍ øP¯õÍ»õ®? ÂÍUSP. 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

All questions carry equal marks. 

16. Define Services. Discuss its characteristics. 

 ÷\øÁø¯ Áøμ¯ÖUP. AuÝøh¯ Snõv\¯[PøÍ 

ÂÁõvUP. 

17. Describe the various methods of pricing used for service 
products. 

 ÷\øÁ ö£õ¸ÎÀ £¯ß£kzuUTi¯ Âø»PÎß £À÷ÁÖ 

•øÓPøÍ ÂÁõvUP. 

18. Why is relationship marketing particularly appropriate 
in professional services marketing? Explain. 

 EÓÄ•øÓ \¢øu°køP¯õÚx SÔ¨£õP Hß öuõÈÀ •øÓ 

\õº¢u ÷\øÁ \¢øu°køP²hß ö£õ¸zu©õP EÒÍx? 

ÂÍUSP. 

19. Describe marketing services offered by 
telecommunication. 

 öuõø»÷|õUS uPÁÀ öuõhº£õÚx ÷©ØöPõÒÍUTi¯ 

\¢øu°køP ÷\øÁø¯ ÂÍUSP. 

20. Describe the various marketing mix elements of 
insurance services. 

 Põ¨¥mk ÷\øÁ°ß £À÷ÁÖ \¢øu°køP P»øÁ TÖPøÍ 

ÂÍUSP.  

 

 

———————— 



  

D–5845   

DISTANCE EDUCATION 

M.B.A. (Marketing Management) DEGREE EXAMINATION, 
MAY 2022. 

Third Semester 

PROMOTIONAL MANAGEMENT 

(CBCS 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Promotional Management. 

 ÷©®£õmk ÷©»õsø©ø¯ Áøμ¯ÖUP. 

2. What is Promotional Budget? 

 ÷©®£õmk vmh£mi¯À GßÓõÀ GßÚ? 

3. Give the meaning of Advertising Agency. 

 ÂÍ®£μ •Pø© Gß£uß ö£õ¸Ò u¸P. 

4. What do you mean by Advertising Media? 

 ÂÍ®£μ \õuÚ® £ØÔ }Âº AÔÁx GßÚ? 

5. What is meant by Online Publicity? 

 {PÌ{ø» ¤μ]zu® £ØÔ AÔÁx GßÚ? 
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6. Trace the meaning of Institutional Advertising. 

 {ÖÁÚ ÂÍ®£μ® Gß£uß ö£õ¸øÍ PshÔP. 

7. What is Sales Force Management? 

 ÂØ£øÚø¯ ysk® ÷©»õsø© GßÓõÀ GßÚ? 

8. What is Personal Selling? 

 BÒ\õº ÂØ£øÚ GßÓõÀ GßÚ? 

9. What is meant by ‘Reseller Support’? 

 ©ÖÂØ£øÚ¯õÍº BuμÄ £ØÔ AÔÁx GßÚ? 

10. What do you mean by Performance Appraisal? 

ö\¯ÀvÓß ©v¨¤kuÀ £ØÔ }Âº AÔÁx GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL the questions choosing either (a) or (b). 

All questions carry equal marks. 

11. (a) Briefly explain the promotional decision process. 

  ÷©®£õmk •iÄ •øÓø¯ _¸UP©õP ÂÍUSP. 

Or 

 (b) Bring out the various objectives of advertising. 

  ÂÍ®£μzvß £À÷ÁÖ ÷|õUP[PøÍz u¸P. 

12. (a) Discuss any five functional areas of advertising 
agency. 

  ÂÍ®£μ •Pø©°ß H÷uÝ® I¢x ö\¯À£õmk 

£μ¨ø£ ÂÁõvUP. 

Or 
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 (b) Briefly discuss the various techniques involved in 
producing advertisement. 

  ÂÍ®£μzøu E¸ÁõUSÁv¾ÒÍ £À÷ÁÖ ²UvPøÍ 

_¸UP©õP ÂÁõvUP. 

13. (a) Explain development and evaluation of 
advertisement strategy. 

  ÂÍ®£μ ²Uv°ß •ß÷ÚØÓ® ©ØÖ® ©v¨¥møh 

ÂÍUSP. 

Or 

 (b) What are the uses of promotional tools? 

  ÷©®£õmk P¸Â°ß £¯ßPÒ ¯õøÁ? 

14. (a) What are the skills required for event marketing? 

  {PÌÄ \¢øu°køPUS ÷uøÁ¯õÚ vÓßPÒ ¯õøÁ? 

Or 

 (b) Differences between advertising and personal 
selling. 

  ÂÍ®£μ® ©ØÖ® BÒ\õº ÂØ£øÚø¯ ÷ÁÖ£kzxP. 

15. (a) Describe the social responsibilities of advertising in 
brief. 

  ÂÍ®£μzvÝøh¯ \•uõ¯¨ ö£õÖ¨¦PøÍ _¸UP©õP 

ÂÍUSP. 

Or 

 (b) Briefly discuss the ethics in promotional 
programme. 

  ÷©®£kzxuÀ vmhzvß JÊUP ö|ÔPøÍ _¸UP©õP 

ÂÁõvUP. 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

All questions carry equal marks. 

16. “Advertising is a social economic evil” — Comment. 

 ÂÍ®£μ¨£kzxuÀ Jº \‰P ö£õ¸Íõuõμ ÷Pk – P¸zx 

TÖP. 

17. Describe the various steps involved in promotional 
campaign with suitable example. 

 ÷©®£kzxuÀ ¤μa\õμzvÀ Ah[Q²ÒÍ £À÷ÁÖ 

£i{ø»PøÍ ö£õ¸zu©õÚ GkzxUPõmkPÐhß ÂÍUSP. 

18. Describe the techniques used in producing advertisement 
for print, broad-cast and media. 

 Aa_, JÎ¨£μ¨¦ ©ØÖ® FhP[PÐUPõÚ 

ÂÍ®£μ¨£kzxuø» E¸ÁõUSÁvÀ £¯ß£kzuUTi¯ 

~m£[PøÍ ÂÍUSP. 

19. What are the advantages and disadvantages of event 
marketing? 

 {PÌÄ \¢øu°køP°ß |ßø©PÒ ©ØÖ® wø©PÒ ¯õøÁ? 

20. Explain the several process of personal selling in detail. 

BÒ\õº ÂØ£øÚ°ß £À÷ÁÖ £i{ø»PøÍ ÂÍUSP. 

 

 

———————— 



  

D–5846   

DISTANCE EDUCATION 

M.B.A. (Marketing Management) DEGREE EXAMINATION, 
MAY 2022. 

Third Semester 

PRODUCT MANAGEMENT 

 (CBCS 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What are Financial Products? 

 {v ö£õ¸ÒPÒ Gß£Ú ¯õøÁ? 

2. What do you mean by Product Mix? 

 ö£õ¸Ò P»øÁ £ØÔ }Âº AÔÁx GßÚ? 

3. What is meant by Product Modification? 

 ö£õ¸ÒPøÍ ©õØÖuÀ £ØÔ AÔÁx GßÚ? 

4. What is New Product? 

 ¦v¯ ö£õ¸Ò GßÓõÀ GßÚ? 

5. Define Creativity. 

 £øh¨£õØÓø» Áøμ¯ÖUP. 

6. What is meant by Branding? 

 ÁoPSÔ±k £ØÔ AÔÁx GßÚ? 
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7.  What is Product Positioning? 

 ö£õ¸ÒPøÍ {ø»¨£kzxuÀ GßÓõÀ GßÚ? 

8. What do you mean by Brand Image? 

 ÁoPSÔ±mk E¸Á® £ØÔ }Âº AÔÁx GßÚ? 

9. What is meant by Brand Equity? 

 ÁoPSÔ±mk \©{ø»ø¯ £ØÔ AÔÁx GßÚ? 

10. What is Product Policy?  

 ö£õ¸Ò öPõÒøP GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

All questions carry equal marks. 

11. (a) Distinguish between product and service. 

  ö£õ¸Ò ©ØÖ® ÷\øÁø¯ ÷ÁÖ£kzxP. 

Or 

 (b) Write short notes on : 

  (i) Product Differentiation 

  (ii) Product Elimination. 

  ]Ö SÔ¨¦ ÁøμP : 

  (i) ö£õ¸ÒPøÍ ÷ÁÖ£kzxuÀ 

  (ii) ö£õ¸ÒPøÍ }USuÀ 

12. (a) What are the factors to be considered for 
standardization of new product? 

  ¦v¯ ö£õ¸øÍ uμ¨£kzx® ÷£õx PÁÛUP÷Ási¯ 

PõμoPÒ ¯õøÁ? 

Or 
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 (b) Describe the essentials for the successful launch of a 
new product. 

  J¸ ¦v¯ ö£õ¸øÍ öÁØÔPμ©õP öuõh[SÁuØUPõÚ 

÷uøÁPøÍ ÂÍUSP. 

13. (a) What are the sources of creativity? 

  £øh¨£õØÓ¼ß •»[PÒ ¯õøÁ? 

Or 

 (b) What are the benefits of team working? 

  SÊ ÷Áø»°ß |ßø©PÒ ¯õøÁ? 

14. (a) Bring out the advantages of Branding. 

  ÁoPSÔ±miß |ßø©PøÍ u¸P. 

Or 

 (b) Explain how do you create and manage brand 
equity? 

  ÁoPSÔ±mk \©{ø»ø¯ G¨£i E¸ÁõUQ 

{ºÁQ¨£õ´ Gß£øu ÂÍUSP. 

15. (a) What are the functions packaging? 

  ö£õv©zvß £oPÒ ¯õøÁ? 

Or 

 (b) Analyse the errors to be avoided in conducting 
product research. 

  ö£õ¸Ò Bμõ´a] |hzx® ö£õÊx uÂºUP ÷Ási¯ 

¤øÇPøÍ Bμõ´P. 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

All questions carry equal marks. 

16. Discuss the different product line strategies used in 
changing the product mix. 

 ö£õ¸Ò P»øÁø¯ ©õØÖ® ö£õÊx £¯ß£kzuUTi¯ 

öÁÆ÷ÁÖ ö£õ¸Ò ÷|º÷Põmk ²UvPøÍ ÂÁõvUP. 

17. Discuss the steps involved in new product launching. 
What precautions are to be taken while launching a new 
product? 

 J¸ ¦v¯ ö£õ¸øÍ {ÖÄÁv¾ÒÍ £i{ø»PøÍ ÂÁõvUP 

©ØÖ® J¸ ¦v¯ ö£õ¸øÍ {ÖÄ® ö£õÊx ÷©ØöPõÒÍ 

÷Ási¯ •ßöÚa\›UøPPÒ ¯õøÁ? 

18. Explain the various process of product positioning. 

 ö£õ¸ÒPøÍ {ø»¨£kzxu¼ß £À÷ÁÖ ö\¯À•øÓPøÍ 

ÂÍUSP. 

19. Discuss product life cycle functional management and 
how to guide new product development. 

 ö£õ¸Ò B²Ò _ÇØ] ö\¯À£õmk ÷©»õsø©ø¯ ÂÁõvUP 

©ØÖ® ¦v¯ ö£õ¸Ò ÁÍºa]US AøÁ GÆÁõÖ 

ÁÈPõmkQÓx Gß£øu²® ÂÁõvUP. 

20. Elaborate the various research programmes for 
marketing a new product. 

 J¸ ¦v¯ ö£õ¸øÍ \¢øu°kÁuØPõÚ £À÷ÁÖ Bμõ´a] 

vmhzøu ÂÍUSP.  

 

———————— 



  

D–5847   

DISTANCE EDUCATION 

M.B.A. (Marketing Management) DEGREE EXAMINATION, 
MAY 2022. 

Fourth Semester 

INTERNATIONAL MARKETING 

(CBCS 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define the term ‘International Marketing’ 

 £ßÚõmk \¢øu°køP GÝ® £uzøu Áøμ¯ÖUP. 

2. What is Product Planning? 

 ö£õ¸øÍ vmhªkuÀ GßÓõÀ GßÚ? 

3. What is meant by Channel Adaptation? 

 ÁÇ[PÀÁÈ uÊÁÀ £ØÔ AÔÁx GßÚ? 

4. Who is a Consumer? 

 ~Pº÷Áõº Gß£Áº ¯õº? 

5. What is meant by Product Standardisation?  

 ö£õ¸øÍ uμ¨£kzxuÀ £ØÔ AÔÁx GßÚ? 

6. What do you mean by Dumping?  

 Âø»ø¯ vozuÀ £ØÔ }Ãº AÔÁx GßÚ? 
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7. What is Counter trade? 

 Gvº ÁºzuP® GßÓõÀ GßÚ? 

8. Give the meaning of Promotion Mix. 

 ÷©®£õmk P»øÁ Gß£uß ö£õ¸Ò u¸P. 

9. What is meant by indirect channel?  

 ©øÓ•P ÁÇ[PÀÁÈ £ØÔ AÔÁx GßÚ? 

10. What is Marketing Research? 

 \¢øu°køP Bμõ´a] GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

All questions carry equal marks. 

11. (a) Distinguish between domestic marketing and global 
marketing. 

  EÒ|õmk \¢øu°køP ©ØÖ® E»PÍõÂ¯ 

\¢øu°køPø¯ ÷ÁÖ£kzxP. 

Or 

 (b) Discuss the various motives of entering foreign 
markets. 

  öÁÎ|õmk \¢øu°À ~øÇÁuØUPõÚ £À÷ÁÖ 

÷|õUP[PøÍ ÂÁõvUP. 

12. (a) Briefly explain the different factors affecting the 
selection of marketing channels. 

  \¢øu°køP ÁÇ[PÀ ÁÈPøÍ ÷uº¢öuk¨£øu 

£õvUPUTi¯ öÁÆ÷ÁÖ PõμoPøÍ _¸UP©õP 

ÂÍUSP. 

Or 
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 (b) What are the advantages of market segmentation? 

  \¢øu £S¨¤ß |ßø©PÒ ¯õøÁ? 

13. (a) Briefly discuss the product life cycle concept in 
global marketing. 

  E»PÍõÂ¯ \¢øu°køP°À ö£õ¸Ò B²Ò _ÇØ] 

÷Põm£õmøh _¸UP©õP ÂÁõvUP. 

Or 

 (b) List out the various functions of packaging. 

  ö£õv©zvß £À÷ÁÖ £oPøÍ £mi¯¼kP. 

14. (a) Write short notes on international transfer pricing. 

  £ßÚõmk ©õØÖ Âø»°kuø» £ØÔ ]Ö SÔ¨¦ 

ÁøμP. 

Or 

 (b) Discuss about overseas product exhibition and trade 
fair. 

  öÁÎ|õmk ö£õ¸Ò PsPõm] ©ØÖ® ÁºzuP 

PsPõm]ø¯ £ØÔ ÂÁõvUP. 

15. (a) Explicate the elements of distribution mix in global 
marketing. 

  E»PÍõÂ¯ \¢øu°køP°À £QºÄ P»øÁ°ß 

TÖPøÍ ÂÍUSP. 

Or 

 (b) What are the objectives of marketing research? 

  \¢øu°køP Bμõ´a]°ß ÷|õUP[PÒ ¯õøÁ? 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

All questions carry equal marks. 

16. Explain the different dimensions of international 
marketing. 

 £ßÚõmk \¢øu°køP°ß öÁÆ÷ÁÖ £›©õn[PøÍ 

ÂÍUSP. 

17. Elucidate the theories of consumer behavior in the 
international context. 

 £ßÚõmk \¢uº¨£zvÀ ~Pº÷Áõ›ß ©Ú{ø» \õº¢u 

÷Põm£õkPøÍ öuÎÄ£kzxP. 

18. Explain the various product adaptation strategies for 
selling the product in different foreign market. 

 öÁÆ÷ÁÖ A¯À|õmk \¢øu°À ö£õ¸ÒPøÍ ÂØ£uØPõÚ 

£À÷ÁÖ ö£õ¸Ò uÊÁÀ ²UvvÓøÚ ÂÍUSP. 

19. Explain the role and importance of publicity for the 
promotion. 

 ÷©®£õmiØUPõÚ ¤μ]zuzvß •UQ¯zxÁ® ©ØÖ® 

£[QøÚ ÂÍUSP. 

20. Discuss the various types of intermediaries in 
international market. 

 £ßÚõmk \¢øu°À EÒÍ CøhzuμPºPÎß £À÷ÁÖ 

ÁøPPøÍ ÂÍUSP. 

 

———————— 
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DISTANCE EDUCATION 

M.B.A. (Marketing Management) DEGREE EXAMINATION, 
MAY 2022. 

Fourth Semester 

LOGISTICS MARKETING AND TECHNOLOGY 

 (CBCS 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is Logistics Marketing? 

 uÍÁõh[PÒ \¢øu°køP GßÓõÀ GßÚ? 

2. What is meant by Market Segmentation? 

 \¢øu¨ £S¨¦ £ØÔ AÔÁx GßÚ? 

3. Give the meaning of Undifferentiated Marketing. 

 ÷ÁÖ£kzu¨£hõu \¢øu°køP°ß ö£õ¸øÍz u¸P. 

4. What is Service Mix? 

 ÷\øÁU P»øÁ GßÓõÀ GßÚ? 

5. What is Service Life Cycle? 

 ÷\øÁ ÁõÌUøP _ÇØ] GßÓõÀ GßÚ? 

6. What is Salesmanship? 

 ÂØ£øÚzvÓß GßÓõÀ GßÚ? 
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7. What is meant by Budgeting? 

 vmh¨£mi¯À £ØÔ AÔÁx GßÚ? 

8. Trace the meaning of Integrated GPS. 

 J¸[Qøn¢u GPS–ß ö£õ¸øÍz PshÔP. 

9. What is meant by Supply Chain Management? 

 AÎ¨¦ \[Q¼ ÷©»õsø© £ØÔ AÔÁx GßÚ? 

10. What is Total Quality Management? 

 ö©õzu uμ ÷©»õsø© GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

All questions carry equal marks. 

11. (a) What are the objectives of market segmentation? 

  \¢øu¨ £S¨¤ß ÷|õUP[PÒ ¯õøÁ? 

Or 

 (b) Write short notes on Concentrated Marketing. 

  ö\ÔÅmh¨£mh \¢øu°køP £ØÔ ]Ö SÔ¨¦ ÁøμP. 

12. (a) What are the advantages of using third party 
logistics? 

  ‰ßÓõ® |£º uÍÁõh[PøÍ £¯ß£kzxÁuß 

|ßø©PÒ ¯õøÁ? 

Or 
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 (b) Explain the various elements of product mix with 
examples. 

  ö£õ¸Ò P»øÁ°ß £À÷ÁÖ TÖPøÍ 

GkzxUPõmkPÐhß ÂÍUSP. 

13. (a) What are the merits and demerits of new service 
planning? 

  ¦v¯ ÷\øÁ vmhªh¼ß |ßø©PÒ ©ØÖ® wø©PÒ 

¯õøÁ? 

Or 

 (b) Briefly explain the different kinds of pricing 
strategy. 

  Âø»°kuÀ ²Uv°ß öÁÆ÷ÁÖ ÁøPPøÍ _¸UP©õP 

ÂÍUSP. 

14. (a) How to transform company’s supply chain through a 
4PL approach? 

  J¸ 4PL AqS•øÓ ÁÈ¯õP {Ö©zvß AÎ¨¦ 

\[Q¼ø¯ G¨£i ©õØÖÁõ´? 

Or 

 (b) Write a detailed note on WMS and TMS. 

  WMS ©ØÖ® TMS ø¯ £ØÔ Â›ÁõP GÊxP. 

15. (a) Explain the advances in Rail Technology. 

  öuõhºÁsi öuõÈÀ~m£zvß |ÃÚ ÁÍºa]°øÚ 

ÂÍUSP. 

Or 

 (b) Explain the role of benchmarking in supply chain 
management. 

  AÎ¨¦a \[Q¼ ÷©»õsø©°À ©mhUSÔ°h¼ß 

£[QøÚ ÂÍUSP.  
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

All questions carry equal marks. 

16. Elaborate the various approaches of studying marketing 
in detail. 

 \¢øu°køPø¯ £i¨£vÀ EÒÍ £À÷ÁÖ AqS•øÓø¯ 

Â›ÁõP ÂÍUSP. 

17. Specify the process of networking with shippers, 
wholesalers and industries with illustrations. 

 P¨£¼À \μUS AÝ¨¦÷Áõº, ö©õzuÂ¯õ£õ› ©ØÖ® öuõÈÀ 

{ÖÁÚ[PÐUPõÚ Áø»¨¤ßÚÀ •øÓPøÍ 

GkzxUPõmkPÐhß SÔ¨¤kP. 

18. Describe the BCG product portfolio concept and its 
applications. 

 BCG ö£õ¸Ò C»õPõ P¸zx ©ØÖ® AuÝøh¯ 

£¯ß£õkPøÍ ÂÁõvUPÄ®. 

19. Briefly explain various supply chain management 
software and its applications. 

 £À÷ÁÖ AÎ¨¦a \[Q¼ ÷©»õsø© ö©ßö£õ¸Ò £ØÔ²® 

AuÝøh¯ £¯ß£õkPøÍ²® _¸UP©õP ÂÍUSP. 

20. Explicate the billing and payment technology and its 
importance in transport technology. 

÷£õUSÁμzx öuõÈÀ ~m£zvÀ Âø»¨£mi¯À u¯õ›zuÀ 

©ØÖ® ö\¾zxøP öuõhº£õÚ öuõÈÀ ~m£[PÎß 

•UQ¯zxÁ® SÔzx ÂÍUSP. 

 

———————— 
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DISTANCE EDUCATION 

M.B.A. (Marketing Management) DEGREE EXAMINATION, 
MAY 2022. 

Fourth Semester 

QUALITY MANAGEMENT 

(CBCS 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Quality. 

 uμzøu Áøμ¯ÖUP. 

2. What is Quality Function Deployment? 

 uμ £oø¯ Á›ø\¨£kzxuÀ GßÓõÀ GßÚ? 

3. Define Quality Assurance. 

 uμ EÖvø¯ Áøμ¯ÖUP. 

4. What do you mean by competition in quality? 

 uμzvÀ ÷£õmi £ØÔ }Ãº AÔÁx GßÚ? 

5. What is Constant Hazard? 

 {ø»¯õÚ B£zx GßÓõÀ GßÚ? 
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6. What is Total Quality Control System? 

 ö©õzu uμ Pmk¨£õmk •øÓø© GßÓõÀ GßÚ? 

7. Give the meaning of Quality Teams. 

 uμ SÊUPÒ Gß£uß ö£õ¸øÍz u¸P. 

8. What is meant by BPR? 

 BPR £ØÔ AÔÁx GßÚ? 

9. What is ISO?  

 ISO GßÓõÀ GßÚ? 

10. What is meant by Core Competence? 

•UQ¯ uSv £ØÔ AÔÁx GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

All questions carry equal marks. 

11. (a) Discuss the need of quality in present day context. 

  uØPõ¼P `Ç¼À uμzvØPõÚ ÷uøÁø¯ ÂÁõvUP.  

Or 

 (b) Describe the levels at which quality planning road 
map can be applied. 

  uμ vmhªkuÀ Áøμ£hzøu GzuøP¯ {ø»°À 

£¯ß£kzu •i²® Gß£øu ÂÁõvUP. 
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12. (a) Distinguish between cost of quality and value of 
quality. 

  uμzvØPõÚ ö\»Ä ©ØÖ® uμzvØPõÚ ©v¨ø£ 

÷ÁÖ£kzxP. 

Or 

 (b) Describe the functions of sampling inspections. 

  ©õv›TöÓk¨¦ B´Âß £oPøÍ ÂÍUSP. 

13. (a) What are the requirements of effective quality 
circle? 

  vÓø©¯õÚ uμ ÁmhzvØPõÚ ÷uøÁPÒ ¯õøÁ? 

Or 

 (b) Distinguish between total quality control system 
and total quality management system. 

  ö©õzu uμU Pmk¨£õmk •øÓø© ©ØÖ® ö©õzu uμ 

÷©»õsø© •øÓø©ø¯ ÷ÁÖ£kzxP. 

14. (a) Explain the concepts of Total Quality Management. 

  ö©õzu uμ ÷©»õsø© P¸zvøÚ ÂÍUSP. 

Or 

 (b) What are the significance of quality manual? 

  uμ øP÷¯miß •UQ¯zxÁ[PÒ ¯õøÁ? 

15. (a) What are the components of ISO 9000 series? 

  ISO 9000 Á›ø\°ß TÖPÒ ¯õøÁ? 

Or 

 (b) What are the factors affecting the successful 
implementation of total quality management? 

  ö©õzu uμ ÷©»õsø©ø¯ ]Ó¢u •øÓ°À 

|øh•øÓ¨£kzxÁøu £õvUPTi¯ PõμoPÒ 

¯õøÁ? 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

All questions carry equal marks. 

16. Enumerate the six sigma concept of quality. 

 uμzvß BÖ ]U©õ P¸zvøÚ GkzxøμUP.  

17. Explain the significance of control charts to ensure 
quality of the products. 

 ö£õ¸Îß uμzøu EÖv¨£kzxÁuØPõÚ Pmk¨£õmk 

ÂÍUP¨£hzvß •UQ¯zxÁzøu ÂÍUSP. 

18. Discuss the role of MNC’s in emergence of global quality. 

 E»P uμzøu E¸ÁõUSÁvÀ £ßÚõmk {ÖÁÚ[PÎß 

£[QøÚ ÂÁ›. 

19. Explain the importance of Global Bench marking. 

 E»P ©mhUSÔ°h¼ß •UQ¯zxÁzøu ÂÍUSP. 

20. How will you meeting consumers’ requirements through 
Total Quality Management? 

 ö©õzu uμ ÷©»õsø©°ß ‰»® ~Pº÷Áõ›ß ÷uøÁPøÍ 

G¨£i \¢v¨£õ´? 

 

 

———————— 
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DISTANCE EDUCATION 

M.B.A. (Marketing Management) DEGREE EXAMINATION, 
MAY 2022. 

Fourth Semester 

STRATEGIC RETAIL MANAGEMENT 

(CBCS 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is Retail Management? 

 ]À»øÓ ÷©»õsø© GßÓõÀ GßÚ? 

2. Define Strategic Intent. 

 Áøμ¯ÖUP: ²Uv ÷|õUP®. 

3. Expand :  

 (a) PESTLE  

 (b) CSF 

 Â›ÁõUSP : 

 (A) PESTLE  

 (B) CSF 

4. What is Environmental Scanning? 

 _ØÖa`ÇÀ FkPvº GßÓõÀ GßÚ? 
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5. What is meant by Strategic Alliance? 

 ²Uv Tmk £ØÔ AÔÁx GßÚ? 

6. Give the meaning of BCG matrix.  

 BCG Ao Gß£uß ö£õ¸øÍ u¸P. 

7. What is Retail Strategy? 

 ]À»øÓ ²Uv GßÓõÀ GßÚ? 

8. What do you mean by Hyper Market? 

 øí¨£º \¢øu £ØÔ }Ãº AÓÂx GßÚ? 

9. What is Franchising? 

 E›ø©°¯À GßÓõÀ GßÚ? 

10. What is meant by Retail Strategy Audit? 

 ]À»øÓ ²Uv uoUøP £ØÔ AÔÁx GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL the questions choosing either (a) or (b). 

All questions carry equal marks. 

11. (a) Discuss the significance of strategy. 

  ²Uv°ß •UQ¯zxÁzøu ÂÁõvUP. 

Or 

 (b) Define : 

  (i) Mission 

  (ii) Vision 

  Áøμ¯ÖUP : 

  (i) Ai¨£øh ÷|õUP® 

  (ii) }sh Põ» £õºøÁ 
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12. (a) Explain the main perspectives of balanced score 
card. 

  \©a^º Gs Amøh°ß •UQ¯ •ß÷ÚõUSPøÍ 

ÂÍUSP. 

Or 

 (b) Write short notes on value chain analysis. 

  ©v¨¥mk \[Q¼ £S¨£õ´Ä £ØÔ ]Ö SÔ¨¦ ÁøμP. 

13. (a) Explain the process of building and defending core 
competence. 

  •UQ¯ uSvø¯ {ÖÁUTi¯ ©ØÖ® £õxPõUPTi¯ 

ö\¯À•øÓPøÍ ÂÍUSP. 

Or 

 (b) Briefly explain the different methods of portfolio 
analysis. 

  Pmhø©¨¦ £S¨£õ´Âß öÁÆ÷ÁÖ •øÓPøÍ 

_¸UP©õP ÂÍUSP. 

14. (a) Write short note on ‘Blue Ocean Strategy’. 

  }» ö£¸[PhÀ ²Uv £ØÔ ]Ö SÔ¨¦ ÁøμP. 

Or 

 (b) Discuss the distribution channel options available 
for retail strategy. 

  ]À»øÓ ÁoP ²Uv²¾ÒÍ ÁÇ[PÀ ÁÈ Áõ´¨¦PÒ 

SÔzx ÂÁõvUP. 
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15. (a) What are the factors affecting the success of malls? 

  ö£›¯ PøhPÎß öÁØÔø¯ £õvUPUTi¯ PõμoPÒ 

¯õøÁ? 

Or 

 (b) Explain Simons’ seven strategy questions for better 
strategic implementation. 

  ]Ó¢u ²Uvø¯ |øh•øÓ£kzxÁuØPõÚ ø\©Ûß 

HÊ ²Uv ÷PÒÂPøÍ ÂÍUSP. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

All questions carry equal marks. 

16. Explain the process of strategic management in detail. 

 ²Uv ÷©»õsø©°ß ö\¯À•øÓPøÍ Â›ÁõP ÂÍUSP.  

17. Describe the various components of value chain analysis. 

 ©v¨¥mk \[Q¼ £S¨£õ´Âß £À÷ÁÖ TÖPøÍ ÂÍUSP. 

18. Discuss the Porter’s framework of competitive strategies. 

 ÷£õ›mh›ß ÷£õmizvÓß ²UvPÎß Pmhø©¨¦ SÔzx 

ÂÁõvUP. 

19. Discuss the different elements of brand strategy. 

 ÁoPSÔ±mk ²Uv°ß öÁÆ÷ÁÖ TÖPøÍ ÂÁõvUP. 

20. Explain the various steps for strategic controlling 
process. 

²Uv Pmk¨£õmk ö\¯À•øÓ°ß £À÷ÁÖ £i{ø»PøÍ 

ÂÍUSP. 

———————— 
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DISTANCE EDUCATION 

M.B.A. (Marketing Management) DEGREE EXAMINATION, 
MAY 2022. 

Fourth Semester 

GROWTH MANAGEMENT 

(CBCS 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Growth Management. 

 Áøμ¯ÖUP ÁÍºa] ÷©»õsø©. 

2. What is Synchronization? 

 Jzvø\Ä GßÓõÀ GßÚ? 

3. What is Co-operation? 

 JzxøÇ¨¦ GßÓõÀ GßÚ? 

4. What do you mean by competitive compensation 
programs? 

 ÷£õmizvÓß CÇ¨¥mk vmh® £ØÔ }Ãº AÔÁx GßÚ? 

5. What is Change Management? 

 ©õØÓ ÷©»õsø© GßÓõÀ GßÚ? 
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6. What is Performance Management Programme? 

 ö\¯ÀvÓß ÷©»õsø© {PÌa] GßÓõÀ GßÚ? 

7. Give the meaning of Growth Resource Mix. 

 ÁÍºa] ÁÍU P»øÁ Gß£uß ö£õ¸øÍ u¸P. 

8. What is ‘High Growth Road Map’? 

 E¯º ÁÍºa] \õø» Áøμ£h® GßÓõÀ GßÚ? 

9. What is Growth Fatigue? 

 ÁÍºa] ÷\õºÄ GßÓõÀ GßÚ? 

10. What is meant by Network Domain? 

 Áø»¨¤ßÚÀ £›©õn® £ØÔ AÔÁx GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL the questions choosing either (a) or (b). 

All questions carry equal marks. 

11. (a) Point out the significance of Six ‘S’ process. 

  BÖ– S ö\¯À•øÓ°ß •UQ¯zxÁzøu SÔ¨¤kP. 

Or 

 (b) Describe the methods of identifying growth 
opportunities. 

  ÁÍºa]UPõÚ Áõ´¨¦PøÍ PshÔÁuØPõÚ 

•øÓPøÍ ÂÍUSP. 

12. (a) What are the three levels of enterprise strategies for 
growth? 

  ÁÍºa]UPõÚ {ÖÁÚ Ezv°ß ‰ßÖ {ø»PÒ ¯õøÁ? 

Or 
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 (b) Explain the efficient decision making process 
activities with example. 

  vÓø©¯õÚ •iöÁkzuÀ ö\¯À•øÓ |hÁiUøPPøÍ 

GkzxUPõmkPÐhß ÂÍUSP. 

13. (a) Briefly explain the team based environment. 

  SÊ Ai¨£øh°»õÚ _ØÖa`Çø» _¸UP©õP 

ÂÍUSP. 

Or 

 (b) What are the signs of an organization slowing down 
in growth? 

  J¸ {ÖÁÚ©õÚx AuÝøh¯ ÁÍºa]°À 

¤ßu[SÁuØPõÚ AÔSÔPÒ ¯õøÁ? 

14. (a) What are the ways for securing growth in product 
and brand domain? 

  ö£õ¸Ò ©ØÖ® ÁoPSÔ±k £›©õnzvÀ ÁÍºa]ø¯ 

AøhÁuØPõÚ ÁÈPÒ ¯õøÁ? 

Or 

 (b) Explain how to secure growth in network 
relationship domain. 

  Áø»¨¤ßÚÀ EÓÄ•øÓ £›©õn ÁÍºa]ø¯ G¨£i 

AøhÁõ´ Gß£øu ÂÍUSP. 

15. (a) What are the risks included in handling un—sought 
consequences of growth? 

  ÁÍºa]°ß ]¢vUP¨£hõu ÂøÍÄPøÍ 

øP¯õÐÁvÀ EÒÍ Ch[PÒ ¯õøÁ? 

Or 
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 (b) Describe excellence management in brief 

  ]Ó¨£õÚ ÷©»õsø©ø¯ _¸UP©õP ÂÍUSP. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

All questions carry equal marks. 

16. What type of growth strategies are included in the 
improvement strategies? 

 •ß÷ÚØÓ ²UvPÎÀ G¢u ÁøP¯õÚ ÁÍºa] ²UvPÒ 

Ah[Q²ÒÍx? 

17. Explain frequent and two-way communications in detail. 

 AiUPi ©ØÖ® C¸ÁÈ uPÁÀ öuõhºø£ Â›ÁõP ÂÍUSP. 

18. Discuss about employee development plans in detail. 

 £o¯õÍº •ß÷ÚØÓ vmhzøu £ØÔ Â›ÁõP ÂÁõvUP. 

19. Explain various domains in growth management. 

 ÁÍºa] ÷©»õsø©°ß £À÷ÁÖ £›©õnzøu ÂÍUSP. 

20. Discuss different strategies for rapid growth. 

 ÂøμÁõÚ ÁÍºa]UPõÚ öÁÆ÷ÁÖ ²UvPøÍ ÂÁõvUP. 

 

———————— 
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First Semester 

MANAGEMENT PRINCIPLES AND PRACTICES 

 (CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL the questions. 

1. What is meant by centralization? 

 ø©¯¨£kzu¨£kuÀ GßÓõÀ GßÚ? 

2. What is MBO? 

 MBO GßÓõÀ GßÚ? 

3. What is span of management? 

 ÷©»õsø© }mh® GßÓõÀ GßÚ? 

4. What is committee organization? 

 SÊUPÒ Aø©¨¦ GßÓõÀ GßÚ? 

5. What is recruitment? 

 Bm÷\º¨¦ GßÓõÀ GßÚ? 

6. Define: Leadership. 

 uø»ø©°ß ÁøμÂ»UPn® u¸P. 
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7. What is job specification? 

 ÷Áø» ÂÁμUSÔ¨¦ GßÓõÀ GßÚ? 

8. What is business ethics? 

 ÁoP ö|Ô•øÓPÒ GßÓõÀ GßÚ? 

9. What are the objectives of control? 

 Pmk¨£õmk ÷|õUP[PÒ ¯õøÁ? 

10. Define: Benchmarking. 

 uμ¨£kzuÀ Áøμ¯øÓ u¸P. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) Is management an art or science? Explain. 

   ÷©»õsø© Gß£x Pø»¯õ AÀ»x AÔÂ¯»õ? 
ÂÍUSP. 

Or 

 (b) What are the advantages and disadvantages of 
management by objectives? 

   SÔU÷PõÒ\õº ÷©»õsø©°ß |ßø©PÒ ©ØÖ® 
wø©PÒ £ØÔ ÂÍUSP. 

12.  (a) What are the steps involved in a planning process? 

   vmhªhÀ ö\¯À•øÓ°ß £iPÒ ¯õøÁ? 

Or 

 (b) Explain the different types of decision–making. 

   •iÄ Gkzu¼ß £À÷ÁÖ ÁøPPøÍ ÂÍUSP. 
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13.  (a) Explain the merits and demerits of delegation. 

   AvPõμ J¨£øh¨¤ß |ßø©PÒ ©ØÖ® wø©PøÍ 
ÂÍUSP. 

Or 

 (b) Briefly discuss the advantages of committees in an 
organization. 

   J¸ {ÖÁÚzvÀ EÒÍ SÊUPÎß |ßø©PøÍ 
_¸UP©õP ÂÁõvUPÄ®. 

14.  (a) Discuss the process of performance appraisal. 

   ö\¯ÀvÓß ©v¨¥k ö\¯À•øÓ £ØÔ ÂÁõvUPÄ®. 

Or 

 (b) Explain the Maslow’s need theory of motivation. 

   ©õìö»õÂß ÷uøÁ ö\¯¿UPU ÷Põm£õmøh¨ £ØÔ 
ÂÁ›UP. 

15.  (a) Explain the modern techniques of managerial 
control. 

   {ºÁõP Pmk£õmiß |ÃÚ ~m£[PøÍ ÂÍUSP. 

Or 

 (b) Discuss the significance of TQM in an organization. 

   J¸ {ÖÁÚzvÀ TQM–Cß •UQ¯zxÁzøu £ØÔ 
ÂÁõvUP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the functions of management. 

 ÷©»õsø©°ß ö\¯À£õkPøÍ ÂÁ›UP. 

17. Describe the different types of plans. 

 £À÷ÁÖ ÁøP¯õÚ vmh[PøÍ ÂÁ›UPÄ®. 
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18. Explain the different career stages of an employee. 

 J¸ FÈ¯›ß £À÷ÁÖ ÁõÌUøP {ø»PøÍ ÂÍUSP. 

19. Describe the types of communication the basis of 
organizational structure. 

 {ºÁõP Pmhø©¨ø£ Ai¨£øh¯õP öPõsh £À÷ÁÖ 
ÁøP¯õÚ uPÁÀ öuõhº¦ •øÓPøÍ ÂÍUSP. 

20. Discuss the techniques of controlling. 

 Pmk¨£õmk ²UvPøÍ ÂÍUSP. 

  

 

 

  

———————— 
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DISTANCE EDUCATION 
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DEGREE EXAMINATION, MAY 2023. 

First Semester 

ORGANIZATIONAL BEHAVIOUR 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. List the fields of study that have contributed to 
organisational behaviour. 

 {ÖÁÚ |hzøuUS £[PÎUS® xøÓPøÍ¨ £mi¯¼kP. 

2. Define Personality. 

 BÐø© & C»UPn® u¸P. 

3. Differentiate between feelings and emotions. 

 EnºÄPÒ ©ØÖ® Enºa]PøÍ ÷ÁÖ£kzvU PõmkP. 

4. Define Motivation. 

 ö\¯¿UP® & C»UPn® u¸P. 

5. What is an informal group? 

 •øÓ\õμõ SÊ GßÓõÀ GßÚ? 

6. Define Organisational Power. 

 {ÖÁÚ \Uv & Áøμ¯ÖUP. 
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7. What is stress? 

 ©Ú AÊzu® GßÓõÀ GßÚ? 

8. Define Organisational Dynamics. 

 {ÖÁÚ C¯UPÂ¯À & Áøμ¯ÖUP. 

9. What is organisational culture? 

 {ÖÁÚ P»õa\õμ® GßÓõÀ GßÚ? 

10. Differentiate between Stability and Change. 

 {ø»zußø© ©ØÖ® ©õØÓzøu ÷ÁÖ£kzvU PõmkP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) What are the challenges and opportunities in the 
field of Organisational Behaviour? 

   {ÖÁÚ |hzøu°À EÒÍ \ÁõÀPÒ ©ØÖ® 
Áõ´¨¦PÒ GßÚ? 

Or 

 (b) What are the determinants of Personality?  

   BÐø©ø¯ wº©õÛUS® PõμoPÒ ¯õøÁ? 

12.  (a) What are the implications of emotional intelligence 
on managers? 

   ÷©»õÍºPÒ «x Enºa] ~snÔÂß uõUP[PÒ 
GßÚ? 

Or 

 (b) Write short notes on Job satisfaction. 

   ÷Áø» v¸¨v £ØÔ¯ ]Ö SÔ¨¦PøÍ GÊxP. 
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13.  (a) How are group norms formed? 
   SÊ Âv•øÓPÒ GÆÁõÖ E¸ÁõQßÓÚ?  

Or 

 (b) What are the types of organisational power? 
   {ÖÁÚ \Uv°ß ÁøPPÒ GßÚ? 

14.  (a) What factors create political behaviour in 
organisations? 

   {ÖÁÚ[PÎÀ Aμ]¯À |hzøuø¯ E¸ÁõUS® 
PõμoPÒ GßÚ? 

Or 

 (b) Explain the conflict process in organisations? 
   {ÖÁÚ[PÎÀ |hUS® •μs£õkPÎß •øÓø¯ 

ÂÍUSP. 

15.  (a) How can organisational culture be changed? 
   {ÖÁÚ P»õa\õμzøu GÆÁõÖ ©õØÖÁx? 

Or 

 (b) Write short notes on resistance to change. 
   ©õØÓzøu GvºzuÀ & ]Ö SÔ¨¦ GÊxP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. How does emotional intelligence function as a managerial 
tool? 

 Enºa] ~snÔÄ GÆÁõÖ {ºÁõPU P¸Â¯õP 
ö\¯À£kQÓx? 

17. Explain in detail the various steps in the formation of 
teams. 

 {ÖÁÚ SÊUPÒ Aø©¨£vÀ EÒÍ £À÷ÁÖ £i{ø»PøÍ 
Â›ÁõP ÂÍUPÄ®. 
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18. What is the impact of organisational politics? Discuss the 
techniques for managing politics in organisations. 

 {ÖÁÚ Aμ]¯¼ß uõUP® GßÚ? {ÖÁÚ[PÎÀ 
Aμ]¯ø» {ºÁQ¨£uØPõÚ ~m£[PøÍ¨ £ØÔ 
ÂÁõvUPÄ®. 

19. What are the non-verbal communication barriers found in 
organisations? What strategies can be adopted to 
overcome those barriers? 

 {ÖÁÚ[PÎÀ Põn¨£k® ÁõºzøuPÍØÓ uPÁÀöuõhº¦z 
uøhPÒ ¯õøÁ? A¢u uøhPøÍ PhUP GßÚ EzvPøÍ 
øP¯õÍ»õ®? 

20. How does heterogeneity of national culture influence 
organizational behaviour responses in global 
organisations? 

 ÷u]¯ P»õa\õμzvß £ß•Pzußø© E»PÍõÂ¯ 
{ÖÁÚ[PÎÀ {ÖÁÚ |hzøu •øÓPøÍ GÆÁõÖ 
£õvUQÓx? 

 

 

  

———————— 
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DISTANCE EDUCATION 

Common for M.B.A.(G)/IB/B & F/CS/ 
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Co-op Mgt. DEGREE EXAMINATION, MAY 2023. 

First Semester 

MANAGERIAL ECONOMICS  

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Managerial Economics.  

 {ºÁõP ö£õ¸Î¯À Áøμ¯Ö. 

2. Write any two equi-marginal principles. 

 H÷uÝ® Cμsk \© ÂÎ®¦ öPõÒøPPøÍ GÊxP. 

3. Define Demand and Supply. 

 ÷uøÁ ©ØÖ® AÎ¨¦ – Áøμ¯Ö. 

4. Write the forms of markets. 

 \¢øu°ß ÁiÁ[PøÍ GÊxP. 

5. Define Monopoly. 

 •ØÖ›ø© Áøμ¯Ö. 

6. Write the concept of economies of scale.  

 ö£õ¸Íõuõμ AÍÂß P¸zxUPøÍ GÊxP. 

Sub. Code 
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7. Define Skimming Price. 

 SøÓzuÀ Âø» Áøμ¯Ö. 

8. Write the formula of IRR and NPV. 

 IRR ©ØÖ® NPV&ß `zvμzøu GÊxP. 

9. What is Macro Economics? 

 ÷©U÷μõ ö£õ¸Íõuõμ® GßÓõÀ GßÚ? 

10. What is Per Capita Income? 

 uÛ|£º Á¸©õÚ® GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) Briefly explain nature and scope of Managerial 
Economics. 

   {ºÁõP ö£õ¸Î¯¼ß £s¦PÒ ©ØÖ® ÷|õUP[PøÍ 
_¸UP©õP ÂÍUSP. 

Or 

 (b) Enumerate role of Managerial Economics in 
Decision Making.  

   •iöÁk¨£vÀ {ºÁõP¨ ö£õ¸Íõuõμ {¦n›ß 
£[QøÚ £mi¯¼kP. 

12.  (a) What are the various types of Demand? 

   £À÷ÁÖ ÁøP¯õÚ ÷uøÁPÒ ¯õøÁ? 

Or 

 (b) Describe the determinants of Supply. 

   AÎ¨¤øÚ wº©õÛUS® PõμoPøÍ ÂÍUSP. 



D–1703 
  3

13.  (a) Discuss the concepts of Cobb-Douglas production 
function.  

   ÷Põ¨ hUÍì EØ£zv ö\¯À£õmiß P¸zxUPøÍ 
ÂÁõv. 

Or 

 (b) Briefly explain pricing and output decisions under 
monopoly market. 

   •ØÖ›ø© \¢øu°ß RÌ Âø» ©ØÖ® öÁÎ±k 
•iÄPøÍ ÂÍUSP. 

14.  (a) Describe Nash Equilibrium implications. 

   Nash \©{ø» uõUP[PøÍ ÂÁ›. 

Or 

 (b) State the difference between penetration pricing 
and skimming pricing. 

   Fk¸ÁÀ Âø» ©ØÖ® ìQ®ª[ Âø» 
BQ¯ÁØÔØS Cøh÷¯ EÒÍ ÷ÁÖ£õmiøÚ 
GÊxP. 

15.  (a) What are the factors causing Inflation and 
Deflation? 

   £nÃUP® ©ØÖ® £nÁõmhzøu HØ£kzx® 
PõμoPÒ ¯õøÁ? 

Or 

 (b) Write a short note on GDP and GNP. 

   GDP ©ØÖ® GNP £ØÔ ]Ö SÔ¨¦ GÊxP.  

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions.  

16. Explain the relationship between Economic theory and 
Managerial Economics. 

 ö£õ¸Íõuõμ ÷Põm£õk ©ØÖ® {ºÁõP ö£õ¸Íõuõμ® 
Cøh÷¯¯õÚ öuõhºø£ ÂÍUSP. 
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17. Elaborate the different types of Elasticity of Demand. 

 ÷uøÁ ö|QÌa]°ß £À÷ÁÖ ÁøPPøÍ ÂÍUSP. 

18. Explain in detail on price and output decision under 
Oligopoly. 

 J¼÷Põ÷£õ¼&°ß RÌ Âø» ©ØÖ® öÁÎ±k •iÄPøÍ 
ÂÍUSP. 

19. Describe various theories of pricing. 

 Âø»°ß £À÷ÁÖ ÷Põm£õkPøÍ ÂÁ›. 

20. Explain about Business Cycle. What are the  phases of 
Business Cycle? 

 ÁoP _ÇØ] £ØÔ ÂÍUSP. ÁoP _ÇØ]°ß Pmh[PÒ 
¯õøÁ? 

 

  

———————— 
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QUANTITATIVE TECHNIQUES 

(CBCS 2018-19 Academic Year onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is a slack variable? 

 ì»U ©õÔ GßÓõÀ GßÚ? 

2. What is optimisation? 

 ªøP¯õUPÀ GßÓõÀ GßÚ? 

3. List out the different types of linear programming. 

 öÁÆ÷ÁÖ ÁøP¯õÚ ÷|º÷Põmk {μ»õUP[PøÍ 
£mi¯¼k[PÒ. 

4. Write any two methods used to calculate optimum 
transportation cost. 

 EP¢u ÷£õUSÁμzx ö\»øÁ PnUQh EuÄ® HuõÁx 
Cμsk ÁÈ•øÓPøÍ GÊx[PÒ. 

Sub. Code 
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5. Define probability. 

 {PÌuPÄ Áøμ¯ÖUP. 

6. What is joint probability? 

 Tmk {PÌuPÄ GßÓõÀ GßÚ? 

7. Write any two uses of operations research. 

 ö\¯À•øÓ Bμõ´a]°ß Cμsk £¯ß£õkPøÍ GÊxP. 

8. What is sequencing method? 

 Á›ø\•øÓ GßÓõÀ GßÚ? 

9. Write any two advantages of simulations. 

 E¸ÁP¨£kzxu¼ß G¢uöÁõ¸ Cμsk |ßø©ø¯²® 
GÊx[PÒ. 

10. What is maxi-mini decision analysis? 

 ©õUê&ªÛ •iÄ £S¨£õ´Ä GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b) 

11. (a) Explain the concept of trade off. 

  DkPmhÀ £ØÔ¯ P¸zøu ÂÍUS[PÒ. 

Or 

 (b) How to calculate dispersion? 

  ]øuøÁ G¨£i PnUQh ÷Ásk®? 
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12. (a) Explain the relationship between costs and level of 
activity. 

  ö\»ÄPÒ ©ØÖ® |hÁiUøPPÎß AÍÄ 
BQ¯ÁØÔØPõÚ EÓøÁ ÂÍUS[PÒ. 

Or 

 (b) Write down the difference between correlation and 
regression. 

  öuõhº¦ ©ØÖ® ¤ßÚøhÄ BQ¯ÁØÖUS 
Cøh÷¯¯õÚ Âzv¯õ\zøu GÊx[PÒ. 

13. (a) Describe the uses of probability distributions. 

  {PÌuPÄ £μÁ¼ß £¯ß£õkPøÍ ÂÁ›UPÄ®. 

Or 

 (b) What are the characteristics of quantitative 
methods? 

  AÍÄ •øÓPÎß £s¦PÒ ¯õøÁ? 

14. (a) Describe the uses of M/M/I queuing model. 

  M/M/I Á›ø\ ©õv›°ß £¯ß£õmøh ÂÁ›²[PÒ. 

Or 

 (b) Explain the various disadvantages of simulation. 

  E¸ÁP¨£kzxu¼ß £À÷ÁÖ SøÓ£õkPøÍ¨ £ØÔ 
ÂÍUS[PÒ. 

15. (a) Describe about expected pay-off method. 

  Gvº£õºUP¨£mh pay-off •øÓ £ØÔ ÂÁ›UPÄ®. 

Or 
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 (b) Write notes on mini-max decision tree analysis. 

  ªÛ&÷©Uì •iÄ ©μ £S¨£õ´Ä SÔ¨¦PøÍ 
GÊx[PÒ. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the different uses of statistics in business 
decision making. 

 Â¯õ£õμ® \õº¢u •iöÁk¨£vÀ ¦ÒÎ°¯¼À £À÷ÁÖ 
£¯ß£õkPøÍ ÂÍUS[PÒ. 

17. Solve the following LPP by simplex method: 

 Maximize 321 50200100 xxxZ ++=  

 Subject to 10001055 321 ≤++ xxx  
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18. Find the optimal transportation cost of the following 

problem. 

    Market   

  A B C D E Available

 P 4 1 2 6 9 100 

Factory Q 6 4 3 5 7 120 

 R 5 2 6 4 8 120 

 Demand 40 50 70 90 90  

 ¤ßÁ¸® ¤μa\øÚ°ß EP¢u ÷£õUSÁμzx ö\»ÄPøÍU 

PshÔ¯Ä®. 

    \¢øu   

  A B C D E QøhUS®

 P 4 1 2 6 9 100 

öuõÈØ\õø» Q 6 4 3 5 7 120 

 R 5 2 6 4 8 120 

 ÷uøÁ 40 50 70 90 90  
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19. Explain the properties of Poisson distribution. 

 £õ´éõß £μÁÀ £s¦PÒ ÂÍUSP. 

20. Explain the functions of minimizing maximal regret. 

 ªÛ ©ê[ ©õUê©À öμLUmŸm&ªß ö\¯À£õkPøÍ 

ÂÍUS[PÒ. 

 

  

–––––––––––––––– 
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DISTANCE EDUCATION 

Common for M.B.A. 
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FINANCIAL AND MANAGEMENT ACCOUNTING 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. State any two uses of accounting. 

 PnUQ¯¼ß H÷uÝ® Cμsk £¯ßPøÍ SÔ¨¤kP. 

2. Pass Journal entries 

 Cash sales Rs.12,000 

 Credit purchases from Raju Rs.17,000. 

 SÔ¨÷£mk £vÄPÒ u¸P 

 öμõUP ÂØ£øÚ ¹.12,000 

 μõâh® Phß öPõÒ•uÀ ¹.17,000. 

3. What is error of omission? 

 Âk¤øÇ GßÓõÀ GßÚ? 

4. Mention any two causes of depreciation. 

 ÷u´©õÚzvß H÷uÝ® Cμsk PõμoPøÍ TÖP. 

Sub. Code 
15 



D–1705 
    2

5. What is profitability ratio? 

 C»õ£z ußø© ÂQu® GßÓõÀ GßÚ? 

6. State any two benefits of funds flow statement. 

 {v Kmh AÔUøP°ß H÷uÝ® Cμsk £¯ßPøÍU 
SÔ¨¤kP. 

7. What is cash flow statement? 

 öμõUP Kmh AÔUøP GßÓõÀ GßÚ? 

8. What is cost centre? 

 AhUPÂø» ø©¯® Gß£x GßÚ? 

9. What is PV ratio? 

 C»õ£ ÂØ£øÚ ÂQu® GßÓõÀ GßÚ? 

10. What is sales budget? 

 ÂØ£øÚz vmh® GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) What are the objectives of management accounting? 

  ÷©»õsø© PnUQ¯¼ß ÷|õUP[PÒ ¯õøÁ? 

Or 

 (b) Explain accounting concepts. 

  PnUQ¯¼ß P¸zx¸UPøÍ ÂÍUSP. 
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12. (a) Find out the profit: 

 Rs. 

Opening capital 8,00,000 

Drawings 1,80,000 

Closing capital 9,00,000 

Capital introduced 50,000 

  C»õ£zøuU PnUQkP : 

 ¹. 

öuõhUP •uÀ 8,00,000 
Gk¨¦UPÒ 1,80,000 
CÖv •uÀ 9,00,000 
TkuÀ •uÀ 50,000 

Or 

 (b) Prepare trading account from the following data 

 Rs. 

Opening stock 80,000 

Purchases 8,60,000 

Freight inwards 52,000 

Wages 24,000 

Sales 14,00,000 

Purchases returns 10,000 

Sales returns 3,16,000 

Closing stock 1,00,000 

Advertisement 10,000 
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  RÌPsh Â£μ[PÎ¼¸¢x Â¯õ£õμ PnUQøÚ u¯õº 
ö\´P. 

 ¹. 

Bμ®£ \μUQ¸¨¦ 80,000 

öPõÒ•uÀ 8,60,000 

EÒyUSU T¼ 52,000 

T¼ 24,000 

ÂØ£øÚ 14,00,000 

öPõÒ•uÀ v¸¨£® 10,000 

ÂØ£øÚ v¸¨£® 3,16,000 

CÖv \μUQ¸¨¦ 1,00,000 

ÂÍ®£μ® 10,000 

13. (a) From the following information, find out 

  (i) Current assets 

  (ii) Current liabilities 

  Current ratio = 3.5 

  Liquid ratio = 2.5 

  Working capital = Rs.1,00,000. 

  R÷Ç öPõkUP¨£mkÒÍ uPÁÀPÎ¼¸¢x 

  (i) |h¨¦ ö\õzxUPÒ 

  (ii) |h¨¦ ö£õÖ¨¦PÒ PnUQhÄ® 

  |h¨¦ ÂQu® = 3.5 

  }ºø© ÂQu® = 2.5 

  |øh•øÓ •uÀ = ¹.1,00,000. 

Or 
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 (b) Bring out the elements of cost. 

  AhUP Âø»°ß TÖPøÍU öPõnºP. 

14. (a) Describe the advantages of cash flow analysis. 

  öμõUP Kmh £S¨£õ´Âß |ßø©PøÍ ÂÁ›UP. 

Or 

 (b) Calculate EOQ. 

  Annual consumption 4000 units. 

  Cost per order Rs.5 

  Cost per unit Rs.2 

  Storage and carrying cost 8% on average inventory. 

  ö£õ¸Íõuõμ Bøn AÍøÁU PnUQkP. 

  Kº BsiØPõÚ ~PºÄ 4000 A»SPÒ 

  Kº BønUPõÚ AhUPÂø» ö\»Ä ¹.5 

  Kº A»Qß AhUPÂø» ¹.2 

  ÷\ª¨¦ ©ØÖ® HØÖøPa ö\»Ä \μõ\›  
\μUQ¸¨¤À 8%. 

15. (a) Sales Rs.1,00,000 

  Profit Rs.10,000 

  Variable cost 70% 

  Calculate PV ratio. 

  C»õ£ ÂØ£øÚ ÂQu® PnUQkP,. 

  ÂØ£øÚ ¹.1,00,000 

  C»õ£® ¹.10,000 

  ©õÖ® ö\»Ä 70%. 

Or 

 (b) What are the different kinds of budgets? 

  vmh AÔUøP°ß £À÷ÁÖ ÁøPPÒ ¯õøÁ? 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the characteristics of management accounting. 

 ÷©»õsø© PnUQ¯¼ß Sn|»ßPøÍ ÂÍUSP. 

17. A company purchased a plant for Rs.50,000. The useful 
life of the plant is 10 years and residual value is 
Rs.10,000. Find out the rate of depreciation under the 
straightline method. 

 J¸ {ÖÁÚ® ¹.50,000 ©v¨¦ÒÍ uÍÁõh[PøÍ 
Áõ[Q¯x. A¢u uÍÁõhzvß £¯ÚÎ¨¦U Põ»®  
10 BskPÒ ©ØÖ® Auß CÖv ©v¨¦ ¹.10,000 BS®. 
÷u´©õÚ ÂQuzøu ÷|º÷Põmk •øÓ°À PnUQkP. 

18. Calculate funds from operation: 

Particulars 2008 2009 

 Rs. Rs. 

Profit and loss A/c 25,000 40,000

General reserve 40,000 45,000

Goodwill 7,000 4,000

Preliminary expenses 5,000 3,000

Provision for Depreciation on machinery 10,000 12,000

Refund of tax – 5,000

 ö\¯À£õkPÎ¼¸¢x ö£Ó¨£k® {vø¯ PnUQkP: 

ÂÁμ[PÒ 2008 2009 

 ¹. ¹. 

C»õ£ |mh P/S 25,000 40,000

ö£õx Põ¨¦ {v 40,000 45,000
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ÂÁμ[PÒ 2008 2009 

|Øö£¯º 7,000 4,000

öuõhUP ö\»ÄPÒ 5,000 3,000

C¯¢vμzvß «uõÚ ÷u´©õÚ ÷£õUS 10,000 12,000

v¸®£ ö£Ó¨£mh Á› – 5,000

19. From the following information, calculate the break-even 
point (BEP) in units and in sales value: 

 Output = 3,000 units 

 Selling price per unit = Rs.30 

 Variable cost per unit = Rs.20 

 Total fixed cost = Rs.20,000. 

 ¤ßÁ¸® ÂÁμ[PøÍ öPõsk \©{ø» ¦ÒÎ°ß 
A»SPÒ ©ØÖ® ÂØ£øÚ ©v¨¦ PõsP 

 öÁÎ±k = 3,000 A»SPÒ 

 Kº A»Qß ÂØ£øÚ Âø» = ¹.30 

 Kº A»Qß ©õÖ£mh ö\»Ä = ¹.20 

 ö©õzu {ø»a ö\»Ä = ¹.20,000. 

20. Explain the importance of capital budgeting. 

 ‰»uÚ vmh AÔUøP°ß •UQ¯zxÁzøu ÂÍUSP. 

––––––––––––– 
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RESEARCH METHODS 
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Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is experimental research? 

 ö\¯À•øÓ Bμõ´a] Gß£x GßÚ? 

2. Distinguish between descriptive and perspective 
research. 

 ÂÍUP•øÓ Bμṍ a]°øÚ £›¢xøμzuÀ Bμṍ a]°¼¸¢x 
÷ÁÖ£kzxP. 

3. What is research design? 

 Bμõ´a] ÁiÁø©¨¦ Gß£x ¯õx? 

4. What is census method in sampling? 

 ©õv›°À ö©õzu PnUöPk¨¦ •øÓ Gß£x ¯õx? 

5. Enumerate the types of measurement scales. 

 AÍÄ÷Põ¼ß ÁøPPøÍ £mi¯¼kP. 

Sub. Code 
21 
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6. What is pre-testing? 

 •ß ÷\õuøÚ°kuÀ GßÓõÀ GßÚ? 

7. What do you mean by reliability? 

 |®£Pz vÓß Gß£x ¯õx? 

8. What is discriminant analysis? 

 £ß•P B´Ä Gß£x ¯õx? 

9. Give the meaning of interpretation. 

 ‘ÂÍUP®’ Gß£uß ö£õ¸Ò u¸P. 

10. State the types of research report. 

 B´Ä AÔUøP°ß ÁøPPøÍU TÖP. 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b) 

11. (a) Define Research. State its purpose. 

  Bμõ´a]–Áøμ¯ÖUP. \‰P AÔÂ¯¼À 
Bμõ´a]°ß •UQ¯¨ £[QøÚU TÖP. 

Or 

 (b) What is review of literature? Bring out its 
importance in research. 

  C»UQ¯ «Íõ´Ä Gß£x ¯õx? Bμõ´a]°À Auß 
•UQ¯zxÁzøuU öPõnºP. 

12. (a) What are the factors affecting research design? 

  Bμõ´a] ÁiÁø©¨¤øÚ £õvUPU Ti¯ PõμoPÒ 
¯õøÁ? 

Or 
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 (b) Explain induction and deduction methods of 
research. 

  Bμõ´a]°À ¤›zuÔuÀ ©ØÖ® E´zuÔuÀ 
•øÓPøÍ ÂÍUSP. 

13. (a) What are the different types of hypothesis? Give 
examples for each. 

  P¸x÷PõÎß £À÷ÁÖ ÁøPPÒ ¯õøÁ? 
JÆöÁõßÖUS® GkzxUPõmk u¸P. 

Or 

 (b) Explain the types of observational method of data 
collection. 

  uμÄ ÷\P›¨¤ß PshÔ£vÄ •øÓ°ß ÁøPPøÍ 
ÂÍUSP. 

14. (a) What are the essentials of a good sampling? 

  |À» ©õv› Gkzu¼ß •UQ¯ C¯À¦PÒ ¯õøÁ? 

Or 

 (b) What is an interview schedule? What are the pre-
requisites for conducting interview for collecting 
data? 

  ÷|ºPõnÀ £mi¯À Gß£x ¯õx? ÷|ºPõnÀ ‰»® 
uμÄ vμmkÁuØPõÚ •ß&÷uøÁPÒ GßÚöÚßÚ? 

15. (a) What is tabulation? State the rules for tabulation. 

  AmhÁøn GßÓõÀ GßÚ? AmhÁønUPõÚ 
ÂvPøÍU TÖP. 

Or 

 (b) What are the features of a good research report? 

  ]Ó¢u B´Ä AÔUøP°ß C¯À¦PÒ ¯õx? 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions 

16. Describe the steps in research process. 

 Bμõ´a] ö\¯À£õmiÀ EÒÍ £i{ø»PøÍ ÂÁ›UP. 

17. What are the factors to be considered while formulating a 
research problem? How would you evaluate the research 
problem? 

 Bμõ´a] uø»¨¦ E¸ÁõUPzvÀ P¸zvÀ öPõÒÍ 
÷Ási¯ PõμoPÒ ¯õøÁ? Bμõ´a] uø»¨¤øÚ 
G[VÚ® ©v¨¥k ö\´ÃºPÒ? 

18. Briefly explain the various sampling techniques under 
probability sampling method. 

 {PÌuPÄ ©õv› •øÓ°ß RÌ EÒÍ £À÷ÁÖ ©õv› 
GkzuÀ EzvPøÍ _¸UP©õP ÂÁ›UP. 

19. Explain the significance of factor analysis and cluster 
analysis in business research. 

 ÁoP Bμõ´a]°À Põμo £S¨£õ´Ä ©ØÖ® öuõS¨¦ 
£S¨£õ´ÄPÎß uÛa]Ó¨¤øÚ ÂÍUSP. 

20. Describe the contents of a research report. 

 B´ÁÔUøP°ß EÒÍhP[PøÍ ÂÁ›UP. 

 

  

–––––––––––––– 
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DISTANCE EDUCATION 

Common for M.B.A. (G)/IB/ 
B &F/CS/PM/HM/HRM/T/EM/RM/TM/LM/CM/FM/MM/SM/ 

P & OM/Co.op. Mgt DEGREE EXAMINATION,  
MAY 2023. 

Second Semester 

BUSINESS ENVIRONMENT 

 (CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL the questions 

1. Define Business Environment. 
 ÁoP `Çø» Áøμ¯ÖUP. 

2. Expand PESTLE. 
 ¤ C Gì i GÀ C & Â›Ä£kzxP. 

3. What do you mean by public sector?  Give some example. 
 ö£õx xøÓ £ØÔ }Âº AÔÁÚ ¯õx? ]» Euõμn® u¸P. 

4. What is GDP? 
 ö©õzu EÒ|õmk EØ£zv GßÓõÀ GßÚ? 

5. Define Fical System. 
 C¯À Aø©¨ø£ Áøμ¯ÖUPÄ®. 

6. Write a short note on Trade Unions. 
 öuõÈØ\[P® ]Ö SÔ¨¦ u¸P. 

Sub. Code 
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7. Define technology policy. 

 öuõÈÀ ~m£ öPõÒøP Áøμ¯Ö. 

8. What is Industrial Licensing? 

 öuõÈÀ xøÓ E›©® GßÓõÀ GßÚ? 

9. What is LPG? 

 GÀ ¤ â GßÓõÀ GßÚ? 

10. Define Privatisation. 

 uÛ¯õº©¯©õUPÀ Áøμ¯Ö. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL the questions, choosing either (a)  or (b) 

11.  (a) How does socio cultural environment influence the 
business policy of an organisation? 

   J¸ {ÖÁÚzvß ÁoPU öPõÒøPø¯ \‰P & 
P»õa\õμ `ÇÀ GÆÁõÖ £õvUQÓx? 

Or 

 (b) How does PESTLE affect decision making? 

   •iöÁk¨£øu “¤ C Gì i GÀ C”  GÆÁõÖ 
£õvUQÓx? 

12.  (a) Explain the impact of GDP on business and 
economy. 

   ö©õzu EÒ|õmk EØ£zv ÁoP® ©ØÖ® 
ö£õ¸Íõuõμzvß «uõÚ uõUPzøu ÂÍUSP. 

Or 

 (b) Explain the role of Central Bank. 

   ©zv¯ Á[Q°ß £[øP ÂÍUSP. 
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13.  (a) Explain entrepreneurial society and its implications 
for business. 

   öuõÈÀ •øÚ÷Áõº \‰P® ©ØÖ® ÁoPzvØPõÚ 
uõUPzøu ÂÍUPÄ®. 

Or 

 (b) Describe the role of information technology.  

   uPÁÀ öuõÈÀ ~m£zvß £[øP ÂÁ›UPÄ®. 

14.  (a) Explain the law of consumer protection. 

   ~Pº÷Áõº £õxPõ¨¦ \mhzøu ÂÍUSP. 

Or 

 (b) Write down functions of WTO. 

   h¤Ò² i K & Âß ö\¯À£õkPøÍ ÂÁ›. 

15.  (a) Explain Salient features of small scale sector 
industrial policy. 

   ]Ô¯ AÍÂ»õÚ öuõÈÀxøÓ öPõÒøP°ß •UQ¯ 
A®\[PøÍ ÂÍUSP. 

Or 

 (b) Describe important features of public and private 
sector. 

   ö£õx xøÓ ©ØÖ® uÛ¯õº xøÓ°ß •UQ¯ 
A®\[PøÍ ÂÁ›.  

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions 

16. Bring out the recommendations of Narashimhan 
committee. 

|μ]®©ß Pªmi°ß £›¢xøμPøÍ öÁÎU öPõnºP. 
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17. Critically examine working monetary system in our 
country. 

 |©x |õmiÀ ö\¯À£k® £nÂ¯À •øÓø¯ 
Â©º\ÚŸv¯õP Bμõ¯Ä®. 

18. Explain ecological environment in Business. 

 ÁoPzvÀ _ØÖa_Ç¼ß `Çø» ÂÍUSP. 

19. Describe public sector role. 

 ö£õxxøÓ°ß £[øP ÂÍUPÄ®. 

20. Explain World bank functions in global economic 
development through business. 

 ÁoPzvÀ E»PÍõÂ¯ ö£õ¸Íõuõμ Á[Q°ß 
ö\¯À£õmøh ÂÍUSP. 

———————— 
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BUSINESS LAWS 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is an executory contract? 

 {øÓ÷ÁØÓ ÷Ási¯ J¨£¢u® GßÓõÀ GßÚ? 

2. What is coercion? 

 ÁØ¦ÖzxuÀ GßÓõÀ GßÚ? 

3. Who can demand performance of a contract? 

 J¸ J¨£¢uzvß ö\¯»õUPzøu ¯õº ÷Põμ»õ®? 

4. What is non gratutious bailment? 

 øP®©õÖÒÍ J¨£øhÄ GßÓõÀ GßÚ? 

5. What are contingent goods? 

 Á¸{PÌÄ¨ ö£õ¸ÒPÒ GßÓõÀ GßÚ? 

6. List down the characteristics of common carrier. 

 ö£õxU öPõsk ö\À¾|›ß £s¦PÒ ¯õøÁ? 

Sub. Code 
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7. What do you mean by accommodation bill? 

 PhÝuÂ Esi¯À Gß£øu G[VÚ® ö£õ¸Ò öPõÒÃº? 

8. State the principle of insurable interest in an insurance 
contract. 

 J¸ Põ¨¥mk J¨£¢uzvÀ Põ¨¥k ö\´ BºÁ® GßÓ 
÷Põm£õmøhU TÖP. 

9. What are restrictions imposed on a retiring partner in a 
partnership firm? 

 J¸ Tmhõsø© {ÖÁÚzvÀ K´ÂÀ ö\ÀQßÓ 
Tmhõsø©¯º ÷©À ÂvUP¨£k® Pmk¨£õkPÒ ¯õøÁ? 

10. What is a statutory company? Give an example. 

 \mh•øÓ {ÖÁÚ® GßÓõÀ GßÚ? J¸ Euõμn® u¸P. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) What is misrepresentation? What are its essentials?  

   v›zxøμzuÀ GßÓõÀ GßÚ? Auß 
Azv¯õÁ]¯[PÒ ¯õøÁ? 

Or 

 (b) By whom contracts must be performed? 

   J¨£¢u[PøÍ ¯õμõÀ ö\¯À£kzu¨£h ÷Ásk®? 

12.  (a) What are the rights of an agent? 

   J¸ •PÁ›ß E›ø©PÒ ¯õøÁ? 

Or 

 (b) What are the duties of the bailee of goods? 

   \μUSPÒ J¨£øhUP¨£mhÁ›ß Phø©PÒ ¯õøÁ? 
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13.  (a) Bring out the rules regarding transfer of property. 
   ö\õzx E›ø© ©õØÓ® SÔzu ÂvPøÍ öÁÎU 

öPõnºP. 

Or 

 (b) Explain any four provisions of the carriage by Road 
Act, 2007. 

   \õø» Âv \mh® 2007 Cß H÷uÝ® |õßS 
ÂvPøÍ ÂÍUSP. 

14.  (a) What are the rules of calculating maturity of a time 
bill? 

   J¸ Põ» Esi¯¼ß •vºa]ø¯U PnUQkÁuØPõÚ 
ÂvPÒ ¯õøÁ? 

Or 

 (b) Brief the procedure for fire insurance claim. 
   wUPõ¨¦Öv ÷Põ›UøP ö\´•øÓø¯a _¸USP. 

15.  (a) What are the contents of a statutory report? 
   \mh•øÓ¯õÚ AÔUøP°ß EÒÍhUP[PÒ ¯õøÁ? 

Or 

 (b) What are the exceptions to the rule of supremacy of 
majority of shareholders? 

   ö£¸®£õßø©¨ £[SuõμºPÎß ÷©»vPõμ Âv°ß 
Â»UP[PÒ ¯õøÁ? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Elaborate the various remedies for breach of contract. 
 J¨£¢u «Ó¾UPõÚ £À÷ÁÖ CÇ¨¥kPøÍ ÂÁ›UP. 

17. Bring out the different ways of creation of agency. 
 •Pø© E¸ÁõUP¨£k® £À÷ÁÖ ÁÈ •øÓPøÍ ÂÍUSP. 
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18. Describe the various kinds of marine lossess in marine 
insurance. 

 PhÀ\õº Põ¨¥miÀ PhÀ\õº CÇ¨¦PÎß ÁøPPøÍ 
ÂÍUSP. 

19. Examine the relations of partners to third parties. 

 ‰ßÓõ® uμ¨¤Ú¸hß Tmhõsø©¯›ß EÓÂøÚ 
Bμõ´P. 

20. Explain the important powers of the court after making 
the winding up order of a company. 

 J¸ {Ö©zøu Pø»US® Bønø¯ E¸ÁõUQ¯ ¤ß 
}v©ßÓzvß •UQ¯ AvPõμ[PøÍ ÂÍUSP. 

  

 

 

  

———————— 
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MANAGEMENT INFORMATION SYSTEM 
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Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define management information system. 

 ÷©»õsø© uPÁÀ Aø©¨ø£ Áøμ¯ÖUPÄ®. 

2. List out the major challenges of information system. 

 uPÁÀ Aø©¨¦PÎß •UQ¯ \ÁõÀPøÍ SÔ¨¤kP. 

3. What do you mean by video conference? 

 PõönõÎUPõm] GßÓõÀ GßÚ? 

4. What is called structure of management information 
system? 

 ÷©»õsø© uPÁÀ Aø©¨¤ß Pmhø©¨¦ GßÖ GuøÚ 
AøÇUP¨£kQÓx? 

5. What are the differences between public and private 
information system? 

 ö£õx ©ØÖ® uÛ¯õº uPÁÀ Aø©¨¦PÐUS Cøh÷¯ 
EÒÍ ÷ÁÖ£õkPÒ ¯õøÁ? 
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6. What is digital network? Give an example. 

 ªß ÁøÍ¯uÍ® GßÓõÀ GßÚ? Euõμn® u¸P. 

7. What is software metrics? 

 ö©ßö£õ¸Ò AÍÃkPÒ GßÓõÀ GßÚ? 

8. Define decision support system. 

 •iÄ BuμÄ Aø©¨ø£ Áøμ¯ÖUPÄ®. 

9. What is the relationship between MIS and Enterprise 
Resource planning? 

 ÷©»õsø© uPÁÀ Aø©¨¦US® {ÖÁÚ ÁÍ 
vmhªh¾US® GßÚ öuõhº¦? 

10. What are the objectives of supply chain management? 

 Â{÷¯õPa \[Q¼ {ºÁõPzvß ÷|õUP[PÒ ¯õøÁ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b) 

11. (a) What is the need for maintenance in MIS? 

  ÷©»õsø© uPÁÀ Aø©¨¤øÚ £μõ©›UP ÷Ási¯ 
AÁ]¯® ¯õx? 

Or 

 (b) What is the scope of an Information system? 

  J¸ uPÁÀ Aø©¨¤ß ÷|õUP® ¯õx? 

12. (a) Discuss the benefits of Enterprise Resource 
planning? 

  {ÖÁÚ ÁÍ vmhªh¼ß |ßø©PøÍ¨ £ØÔ 
ÂÁõvUP. 

Or 
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 (b) How does the email work? Explain.  

  ªßÚg\À GÆÁõÖ ö\¯À£kQÓx? ÂÁ›UP. 

13. (a) What are the components of supply chain 
management? 

  Â{÷¯õPa \[Q¼ {ºÁõPzvß TÖPÒ ¯õøÁ? 

Or 

 (b) Differentiate between Hardware and software. 

  Áßö£õ¸Ò ©ØÖ® ö©ß ö£õ¸øÍ ÷ÁÖ£kzxP. 

14. (a) What is a MIS? Write down the MIS Limitation? 

  ÷©»õsø© uPÁÀ Aø©¨¦ GßÓõÀ GßÚ? 
÷©»õsø© uPÁÀ Aø©¨¤ß Áμ®¦PøÍ GÊxP. 

Or 

 (b) What is system software? Give examples. 

  PoÛ ö©ßö£õ¸Ò GßÓõÀ GßÚ? Euõμn[PÒ 
u¸P. 

15. (a) Describe the different types of decision support 
system. 

  •iÄ BuμÄ Aø©¨¤ß £À÷ÁÖ ÁøPPøÍ 
ÂÁ›UP. 

Or 

 (b) How does an Enterprise resource planning create  
value for the organisation? 

  {ÖÁÚ ÁÍ vmhªhÀ {ÖÁÚzvß ©v¨ø£ 
GÆÁõÖ E¸ÁõUSQÓx? 
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PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the Impact of management support system. 

 ÷©»õsø© BuμÄ Aø©¨¦PÎß uõUPzøu ÂÍUSP. 

17. Describe the application of advance artificial intelligence.  

 ÷©®£mh ö\¯ØøP ~snÔÂß £¯ß£õmøh 
ÂÁ›UPÄ®. 

18. What are the various component of MIS? 

 ÷©»õsø© uPÁÀ Aø©¨¤ß £À÷ÁÖ TÖPÒ ¯õøÁ? 

19. Explain briefly the key drivers of supply chain 
management. 

 Â{÷¯õPa \[Q¼ {ºÁõPzvß •UQ¯ C¯UQPøÍ 
_¸UP©õP GÊxP. 

20. Write short notes 

 (a) Electronic data Interchange 

 (b) Types of social Media 

 ]ÖSÔ¨¦ GÊxP. 

 (A) ªßÚq uμÄ £›©õØÓ[PÒ 

 (B) \‰P FhP ÁøPPÒ 

 

  

––––––––––––– 
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PART A —   (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Human Resource Management. 

 ©ÛuÁÍ ÷©»õsø©ø¯ Áøμ¯Ö. 

2. What is known as succession planning? 

 Akzu Pmh vmhªkuÀ GßÓõÀ GßÚ? 

3. What is known as employee commitment? 

 £o¯õÍº ÷Áø» Aº¨£o¨¦ GßÓõÀ GßÚ? 

4. List down the objectives of computer aided interview. 

 Po¨ö£õÔ \õº¢u ÷|ºPõn¼ß SÔU÷PõÒPøÍ 
£mi¯¼kP. 

5. Note down the merits of training via internet. 

 Cøn¯ÁÈ £°Ø]°ß |ßø©PÒ SÔzx GÊxP. 

Sub. Code 
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6. What is known as bonus? 

 FUP Fv¯® GßÓõÀ GßÚ? 

7. Define MBO. 

 MBO Áøμ¯Ö. 

8. What are the benefits of employee insurance? 

FÈ¯º Põ¨¥miß £¯ßPÒ GßÚ? 

9. Define trade union. 

öuõÈØ\[P® Áøμ¯Ö. 

10. What is personnel research? 

 £o¯õÍº Bμõ´a] GßÓõÀ GßÚ? 

PART B  —   (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Explain the nature and scope of HRM. 

  ©ÛuÁÍ ÷©»õsø©°ß Snõv\¯[PÒ ©ØÖ® 
GÀø»PøÍ ÂÍUSP. 

Or 

 (b) Discuss the competitive challenges of HRM. 

  ©ÛuÁÍ ÷©»õsø©°ß ÷£õmi \õº¢u \ÁõÀPøÍ 
ÂÁõvUPÄ®. 

12. (a) Define recruitment. List down its internal sources. 

  ÷uºÄ ö\´uø» Áøμ¯Ö. ÷uºÄ ö\´u¾UPõÚ EÒ 
Buõμ[PøÍ £mi¯¼kP. 

Or 

 (b) Explain the significance of orientation programme. 

  AÔ•P¨ £°Ø]°ß •UQ¯zxÁzøu ÂÍUSP. 
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13. (a) Discuss the need for special purpose training. 

  ÷Áø»°À ]Ó¨¦ £°Ø]°ß ÷uøÁø¯ 
ÂÁõvUPÄ®. 

Or 

 (b) Write a brief note on human resource audit. 

  ©ÛuÁÍ ÷©®£õk uoUøP SÔzx ]ÖSÔ¨¦ 
GÊxP. 

14. (a) Enumerate the significance of social security 
measures for employees. 

  £o¯õmPÎß \‰P £õxPõ¨¦ •øÓPÎß 
•UQ¯zxÁzøu ÂÍUSP. 

Or 

 (b) Explain the reasons for transfer. 

  £o ©õØÓzvØPõÚ Põμn[PøÍ ÂÍUSP. 

15. (a) Explain the core functions of trade unions. 

  öuõÈØ\[Pzvß •UQ¯ £oPøÍ ÂÁ›UPÄ®. 

Or 

 (b) What are the measures to be taken for accident 
prevention in a factory? 

  J¸ öuõÈØ\õø»°À Â£zx uk¨¦US GkUP 
÷Ási¯ |hÁiUøPPÒ GßÚ? 

PART C  —   (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the duties and responsibilities of HR department 
of an organization. 

 J¸ {ÖÁÚzvÀ ©ÛuÁÍ ÷©®£õmkz xøÓ°ß 
ö£õÖ¨¦UPøÍ²® Phø©PøÍ²® ÂÍUSP. 
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17. Discuss the role of human resource manager in a 
competitive modern organization. 

 ÷£õmi vÓß ªS¢u |ÃÚ {ÖÁÚzvÀ ©ÛuÁÍ ÷©®£õk 
{ºÁõP AvPõ›°ß £[QøÚ ÂÁõvUPÄ®. 

18. Discuss the different types of interview with its objectives 
and merits. 

 ÷|ºPõn¼ß £À÷ÁÖ ÁøPPøÍ²®, Auß ÷|õUP® 
©ØÖ® |ßø©ø¯ £mi¯¼hÄ®. 

19. Distinguish between on the job training and off the job 
training with its need and importance. Give suitable 
examples. 

÷Áø»÷¯õk ÷\º¢u ©ØÖ® ÷Áø»÷¯õk \õμõu £°Ø]°ß 
÷uøÁ ©ØÖ® •UQ¯zxÁzøu Euõμnzxhß ÂÍUSP. 

20. Define employee grievance. Explain the grievance 
redressal procedures in detail with examples. 

 FÈ¯º SøÓ÷Pm¦&Áøμ¯Ö. SøÓ÷Pm¦ ©ØÖ® 
AÁØÔØPõÚ wºUS® ÁÈ•øÓPøÍ Euõμnzxhß 
ÂÍUSP. 

  

———————— 
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Time : Three hours Maximum : 75 marks 

PART A —   (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is the essence of marketing? 

 \¢øu¨£kzu¼À \õμõ®\® GßÚ? 

2. Define Advertisement. 

 ÂÍ®£μzøu Áøμ¯ÖUPÄ®. 

3. Write a note on positioning. 

 {ø»¨£kzuÀ £ØÔ¯ SÔ¨¦ GÊxP. 

4. What are the reasons for branding? 

 Aøh¯õÍU SÔ±kUPõn Põμn® GßÚ? 

5. What is product policy? 

 u¯õ›¨¦ öPõÒøP GßÓõÀ GßÚ? 

Sub. Code 
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6. Define product. Give the classification of products? 

 u¯õ›¨¦ Áøμ¯ÖUPÄ®. u¯õ›¨¦PÎß ÁøP¨£õmøhU 
TÖP. 

7. Distinguish between selling and marketing. 

 ÂØ£øÚ ©ØÖ® \¢øu¨£kzuÀ BQ¯ÁØøÓ 
÷ÁÖ£kzxP. 

8. What are the merits of sales promotion? 

ÂØ£øÚ FUSÂ¨¦ |ßø©PÒ ¯õøÁ? 

9. What is the importance of pricing? 

Âø» {ºn¯zvß •UQ¯zxÁ® GßÚ? 

10. How the internet is magnifying branding strategy? 

 Cøn¯® G¨£i ¤μõsi[ Ezvø¯ ö£›uõUSQÓx. 

PART B  —   (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Discuss the role of internet in influencing global 
marketing. 

  E»PÍõÂ¯ ©õºUöPmi[ ö\ÀÁõUS ö\¾zxÁvÀ 
Cøn¯zvß £[øP¨ £ØÔ ÂÁõvUP. 

Or 

 (b) What is meant by product life cycle? Explain its 
concepts with examples. 

  ö£õ¸Ò ÁõÌUøP _ÇØ] GßÓõÀ GßÚ? Auß 
P¸zxUPøÍ GkzxUPõmkPÐhß ÂÍUSP. 
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12. (a) Identify the factors influencing pricing? 

  Âø» {ºn¯zøu £õvUS® PõμoPøÍ Aøh¯õÍ® 
PõnÄ®. 

Or 

 (b) What are the reason for segmenting market? 

  £S¨¦ \¢øuUPõÚ Põμn® ¯õx? 

13. (a) What are the benefits of online sales promotional 
activities? 

  {PÌ{ø» ÂØ£øÚ¨ ö£¸UP |hÁiUøPPÎß 
£¯ßPÒ ¯õøÁ? 

Or 

 (b) How would you evaluate the effectiveness of 
advertisement? 

  ÂÍ®£μzvß £»øÚ G¨£i ©v¨¥kÃºPÒ? 

14. (a) Explain the various forms of direct marketing 
communication. 

  ÷|μi \¢øu¨£kzu¼À öuõhº¦PÎß £À÷ÁÖ 
ÁiÁ[PøÍ ÂÍUSP. 

Or 

 (b) Discuss the types of public relation. 

  ©UPÒ öuõhº¦ ÁøPPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

15. (a) Why advertisement fails? Discuss. 

  ÂÍ®£μ® Hß ÷uõÀÂ¯øhQÓx. ÂÁõvUP. 

Or 

 (b) Write a note on customer relationship marketing. 

  ÁõiUøP¯õÍº EÓÄ \¢øu¨£kzuÀ £ØÔ SÔ¨¦ 
GÊxP. 
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PART C  —   (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What are the psychological factors influencing consumer 
behaviour? 

 ~Pº÷Áõº |hzøuø¯ £õvUS® EÍÂ¯À PõμoPÒ 
GßÚ? 

17. Discuss the various methods of pricing. 

 Âø» {ºn¯® ö\´ÁuØPõÚ £À÷ÁÖ •øÓPøÍ £ØÔ 
ÂÁõvUP. 

18. Explain the process of communication in marketing. 

 \¢øu¨£kzu¼À öuõhº¦ ö\¯À•øÓø¯ ÂÍUSP. 

19. What are the factors to be considered while choosing the 
media for advertisement? 

ÂÍ®£μzvØPõÚ FhPzøuz ÷uº¢öukUS® ÷£õx 
P¸zvÀ öPõÒÍ ÷Ási¯ PõμoPÒ ¯õøÁ? 

20. Explain the process of marketing research. 

 \¢øu°køP Bμõ´a]°ß ö\¯À•øÓø¯ ÂÍUSP. 

  

———————— 
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Third Semester 

FINANCIAL MANAGEMENT 

(CBCS – 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Write any two objectives of financial management. 

 {v°¯À ÷©»õsø©°ß H÷uÝ® Cμsk ÷|õUP[PøÍ 
GÊxP. 

2. What do you mean by time value of money? 

 £nzvß ÷|μ ©v¨¦ GßÓõÀ GßÚ? 

3. Define – Capital structure. 

 ‰»uÚ Pmhø©¨ø£ Áøμ¯ÖUPÄ®. 

4. What is bridge finance?  

 £õ»® {v GßÓõÀ GßÚ? 

5. Which are the types of capital investments?  

 ‰»uÚ •u½kPÎß ÁøPPÒ ¯õøÁ? 
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6. What is simulation analysis?  

 E¸ÁP¨£kzxuÀ £S¨£õ´Ä GßÓõÀ GßÚ? 

7. Define working capital management. 

 £o ‰»uÚ ÷©»õsø© – Áøμ¯ÖUPÄ®. 

8. What do you mean by inventory management?  

\μUS ÷©»õsø© GßÓõÀ GßÚ? 

9. Mention any two dividend theories. 

H÷uÝ® Cμsk DÄzöuõøP ÷Põm£õkPøÍU SÔ¨¤hÄ®. 

10. What is tax avoidance? 

 Á› uÂº¨¦ GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Explain the objectives of financial management.  

  {v {ºÁõPzvß ÷|õUP[PøÍ ÂÍUPÄ®. 

Or 

 (b) Explain the different types of debentures. 

  £À÷ÁÖ ÁøP¯õÚ Phß £zvμ[PøÍ ÂÍUPÄ®. 

12. (a) Write a short note on net operating income 
approach. 

  {Pμ C¯UP Á¸©õÚ AqS•øÓ £ØÔ J¸ ]Ö 
SÔ¨ø£ GÊuÄ®. 

Or 

 (b) Explain the purpose of capital issues. 

  ‰»uÚ öÁÎ±miß ÷|õUPzøu ÂÍUPÄ®. 
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13. (a) What are the determinants of capital structure?  

  ‰»uÚ Pmhø©¨¤ß wº©õÚ[PÒ GøÁ? 

Or 

 (b) Explain the objectives of cash management. 

  £n {ºÁõPzvß ÷|õUP[PøÍ ÂÍUPÄ®. 

14. (a) What are the advantages of traditional theory of 
capital budgeting? 

  ‰»uÚ £möámiß £õμ®£›¯ ÷Põm£õmiß 
|ßø©PÒ GßÚ? 

Or 

 (b) State the different types of working capital. 

  £À÷ÁÖ ÁøP¯õÚ £o ‰»uÚzøuU SÔ¨¤hÄ®. 

15. (a) What are the assumptions of MM dividend model? 

  G® G® £[Põuõ¯ ©õv›°ß AÝ©õÚ[PÒ GßÚ? 

Or 

 (b) What are the advantages and disadvantages of 
inventory management? 

  \μUS {ºÁõPzvß |ßø©PÒ ©ØÖ® wø©PÒ GßÚ? 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the role of financial management in an 
organisation.  

 J¸ {ÖÁÚzvÀ {v {ºÁõPzvß £[øP¨ £ØÔ 
ÂÁõvUPÄ®. 

17. Explain the sources of short term financing.  

 SÖQ¯ Põ» {v Buõμ[PøÍ ÂÍUPÄ®. 
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18. What are the methods appraising capital investments? 
Discuss briefly each of the methods. 

 ‰»uÚ •u½kPøÍ ©v¨¤k® •øÓPÒ GßÚ? JÆöÁõ¸ 
•øÓø¯²® _¸UP©õP ÂÁõvUPÄ®. 

19. “Wealth maximization of an organisation leads to 
economic growth of the country” Discuss. 

 “J¸ Aø©¨¤ß AvP›¨£x |õmiß ö£õ¸Íõuõμ 
ÁÍºa]US ÁÈÁSUQÓx” ÂÁõvUPÄ®. 

20. Explain the Gordan and Walter hypothesis of dividend 
model. 

 DÄzöuõøP ©õv›°ß ÷uõmh® ©ØÖ® ÁõÀhº 
P¸x÷PõøÍ ÂÍUPÄ®.  

———————— 
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DISTANCE EDUCATION 

Common for M.B.A. (General) & M.B.A. (MM) DEGREE 
EXAMINATION, MAY 2023. 

Third Semester 

MARKETING OF SERVICES  

(CBCS 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is service marketing? 
 ÷\øÁ \¢øu°¯À GßÓõÀ GßÚ? 

2. What is service encounter? 
 ÷\øÁ \¢v¨¦ GßÓõÀ GßÚ? 

3. What is the objective of positioning? 
 {ø»¨£kzxu¼ß ÷|õUP® GßÚ? 

4. What is a positioning map in a company? 
 J¸ P®ö£Û°À {ø»¨£õk Áøμ£h® GßÓõÀ GßÚ? 

5. What is customer relationship management?  
 ÁõiUøP¯õÍº EÓÄ•øÓ ÷©»õsø© GßÓõÀ GßÚ? 

6. What is customer portfolio? 
 ÁõiUøP¯õÍº ÷£õºm÷£õ¼÷¯õ GßÓõÀ GßÚ? 

Sub. Code 
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7. What is customer Loyalty? 

 ÁõiUøP¯õÍº |®¤UøP GßÓõÀ GßÚ? 

8. Define customer service. 

 ÁõiUøP¯õÍº ÷\øÁ £ØÔ Áøμ¯ÖUP.  

9. Why hospitality is important in-service marketing? 

 ÷\øÁ \¢øu°¯¼À Â¸¢÷uõ®£À Hß •UQ¯zxÁ® 
Áõ´¢ux? 

10. Write a note on transport service marketing. 

 ÷£õUSÁμzx ÷\øÁ \¢øu°¯À £ØÔ J¸ SÔ¨¦ ÁøμP.  

PART B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) Explain the difference between goods and services. 

  ö£õ¸mPÒ ©ØÖ® ÷\øÁPÎß ÷ÁÖ£õmiøÚ 
ÂÍUSP.  

Or 

 (b) What are the bases for market segmentation in 
service marketing? 

÷\øÁ \¢øu°¯¼À \¢øu¨ £S¨£õ´ÂØPõÚ 
‰»[PÒ ¯õøÁ? 

12. (a) What are the elements of services marketing mix? 

  ÷\øÁPÒ \¢øu°¯À P»øÁ°ß TÖPÒ ¯õøÁ? 

Or 

 (b) How to measure the customer expectations in 
service marketing. 

÷\øÁ \¢øu°¯¼À ÁõiUøP¯õÍº Gvº£õº¨¦PøÍ 
GÆÁõÖ AÍÃk ö\´Ãº? 
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13. (a) Explain the role of positioning in service marketing. 

  ÷\øÁ \¢øu°¯¼À {ø»£kzxu¼ß £[QøÚ 
ÂÍUSP.  

Or 

 (b) Discuss the importance of services positioning.  

÷\øÁPÒ {ø»¨£õmiß •UQ¯zxÁzøu ÂÁõvUP.  

14. (a) What are the various pricing methods in service 
product? 

  ÷\øÁ ö£õ¸Îß £À÷ÁÖ Âø»°kuÀ •øÓPÒ 
¯õøÁ? 

Or 

 (b) How far CRM is important in services marketing?  

  ÷\øÁPÒ \¢øu°¯¼À EÒÍ ÁõiUøP¯õÍº EÓÄ 
÷©»õsø© GÆÁõÖ EÒÍx? 

15. (a) How do you market educational services in India? 

  C¢v¯õÂÀ PÀÂ ÷\øÁPøÍ GÆÁõÖ 
\¢øu¨£kzxÃº? 

Or 

 (b) Explain marketing of bank services in India. 

C¢v¯õÂÀ Á[Q°¯À ÷\øÁPÎß \¢øu°¯ø» 
ÂÍUSP.  

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the classification of services in service marketing. 

 ÷\øÁ \¢øu°¯¼À ÷\øÁPÎß ÁøP¨£õmiøÚ 
ÂÁõvUP.  
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17. Explain the recent developments in services marketing. 

 ÷\øÁPÒ \¢øu°¯¼À EÒÍ |ÃÚ •ß÷ÚØÓ[PøÍ 
ÂÍUSP.  

18. Discuss the marketing mix for service industries. 

 ÷\øÁ öuõÈØ\õø»PÎÀ EÒÍ \¢øu°¯À P»øÁ°øÚ 
ÂÁõvUP.  

19. Describe the dimensions of positioning in service 
marketing. 

 ÷\øÁ \¢øu°¯¼À {ø»¨£õmiß £›©õn[PøÍ 
ÂÁ›UP.  

20. Discuss in detail seven P’s of services marketing mix. 

 ÷\øÁPÒ \¢øu°¯À P»øÁ°À EÒÍ HÊ P’s PøÍ 
Â›ÁõP ÂÍUSP.  

———————— 
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DISTANCE EDUCATION 

COMMON FOR M.B.A. (General) & M.B.A. (MM) DEGREE 
EXAMINATION, MAY 2023. 

Third Semester 

PROMOTIONAL MANAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL the questions. 

1. What is promotional budget? 

 ÷©®£õmk {vz vmh® GßÓõÀ GßÚ? 

2. Mention any four criticisms about advertising. 

 ÂÍ®£μzvß H÷uÝ® |õßS SøÓPøÍ TÖP. 

3. Write a note on advertising agency. 

 ÂÍ®£μ {ÖÁÚ[PÒ £ØÔ J¸ SÔ¨¦ ÁøμP. 

4. What is social media? 

 \‰P FhP® GßÓõÀ GßÚ? 

5. Write a short note on institutional advertising. 

 {ÖÁÚ ÂÍ®£μ® £ØÔ J¸ ]Ö SÔ¨¦ ÁøμP. 
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6. What is Event marketing? 

 {PÌÄ \¢øu°kuÀ GßÓõÀ GßÚ? 

7. Give the meaning of salesmanship. 

 ÂØ£øÚzvÓÛß ö£õ¸øÍ u¸P. 

8. What is selection? 

 ÷uºÄ GßÓõÀ GßÚ? 

9. What is social responsibility? 

 \‰P ö£õÖ¨¦ GßÓõÀ GßÚ? 

10. State any two differences between advertising and 
personal selling. 

 ÂÍ®£μ® ©ØÖ® ÷|μi ÂØ£øÚ°ß H÷uÝ® Cμsk 
÷ÁÖ£õkPøÍ TÖP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) State the need for establishing of promotional 
objectives. 

  ÷©®£õmk ÷|õUP[PøÍ {ø»{ÖzxÁvß 
÷|õUP[PÒ ¯õøÁ? 

Or 

 (b) Sketch the promotional mix for new products. 

  ¦v¯ ö£õ¸ÐUPõÚ ÂÍ®£μ P»øÁø¯ ÁøμP. 

12. (a) List out the importance of advertising. 

  ÂÍ®£μzvß •UQ¯zxÁzvøÚ £mi¯¼kP. 

Or 
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 (b) What are the techniques used in producing 
advertisement for television broadcast? 

  öuõø»UPõm] JÎ£μ¨¦ ÂÍ®£μzvøÚ u¯õ›¨£vÀ 
£¯ß£kzu¨£k® ~m£[PÒ ¯õøÁ? 

13. (a) Describe the media buying. 

  FhP® Áõ[SuÀ £ØÔ ÂÁ›UPÄ®. 

Or 

 (b) Examine the need for publicity. 

  ö£õx ÂÍ®£μzvß ÷uøÁø¯ Bμõ´P. 

14. (a) State the role of public relations in corporate image 
building. 

  {ÖÁÚ ¤®£zøu E¸ÁõUSÁvÀ ©UPÒ öuõhº¤ß 
£[QøÚ TÖP. 

Or 

 (b) Bring out the characteristics of personal selling. 

  ÷|μi ÂØ£øÚ°ß ]Ó¨¤¯À¦PøÍ 
öÁÎUöPõnºP. 

15. (a) Brief the performance appraisal. 

  ö\¯ÀvÓß ©v¨¥miøÚ ÂÁ›. 

Or 

 (b) Discover the ethics in promotion. 

  ÷©®£õmiÀ EÒÍ ö|Ô•øÓPøÍ Psk¤i. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the functions of Indian advertising agencies. 

 C¢v¯ ÂÍ®£μ {ÖÁÚ[PÎß £oPøÍ ÂÁ›. 
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17. Analyze different promotional tools. 

 öÁÆ÷ÁÖ ÷©®£õmk P¸ÂPøÍ B´Ä ö\´. 

18. How will you measure effectiveness of advertising? 
Explain. 

 ÂÍ®£μzvß ö\¯ÀvÓøÚ GÆÁõÖ AÍÂkÁõ´? ÂÁ›. 

19. Differentiate sales promotion from advertisement. 

 ÂÍ®£μzv¼¸¢x ÂØ£øÚ ÷©®£õmiøÚ ÷ÁÖ£kzxP. 

20. Elaborate bases for promotional evaluation. 

 ÷©®£õmk ©v¨¥miØPõÚ uÍ[PøÍ ÂÁ›UPÄ®. 

–––––––––––––– 
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DISTANCE EDUCATION 

COMMON FOR M.B.A. (General) & M.B.A. (MM) DEGREE 
EXAMINATION, MAY 2023. 

Third Semester 

PRODUCT MANAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL the questions 

1. What is Product Management? 

 ö£õ¸Ò ÷©»õsø© GßÓõÀ GßÚ? 

2. Give a note on product elimination. 

 ö£õ¸Ò }UP® £ØÔ J¸ SÔ¨¦ u¸P. 

3. What is Service? 

 ÷\øÁ GßÓõÀ GßÚ? 

4. List out the risks associated with new product 
development. 

 ¦v¯ ö£õ¸Ò E¸ÁõUPzvÀ EÒÍ Chº£õkPøÍ 
£mi¯¼kP. 

5. What is Product adoption? 

 ö£õ¸Ò HØÖUöPõÒÐuÀ GßÓõÀ GßÚ? 
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6. Define Brand Valuation. 

 Â¯õ£õμUSÔ ©v¨¥k Áøμ¯Ö. 

7. Write short notes on brand extension. 

 Â¯õ£õμUSÔ }mkuÀ £ØÔ ]Ö SÔ¨¦ ÁøμP. 

8. What is modular design? 

 TÖ{ø» ÁiÁø©¨¦ GßÓõÀ GßÚ? 

9. What is team working? 

 SÊ ÷Áø» GßÓõÀ GßÚ? 

10. Write short note on Launch Time. 

 öÁÎ±mk ÷|μ® £ØÔ ]Ö SÔ¨¦ ÁøμP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL the questions choosing either (a) or (b). 

11. (a) Distinguish between Product Vs. Commodity. 

  ö£õ¸øÍ²® Â¯õ£õμ \μUQøÚ²® ÷ÁÖ£kzxP. 

Or 

 (b) What is product modification? 

  ö£õ¸Ò ©õØÓ® GßÓõÀ GßÚ? 

12. (a) What is Product life cycle? List out its different 

phases. 

ö£õ¸Ò ÁõÌUøP _ÇØ] GßÓõÀ GßÚ? AÁØÔß 
£À÷ÁÖ {ø»PøÍ £mi¯¼kP. 

Or 
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 (b) What are the factors contributing to new product 

development? 

  ¦v¯ ö£õ¸Ò E¸ÁõUPzvß £À÷ÁÖ PõμoPÒ 

¯õøÁ? 

13. (a) What are the benefits of product strategy? 

  ö£õ¸Ò Ezv°ß |ßø©PÒ ¯õøÁ? 

Or 

 (b) What is brand image? Why is it important? 

Â¯õ£õμUSÔ ©Ú¨ £i©® GßÓõÀ GßÚ? Ax Hß 
•UQ¯©õQÓx. 

14. (a) Why do new products fail? 

  ¦v¯ ö£õ¸mPÒ Hß ÷uõÀÂ¯øhQßÓÚ? 

Or 

 (b) Bring out the 7s framework in new products 

development. 

  ¦v¯ ö£õ¸Ò ÷©®£õmk E¸ÁõUPzvÀ 7s 
Pmhø©¨ø£ öÁÎUöPõnºP. 

15. (a) Distinguish between Product Standardization and 

Adaptation. 

ö£õ¸Ò uμ¨£kzxuÀ ©ØÖ® uÊÄuÀ ÷ÁÖ£kzxP. 

Or 

 (b) Explain the concept of Reverse Engineering. 

uø»RÌ ö£õÔ°¯À £ØÔ P¸zxPøÍ ÂÍUSP. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What do you understand by product line? Discuss the 
decisions associated with product line. 

 ö£õ¸Ò Á›ø\ £ØÔ }Ãº AÔÁx GßÚ? AuÝhß 
öuõhº¦ÒÍ wº©õÚ[PøÍ £ØÔ ÂÁõv. 

17. Explain different stages in new product development 
process. 

 ¦v¯ ö£õ¸Ò E¸ÁõUP £i{ø»PÎß £À÷ÁÖ 
Pmh[PøÍ ÂÍUSP. 

18. Explain the approaches to evaluate brand equity. 

 Â¯õ£õμUSÔ uoUøP ©v¨¤ku¼ß ÁÈPøÍ ÂÁ›. 

19. How do you classify the new products? Explain them. 

 ¦v¯ ö£õ¸ÒPøÍ GÆÁõÖ ÁøP¨£kzxÁõ´? 
AÁØÔøÚ ÂÁ›. 

20. Explain various components of product research. 

 ö£õ¸Ò Bμõ´a]°À EÒÍhUQ¯ £À÷ÁÖ £SvPøÍ 
ÂÁ›. 

–––––––––––––– 
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DISTANCE EDUCATION 

M.B.A.(Marketing Management) DEGREE EXAMINATION, 
MAY 2023. 

Fourth Semester 

INTERNATIONAL MARKETING 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is marketing environment? 

 \¢øu¨£kzuÀ `ÇÀ GßÓõÀ GßÚ? 

2. Define Product Mix. 

 u¯õ›¨¦ P»øÁø¯ Áøμ¯ÖUPÄ®. 

3. Give the meaning of Product positioning. 

 u¯õ›¨¦ {ø»¨£kzu¼ß ö£õ¸øÍU öPõk[PÒ. 

4. What do you mean by packaging? 

 ÷£U÷Pâ[ GßÓõÀ GßÚ? 

5. What is Dumping? 

 h®¤[ GßÓõÀ GßÚ? 

6. Explain – Countertrade. 

 Gvº ÁºzuP® – ÂÍUPÄ®. 
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7. Give an example of personal selling. 

 uÛ¨£mh ÂØ£øÚUS J¸ Euõμn® öPõk[PÒ. 

8. State any two importances of advertising media. 

 ÂÍ®£μ FhPzvß H÷uÝ® Cμsk •UQ¯zxÁ[PøÍU 
SÔ¨¤hÄ®. 

9. What is MIS? 

 G®IGì GßÓõÀ GßÚ? 

10. Define – Channel adaptation. 

 ÷\ÚÀ uÊÁÀ – Áøμ¯ÖUP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11.  (a) Define Market and its features. 

   \¢øu ©ØÖ® Auß A®\[PøÍ Áøμ¯ÖUPÄ®. 

Or 

 (b) Outline the importance of market segmentation. 

   \¢øu¨ ¤›Âß •UQ¯zxÁzøu ÷PõimkU 
PõmhÄ®. 

12.  (a) Describe the motives of buying. 

   Áõ[SÁuØPõÚ ÷|õUP[PøÍ ÂÁ›UPÄ®. 

Or 

 (b) Determine the consumer research for existing 
product. 

   uØ÷£õxÒÍ u¯õ›¨¦UPõÚ ~Pº÷Áõº Bμõ´a]ø¯z 
wº©õÛUPÄ®. 

13.  (a) Explain the various types of packaging. 

   £À÷ÁÖ ÁøP¯õÚ ÷£U÷Pâ[ £ØÔ ÂÍUS[PÒ. 

Or 

 (b) Identify the objectives of pricing. 

   Âø» {ºn¯zvß ÷|õUP[PøÍ Aøh¯õÍ® 
PõnÄ®. 
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14.  (a) Discuss the sales promotion tools at dealer level. 

   j»º ©mhzvÀ ÂØ£øÚ FUSÂ¨¦ P¸ÂPøÍ¨ 
£ØÔ ÂÁõvUPÄ®. 

Or 

 (b) Summarize the features of a good advertisement 
copy. 

   J¸ |À» ÂÍ®£μ¨ ¤μv°ß A®\[PøÍa 
_¸UPÄ®. 

15.  (a) Point out the importance of International 
advertising. 

   \ºÁ÷u\ ÂÍ®£μzvß •UQ¯zxÁzøu 
_miUPõmk[PÒ. 

Or 

 (b) Why are channel decisions important? 

   ÷\ÚÀ •iÄPÒ Hß •UQ¯®? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Define International marketing and indicate how it 
differs from domestic marketing. 

 \ºÁ÷u\ \¢øu¨£kzxuø» Áøμ¯Özx, EÒ|õmk 
\¢øu¨£kzu¼À C¸¢x Ax GÆÁõÖ ÷ÁÖ£kQÓx 
Gß£øuU SÔ¨¤hÄ®. 

17. What are the determinants of buyer behavior? 

 Áõ[S£Á›ß |hzøuø¯ wº©õÛUS® PõμoPÒ ¯õøÁ? 

18. State the limitations of branding. 

 ¤μõsi[Qß Áμ®¦PøÍU SÔ¨¤hÄ®. 
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19. Explain the various qualities of a good salesman. 

 J¸ |À» ÂØ£øÚ¯õÍ›ß £À÷ÁÖ Sn[PøÍ 
ÂÍUS[PÒ. 

20. What are the factors that need to be considered before 
taking a decision on whether to go for direct or indirect 
exports? 

 ÷|μi¯õP÷Áõ AÀ»x ©øÓ•P©õP÷Áõ HØÖ©vUS ö\À» 
÷Ásk©õ GßÖ •iöÁk¨£uØS •ß P¸zvÀ öPõÒÍ 
÷Ási¯ PõμoPÒ GßÚ? 

 

 

  

———————— 
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DISTANCE EDUCATION 

M.B.A. (Marketing Management) DEGREE EXAMINATION, 
MAY 2023. 

Fourth Semester 

LOGISTICS MARKETING AND TECHNOLOGY 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is Marketing Environment? 

 \¢øu°køP `ÇÀ GßÓõÀ GßÚ? 

2. What is meant by Marketing Mix? 

 \¢øu°køP P»øÁ £ØÔ AÔÁx GßÚ? 

3. What do you mean by Differentiated Marketing? 

 ÷ÁÖ£kzu¨£mh \¢øu°køP £ØÔ }Âº AÔÁx GßÚ? 

4. What is meant by Service Positioning? 

 ÷\øÁ {ø»¨£kzxuÀ £ØÔ AÔÁx GßÚ? 

5. What do you mean by Pricing? 

 Âø»°kuÀ £ØÔ }Âº AÔÁx GßÚ? 
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6. What is meant by Publicity? 

 ¤μ]zu® £ØÔ AÔÁx GßÚ? 

7. What is Distribution Mix? 

 £QºÄU P»øÁ GßÓõÀ GßÚ? 

8. What is Network Optimization? 

 Áø»¨¤ßÚÀ Ea\Áμ®¦ GßÓõÀ GßÚ? 

9. Expand : (a) RFID (b) GPS. 

 Â›ÁõUSP : (A) RFID (B) GPS. 

10. What is Bench Marking? 

 ©mhUSÔ°hÀ GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) Bring out the objectives of logistics management. 

  uÍÁõh[PÒ ÷©»õsø©°ß ÷|õUP[PøÍz u¸P. 

Or 

 (b) What are the advantages of Hiring a 3PL provider 
for outsourced logistics? 

  uÍÁõh[PøÍ öÁÎUöPõnºu¼À J¸ 3 PL 
ÁÇ[S£Áøμ £o¯©ºzxÁuß |ßø©PÒ ¯õøÁ? 

12. (a) Distinguish between differentiated and 
undifferentiated marketing. 

  ÷ÁÖ£kzu¨£mh ©ØÖ® ÷ÁÖ£kzu¨£hõu 
\¢øu°køPø¯ ÷ÁÖ£kzxP. 

Or 
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 (b) Describe the methods of networking with shippers 
and wholesalers. 

  P¨£¼À \μUS AÝ¨¦÷Áõº ©ØÖ® ö©õzu 
Â¯õ£õ›PÐhÚõÚ Áø»¨¤ßÚÀ •øÓPøÍ 
ÂÁ›UP. 

13. (a) Briefly explain the service life cycle model. 

  ÷\øÁ ÁõÌUøP _ÇØ] ©õv›ø¯ _¸UP©õP 
ÂÍUSP. 

Or 

 (b) Explain the different types of advertising in 
logistics management. 

  uÍÁõh[PÒ ÷©»õsø©°À ÂÍ®£μzvß 
öÁÆ÷ÁÖ ÁøPPøÍ ÂÍUSP. 

14. (a) How technology has changed supply chain? Explain. 

  AÎ¨¦a \[Q¼ø¯ öuõÈÀ ~m£©õÚx G¨£i 
©õØÔ¯x? ÂÍUSP. 

Or 

 (b) Write the features of various softwares used in 
logistics network optimizations. 

  uÍÁõh[PÒ Áø»¨¤ßÚÀ Ea\Áμ®¤À 
£¯ß£kzuUTi¯ £À÷ÁÖ ö©ßö£õ¸ÒPÎß 
A®\[PøÍ GÊxP. 

15. (a) Point out the benefits of RFID technology. 

  RFID öuõÈÀ~m£zvß |ßø©PøÍU SÔ¨¤kP. 

Or 

 (b) Explain the advances in Shipping Technology. 

  P¨£À ÷£õUSÁμzx öuõÈÀ~m£zvß |ÃÚ 
ÁÍºa]ø¯ ÂÍUSP. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the marketing by 3PL and 4PL services. 

 3PL ©ØÖ® 4PL ÷\øÁ°ß \¢øu°køPø¯ ÂÍUSP. 

17. Evaluate with examples the different product line 
strategies? 

 öÁÆ÷ÁÖ ö£õ¸Ò ÷Põmk ²UvPøÍ 
GkzxUPõmkPÐhß ©v¨¤kP. 

18. Discuss the various pricing policies. 

 £À÷ÁÖ Âø»°hÀ öPõÒøPPøÍ ÂÁõvUP. 

19. Evaluate the distribution mix decision for logistics. 

 uÍÁõh[PÐUPõÚ £QºÄ P»øÁ •iÂøÚ ©v¨¤kP. 

20. Discuss the role of Total Quality Management in Supply 
Chain Management. 

 AÎ¨¦a \[Q¼ ÷©»õsø©°À ö©õzu uμ 
÷©»õsø©°ß £[QøÚ ÂÁõvUP. 

–––––––––––––– 
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DISTANCE EDUCATION 

M.B.A. (Marketing Management) DEGREE EXAMINATION, 
MAY 2023. 

Fourth Semester 

QUALITY MANAGEMENT  

(CBCS 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is Quality? 

 uμ® GßÓõÀ GßÚ? 

2. What is meant by Perceived Quality?  

 Enμ¨£mh uμ® £ØÔ AÔÁx GßÚ? 

3. What is meant by Statistical Process Control? 

 ¦ÒÎ°¯À ö\¯À•øÓ Pmk¨£õk £ØÔ AÔÁx GßÚ? 

4. What is Vendor Quality? 

 ÂØ£øÚ¯õÍº uμ® GßÓõÀ GßÚ? 

5. What is Zero Defect Manufacturing? 

 §äâ¯ SøÓ£õmk EØ£zv GßÓõÀ GßÚ? 
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6. What is meant by Quality Circles? 

 uμ Ámh® £ØÔ AÔÁx GßÚ? 

7. Define Business Process Re-design. 
 Áøμ¯ÖUP : ÁoP ö\¯À£õmk ©Ö Aø©Ä. 

8. What is meant by TQM? 

 TQM £ØÔ AÔÁx GßÚ? 

9. What is Quality Manual? 
 uμ øP÷¯k GßÓõÀ GßÚ? 

10. What do you mean by Competitive Advantage?  
 ÷£õmi |ßø© £ØÔ }Âº AÔÁx GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) What are the objectives of quality management? 
  uμ ÷©»õsø©°ß ÷|õUP[PÒ ¯õøÁ? 

Or 

 (b) What are the functions of quality? 
uμzvß £oPÒ ¯õøÁ? 

12. (a) Discuss the characteristics of statistical process 
control. 

  ¦ÒÎ°¯À ö\¯À£õmk Pmk¨£õmiß 
Snõv]¯[PøÍ ÂÁõvUP.  

Or 

 (b) Are quality and productivity related with each 
other? In what way? 
uμ® ©ØÖ® EØ£zv¯õÚx Jß÷ÓõöhõßÖ 
öuõhº¦øh¯uõ? G¢u ÁÈ°À? 
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13. (a) State the functions of total quality control. 

  ö©õzu uμ Pmk¨£õmiß £oPøÍ TÖP.  

Or 

 (b) What are the upper and lower control limits? 

÷©ÀPmk¨£õmk GÀø» ©ØÖ® RÌ Pmk¨£õmk 
GÀø»PÒ ¯õøÁ? 

14. (a) Discuss the key features of BPR. 

  BPR &ß •UQ¯ A®\[PøÍ ÂÁõvUP.  

Or 

 (b) What are the barriers to TQM? 

TQM&ß uøhPÒ ¯õøÁ? 

15. (a) Briefly explain the components of schematic view of 
total quality model. 

  ö©õzu uμ ©õv›°ß TÖPøÍ _¸UP©õP ÂÍUSP.  

Or 

 (b) Maintaining quality is a competitive advantage. 
Discuss. 

  uμzøu {ø»¨£kzxu»õÚx J¸ ÷£õmi¯õÍ¸UPõÚ 
AÝT»® Gß£øu ÂÁõvUP.  

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Describe the evolution of quality management in the 
business world. 

 ÁoP E»PzvÀ uμ ÷©»õsø©°ß ©v¨¥møh ÂÍUSP.  

17. Discuss the fundamental of Statistical Quality Control. 

 ¦ÒÎ°¯À uμU Pmk¨£õmiß Ai¨£øhPøÍ ÂÁõvUP.  
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18. Explain the key elements of TQC. 

 TQC ß •UQ¯ TÖPøÍ ÂÍUSP. 

19. “TQM leads to achieve the business goals” — Justify. 

 ö©õzu uμ ÷©»õsø©¯õÚx ÁoPzvß C»UQøÚ 
Aøh¯ yskQÓx {¯õ¯¨£kzxP.  

20. Discuss about the core competence and strategic alliances 
for ensuring quality. 

 uμzøu EÖv¨£kzxÁuØPõÚ •UQ¯ uSvPÒ ©ØÖ® ²Uv 
TmkPøÍ¨ £ØÔ ÂÁõvUP.  

———————— 
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DISTANCE EDUCATION 

Common for M.B.A. (General) & M.B.A. (MM) DEGREE 
EXAMINATION, MAY 2023. 

Fourth Semester 

STRATEGIC RETAIL MANAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL the questions. 

1. Define strategy. 

 ~m£®&Áøμ¯Ö. 

2. What is retail business? 

 ]Ö ÁoP® GßÓõÀ GßÚ? 

3. Explain ‘vision’. 

 öuõø»÷|õUS BØÓÀ&ÂÍUS. 

4. Give meaning of strategic execution. 

 ~m£zøu GÆÁõÖ ö\¯À£kzxÁõ´?  

5. What is virtual model? 

 Esø©¯õÚ ©õv› GßÓõÀ GßÚ? 

Sub. Code 
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6. Define organisation. 

 Aø©¨¦&Áøμ¯Ö. 

7. Explain ‘Joint venture’. 

 CønÂøÚ& ÂÍUSP. 

8. Give any two types of ‘leadership’ quality. 

 uø»ø©¨ £s¦ H÷uÝ® CμsiøÚ ÂÍUSP. 

9. Write short note on partnership. 

 Tmhõsø©&]Ö SÔ¨¦ ÁøμP. 

10. Explain blue ocean strategy. 

 }»UPhÀ ~m£zøu ÂÍUSP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the concept of strategy? 

  ~m£UP¸zx GßÓõÀ GßÚ? 

Or 

 (b) Discuss the role of retail strategies. 

  ]ÖÁoP ~m£[PÎß |øh•øÓPøÍ&B´P. 

12. (a) Describe the financial and non financial analysis. 

  {v ©ØÖ® {v\õμõ £S¨£õ´øÁ ÁøμP. 

Or 

 (b) What are the functions of Trinity strategic? 

  i›Ûmi ~m£zvß £oPÒ ¯õøÁ? 
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13. (a) Write about the ‘BCG matrix’. 

  BCG ©õm›Uì £ØÔ GÊxP. 

Or 

 (b) Discuss the project life cycle analysis. 

  vmh ÁõÌUøP _ÇØ] £S¨£õ´P. 

14. (a) Distinguish between physical and lateral 
structures. 

  Eh¼ß E¸ÁzvØS®, £UPÁõmk E¸ÁzvØS® 
Cøh÷¯ EÒÍ ÷ÁÖ£õkPÒ ¯õøÁ? 

Or 

 (b) What is Geo strategy? 

  ¦Â ~m£® GßÓõÀ GßÚ? 

15. (a) Enumerate general electronic Mckinesy matrix. 

  ö£õxÁõÚ G»UmμõÛU ö©UÛ] ©õm›Uì ÁøμP. 

Or 

 (b) Describe the ‘Brand strategy’. 

  ÁoPa ]ßÚ® ~m£®&ÁøμP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Describe the strategic management process. 

 ~m£÷©»õsø©°ß £i{ø»PÒ ¯õøÁ? 

17. Relationship between company and retailers business. 

 {Ö©zvØS®, ]Ö ÁoP {Ö©zvØS® Cøh÷¯ EÒÍ 
EÓÄ•øÓPøÍ ÁøμP. 
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18. Describe the ‘PESTLE’.  

 ‘PESTLE’ &ÁøμP. 

19. Enumerate the identification of critical success factors. 

 ]UP»õÚ `Ì{ø»°À GÆÁõÖ öÁØÔPøÍ Aøh¯õÍ® 
Põs£x? 

20. Discuss the corporate Governance Simon’s seven 
strategy. 

 Põº£÷μm PÁºÚßì ø\©ß ÁÇ[Q¯ HÊ 
~m£[PÒ&ÂÁ›. 

–––––––––––– 



  

D–1937     

DISTANCE EDUCATION 

M.B.A. (Marketing Management) DEGREE EXAMINATION, 
MAY 2023. 

Fourth Semester 

GROWTH MANAGEMENT 

 (CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL the questions 

1. What is sinews? 

 ø\Úì GßÓõÀ GßÚ? 

2. Define creativity. 

 £øh¨£õØÓø» Áøμ¯ÖUPÁõ? 

3. What is organic growth? 

 P›© ÁÍºa] GßÓõÀ GßÚ? 

4. What you meant by level of Enterprises? 

 Gshº¤øμ\ì {ø» GßÖ }[PÒ GøuU SÔ¨¤kQÕºPÒ? 

5. What is inertia Escape? 

 ©¢u{ø» Gì÷P¨ GßÓõÀ GßÚ? 

6. Define the strategies staffing plan. 

 EzvPÒ £o¯õÍº vmhzøu Áøμ¯ÖUPÄ®. 

Sub. Code 
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7. What do you mean by monitoring growth? 

 ÁÍºa]ø¯U PsPõo¨£uß ‰»® }[PÒ GøuU 
SÔ¨¤kQÕºPÒ? 

8. Define synchronizing. 

 Jzvø\øÁ Áøμ¯ÖUPÄ®. 

9. What is sustaining growth? 

 }izu ÁÍºa] GßÓõÀ GßÚ? 

10. Define Rapid Growth. 

 ÂøμÁõÚ ÁÍºa]ø¯ Áøμ¯ÖUPÄ®. 

SECTION B — (5 × 5 = 25 marks) 

Answer the ALL questions, choosing either (a) or (b) 

11.  (a) Distinguish between the software and hardware. 

   ö©ßö£õ¸Ò ©ØÖ® Áßö£õ¸øÍ ÷ÁÖ£kzx[PÒ. 

Or 

 (b) How to reinventing the future? 

   GvºPõ»zøu «sk® Psk¤i¨£x G¨£i? 

12.  (a) What are the development in the proposition and 
plan? 

   •ßö©õÈÄ ©ØÖ® vmhzvÀ GßÚ ÁÍºa] 
EÒÍx? 

Or 

 (b) Write the short notes in value chain. 

   ©v¨¦a \[Q¼°À ]Ö SÔ¨¦PøÍ GÊuÄ®. 
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13.  (a) Write the well activation growth plan. 

   QnÖ ö\¯À£kzx® ÁÍºa]z vmhzøu GÊuÄ®. 

Or 

 (b) What are the main supportive systems in 
management? 

   {ºÁõPzvÀ •UQ¯ BuμÄ Aø©¨¦PÒ ¯õøÁ? 

14.  (a) What are the objectives in employee development 
plans? 

   FÈ¯º ÷©®£õmkz vmh[PÎß ÷|õUP[PÒ GßÚ? 

Or 

 (b) What are the advantages in monitoring growth? 

   ÁÍºa]ø¯U PsPõo¨£vÀ EÒÍ |ßø©PÒ GßÚ? 

15.  (a) What are the demerits in continuous Innovation? 

   öuõhºa]¯õÚ Psk¤i¨¤À EÒÍ SøÓ£õkPÒ 
GßÚ? 

Or 

 (b) Write the procedure in Alter and Advancing. 

   BÀhº ©ØÖ® AmÁõß][ •øÓ°À ö\¯À•øÓø¯ 
GÊuÄ®. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions 

16. Analyse the Barriers of Entry Enticements. 

 ~øÇÄ yskuÀPÎß uøhPøÍ £S¨£õ´Ä ö\´²[PÒ. 

17. Explain the functions of SWOTTOWS. 

 SWOTTOWS Cß ö\¯À£õkPøÍ ÂÍUS[PÒ. 
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18. Explain the scope of supportive system and process. 

 BuμÄ Aø©¨¦ ©ØÖ® ö\¯À•øÓ°ß ÷|õUPzøu 
ÂÍUPÄ®. 

19. Compare the Assets and capacity domain. 

 ö\õzxUPÒ ©ØÖ® vÓß öhõø©øÚ J¨¤kP. 

20. Classified the passion for growth. 

 ÁÍºa]UPõÚ BºÁzøu ÁøP¨£kzv¯x. 

  

———————— 
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DISTANCE EDUCATION 

COMMON FOR M.B.A.(G) / IB/ B&F/ CS/ PM/ HM/ HRM/ T/ 
EM/RM/TM/LM/FM/MM/CM/SM/P&OM/Co.Op. Mgt. DEGREE 

EXAMINATION, MAY 2024. 

First Semester 

MANAGEMENT – PRINCIPLES AND PRACTICES 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Management. 

 ÷©»õsø© Áøμ¯Ö. 

2. Define Planning. 

 vmhªhÀ Áøμ¯Ö. 

3. What is Span of control? 

 Pmk¨£õmk CøhöÁÎ GßÓõÀ GßÚ? 

4. Define Recruitment. 

 Bm÷\º¨ø£ Áøμ¯Ö. 

5. What is Training? 

 £°Ø] GßÓõÀ GßÚ? 

6. Define Motivation. 

 E¢xuø» Áøμ¯Ö. 

Sub. Code 
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7. Define Leadership. 

 uø»ø©zxÁ® Áøμ¯Ö. 

8. Define Communication. 

 uPÁÀ öuõhº¦ Áøμ¯Ö. 

9. Write any two major objectives of control. 

 Pmk¨£õmiß H÷uÝ® Cμsk •UQ¯ ÷|õUP[PøÍ 
GÊxP. 

10. What is balanced score card? 

 \©{ø» ©v¨ö£s Amøh GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Briefly explain functions of Management. 

  ÷©»õsø©°ß ö\¯À£õkPøÍ _¸UP©õP ÂÍUSP. 

Or 

 (b) Describe social responsibility of business. 

  ÁoPzvß \‰P¨ ö£õÖ¨ø£ ÂÁ›. 

12. (a) Explain FW Taylor’s contributions on scientific 
management. 

  AÔÂ¯À ÷©»õsø©°À FW öh´»›ß 
£[PÎ¨¦PøÍ ÂÍUSP. 

Or 

 (b) Distinguish Centralisation and Decentralisation. 

  ø©¯¨£kzuÀ ©ØÖ® £μÁ»õUP® BQ¯ÁØøÓ 
÷ÁÖ£kzxP. 
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13. (a) Describe the importance of Training. 

  £°Ø]°ß •UQ¯zxÁzøu ÂÁ›. 

Or 

 (b) What are the steps involved in the selection 
process? 

  ÷uºÄ ö\¯À£õmiÀ EÒÍ £iPÒ GßÚ? 

14. (a) Explain Trait theory of Leadership. 

  uø»ø©zxÁzvß £s¦U ÷Põm£õmøh ÂÍUSP. 

Or 

 (b) Enumerate the uses of Communication. 

  uPÁÀ öuõhº¦PÎß £¯ß£õkPøÍ £mi¯¼k. 

15. (a) Define Six Sigma. Explain the new perspective in 
Management. 

  ]Uì ]U©õ Áøμ¯Ö. ÷©»õsø©°ß ¦v¯ 
Ps÷nõmhzøu ÂÍUSP. 

Or 

 (b) What are special control techniques? Explain. 

  ]Ó¨¦ Pmk¨£õmk ~m£[PÒ ¯õøÁ? ÂÍUSP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss about Management thought in modern trend. 

 |ÃÚ ÷£õUQß ÷©»õsø© ]¢uøÚ £ØÔ ÂÁõvUPÄ®. 

17. Explain briefly the contributions of Henry Fayol on 
Management. 

 ÷©»õsø©°À öíßÔ L£÷¯õ¼ß £[PÎ¨¦PøÍ 
_¸UP©õP ÂÍUSP. 
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18. Explain various sources of Recruitment. 

 Bm÷\º¨¦UPõÚ £À÷ÁÖ ‰» Buõμ[PøÍ ÂÍUSP. 

19. What are the types of communication? Which type of 
communication is effective in the levels of Management? 
Explain. 

 uPÁÀ öuõhº¦ ÁøPPÒ GßÚ? ÷©»õsø© {ø»PÎÀ 
G¢u ÁøP¯õÚ uPÁÀöuõhº¦ £¯ÝÒÍuõP C¸US®? 
ÂÍUSP. 

20. Describe the role of organizational culture in ethics. 

 ö|Ô•øÓPÎÀ {ÖÁÚ P»õa\õμzvß £[øP ÂÁ›. 

  

_____________ 
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DISTANCE EDUCATION 

COMMON FOR 
M.B.A.(G)/IB/B&F/CS/PM/HM/HRM/T/EM/RM/TM/LM/CM/ 
FM/MM/SM/P&OM/CO.OP.Mgt. DEGREE EXAMINATION,  

MAY 2024. 

First Semester 

ORGANISATIONAL BEHAVIOUR 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Organisational Behaviour. 

 {ÖÁÚ|hzøu – Áøμ¯ÖUPÄ®. 

2. What are the determinants of Personality? 

 BÐø©ø¯ wº©õÛ¨£øÁ GßÚ? 

3. List the components of Emotional Intelligence. 

 Enºa] ~snÔÂß TÖPøÍ £mi¯¼kP. 

4. Define Perception. 

 ¦»ÝnºÄ – Áøμ¯ÖUPÄ®. 

5. What is a formal group? 

 •øÓ¯õÚ SÊ GßÓõÀ GßÚ? 

6. Define Organisational Politics. 

 {ÖÁÚ Bm]°¯À – Áøμ¯ÖUPÄ®. 
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7. What is Organisational conflict? 

 {ÖÁÚ ÷©õuÀ GßÓõÀ GßÚ? 

8. Define Organisational Dynamics. 

 {ÖÁÚ C¯UPÂ¯À – Áøμ¯ÖUPÄ®. 

9. What is Organisational Culture? 

 {ÖÁÚ P»õa\õμ® GßÓõÀ GßÚ? 

10. What is resistance to change? 

 ©õØÓzvØS Gvº¨¦ GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Write about the global emergence of Organisational 
Behaviour as a discipline. 

  J¸£õh¨ ¤›ÁõP {ÖÁÚ |hzøu°ß E»PÍõÂ¯ 
÷uõØÓ® £ØÔ GÊxP. 

Or 

 (b) How is personality assessed? 

  BÐø© GÆÁõÖ ©v¨¤h¨£kQÓx? 

12. (a) How is Emotional Intelligence used as a managerial 
tool? 

  Enºa] ~snÔÄ GÆÁõÖ {ºÁõPU P¸Â¯õP¨ 
£¯ß£kzu¨£kQÓx? 

Or 

 (b) Write short notes on attitude. 

  ©Ú¨£õßø© £ØÔ¯ ]Ö SÔ¨¦PøÍ GÊxP. 



D–4641
  3

13. (a) Write short notes on group cohesiveness. 

  SÊ J¸[Qøn¨¦ £ØÔ¯ ]Ö SÔ¨¦PøÍ GÊxP. 

Or 

 (b) What are the types of organisational power? 

  {ÖÁÚ \Uv°ß ÁøPPÒ GßÚ? 

14. (a) What are the techniques for managing politics in an 
organization? 

  J¸ {ÖÁÚzvÀ Aμ]¯ø» {ºÁQ¨£uØPõÚ 
~m£[PÒ GßÚ? 

Or 

 (b) What strategies can be used to resolve conflicts? 

  ÷©õuÀPøÍz wºUP GßÚ EzvPøÍ¨ 
£¯ß£kzu»õ®? 

15. (a) How can organisational culture be changed? 

  {ÖÁÚ P»õa\õμzøu GÆÁõÖ ©õØÖÁx? 

Or 

 (b) Write short notes on cultural diversity in 
organisations. 

  {ÖÁÚ[PÎÀ P»õa\õμ £ß•Pzußø© £ØÔ¯ ]Ö 
SÔ¨¦PøÍ GÊxP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Elaborate on problem solving and decision making in 
organisations. 

 {ÖÁÚ[PÎÀ ]UPÀPøÍz wº¨£x ©ØÖ® •iöÁk¨£x 
£ØÔ Â›ÁõPU TÖP. 
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17. Explain in detail the strategies for encouraging 
constructive conflict and resolving destructive conflict. 

 BUP§ºÁ©õÚ ÷©õuø» FUSÂ¨£uØS® AÈÄPμ©õÚ 
÷©õuø»z wº¨£uØS©õÚ EzvPøÍ Â›ÁõP ÂÍUPÄ®. 

18. What is the impact of organisational politics? Explain the 
techniques for managing politics in organisations. 

 {ÖÁÚ Aμ]¯¼ß uõUP® GßÚ? {ÖÁÚ[PÎÀ 
Aμ]¯ø» {ºÁQ¨£uØPõÚ ~m£[PøÍ¨ £ØÔ ÂÍUPÄ®. 

19. How does organizational culture impact strategies of 
organisations? Give examples in the Indian context. 

 {ÖÁÚ P»õa\õμ® {ÖÁÚ[PÎß EzvPøÍ GÆÁõÖ 
£õvUQÓx? C¢v¯ `Ç¼À Euõμn[PøÍz u¸P. 

20. Elaborate on the problems and process of Organisational 
Development. 

 {ÖÁÚ ÁÍºa]°ß ]UPÀPÒ ©ØÖ® ö\¯À•øÓPøÍ 
Â›ÁõPU TÖP. 

_____________ 
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DISTANCE EDUCATION 

COMMON FOR 
M.B.A.(G)/B&F/IB/CS/PM/HM/HRM/T//EM/RM/TM/LM/CM/ 
FM/MM/SM/P&OM/CO.OP.Mgt. DEGREE EXAMINATION,  

MAY 2024. 

First Semester 

MANAGERIAL ECONOMICS 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Managerial Economics. 

 ÷©»õsø©¨ ö£õ¸Íõuõμzøu Áøμ¯Ö. 

2. Define Law of Demand. 

 ÷uøÁ \mhzøu Áøμ¯ÖUPÄ®. 

3. Define Marginalism. 

 ÂÎ®¦ {ø»ø¯ Áøμ¯Ö. 

4. What is Elasticity of supply? 

 Â{÷¯õP ö|QÌa] GßÓõÀ GßÚ? 

5. What do you mean by Isoquant? 

 I÷\õSÁõsm Gß£uß Aºzu® GßÚ? 

6. Define Monopoly. 

 HP÷£õPzøu Áøμ¯Ö. 
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7. Define Pricing. 

 Âø» Áøμ¯Ö. 

8. What is the difference between skimming pricing and 
cream pricing? 

 ìQ®ª[ Âø» {ºn¯® ©ØÖ® QŸ® Âø» {ºn¯® 
BQ¯ÁØÖUS GßÚ Âzv¯õ\®? 

9. What do you mean by business cycle? 

 ÁoP _ÇØ] GßÓõÀ GßÚ? 

10. Write any two differences between GDP and GNP. 

 âi¤ ©ØÖ® âGß¤ Cøh÷¯ H÷uÝ® Cμsk 
Âzv¯õ\zøu GÊx. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Briefly explain nature and scope of Managerial 
Economics. 

  ÷©»õsø© ö£õ¸Íõuõμzvß ußø© ©ØÖ® 
÷|õUPzøu _¸UP©õP ÂÍUPÄ®. 

Or 

 (b) Explain the concept of Law of demand. 

  ÷uøÁ \mhzvß P¸zøu ÂÍUSP. 

12. (a) Explain price and output decision under Monopoly. 

  HP÷£õPzvß RÌ Âø» ©ØÖ® öÁÎ±mk •iøÁ 
ÂÍUSP. 

Or 

 (b) Elucidate the Cobb-Douglas production function. 

  ÷Põ¨&hUÍì EØ£zv ö\¯À£õmøh 
öuÎÄ£kzuÄ®. 
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13. (a) Write the concept of IRR and NPV with formula. 

  IBºBº ©ØÖ® Gß¤Â&°ß P¸zøu `zvμzxhß 
GÊxÄ®. 

Or 

 (b) Describe the Schumpeter and Clark theories of 
Profit. 

  »õ£zvß å®¥mhº ©ØÖ® QÍõºU ÷Põm£õkPøÍ 
ÂÁ›. 

14. (a) List out the various types of pricing. 

  £À÷ÁÖ ÁøP¯õÚ Âø»PøÍ £mi¯¼k[PÒ. 

Or 

 (b) Briefly explain factors causing inflation. 

  £nÃUPzøu HØ£kzx® PõμoPøÍ _¸UP©õP 
ÂÍUS[PÒ. 

15. (a) Explain different phases of business cycle. 

  ÁoP _ÇØ]°ß £À÷ÁÖ Pmh[PøÍ ÂÍUSP. 

Or 

 (b) Write the uses of per capita Income for the 
development of economy. 

  ö£õ¸Íõuõμ ÁÍºa]US uÛ|£º Á¸©õÚzvß 
£¯ßPøÍ GÊx. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the relationship between Economic theory and 
Managerial Economics. 

 ö£õ¸ÍõuõμU ÷Põm£õk ©ØÖ® ÷©»õsø©¨ 
ö£õ¸Íõuõμ® BQ¯ÁØÖUS Cøh÷¯¯õÚ EÓøÁ¨ £ØÔ 
ÂÁõv. 
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17. Explain briefly the various types of Elasticity of Demand. 

 £À÷ÁÖ ÁøP¯õÚ ÷uøÁ ö|QÌa]z ußø©ø¯ 
_¸UP©õP ÂÍUSP. 

18. Explain short run and long run production functions. 

 SÖQ¯Põ» ©ØÖ® }shPõ» EØ£zv ö\¯À£õkPøÍ 
ÂÍUSP. 

19. Discuss about theories of Pricing. 

 Âø» {ºn¯® £ØÔ ÷Põm£õkPøÍ¨ £ØÔ ÂÁõv. 

20. Explain about recent developments in Indian Economy. 

 C¢v¯¨ ö£õ¸ÍõuõμzvÀ \«£zv¯ •ß÷ÚØÓ[PÒ £ØÔ 
ÂÍUSP. 

_____________ 
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DISTANCE EDUCATION 

Common for M.B.A (G)/IB/B and F/CS/PM/HM/HRM/T/ 
EM/RM/TM/LM/CM/FM/MM/SM/P&OM/Co.Op Mgt DEGREE 

EXAMINATION, MAY 2024. 

First Semester 

QUANTITATIVE TECHNIQUES 

 (CBCS 2018-19 Academic Year onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is arithmetic mean? 

 Tmk \μõ\› GßÓõÀ GßÚ? 

2. What is Tabulation? 

 AmhÁøn¨£kzxÁx GßÓõÀ GßÚ? 

3. What is the Graphical method? 

 Áøμ£h •øÓ GßÓõÀ GßÚ? 

4. State any two differences between correlation and 
regression analysis. 

 JmkÓÄUS®, öuõhº¦ ÷£õUSUS® EÒÍ ÷ÁÖ£õkPÒ 
H÷uÝ® Cμsk TÖP. 

5. Write down any two properties of a Normal distribution. 

 C¯À{ø» £μÁ¼ß H÷uÝ® Cμsk £s¦PøÍ GÊxP. 
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6. What do you understand by the term sensitivity analysis? 

 EnºvÓß £S¨£õ´Ä ‰»® }[PÒ GßÚ ¦›¢x 
öPõÒQÕºPÒ? 

7. What is meant by Simulation? 

 E¸ÁP¨£kzxuÀ GßÓõÀ GßÚ? 

8. Define Random numbers. 

 ^μØÓ GsPøÍ Áøμ¯Ö. 

9. What is mean by unbalanced transportation problem? 

 \©{ø»¯ØÓ ÷£õUSÁμzx GßÓõÀ GßÚ? 

10. Define Queue. 

 Á›ø\ Áøμ¯Ö. 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions by choosing either (a) or (b). 

11. (a) Describe various measures of central tendency. 

  ø©¯¨ ÷£õUQß £À÷ÁÖ |hÁiUøPPøÍ ÂÁ›. 

Or 

 (b) Calculate the arithmetic mean. 

Marks : 40 50 54 60 68 80

No.of students : 10 18 20 39 15 8 

  Tmk \μõ\›ø¯ Psk¤i. 

©v¨ö£sPÒ. : 40 50 54 60 68 80

©õnÁºPÎß GsoUøP : 10 18 20 39 15 8 
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12. (a) Consider the problem 

  Max 32 52 xxz −=  

  Subject to 
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  Write the dual from the standard form. 

  \©ß£õmøhU P¸zvÀ öPõÒP. 

  AvP£m\® 32 52 xxz −=  

  Em£mhx 
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  C¸{ø»°¼¸¢x {ø»¯õÚ ÁiÁzvØS GÊuÄ®. 

Or 

 (b) Find an initial basic feasible solution to the 
following transportation problem using Vogel's 
approximation method. 

 A1 B1 C1 D1 E1 Supply

A 2 11 10 3 7 4 

B 1 4 7 2 1 8 

C 3 9 4 8 12 9 

Demand 3 3 4 5 6 21 
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  ¤ßÁ¸® ÷£õUSÁμzx PnUQØS ÷ÁõPÀì ÷uõμõ¯ 
•øÓø¯ £¯ß£kzv \õzv¯©õÚ wºøÁ PõsP. 

 A1 B1 C1 D1 E1 Â{÷¯õP®

A 2 11 10 3 7 4 

B 1 4 7 2 1 8 

C 3 9 4 8 12 9 

÷uøÁ  3 3 4 5 6 21 

13. (a) Use binomial method and estimate the sales for 
2017. 

Year : 1992 1997 2002 2007 2012 2017

Sales : 125 163 204 238 282 ? 

  ø£Úõª¯À •øÓø¯¨ £¯ß£kzv RÌPsh 
ÂÁμ[PÎÀ C¸¢x 2017&ß ÂØ£øÚø¯ PshÔP. 

Á¸h®: 1992 1997 2002 2007 2012 2017

ÂØ£øÚ : 125 163 204 238 282 ? 

Or 

 (b) Explain characteristics of quantitative methods. 

  AÍÄ •øÓPÎß £s¦PøÍ Â›ÁõP GÊx. 

14. (a) Explain the disadvantages of simulation models. 

  E¸ÁP¨£kzxuÀ ©õv›°À EÒÍ wø©PøÍ 
ÂÍUSP. 

Or 

 (b) Solve the sequencing problem 

Job : 1 2 3 4 5

M1 : 3 8 5 7 4

M2 : 4 10 6 5 8



D–4643 
    5

  CøhÂhõ Á›ø\UQμ© PnUøPz wºUP. 

÷Áø» : 1 2 3 4 5

M1 : 3 8 5 7 4

M2 : 4 10 6 5 8

15. (a) Explain the different environment in which 
decisions are made. 

  •iÄPÒ E¸ÁõS® öÁÆ÷ÁÖ `Ì{ø»PøÍ 
ÂÍUSP. 

Or 

 (b) Solve the game whose pay off matrix is given by 

 B1 B2 B3 

A1  2 –2  4 

A2  6  1 12 

A3 –3  2  0 

  RÌPsh £¢u¯ ÂøÍ¯õmøh wºUP. 

 B1 B2 B3 

A1  2 –2  4 

A2  6  1 12 

A3 –3  2  0 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the advantages and disadvantages of 
quantitative methods. 

 AÍÄ •øÓPÎß |ßø© ©ØÖ® wø©PøÍ ÂÍUSP. 



D–4643 
    6

17. Fit a binomial distribution for the following data : 
X : 0 1 2 3 4 5 6 

Y : 3 10 25 50 70 40 10

 R÷Ç öPõkUP¨£mkÒÍ ÂÁμ[PÐUS D¸Ö¨¦ 
£μÁö»õßÖ ö£õ¸zxP. 

X : 0 1 2 3 4 5 6 

Y : 3 10 25 50 70 40 10

18. Find initial basic feasible solution to the following 
transportation problem using North- West corner rule. 

 D1 D2 D3  

O1 5 7 8 70

O2 4 4 6 30

O3 6 7 7 50

 65 42 43  

 Áh÷©ØS ‰ø» Âv¨£i ÷£õUSÁμzx ¤μa\øÚø¯ 
\õzv¯©õÚ wºÄPÒ ‰»® Psk¤i. 

 D1 D2 D3  

O1 5 7 8 70

O2 4 4 6 30

O3 6 7 7 50

 65 42 43  

19. Discuss about the Decision Tree analysis. 

 •iÄ–©μ £S¨£õ´øÁ¨ £ØÔ P»¢uõ´P. 

20. From the data given below, compute regression equation 
of Y on X. 

X : 146 152 158 164 170 176 182

Y : 75 78 77 79 82 85 86 
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 RÌUPõq® ÂÁμ[PÎ¼¸¢x Y öuõhº¦ X–US öuõhº¦ 
÷£õUS PnUQkP. 

X : 146 152 158 164 170 176 182

Y : 75 78 77 79 82 85 86 

 

———————— 
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DISTANCE EDUCATION 

Common for M.B.A. (G)/IB/ 
B and F/CS/PM/HM/HRM/T/EM/RM/TM/LM/CM/FM/MM/SM/ 

P&OM/Co.Op Mgt  DEGREE EXAMINATION, MAY 2024. 

First Semester 

FINANCIAL AND MANAGEMENT ACCOUNTING 

 (CBCS 2018-19 Academic Year onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Management Accounting. 

 ÷©»õsø© PnUQ¯ø» Áøμ¯ÖUPÄ®. 

2. Write a short on Sinking Fund Method. 

 ][Q[ L£sm •øÓ £ØÔ J¸ SÔ¨¦ GÊx[PÒ. 

3. What is Common Size Statement? 

 ö£õxÁõÚ AÍÄ AÔUøP GßÓõÀ GßÚ? 

4. What is Market Earnings Ratio? 

 \¢øu Á¸Áõ´ ÂQu® GßÓõÀ GßÚ? 

5. What do you mean by Fund flow Statement? 

 {v Kmh AÔUøP GßÓõÀ GßÚ? 

6. What is cost Centre? 

 ö\»Ä ø©¯® GßÓõÀ GßÚ? 

7. What is ABC Analysis? 

 H.¤.] £S¨£õ´Ä GßÓõÀ GßÚ? 
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8. What is Incentive Schemes? 

 FUPz vmh[PÒ GßÓõÀ GßÚ? 

9. Define Marginal Costing. 

 ÂÎ®¦ Âø»ø¯ Áøμ¯ÖUPÄ®. 

10. What is Break - Even Point Analysis. 

 \©{ø»¨ ¦ÒÎ £S¨£õ´Ä GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Enter the following in double column cash Book : 
  Rs. 

1999 Jan 1 Cash balance 13,750
2 Received from Balan 2,500

 Discount allowed to him 125
3 Purchased goods for cash 2,150
4 Paid into Bank 1,100
5 Withdrew from Bank for Personal Use 1,500
7 Paid office Rent by Cheque 800

  ¤ßÁ¸ÁÚÁØøÓ Cμmøh ö|kÁ›ø\ £n¨ 
¦zuPzvÀ EÒÎhÄ® : 

  ¹. 

1999 
áÚÁ› 1 

 
 
£n C¸¨¦ 

 
 

13,750 
2 £õ»Ûh® C¸¢x ö£Ó¨£mhx 2,500 
 AÁ¸US uÒÐ£i AÝ©vUP¨£mhx 125 

3 Põ_ öPõkzx ö£õ¸mPøÍ Áõ[QÚõº 2,150 
4 Á[Q°À ö\¾zu¨£mhx 1,100 
5 uÛ¨£mh £¯ß£õmiØPõP Á[Q°¼¸¢x 

v¸®£¨ ö£Ó¨£mhx 
1,500 

7 Põ÷\õø» ‰»® A¾Á»P ÁõhøP 
ö\¾zu¨£mhx 

800 

Or 
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 (b) Calculate loss on sale of Plants under W.D.V. 
method from the following information : 

  Original cost of plant on 1-1-95: Rs. 3,00,000 

  Rate of depreciation: 10% on written down value 

  Sale value of plant: Rs. 1,56,000 

  Date of sale: 31.12.96 

  Assume that the accounts are closed on 31st March 
each year. 

  h¤Ò².i.Â Cß RÌ uõÁμ[PÎß ÂØ£øÚ°ß 
CÇ¨ø£U PnUQk[PÒ. ¤ßÁ¸® uPÁ¼¼¸¢x 
•øÓ÷¯ : 

  1.1.95 AßÖ uõÁμzvß A\À Áõº¨¦ & ¹. 3,00,000 

  ÷u´©õÚ® ÂQu® – GÊu¨£mh ©v¨¤À 10% 

  ö\i°ß ÂØ£øÚ ©v¨¦ – ¹. 1,56,000 

  ÂØ£øÚ ÷uv & 31.12.96 

  JÆöÁõ¸ Bsk® ©õºa 31 AßÖ PnUSPÒ 
•iUP¨£k® GßÖ øÁzxUöPõÒ÷Áõ®.  

12. (a) From the information given below prepare Trading 
Account. 

 Rs. 

Opening Stock 1,00,000

Purchases 1,50,000

Purchase Returns 25,000

Direct expenses 10,000

Carriage inwards 5,000

Sales 4,00,000

Closing Stock 50,000
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  R÷Ç öPõkUP¨£mkÒÍ uPÁÀPÎÀ C¸¢x i÷μi[ 

PnUøP u¯õº ö\´¯Ä®. 

 ¹. 

öuõhUP \μUQ¸¨¦  1,00,000

öPõÒ•uÀ 1,50,000

öPõÒ•uÀ v¸¨£® 25,000

÷|μi ö\»ÄPÒ 10,000

EÒyUS T¼ 5,000

ÂØ£øÚ 4,00,000

CÖv \μUQ¸¨¦ 50,000

Or 

 (b) The following information is taken from the books of 

a firm. 

 Rs. 

Sales 33,984

Sales Returns 8,068

Stock in the beginning 380

Stock at the end 1,378

Gross Profit 1,814

  Calculate : 

  (i) Purchases  

  (ii) Rate of stock  

  (iii) Gross profit ratio. 
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  ¤ßÁ¸® uPÁÀPÒ {ÖÁÚzvß ¦zuP[PÎ¼¸¢x 
GkUP¨£mhøÁ. 

 ¹. 

ÂØ£øÚ 33,984

ÂØ£øÚ v¸¨£® 8,068

öuõhUPzvÀ £[S 380

CÖv°À £[S 1,378

ö©õzu »õ£® 1,814

  PnUQk : 

  (i) öPõÒ•uÀ 

  (ii) £[S ÂQu® 

  (iii) ö©õzu »õ£ ÂQu®.  

13. (a) From the following Particulars, Prepare a funds 
flow statement. 

  Increase in working capital Rs. 4,000; Net Profit 
before writing off goodwill Rs. 10,750; Depreciation 
on fixed assets Rs. 1,750; Dividend of the previous 
year paid Rs. 3,500; goodwill written off Rs.5,000; 
Shares issued for cash Rs. 5,000; Purchase of 
machinery Rs.10,000. 

  ¤ßÁ¸® ÂÁμ[PÎÀ C¸¢x, {v Kmh 
AÔUøPø¯z u¯õ›UPÄ®. 

  ö\¯À£õmk ‰»uÚzvß AvP›¨¦ ¹. 4,000; 
|Àö»snzøu GÊxÁuØS •ß {Pμ »õ£®  
¹. 10,750; {ø»¯õÚ ö\õzxPÎß ÷u´©õÚ®  
¹. 1,750; •¢øu¯ Bsiß DÄzöuõøP ¹. 3,500; 
|Àö»sn® ¹. 5,000 uÒÐ£i; £nzvØPõP 
öÁÎ°h¨£mh £[SPÒ ¹. 5,000; C¯¢vμ[PÒ 
Áõ[SuÀ ¹. 10,000. 

Or 
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 (b) Statement of financial position of Mr. Arun is given 
below : 

Liabilities 30.6.1999  30.6.2000 Assets 30.6.1999 30.6.2000

 Rs.  Rs.  Rs. Rs. 

Accounts     Cash  40,000 30,000

payable 29,000  25,000 Debtors 20,000 17,000

Capital 7,39,000  6,15,000 Stock 8,000 13,000

    Building 1,00,000 80,000

    Other fixed

     assets 6,00,000 5,00,000

 7,68,000  6,40,000  7,68,000 6,40,000

  Additional information : 
   (i) There were no drawings. 
  (ii) There were no purchases or sale of either 

building or other fixed assets. Prepare a 
statement of cash flow. 

  A¸oß {v {ø» AÔUøP R÷Ç 
öPõkUP¨£mkÒÍx. 

ö£õÖ¨¦PÒ 30.6.1999  30.6.2000 ö\õzxUPÒ 30.6.1999 30.6.2000 

 ¹.  ¹.  ¹. ¹. 

    £n® 40,000 30,000

ö\¾zu ÷Ási¯    PhÚõÎPÒ 20,000 17,000

PnUSPÒ 29,000  25,000 £[S 8,000 13,000

‰»uÚ® 7,39,000  6,15,000 Pmih® 1,00,000 80,000

    ¤Ó 

    {ø»¯õÚ 

    ö\õzxUPÒ 6,00,000 5,00,000

 7,68,000  6,40,000  7,68,000 6,40,000
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  TkuÀ uPÁÀ : 

  (i) Gk¨¦PÒ GxÄ® CÀø» 

  (ii) Pmih® AÀ»x ¤Ó {ø»¯õÚ ö\õzxUPÒ 
Áõ[SuÀ AÀ»x ÂØ£øÚ ö\´¯¨£hÂÀø». 
£n¨¦ÇUP AÔUøPø¯z u¯õ›UPÄ®. 

14. (a) Describe the uses and limitations of fund flow 
statement. 

  {v Kmh AÔUøP°ß £¯ß£õkPÒ ©ØÖ® 
Áμ®¦PøÍ ÂÁ›UPÄ®. 

Or 

 (b) Show the year end value of inventory under FIFO 
method. 
  Received Issued

  Units Rate (Rs.) Units 

I Quarter 20,000 2.25 16,000

II Quarter 30,000 2.50 20,000

III Quarter 25,000 2.40 33,000

IV Quarter 10,000 2.60 7,000

  Assume that purchase was made on the first day of 
the quarter. 

  G¨.I.G¨.K •øÓ°ß RÌ \μUSPÎß Bsk CÖv 
©v¨ø£U Põmk. 

  ö£ØÖx öÁÎ°h¨£mhx

  A»SPÒ Âø» (¹.) A»SPÒ 

I Põ»õsk 20,000 2.25 16,000 

II Põ»õsk 30,000 2.50 20,000 

III Põ»õsk 25,000 2.40 33,000 

IV Põ»õsk 10,000 2.60   7,000 

 Põ»õsiß •uÀ |õÎÀ öPõÒ•uÀ ö\´¯¨£mhx GßÖ 
øÁzxUöPõÒ÷Áõ®. 
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15. (a) The following informations are given for two 
companies. 

 X Ltd. Y Ltd. 

 Rs. Rs. 

Units produced and sold 17,000 17,000

Revenues 1,70,000 1,70,000

Fixed costs 85,000 34,000

Operating income 51,000 51,000

Variable cost 34,000 85,000

  Find out the Break - Even Point of each company 
both in units as well as in volume. 

  Cμsk {ÖÁÚ[PÐUS ¤ßÁ¸® uPÁÀPÒ 
öPõkUP¨£mkÒÍÚ. 

 X ¼ªöhm Y ¼ªöhm

 ¹. ¹. 

EØ£zv ©ØÖ® ÂØ£øÚ A»SPÒ 17,000 17,000

Á¸Áõ´ 1,70,000 1,70,000

{ø»¯õÚ ö\»ÄPÒ 85,000 34,000

C¯UP Á¸©õÚ® 51,000 51,000

©õÖ£k® Âø» 34,000 85,000

  ³Ûm ©ØÖ® ÁõÀ³® BQ¯ Cμsi¾® JÆöÁõ¸ 
{ÖÁÚzvß \©{ø»¨ ¦ÒÎ BQ¯ÁØøÓU 
PshÔ¯Ä®. 

Or 
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 (b) A project cost Rs. 5,00,000 and yields annually a 
profit of Rs. 80,000 after depreciation at 12% p.a. 
but before tax of 50%. Calculate payback period. 

  J¸ vmhzvØS ¹. 5,00,000 ©ØÖ® Bsk 
Á¸©õÚ® ¹. 80,000 ÷u´©õÚzvØS¨ ¤ÓS  
12% p.a. BÚõÀ 50% Á›US •ß, v¸¨¤a ö\¾zx® 
Põ»zøuU PnUQk[PÒ. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain various accounting concepts briefly. 

 £À÷ÁÖ PnUQ¯À P¸zxPøÍ _¸UP©õP ÂÍUPÄ®. 

17. From the following Trial Balance, Prepare Trading, Profit 
and Loss A/c for the year ended 31-12-1981 and a Balance 
Sheet as on the date. 

Trial Balance 
Particulars Rs. Particulars Rs. 

Purchases 11,870 Capital 8,000

Debtors 7,580 Bad debts recovered 250

Return inwards 450 Creditors 1,250

Bank deposit 2,750 Return Outwards 350

Rent 360 Bank Overdraft 1,570

Salaries 850 Sales 14,690

Travelling expenses 300 Bills payable 1,350

Cash 210   

Stock 2,450   

Discount allowed 40   

Drawings 600   

 27,460  27,460
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  Adjustments : 

  (a) The Closing Stock on 31-12-81 was Rs.4,200 

  (b) Write off Rs.80 as bad debts and create a 
reserve for bad debts at 5% on Sundry debtors. 

  (c) Three months rent is outstanding. 

  ¤ßÁ¸® ÷\õuøÚ C¸¨¦z öuõøP°¼¸¢x, 
31.12.1981CÀ •iÁøh¢u BsiØPõÚ ÁºzuP®, 
»õ£® ©ØÖ® CÇ¨¦ A/c ©ØÖ® ÷uv°ß£i 
C¸¨¦{ø»z uõøÍz u¯õ›UPÄ®. 

÷\õuøÚ C¸¨¦ 
ÂÁμ[PÒ ¹. ÂÁμ[PÒ ¹. 

öPõÒ•uÀ 11,870 ‰»uÚ® 8,000

PhÚõÎPÒ 7,580 ÁμõUPhßPÒ 

EÒv¸¨¦ T¼ 450 Á`¼UP¨£mhÚ 250

Á[Q øÁ¨¦ 2,750 Phß öPõkzuÁºPÒ 1,250

ÁõhøP 360 öÁÎv¸¨¦ T¼ 350

\®£Í® 850 Á[Q ªøP¨£ØÖ 1,570

£¯n ö\»ÄPÒ 300 ÂØ£øÚ 14,690

£n® 210 ö\¾zu ÷Ási¯ 

\μUS 2,450 ¤ÀPÒ 1,350

uÒÐ£i 

AÝ©vUP¨£kQÓx 
 

40 
  

Gk¨¦PÒ 600   

 27,460  27,460 

  \›ö\´uÀ : 

  (A) 31.12.81 AßÖ CÖv¨ £[S ¹. 4,200 

  (B) ¹. 80I ÁõμõU PhßPÍõP uÒÐ£i ö\´x, 
\si› PhÚõÎPÐUS 5% GßÓ AÍÂÀ 
ÁõμõU PhßPÐUPõÚ C¸¨ø£ E¸ÁõUPÄ®. 

  (C) ‰ßÖ ©õu ÁõhøP {¾øÁ°À EÒÍx. 
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18. Debtors Velocity 3 months, Gross profit Rs. 4,00,000, 
Stock Velocity 1.5 times, Bills Receivable Rs.25,000 Gross 
Profit Ratio 25%. 

 Closing stock is 20% more than the opening stock. 

 Calculate : 

 (a) Debtors  

 (b) Closing Stock. 

 PhÚõÎPÒ _ÇØ] ‰ßÖ ©õu[PÒ, ö©õzu »õ£®  
¹. 4,00,000, £[S _ÇØ] 1.5 ©h[S, ö£ÓzuUP ¤ÀPÒ  
¹. 25,000 ö©õzu »õ£ ÂQu® 25% 

 öuõhUP¨ £[øP Âh CÖv¨ £[S 20% AvP® 

 PnUQkP :  

 (A) PhÚõÎPÒ 

 (B) CÖv¨ £[S  

19. From the following balances you are required to calculate 
the cash from Operations. 

Particulars 31.12.1998  31.12.1999 Particulars 31.12.1998 31.12.1999

Debtors 50,000  47,000 Accrued Income 600 750

Bills     Income received 

Receivable 10,000  12,500 in advance 300 250

Creditors 20,000  25,000 Profit made 

Bills Payable 8,000  6,000 during the 

Outstanding    year 1,30,000 

expenses 1,000  1,200  

Prepaid     

expenses 800  700  
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 ¤ßÁ¸® {¾øÁPÎÀ C¸¢x }[PÒ |hÁiUøPPÎÀ 
C¸¢x £nzøu PnUQh ÷Ásk®. 

ÂÁμ[PÒ 31.12.1998  31.12.1999  ÂÁμ[PÒ 31.12.1998 31.12.1999
PhÚõÎPÒ 50,000  47,000  ]ÖP ]ÖPa 

ö£ÓzuUP ¤ÀPÒ 10,000  12,500  Á¸©õÚ® 600 750
Phß öPõkzuÁºPÒ 20,000  25,000  •ßTmi÷¯ 

ö\¾zu     ö£Ó¨£mh Á¸©õÚ® 300 250
÷Ási¯ ¤ÀPÒ 8,000  6,000  1,30,000 BsiÀ 

{¾øÁ°À     »õ£® Dmh¨£mhx 

EÒÍ ö\»ÄPÒ 1,000  1,200   

•ßøÁ¨¦ ö\»ÄPÒ 800  700   

20. Briefly explain the different types of budgets or what are 
functional budgets. 

 £À÷ÁÖ ÁøP¯õÚ £möámkPÒ AÀ»x ö\¯À£õmk 
ÁμÄ ö\»Äz vmh[PÒ GßÓõÀ GßÚ Gß£øu _¸UP©õP 
ÂÍUPÄ®. 

———————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. State the objectives of research. 
 Bμõ´a]°ß ÷|õUP[PøÍU TÖP. 

2. Distinguish between analytical and synthetic research. 
 B´Ä•øÓ Bμõ´a]°øÚ ö\¯ØøP¯õÚ 

Bμõ´a]°¼¸¢x ÷ÁÖ£kzxP. 

3. What is operational definition? Give examples. 
 ö\¯Ø£õmk Áøμ¯øÓ GßÓõÀ GßÚ? GkzxUPõmkPÒ 

u¸P. 

4. What is sampling error? State its types. 
 ©õv›°À ¤øÇ Gß£x ¯õx? Auß ÁøPPøÍU TÖP. 

5. State the types of measurement scales. 
 AÍÄ÷Põ¼ß ÁøPPøÍU TÖP. 

6. What is interview schedule? 
 ÷|ºPõnÀ £mi¯À GßÓõÀ GßÚ? 
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7. What do you mean by reliability? 

 |®£Pz vÓß Gß£x ¯õx? 

8. What is multivariate analysis? 

 £ß•P B´Ä Gß£x ¯õx? 

9. Give the meaning of interpretation. 

 ‘ÂÍUP®’ Gß£uß ö£õ¸Ò u¸P. 

10. What are the types of reports? 

 AÔUøP°ß ÁøPPÒ ¯õøÁ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Define Research. State its importance in business 
research. 

  Bμõ´a] – Áøμ¯ÖUP. ÁoP B´ÂÀ Auß 
•UQ¯¨ £[QøÚU TÖP. 

Or 

 (b) What is review of literature? How is it useful in 
research? 

  C»UQ¯ «Íõ´Ä Gß£x ¯õx? Bμõ´a]°À Ax 
G[VÚ® £¯ß£kzu¨£kQÓx? 

12. (a) What are the factors affecting research design? 

  Bμõ´a] ÁiÁø©¨¤øÚ £õvUPU Ti¯ PõμoPÒ 
¯õøÁ? 

Or 

 (b) What are the different types of hypothesis? Give 
examples for each. 

  P¸x÷PõÎß £À÷ÁÖ ÁøPPÒ ¯õøÁ? JÆöÁõ¸ 
ÁøPUS® Euõμn® u¸P. 
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13. (a) Distinguish questionnaire from interview schedule. 
  ÂÚõ£mi¯ø» ÷|ºPõnÀ £mi¯¼À C¸¢x 

÷ÁÖ£kzxP. 

Or 

 (b) Explain the types of observational method of data 
collection. 

  uμÄ ÷\P›¨¤ß PshÔ£vÄ •øÓ°ß ÁøPPøÍ 
ÂÍUSP. 

14. (a) What are the essentials of a good sampling? 
  |À» ©õv› Gkzu¼ß •UQ¯ C¯À¦PÒ ¯õøÁ? 

Or 

 (b) State the objects and rules of tabulation. 
  AmhÁøn°ß ÷|õUP® ©ØÖ® Aøu 

u¯õ›¨£uØPõÚ ÂvPøÍU TÖP. 

15. (a) What is chi-square test? State its significance as a 
statistical tool. 

  øPìöPõ¯º ÷\õuøÚ Gß£x ¯õx? ¦ÒÎ°¯À 
P¸Â¯õP Auß •UQ¯zxÁzøuU TÖP. 

Or 

 (b) What are the features of a good research report? 
  ]Ó¢u B´Ä AÔUøP°ß ]Ó¨¤¯À¦PÒ ¯õx? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the different types of research. 
 Bμõ´a]°ß £À÷ÁÖ ÁøPPøÍ ÂÁõvUP. 

17. What are the factors to be considered while formulating a 
research problem? How would you evaluate the research 
problem? 

 Bμõ´a] uø»¨¦ E¸ÁõUPzvÀ P¸zvÀ öPõÒÍ 
÷Ási¯ PõμoPÒ ¯õøÁ? Bμõ´a] uø»¨¤øÚ 
G[VÚ® ©v¨¥k ö\´ÃºPÒ? 
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18. Describe the stages in data processing. 

 uμÄ ö\¯»õUPzvÀ EÒÍ £À÷ÁÖ {ø»PøÍ ÂÁ›UP. 

19. What are the factors influencing in selection of sample? 

 ©õv›ø¯ öu›Ä ö\´Áøu wº©õÛUS® PõμoPÒ ¯õøÁ? 

20. Describe the contents of a research report. 

 B´ÁÔUøP°ß EÒÍhUP[PøÍ ÂÁ›UP. 

_____________ 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define the business environment. 

 ÁoP `Çø» Áøμ¯ÖUPÄ®. 

2. What are the social cultural? 

 \‰P P»õa\õμ® GßÓõÀ GßÚ? 

3. What is a political system? 

 Aμ]¯À Aø©¨¦ GßÓõÀ GßÚ? 

4. What are the Economic developments? 

 ö£õ¸Íõuõμ ÁÍºa]PÒ Gß£x ¯õx? 

5. What is a monetary policy example? 

 £nÂ¯À öPõÒøP Euõμn® GßÚ? 

6. What is the collaboration? 

 JzxøÇ¨¦ GßÓõÀ GßÚ? 

Sub. Code 
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7. What is mean by technology transfer? 

 öuõÈÀ~m£ £›©õØÓ® GßÓõÀ GßÚ? 

8. What do you understand the co-operative sector? 

 TmkÓÄz xøÓø¯¨ £ØÔ }[PÒ GßÚ 
¦›¢xöPõÒQÕºPÒ? 

9. What are the carbon foot print? 

 Põº£ß Aa_ uh® GßÓõÀ GßÚ? 

10. What is the role of WHO in consumer health? 

 ~Pº÷Áõ›ß |»ÛÀ E»P _Põuõμ Aø©¨¤ß £[S GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the four important factors of environment 
scanning? 

  _ØÖa`ÇÀ ì÷PÛ[Qß |õßS •UQ¯©õÚ 
PõμoPÒ ¯õøÁ? 

Or 

 (b) Explain the characteristics of political Environment. 

  Aμ]¯À `Ç¼ß £s¦PøÍ ÂÍUS[PÒ. 

12. (a) Describe the role of government promoting SSI. 

  ]ÖöuõÈÀ {ÖÁÚ[PÒ FUSÂUS® Aμ\õ[Pzvß 
£[øP ÂÁ›UPÄ®. 

Or 

 (b) Discuss the five phase of economic development. 

  ö£õ¸Íõuõμ ÁÍºa]°ß I¢x Pmh[PøÍ¨ £ØÔ 
ÂÁõvUPÄ®. 
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13. (a) State the objectives of banks. 
  Á[QPÎß ÷|õUP[PøÍU SÔ¨¤hÄ®. 

Or 

 (b) Describe the principles of labour security. 
  öuõÈ»õÍº £õxPõ¨¤ß öPõÒøPPøÍ ÂÁ›UPÄ®. 

14. (a) Distinguish between technology environment and 
technology. 

  öuõÈÀ~m£ `ÇÀ ©ØÖ® öuõÈÀ~m£zøu 
÷ÁÖ£kzx[PÒ. 

Or 

 (b) Evaluate the benefit of legal environment. 
  \mha `Ç¼ß |ßø©ø¯ ©v¨¤k[PÒ. 

15. (a) Describe the types of primary capital markets. 
  •ußø© ‰»uÚa \¢øuPÎß ÁøPPøÍ 

ÂÁ›UPÄ®. 

Or 

 (b) State the advantages and disadvantages of 
privatization. 

  uÛ¯õº©¯©õUP¼ß |ßø©PÒ ©ØÖ® wø©PøÍU 
SÔ¨¤hÄ®. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Briefly explain the components of Business Environment. 
 ÁoPa `Ç¼ß TÖPøÍ _¸UP©õP ÂÍUS[PÒ. 

17. Briefly discuss the impact of government policy change on 
the business and Industry. 

 ÁoP® ©ØÖ® öuõÈÀxøÓ°À Aμ\õ[P öPõÒøP 
©õØÓzvß uõUPzøu _¸UP©õP ÂÁõvUPÄ®. 
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18. Explain the regulation and control of Stock exchange. 

 £[Sa \¢øu°ß JÊ[S•øÓ ©ØÖ® Pmk¨£õmøh 
ÂÍUPÄ®. 

19. Describe the role of joint sector in mixed economy. 

 P»¨¦¨ ö£õ¸ÍõuõμzvÀ Tmkz xøÓ°ß £[øP 
ÂÁ›UPÄ®. 

20. Evaluate the opportunities and threat by globalization. 

 E»P©¯©õUP¼ß Áõ´¨¦PÒ ©ØÖ® Aa_ÖzuÀPøÍ 
©v¨¤k[PÒ. 

  

_____________ 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is a contract? 

 J¨£¢u® GßÓõÀ GßÚ? 

2. What is offer? 

 •øÚÄ Gß£x ¯õx? 

3. Mention any two features of quasi contract. 

 J¨£¢u¨ ÷£õÀÂß H÷uÝ® Cμsk A®\[PøÍU 
SÔ¨¤hÄ®. 

4. State any two rules regarding transfer of property. 

 ö\õzx £›©õØÓ® öuõhº£õP H÷uÝ® Cμsk  ÂvPøÍU 
SÔ¨¤hÄ®. 

5. What do you understand the negotiable instrument? 

 ö\»ÁõoU P¸Â £ØÔ }[PÒ GßÚ ¦›¢x öPõÒQÕºPÒ? 

6. Define insurance. 

 Põ¨¥møh Áøμ¯ÖUPÄ®. 
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7. State the principle of utmost good faith. 

 Ea\ |®¤UøPU öPõÒøP°ß ö£õ¸Ò TÖP. 

8. What is meant by Articles of Association? 

 Aø©¨¦z xønÂvPÒ Gß£x ¯õx? 

9. What is digital signature? 

 ªß øPö¯õ¨£® GßÓõÀ GßÚ? 

10. State the eligibility to be a partner under Indian 
Partnership Act, 1932. 

 C¢v¯ Tmhõsø© \mh®, 1932&ß RÌ TmhõÎ 
BÁuØPõÚ uSv°øÚU SÔ¨¤kP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the elements of contract? 

  J¨£¢uzvß TÖPÒ ¯õøÁ? 

Or 

 (b) State the rules regarding offer and acceptance. 

  •øÚÄ ©ØÖ® •øÚ HØ¦ öuõhº£õÚ ÂvPøÍU 
SÔ¨¤hÄ®. 

12. (a) Distinguish between Bailment and Pledge. 

  J¨£øhÄ ©ØÖ® Ah©õÚ® & ÷ÁÖ£kzx[PÒ. 

Or 

 (b) Explain the essential elements of contract of sale. 

  ÂØ£øÚ J¨£¢uzvß Azv¯õÁ]¯ TÖPøÍ 
ÂÍUS[PÒ. 
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13. (a) Explain the objectives of Negotiable Instruments. 

  ö\»ÁõoU P¸Â°ß ÷|õUP[PøÍ ÂÍUS[PÒ. 

Or 

 (b) What are the five principles of insurance from the 
contract? 

  J¨£¢uzvÀ C¸¢x Põ¨¥miß I¢x öPõÒøPPÒ 
GßÚ? 

14. (a) State the significance of Memorandum of 
Association. 

  Aø©¨¦ •øÓ÷¯miß ]Ó¨¤¯À¦PøÍU TÓÄ®. 

Or 

 (b) What are the different kinds of companies? 

  {ÖÁÚ[PÎß £À÷ÁÖ ÁøPPÒ ¯õøÁ? 

15. (a) Write short note on Annual General Meeting. 

  Á¸hõ¢vμ ö£õxU Tmh® SÔzx ]Ö SÔ¨ø£ 
GÊx[PÒ. 

Or 

 (b) What are the salient features of Right to 
Information Act, 2005? 

  uPÁÀ AÔ²® E›ø©a \mh® 2005&ß ]Ó¨¦ 
C¯À¦PÒ ¯õøÁ? 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Briefly explain the classification of contracts. 

 J¨£¢u[PÎß ÁøP¨£õmøh _¸UP©õP ÂÍUPÄ®. 

17. Discuss the rights and duties of bailer and bailee. 

 J¨£øhÄ ö\´÷Áõº ©ØÖ® J¨£øhÄ ö£Ö£Á›ß 
E›ø©PÒ ©ØÖ® Phø©PøÍ ÂÁõvUPÄ®. 
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18. Describe the liabilities common carriers under the 
Railways act 1989. 

 μ°À÷Á \mh® 1989 Cß RÌ ö£õx \μU÷PØÔ°ß 
ö£õÖ¨¦PøÍ ÂÁ›UPÄ®. 

19. Explain the procedure for appointment of Directors in 
Companies. 

 {ÖÁÚ C¯US|º {¯©ÚzvØPõÚ ÁÈ•øÓ°øÚ 
ÂÁ›UP. 

20. Discuss the methods of winding up. 

 {ÖÁÚ Pø»¨¦ •øÓPøÍ ÂÁõvUP. 

  

_____________ 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. List the components of Information System. 
 uPÁÀ •øÓø©°ß EmTÖPøÍ £mi¯¼kP. 

2. What do you mean by computerized MIS? 
 PoÛ ©¯©õUP¨£mh ÷©»õsø©z uPÁÀ •øÓø©°ß 

ö£õ¸Ò TÖP. 

3. What is AI? 
 ö\¯ØøP ~snÔÄ GßÓõÀ GßÚ? 

4. What is meant by resource management? 
 ÁÍ® ÷©»õsø© Gß£uß ö£õ¸Ò ¯õx? 

5. List the Merits of MIS. 
 ÷©»õsø©z uPÁÀ •øÓø©°ß ÁÀ»ø©PøÍ 

£mi¯¼kP. 

6. What do you mean by the term server? 
 ÁÇ[Pß GßÓ ö\õÀ¼ß ö£õ¸Ò ¯õx? 
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7. What is M-Commerce? 

 M-Commerce GßÓõÀ GßÚ? 

8. List the business applications of Internet. 

 Cøn¯zvß ÁºzuP¨ £¯ß£õkPøÍ £mi¯¼kP. 

9. Name any two secondary storage devices. 

 xøn {øÚÁP[PÒ H÷uÝ® Cμsiß ö£¯º TÖP. 

10. What do you mean by the term spoofing? 

 Spoofing GßÓ ö\õÀ¼ß ö£õ¸Ò ¯õx? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Brief on the foundations of information system. 

  uPÁÀ •øÓø©°ß AizuÍ® £ØÔ _¸UP Eøμ 
u¸P. 

Or 

 (b) MIS and DSS – Compare and Contrast. 

  ÷©»õsø©z uPÁÀ •øÓø© ©ØÖ® •iöÁkzuÀ 
BuμÄ •øÓø© J¨¥k ©ØÖ® ÷ÁÖ£õk PõsP. 

12. (a) What is Expert system? How it is used in 
information management? 

  {¦nº •øÓø© GßÓõÀ GßÚ? Ax GÆÁõÖ 
uPÁÀ ÷©»õsø©°À £¯ß£kQÓx? 

Or 

 (b) “MIS in Indian organizations” — Discuss. 

  “C¢v¯ {ÖÁÚ[PÎÀ ÷©»õsø©z uPÁÀ 

•øÓø©” & ÂÁõv. 
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13. (a) Write about Wide Area Network. 
  Â› £μ¨¦ ¤øn¯® £ØÔ GÊxP. 

Or 

 (b) Write short notes on ERP. 

  ERP £ØÔ ]Ö SÔ¨¦ ÁøμP. 

14. (a) Give a brief account on types of computer system 
processing. 

  PoÛ •øÓø© uμ¨£kzxu¼ß ÁøPPÒ £ØÔ 
_¸[P ÂÁ›. 

Or 

 (b) Write short notes on distributed information 
management.  

  £μÄ uPÁÀ ÷©»õsø© £ØÔ ]Ö SÔ¨¦ ÁøμP. 

15. (a) Describe the use of anyone output device. 
  öÁÎ±mkU P¸Â H÷uÝ® JßÔøÚ¨ £ØÔ 

Gkzxøμ. 

Or 

 (b) Write about facility control and procedural control 
in Information System. 

  uPÁÀ •øÓø©°À Á\v ©ØÖ® ö\´•øÓU 
Pmk¨£õk £ØÔ GÊxP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Describe various activities and types of Information 
System. 

 uPÁÀ •øÓø©°ß ÁøPPÒ ©ØÖ® £À÷ÁÖ 
|hÁiUøPPÒ £ØÔ Gkzxøμ. 

17. Bring out various approaches to MIS development. 
 ÷©»õsø©z uPÁÀ •øÓø© E¸ÁõUP¼À EÒÍ 

£À÷ÁÖ AqS•øÓPøÍ öÁÎUöPõnºP. 
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18. Describe the recent developments in Information 
Technology for MIS. 

 ÷©»õsø©z uPÁÀ •øÓø©UPõÚ uPÁÀ 
öuõÈÀ~m£zvß \«£zv¯ •ß÷ÚØÓ[PÒ £ØÔ 
Gkzxøμ. 

19. Explain MIS for finance and inventory management. 

 {v ©ØÖ® C¸¨¦U Pmk¨£õk ÷©»õsø©z uPÁÀ 
•øÓø©PøÍ ÂÍUSP. 

20. Describe information system architecture and 
management. 

 uPÁÀ •øÓø©U Pmhø©¨¦ ©ØÖ® ÷©»õsø© 
Gkzxøμ. 

  

_____________ 
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PART A — (10 × 2 = 20 marks) 

Answer ALL the questions. 

1. What are the operative functions of HRM? 
 ©Ûu ÁÍ ÷©»õsø©°ß ö\¯À£õmk ö\¯À£õkPÒ 

GßÚ? 

2. What are the social security aspects of HRM? 
 ©Ûu ÁÍ ÷©»õsø©°ß \‰P £õxPõ¨¦ A®\[PÒ 

GßÚ? 

3. What is the importance of recruitment? 
 Bm÷\º¨¤ß •UQ¯zxÁ® GßÚ? 

4. What is the job specification structure? 
 ÷Áø» ÂÁμUSÔ¨¦ Aø©¨¦ GßÚ? 

5. Why is executive development important in Indian 
conditions? 

 C¢v¯ {ø»ø©PÎÀ {ºÁõP ÷©®£õk Hß •UQ¯©õÚx? 

6. Define employee compensation. 
 £o¯õÍº Fv¯zøu Áøμ¯ÖUPÄ®. 
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7. How can HR retain employees? 

 ©Ûu ÁÍ® GÆÁõÖ £o¯õÍºPøÍz uUPøÁzxU 
öPõÒÍ •i²®? 

8. What is called career planning? 

 öuõÈÀ vmhªhÀ GßÖ GßÚ AøÇUP¨£kQÓx? 

9. What is the difference between labour welfare and 
employee welfare? 

 öuõÈ»õÍº |»ÝUS® £o¯õÍº |»ÝUS® GßÚ 
Âzv¯õ\®? 

10. What is the human resource information system? 

 ©Ûu ÁÍ uPÁÀ Aø©¨¦ GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL the questions choosing either (a) or (b). 

11. (a) State the nature of human resource management.  

  ©Ûu ÁÍ ÷©»õsø©°ß ußø©ø¯U TÖ. 

Or 

 (b) Briefly explain the objectives of human resource 
management. 

  ©Ûu ÁÍ ÷©»õsø©°ß ÷|õUP[PøÍ _¸UP©õP 
ÂÍUPÄ®. 

12. (a) What are the factors determining recruitment? 
What is the process of HRIS?  

  Bm÷\º¨ø£z wº©õÛUS® PõμoPÒ ¯õøÁ?  ©Ûu 
ÁÍ uPÁÀ Aø©¨¤ß ö\¯À•øÓ GßÚ? 

Or 

 (b) Write an essay on merits and demerits of human 
resource planning. 

  ©Ûu ÁÍ vmhªh¼ß uSvPÒ ©ØÖ® wø©PÒ 
£ØÔ¯ Pmkøμø¯ GÊx[PÒ. 
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13. (a) Describe briefly the different types of training. 

  £À÷ÁÖ ÁøP¯õÚ £°Ø]PøÍ _¸UP©õP 
ÂÁ›UPÄ®. 

Or 

 (b) What are financial incentives? 

  {v FUPzöuõøPPÒ GßÚ? 

14. (a) Briefly explain the uses of performance appraisal. 

  ö\¯ÀvÓß ©v¨¥miß £¯ß£õkPøÍ _¸UP©õP 
ÂÍUS[PÒ. 

Or 

 (b) Describe briefly the various welfare and 
recreational facilities offered to employees. 

  FÈ¯ºPÐUS ÁÇ[P¨£k® £À÷ÁÖ |»ß ©ØÖ® 
ö£õÊx÷£õUS Á\vPøÍ _¸UP©õP ÂÁ›UPÄ®. 

15. (a) What are the different types of labour welfare?  

  £À÷ÁÖ ÁøP¯õÚ öuõÈ»õÍº |»ßPÒ GßÚ? 

Or 

 (b) Describe the structure of bargaining. 

  ÷£μ® ÷£_® Pmhø©¨ø£ ÂÁ›UPÄ®. 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the different procurement functions of personnel 
management. 

 £o¯õÍº {ºÁõPzvß £À÷ÁÖ öPõÒ•uÀ 
ö\¯À£õkPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

17. What kind of data is needed for job analysis? What are 
the techniques used for collecting the data and how they 
are collected? 

 ÷Áø» £S¨£õ´ÂØS GßÚ ÁøP¯õÚ uμÄ ÷uøÁ?  
uμÄPøÍ ÷\P›UP GßÚ ~m£[PÒ £¯ß£kzu¨£kQßÓÚ 
©ØÖ® AøÁ GÆÁõÖ ÷\P›UP¨£kQßÓÚ? 
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18. Describe the importance of training. 

 £°Ø]°ß •UQ¯zxÁzøu ÂÁ›UPÄ®. 

19. Explain the issues of management and unions. 

 {ºÁõP® ©ØÖ® öuõÈØ\[P[PÎß ¤μa]øÚPøÍ 
ÂÍUS[PÒ. 

20. What preparatory work to be done before the 
commencement of collective bargaining? 

 Tmk ÷£μ® ÷£_ÁuØS •ß GßÚ B¯zu ÷Áø»PøÍa 
ö\´¯ ÷Ásk® ? 

—————————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Write any two differences between marketing and selling. 

 \¢øu¨£kzuÀ ©ØÖ® ÂØ£øÚUS Cøh÷¯ H÷uÝ® 
Cμsk ÷ÁÖ£õkPøÍ GÊuÄ®. 

2. What is service marketing? 

 ÷\øÁ \¢øu¨£kzuÀ GßÓõÀ GßÚ? 

3. What do you understand by buying motives? 

 Áõ[SÁvÀ ysku¾nºa] Gß£uß ‰»® }[PÒ GßÚ 
¦›¢xöPõÒQÕºPÒ? 

4. What is the demand forecasting? 

 ÷uøÁ •ßPo¨¦ GßÓõÀ GßÚ? 

5. Define product. 

 ö£õ¸Ò – Áøμ¯ÖUPÄ®. 
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6. What is branding policies? 

 Aøh¯õÍU SÔ°kuÀ öPõÒøPPÒ GßÓõÀ GßÚ? 

7. What do you mean by the distribution channel? 

 ÁÇ[PÀ ÁÈ GßÓõÀ GßÚ? 

8. Define sales promotion. 

 ÂØ£øÚ FUSÂ¨¦ – Áøμ¯ÖUPÄ®. 

9. What is advertisement copy? 

 ÂÍ®£μ £i Gß£x ¯õx? 

10. What is meant by data warehousing? 

 uμÄ ÷\ª¨¦U Qh[S GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choosing either (a) or (b). 

11. (a) What are the objectives of social marketing? 

  \‰P \¢øu¨£kzu¼ß ÷|õUP[PÒ GßÚ? 

Or 

 (b) Explain the elements of marketing mix. 

  \¢øu¨£kzuÀ P»øÁ TÖPøÍ ÂÍUPÄ®. 

12. (a) What is positioning? State its importance. 

  {ø»¨£kzxuÀ GßÓõÀ GßÚ? Auß 
•UQ¯zxÁzøuU TÖP. 

Or 

 (b) What are the points to be considered for an effective 
MIS? 

  £¯ÝÒÍ ÷©»õsø© uPÁÀ Aø©¨¦US 
GßöÚßÚ PõμoPøÍ P¸zvÀ öPõÒÍ ÷Ásk®? 
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13. (a) What is new product development? State its need. 

  ¦v¯ ö£õ¸Ò ÷©®£õk GßÓõÀ GßÚ? Auß 
÷uøÁø¯ öu›ÂUPÄ®. 

Or 

 (b) Write notes on  

  (i)  Brand Image  

  (ii)  Brand Identity 

  ]Ö SÔ¨¦ u¸P :  

  (i)  •zvøμ £i©®  

  (ii)  •zvøμ Aøh¯õÍ® 

14. (a) What do you understand by ‘channel conflict’? How 
do you manage such conflicts? 

  ‘ÁÇ[PÀ ÁÈ ÷©õuÀ’ ‰»® }[PÒ GßÚ 
¦›¢xöPõÒQÕºPÒ? CzuøP¯ ÷©õuÀPøÍ GÆÁõÖ 
\©õÎ¨£x? 

Or 

 (b) Distinguish between recruitment and training. 

  Bm÷\º¨¦ ©ØÖ® £°Ø]US Cøh÷¯ ÷ÁÖ£kzvU 
Põmk[PÒ. 

15. (a) Discuss the benefits of online sales promotional 
activities. 

  Áø»uÍ ÂØ£øÚ FUSÂ¨¦ |hÁiUøPPÎß 
|ßø©PøÍ¨ £ØÔ ÂÁõvUPÄ®. 

Or 

 (b) How would you evaluate the effectiveness of 
advertisement? 

  ÂÍ®£μzvß ö\¯ÀvÓøÚ GÆÁõÖ ©v¨¤kÃºPÒ? 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the different concepts related to the marketing 
activities. 

 \¢øu¨£kzuÀ |hÁiUøPPÒ öuõhº£õÚ £À÷ÁÖ 
P¸zxUPøÍ ÂÍUSP. 

17. Describe the stages in consumer decision making process. 

 ~Pº÷Áõº •iöÁkUS® ö\¯À•øÓ°ß {ø»PøÍ 
ÂÁ›UPÄ®. 

18. Briefly explain the demand forecasting techniques. 

 ÷uøÁ •ßPo¨¦ ~m£[PøÍ _¸UP©õP ÂÍUS[PÒ. 

19. Middlemen cannot be eliminated’ - Discuss. 

 ‘CøhzuμPºPøÍ JÈUP •i¯õx’ – ÂÁõvUPÄ®. 

20. Explain in detail the toots of publicity. 

 ö£õxÂÍ®£μ P¸ÂPøÍ Â›ÁõP ÂÍUPÄ®. 

––––––––– 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What are the objectives of financial management? 
 {v {ºÁõPzvß ÷|õUP[PÒ GßÚ? 

2. Explain the two approaches of finance function. 
 {v ö\¯À£õmiß Cμsk AqS•øÓPøÍ ÂÍUS[PÒ. 

3. Define debenture. 
 PhÜmk¨£zvμ® Áøμ¯Ö. 

4. What do you mean by Cost of capital? 
 ‰»uÚ ö\»Ä Gß£uß ö£õ¸Ò ¯õx? 

5. What is financial Leverage? 
 {v°¯À \¾øP GßÓõÀ GßÚ? 

6. What is IRR? 
 I.Bº.Bº GßÓõÀ GßÚ? 

7. Write short note the various costs of receivables. 
 ÁμÄPÎß £À÷ÁÖ ö\»ÄPøÍ £ØÔ ]Ö SÔ¨¦ GÊxP. 
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8. What is Sensitivity analysis? 
 EnºvÓß £S¨£õ´Ä GßÓõÀ GßÚ? 

9. What are the main determinants of a dividend policy? 
 J¸ £[Põuõ¯U öPõÒøP°ß •UQ¯ wº©õÛPÒ ¯õøÁ? 

10. What is meant by ‘Stock dividend’? 

 ‘FUP¨ £[Põuõ¯®’ GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Examine the role of financial management in the 
organization. 

  J¸ {ÖÁÚzvß {v°¯À ÷©»õsø©°ß £[QøÚ 
Bμõ´P. 

Or 

 (b) What are the types of debentures? 
  PhÜmk¨£zvμzvß ÁøPPÒ ¯õøÁ? 

12. (a) X Ltd. expects a net operating income of  
Rs. 4,00,000. It has Rs. 4,00,000 in 10% debentures, 
the overall capitalization rate is 12%. Calculate the 
value of the firm and equity capital rate according 
to NOI approach. 

  X ¼ªmöhmhõÀ Gvº£õºUP¨£k® {Pμ |øh•øÓ 
C»õ£® ¹. 4,00,000. {Ö©® 10% PhÜmk¨ 
£zvμ[PÒ ¹. 4,00,000&US øÁzv¸UQÓx. ö©õzu 
‰»uÚ BUP ÂQu® 12%. {Pμ |øh•øÓ 
÷£õUQß£i {Ö©zvß ö©õzu ©v¨¤øÚ²® ©ØÖ® 
‰»uÚ ÂQuzøu²® PnUQkP. 

Or 

 (b) What is overall cost of capital? How can the overall 
cost of capital be calculated? 

  ö©õzu ‰»uÚUQμ¯® GßÓõÀ GßÚ? AuøÚ 
GÆÁõÖ PnUQkÁx? 
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13. (a) Explain the factors affecting the size of investment 
in receivables. 

  ÁμÄPÎÀ •u½miß AÍøÁ £õvUS® PõμoPøÍ 
ÂÍUS[PÒ. 

Or 

 (b) Prepare an estimate of working capital 
requirements from the following information of a 
trading concern: 

  Projected Annual sales 1,00,000 units 

  Selling Price Rs.8 per unit 

  Percentage of net profit on sales – 25% 

  Average credit allowed to customers – 8 weeks 

  Average credit allowed by suppliers – 4 weeks 

  Average stock holding in terms of sales 
requirements – 12 weeks 

  Allow 10% for contingencies. 

  ¤ßÁ¸® uPÁ¼¼¸¢x ÁºzuP AUPøÓ°ß £o 
‰»uÚz ÷uøÁPÎß ©v¨¥møhz u¯õ›UPÄ®: 

  vmhªh¨£mh Á¸hõ¢vμ ÂØ£øÚ 1,00,000 
A»SPÒ 

  J¸ A»SUS ÂØ£øÚ Âø» ¹. 8  

  ÂØ£øÚ°À {Pμ »õ£zvß \uÃu® – 25% 

  ÁõiUøP¯õÍºPÐUS AÝ©vUP¨£mh \μõ\› Phß – 
8 Áõμ[PÒ 

  \¨øÍ¯ºPÍõÀ AÝ©vUP¨£mh \μõ\› Phß –  
4 Áõμ[PÒ 

  ÂØ£øÚz ÷uøÁPÎß Ai¨£øh°À \μõ\› 
øP°¸¨¦ – 12 Áõμ[PÒ 

Gvº£õμõ ö\»ÄPÐUS 10% AÝ©vUPÄ®. 
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14. (a) Explain the irrelevance dividend theory in detail. 

  ö£õ¸zu©ØÓ £[Põuõ¯U ÷Põm£õmiøÚ ÂÍUP©õP 
ÂÁ›. 

Or 

 (b) Explain briefly the factors which affect the dividend 
policy of a firm. 

  J¸ {ÖÁÚzvß £[Põuõ¯ öPõÒøPø¯ 
£õvUPUTi¯ PõμoPøÍ ÂÁ›. 

15. (a) Evaluate capital budgeting as a tool of managerial 
decision making. Discuss how capital budget of a 
firm is prepared. 

  {ºÁõP •iöÁkUS® P¸Â¯õP ‰»uÚ ÁμÄ ö\»Ä 
£mi¯À ©v¨¤k[PÒ. J¸ {ÖÁÚzvß ‰»uÚ 
ÁμÄ ö\»Ä £mi¯À GÆÁõÖ u¯õ›UP¨£kQÓx 
Gß£øu¨ £ØÔ ÂÁõvUPÄ®. 

Or 

 (b) Explain the types of Inventory Management 
techniques in detail.  

  \μUS ÷©»õsø© ~m£[PÎß ÁøPPøÍ Â›ÁõP 
ÂÍUSP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. “Wealth maximization is only a decision criteria and not 
a goal”- Comment. 

 ö\ÀÁzøu AvP›¨£x Gß£x J¸ •iÄ Põμo ©ØÓ¨£i 
Cx J¸ SÔU÷PõÒ AÀ» – P¸zx öu›Â. 
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17. The value of the project is Rs. 5,00,000. The life times of 

project is 5 years. The scrap value of the same is  

Rs. 20,000. The year wise profit after tax from the project 

is as follow. 

Year Profit after tax 

(Rupees) 

1st year 40,000 

2nd year 60,000 

3rd year 70,000 

4th year 50,000 

5th year  20,000 

 Calculate Average Rate of return for this project. 

 vmhzvß ©v¨¦ ¹. 5,00,000 BS®. vmhzvß 

B²mPõ»® 5 BskPÒ BS®. Cuß PÈÄ ©v¨¦  

¹. 20,000 BS®. C¢u vmhzv¼¸¢x QøhUPö£Ö® 

BskÁõ›¯õÚ C»õ£® Á›÷£õP RÌPshÁõÖ EÒÍx. 

Bsk C»õ£® Á›÷£õP 

¹ 

•uÀ Bsk 40,000 

2 B® Bsk 60,000 

3 B® Bsk 70,000 

4 B® Bsk 50,000 

5 B® Bsk 20,000 

 •u½miß \μõ\› £»øÚU PnURkP. 
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18. From the following information extracted from the books 
of a manufacturing concern, compute the operating cycle 
in days: 

 Period covered 365 days 

 Average period of credit allowed by suppliers 16 days 

 Average total of debtors outstanding Rs. 480 

 Raw material consumption Rs. 4,400 

 Total production cost Rs. 10,000 

 Total cost of goods sold for the year Rs. 10,500 

 Sales for the year Rs. 16,000 

 Value of average stock maintained: 

 Raw material Rs. 320 

 Work-in-progress Rs. 350 

 Finished goods Rs. 260 
 EØ£zv öuõhº£õÚ ¦zuP[PÎ¼¸¢x ¤›zöukUP¨£mh 

¤ßÁ¸® uPÁ¼¼¸¢x, C¯UP _ÇØ]ø¯ |õmPÎÀ 
PnUQhÄ®: 

 Põ»® 365 |õmPÒ 

 \¨øÍ¯ºPÍõÀ AÝ©vUP¨£mh \μõ\› Phß Põ»®  
16 |õmPÒ 

 {¾øÁ°À EÒÍ PhÚõÎPÎß \μõ\› ö©õzu® ¹. 480 

 ‰»¨ö£õ¸mPÎß ~PºÄ ¹. 4,400 

 ö©õzu EØ£zv ö\»Ä ¹. 10,000 

 BskUS ÂØP¨£mh ö£õ¸mPÎß ö©õzu Âø»  
¹. 10,500 

 BskUPõÚ ÂØ£øÚ ¹. 16,000 

 £μõ©›UP¨£k® \μõ\› £[SPÎß ©v¨¦: 

 ‰»¨ö£õ¸Ò ¹. 320 

 ÷Áø» |h¢x öPõsi¸UQÓx ¹. 350 

 •iUP¨£mh ö£õ¸mPÒ ¹. 260 
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19. Determine the market price per share under Gordon’s 
model. 

 Rate of return – 20% 

 Capitalisation rate – 15% 

 Earning per share – Rs. 14 

 If retention is:  

 (a)  40%  

 (b)  60%  

 (c) 20% 

 RÌPõq® AÝ©õÚ[PøÍU öPõsk Põºhß ©õv›°ß 
£i £[Qß \¢øu ©v¨¤øÚU PõsP. 

 •u½miß «uõÚ Á¸Áõ´ ÂQu® – 20% 

 ‰»uÚ BUP ÂQu® – 15% 

 J¸ £[Qß «uõÚ DmhÀ – ¹. 14 

 £[Põuõ¯ ÁÇ[S® ÂQu® : 

 (A)  40%  

 (B)  60%  

 (C) 20% 

20. Discuss the types and basic features of Preference Shares 
and Debentures. 

 •ßÝ›ø©¨ £[SPÒ ©ØÖ® Phß £zvμ[PÎß ÁøPPÒ 
©ØÖ® Ai¨£øh A®\[PøÍ¨ £ØÔ ÂÁõvUPÄ®.  

_____________ 



 

  

D–4653     

DISTANCE EDUCATION 

COMMON FOR M.B.A. (General) & M.B.A.(MM) DEGREE 
EXAMINATION, MAY 2024. 

Third Semester 

MARKETING OF SERVICES 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Differentiate service from product. 

 ÷\øÁø¯ ö£õ¸mPÎ¼¸¢x ÷ÁÖ£kzxP. 

2. What is service positioning? 

 ÷\øÁ {ø»¨£kzxuÀ Gß£x ¯õx? 

3. Give the meaning of vision and mission in service 
marketing. 

 ÷\øÁ \¢øu°køP°À öuõø»÷|õUS¨ £õºøÁ ©ØÖ® 
SÔU÷PõÒ £oUPõÚ ö£õ¸Ò u¸P. 

4. State the need for service marketing planning. 

 ÷\øÁ \¢øu°køP vmhªku¼ß ÷uøÁø¯U SÔ¨¤kP. 

5. What is competitive pricing? 

 ÷£õmi Âø» {ºn¯® GßÓõÀ GßÚ? 

6. What is sales promotion? 

 ÂØ£øÚ FUSÂ¨¦ Gß£x ¯õx? 
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7. What is service marketing strategy? 

 ÷\øÁ \¢øu°køP ²Uv GßÓõÀ GßÚ? 

8. What is the need for customer retention? 

 ÁõiUøP¯õÍøμ uUPøÁzu¼ß AÁ]¯® ¯õx? 

9. What do you mean by processes in service marketing? 

 ÷\øÁ \¢øu°køP°À ö\¯À•øÓPÒ Gß£uß ö£õ¸Ò 
¯õx? 

10. State the pitfalls in recreational service marketing. 

 ö£õÊx÷£õUS ÷\øÁ \¢øu°køP°À EÒÍ 
Chº£õkPøÍ TÖP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Give the meaning of service mission. Illustrate with 
an example the service mission statement. 

  ÷\øÁ SÔU÷PõÒ £o°ß ö£õ¸Ò u¸P. ÷\øÁ 
SÔU÷PõÒ £o AÔUøPø¯ GkzxUPõmkhß 
EøμUP. 

Or 

 (b) What are the points to be considered while 
positioning services? 

  ÷\øÁPøÍ {ø»¨£kzx® ö£õÊx P¸zvÀ öPõÒÍ 
÷Ási¯ PõμoPÒ ¯õøÁ? 

12. (a) Examine the role of people mix in educational 
services marketing. 

  PÀÂa ÷\øÁ \¢øu°køP°À BmPÒ P»øÁ°ß 
£[QøÚ Bμõ´P. 

Or 
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 (b) Explain the marketing mix elements of hospital 
services. 

  ©¸zxÁ ÷\øÁ°ß \¢øu°køP P»øÁU TÖPøÍ 
ÂÍUSP. 

13. (a) What is physical evidence? State its importance in 
service marketing. 

  ÷|μia \õßÖPÒ Gß£x ¯õx? ÷\øÁ 
\¢øu°køP°ß Auß •UQ¯zxÁzøuU SÔ¨¤kP. 

Or 

 (b) Explain the customer retention strategies in service 
marketing. 

  ÷\øÁ \¢øu°køP°À ÁõiUøP¯õÍºPøÍ 
uUPøÁ¨£uØPõÚ ²UvPøÍ ÂÍUSP. 

14. (a) What is service quality? What are the dimensions of 
service quality? 

  ÷\øÁz uμ® Gß£x ¯õx? ÷\øÁz uμzvß 
£›©õn[PÒ ¯õøÁ? 

Or 

 (b) How would you develop a relationship marketing for 
services? 

  ÷\øÁPÐUPõÚ EÓÄ \¢øu°køPø¯ GÆÁõÖ 
E¸ÁõUSÃºPÒ? 

15. (a) Explain the sales promotion strategies of 
telecommunication services. 

  öuõø»öuõhº¦ ÷\øÁ°ß ÂØ£øÚ FUSÂ¨¦ 
²UvPøÍ ÂÍUSP. 

Or 

 (b) State the factors affecting the choice of channel for 
service delivery. 

  ÷\øÁ ÁÇ[PÀ ÁÈPøÍz öu›Ä ö\´Áøu £õvUPU 
Ti¯ PõμoPøÍU SÔ¨¤kP. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What are the bases of market segmentation for services? 
Explain with suitable examples. 

 ÷\øÁ \¢øu¨ £S¨¤ß Ai¨£øhPÒ ¯õx? AÁØøÓ 
uUP GkzxUPõmkPÐhß ÂÁ›UP. 

17. Elaborate the steps in marketing planning process of 
services. 

 ÷\øÁ \¢øu°køP°ß vmhªhÀ ö\¯À•øÓ°ß 
£i{ø»PøÍ Â›zxøμUP. 

18. Describe the pricing methods for transport services. 

 ÷£õUSÁμzx ÷\øÁ \¢øu°køP°ß Âø» •øÓPøÍ 
ÂÁ›UP. 

19. Explain the channels of service delivery in insurance 
services. 

 Põ¨¥mk ÷\øÁ°ß ÁÇ[PÀ ÁÈPøÍ ÂÍUSP. 

20. Discuss the promotion strategies followed by tourism 
industry. 

 _ØÖ»õz xøÓ°À ¤ß£ØÓ¨£k® FUSÂ¨¦ ²UvPøÍ 
ÂÁõvUPÄ®. 

_____________ 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is Promotional Management? 

 ÂÍ®£μ ÷©»sø© GßÓõÀ GßÚ? 

2. What is Promotional Mix? 

 ÂÍ®£μ P»øÁ GßÓõÀ GßÚ? 

3. Write a short note on Advertising Agency. 

 ÂÍ®£μ {ÖÁÚ® £ØÔ J¸ ]Ö SÔ¨ø£ GÊuÄ® 

4. What is Broadcast? 

 JÎ£μ¨¦ GßÓõÀ GßÚ? 

5. What do you mean by Public Relation? 

 ©UPÒ öuõhº¦ GßÓõÀ GßÚ? 

6. Define Direct Marketing. 

 ÷|μi \¢øu¨£kzxuø» Áøμ¯ÖUPÄ® 
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7. What do mean by Salesmanship? 

 ÷\Àì÷©ßæ¨ GßÓõÀ GßÚ? 

8. What is Event Marketing? 

 {PÌÄ \¢øu¨£kzuÀ GßÓõÀ GßÚ? 

9. Define Recruiting. 

 Bm÷\º¨ø£ Áøμ¯ÖUPÄ® 

10. Write a short note on Legislation. 

 \mh® £ØÔ¯ ]Ö SÔ¨ø£ GÊuÄ® 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the various sales promotion techniques? 
Discuss them in short. 

  £À÷ÁÖ ÂØ£øÚ FUSÂ¨¦ ~m£[PÒ GßÚ? 
AÁØøÓ _¸UP©õP ÂÁõvUPÄ® 

Or 

 (b) List out the functions of advertising agencies. 

  ÂÍ®£μ {ÖÁÚ[PÎß ö\¯À£õkPøÍ 
£mi¯¼k[PÒ 

12. (a) Define advertising and explain role of 
advertisement in marketing mix. 

  ÂÍ®£μzøu Áøμ¯Özx, \¢øu¨£kzuÀ P»øÁ°À 
ÂÍ®£μzvß £[øP ÂÍUPÄ® 

Or 

 (b) What is advertising copy? What are its salient 
features? 

  ÂÍ®£μ |PÀ GßÓõÀ GßÚ? Auß •UQ¯ 
A®\[PÒ GßÚ? 
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13. (a) Discuss the four elements of a successful catalog. 

  öÁØÔUPμ©õÚ AmhÁøn°ß |õßS TÖPøÍ¨ 

£ØÔ ÂÁõvUPÄ® 

Or 

 (b) Explain direct marketing channels Vs Indirect 

Marketing Channels. 

  ÷|μi \¢øu¨£kzuÀ ÷\ÚÀPÒ Vs ©øÓ•P 

\¢øu¨£kzuÀ ÷\ÚÀPøÍ ÂÍUS[PÒ 

14. (a) What is media research? Explain its importance. 

  FhP B´Ä GßÓõÀ GßÚ? Auß •UQ¯zxÁzøu 

ÂÍUS[PÒ 

Or 

 (b) Discuss the ethics in promotional Program. 

  ÂÍ®£μz vmhzvÀ ö|Ô•øÓPøÍ¨ £ØÔ 

ÂÁõvUPÄ® 

15. (a) What are the two Primary types of public relations 

used to deliver messages to consumers? 

  ~Pº÷Áõ¸US ö\´vPøÍ ÁÇ[P¨ £¯ß£kzu¨£k® 

Cμsk •ußø©¯õÚ ©UPÒ öuõhº¦PÒ ¯õøÁ? 

Or 

 (b) Explain the most common tools employed in 

promotional program. 

  ÂÍ®£μ vmhzvÀ £¯ß£kzu¨£k® ªPÄ® 

ö£õxÁõÚ P¸ÂPøÍ ÂÍUS[PÒ 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. What is an advertising agency? What are the essential 
features of a good advertising agency? 

 ÂÍ®£μ {ÖÁÚ® GßÓõÀ GßÚ? J¸ |À» ÂÍ®£μ 
{ÖÁÚzvß •UQ¯ A®\[PÒ GßÚ? 

17. Explain the major limitations in measuring the 
effectiveness of the promotional programme. 

 ÂÍ®£μz vmhzvß ö\¯ÀvÓøÚ AÍÂkÁvÀ EÒÍ 
•UQ¯ Áμ®¦PøÍ ÂÍUS[PÒ 

18. Explain the primary advantages and diadvandages of 
event marketing. 

 {PÌÄ \¢øu¨£kzu¼ß •ußø© |ßø©PÒ ©ØÖ® 
wø©PøÍ ÂÍUS[PÒ 

19. Discuss the factors influencing the promotion allocation 
of the retailer. 

 ]À»øÓ ÂØ£øÚ¯õÍ›ß ÂÍ®£μ JxURmiÀ uõUPzøu 
HØ£kzx® PõμoPøÍ¨ £ØÔ ÂÁõvUPÄ® 

20. Discuss role and types of public relations and publicity. 

 ö£õx EÓÄPÒ ©ØÖ® ÂÍ®£μzvß £[S ©ØÖ® 
ÁøPPø¯¨ £ØÔ ÂÁõvUPÄ® 

_____________ 
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DISTANCE EDUCATION 

COMMON FOR M.B.A. (General) & M.B.A. (MM) DEGREE 
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PRODUCT MANAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Product and Product line. 

 ö£õ¸Ò u¯õ›¨¦ ©ØÖ® ö£õ¸Ò u¯õ›¨¦ Á›ø\ø¯ 
Áøμ¯ÖUPÄ®. 

2. What are the financial products? 

 {v ö£õ¸Ò u¯õ›¨¦PÒ ¯õøÁ? 

3. What is product elimination? 

 ö£õ¸Ò u¯õ›¨¦ }UP® GßÓõÀ GßÚ? 

4. What is Value Engineering? 

 ©v¨¦ ö£õÔ°¯À GßÓõÀ GßÚ? 

5. What are the two uses of Test Marketing? 

 ÷\õuøÚ \¢øu¨£kzu¼ß Cμsk £¯ßPÒ ¯õøÁ? 

6. Mention any two precautions to be taken in product 
launch. 

 ö£õ¸Ò u¯õ›¨¦ öÁÎ±miÀ GkUP¨£h ÷Ási¯ 
Cμsk •ßöÚa\›UøPPøÍU SÔ¨¤hÄ®. 

Sub. Code 
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7. What is product positioning? 

 ö£õ¸Ò u¯õ›¨¦ {ø»¨£kzuÀ GßÓõÀ GßÚ? 

8. What do you mean by brand valuation? 

 •zvøμ ©v¨¥k GßÓõÀ GßÚ? 

9. What is product research? 

 ö£õ¸Ò u¯õ›¨¦ Bμõ´a] GßÓõÀ GßÚ? 

10. Write short notes on product portfolio strategy. 

 ö£õ¸Ò u¯õ›¨¦ ÷£õºmL÷£õ¼÷¯õ ²UvPÒ SÔzx J¸ 
]Ô¯ SÔ¨¦PøÍ GÊx[PÒ. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Examine the differences between financial and 
derivative products. 

  {v ©ØÖ® ÁÈz÷uõßÓÀ u¯õ›¨¦PÐUS 
Cøh°»õÚ ÷ÁÖ£õkPøÍ Bμõ²[PÒ. 

Or 

 (b) What are the responsibilities of product managers 
in an organization? How can they help a firm 
succeed? 

  J¸ {ÖÁÚzvÀ ö£õ¸Ò u¯õ›¨¦ ÷©»õÍºPÎß 
ö£õÖ¨¦PÒ ¯õøÁ? J¸ {ÖÁÚ® öÁØÔö£Ó 
AÁºPÒ GÆÁõÖ EuÁ •i²®? 

12. (a) What role QFD and DFMA play in developing a new 
product? 

  ¦v¯ u¯õ›¨ø£ E¸ÁõUSÁvÀ Q².G¨.i ©ØÖ® 
i.G¨.G GßÚ £[S ÁQUQÓx. 

Or 
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 (b) Explain the various reasons of a product failure in 
the market and give the examples. 

  \¢øu°À J¸ ö£õ¸Ò u¯õ›¨¦ ÷uõÀÂUPõÚ 
£À÷ÁÖ Põμn[PøÍ ÂÍUQ, Euõμn[PøÍU 
öPõk[PÒ. 

13. (a)  Describe the Brand Positioning strategies in detail.  

  •zvøμ {ø»¨£kzuÀ EzvPøÍ Â›ÁõP 
ÂÁ›UPÄ®. 

Or 

 (b) Explain the various factors which are influencing 
the decision for brand extension. 

  •zvøμ }mi¨¦UPõÚ •iøÁ¨ £õvUS® £À÷ÁÖ 
PõμoPøÍ ÂÍUPÄ®. 

14. (a) Distinguish between product investment and 
disinvestment strategies. 

  ö£õ¸Ò uõ¯›¨¦ •u½k ©ØÖ® •u½møh 
Â»USuÀ EzvPøÍ ÷ÁÖ£kzx[PÒ. 

Or 

 (b) What are the components of product research. 

  ö£õ¸Ò u¯õ›¨¦ Bμõ´a]°ß TÖPÒ ¯õøÁ? 

15. (a) Determine the benefits and drawbacks of the 
product life cycle (PLC). 

  ö£õ¸Ò u¯õ›¨¦ ÁõÌUøPa _ÇØ]°ß (¤GÀ]) 
|ßø©PÒ ©ØÖ® SøÓ£õkPøÍz wº©õÛUPÄ®. 

Or 

 (b) Discuss the impact of global forces on product mix. 

  ö£õ¸Ò u¯õ›¨¦ P»øÁ°À E»PÍõÂ¯ \UvPÎß 
uõUPzøu¨ £ØÔ ÂÁõvUPÄ®. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Describe the essential characteristics of a Product and 
explain the various product classification in detail. 

 J¸ ö£õ¸Ò u¯õ›¨¤ß Azv¯õÁ]¯ £s¦PøÍ 
ÂÁ›UPÄ® ©ØÖ® £À÷ÁÖ ö£õ¸Ò u¯õ›¨¦ 
ÁøP¨£õkPøÍ Â›ÁõP ÂÍUPÄ®. 

17. Discuss the use of the 7-S framework to the new product 
development process. Create a diagram that depicts the 
interdependence of all seven components. 

 ¦v¯ ö£õ¸Ò uõ¯›¨¦ ÷©®£õmk ö\¯À•øÓUS 7-S 
Pmhø©¨ø£¨ £¯ß£kzxÁx £ØÔ ÂÁõvUPÄ®. HÊ 
TÖPÐ® JßÖUöPõßÖ \õº{v¸¨£øua ]zu›US® 
Áøμ£hzøu E¸ÁõUPÄ®. 

18. What is brand equity? Explain with examples how brand 
equity is build through different brand management 
methods. 

 •zvøμ \©ß£õk GßÓõÀ GßÚ? öÁÆ÷ÁÖ •zvøμ 
÷©»õsø© •øÓPÒ ‰»® •zvøμ \©ß£õk GÆÁõÖ 
E¸ÁõUP¨£kQÓx Gß£øu GkzxUPõmkPÐhß 
ÂÍUS[PÒ. 

19. List the various product policies that promote new 
product development. Every policy should be explained 
with an example. 

 ¦v¯ ö£õ¸Ò u¯õ›¨¦ ÷©®£õmøh FUSÂUS® £À÷ÁÖ 
u¯õ›¨¦ öPõÒøPPøÍ £mi¯¼k[PÒ. JÆöÁõ¸ 
öPõÒøP²® J¸ Euõμnzxhß ÂÍUSP. 

20. ‘Product differentiation is achieved by the addition of 
features that provide customers with benefits that 
competitors cannot match.’ Elucidate. 

 ÷£õmi¯õÍºPÍõÀ ö£õ¸zu •i¯õu £»ßPøÍ 
ÁõiUøP¯õÍºPÐUS ÁÇ[S® A®\[PøÍa ÷\º¨£uß 
‰»® ö£õ¸Ò u¯õ›¨¦ ÷ÁÖ£õk Aøh¯¨£kQÓx. Cøu 
Gkzv¯®¦[PÒ. 

_____________ 
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INTERNATIONAL MARKETING 

(CBCS 2018-19 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

PART A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define the term Marketing Environment. 

 \¢øu¨£kzuÀ `Çø» Áøμ¯ÖUPÄ®. 

2. What is Product Mix? 

 u¯õ›¨¦ P»øÁ GßÓõÀ GßÚ? 

3. What is Global Market? 

 E»P \¢øu GßÓõÀ GßÚ? 

4. What is consumer behavior? 

 ~Pº÷Áõº |hzøu GßÓõÀ GßÚ? 

5. What is meant by Market segmentation? 

 \¢øu¨ ¤›Ä GßÓõÀ GßÚ? 

Sub. Code 
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6. Define the term “advertising”. 

 “ÂÍ®£μ®” GßÓ ö\õÀø» Áøμ¯ÖUPÄ®. 

7. What is international transfer pricing? 

 \ºÁ÷u\ £›©õØÓ Âø» GßÓõÀ GßÚ? 

8. What is meant by promotion policy? 

 ÷©®£kzxuÀ öPõÒøP GßÓõÀ GßÚ? 

9. What is market communication? 

 \¢øu uPÁÀ öuõhº¦ GßÓõÀ GßÚ? 

10. What is international advertising? 

 \ºÁ÷u\ ÂÍ®£μ® GßÓõÀ GßÚ? 

PART B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) What are the significance of international 
marketing environment?  

  \ºÁ÷u\ \¢øu¨£kzuÀ `Ç¼ß •UQ¯zxÁ® 
GßÚ? 

Or 

 (b) Explain Product Life Cycle. 

  ö£õ¸Îß ÁõÌUøP _ÇØ]ø¯ ÂÍUSP. 

12. (a) Difference between Product standardization and 
product adoption. 

  ö£õ¸Ò uμ¨£kzu¾US® ©ØÖ® ö£õ¸Ò 
¦SzxÁuØS® EÒÍ ÷ÁÖ£õk ¯õøÁ? 

Or 
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 (b) Point out any Four packing materials and their 
merits. 

  H÷uÝ® |õßS ]¨£® ö\´²® ö£õ¸mPÒ ©ØÖ® 
AÁØÔß |ßø©PøÍ _miUPõmhÄ®. 

13. (a) State any three objectives of pricing. 

  Âø» {ºn¯zvß H÷uÝ® ‰ßÖ ÷|õUP[PøÍU 
SÔ¨¤hÄ®. 

Or 

 (b) Discuss the importance of branding. 

  Aøh¯õÍ SÔ°ku¼ß •UQ¯zxÁzøu¨ £ØÔ 
ÂÁõvUPÄ®. 

14. (a) Discuss the significance of MIS. 

  MIS-Cß •UQ¯zxÁzøu¨ £ØÔ ÂÁõv. 

Or 

 (b) What are the importances of Distribution mix? 

  Â{÷¯õP P»øÁ°ß •UQ¯zxÁ® GßÚ? 

15. (a) Describe the criteria for market segmentation. 

  \¢øu¨ ¤›ÄUPõÚ AÍÄ÷PõÀPøÍ ÂÁ›. 

Or 

 (b) What is publicity and explain its importance? 

  ÂÍ®£μzøu £μ¨¦uÀ GßÓõÀ GßÚ ©ØÖ® Auß 
•UQ¯zxÁzøu ÂÍUSP? 

PART C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain the International marketing approaches. 

 \ºÁ÷u\ \¢øu¨£kzuÀ AqS•øÓPøÍ ÂÍUSP. 
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17. Discuss the steps involved in consumer decision making 
process. 

 ~Pº÷Áõº •iöÁkUS® ö\¯À£õmiÀ EÒÍ £iPøÍ¨ 
£ØÔ ÂÁõvUPÄ®. 

18. Evaluate the factors influencing price decisions. 

 Âø» •iÄPøÍ £õvUS® PõμoPøÍ ©v¨¤kP. 

19. What are the difference between integrated marketing 
communication and International advertising? 

 J¸[Qøn¢u \¢øu¨£kzuÀ uPÁÀ öuõhº¦US® 
\ºÁ÷u\ ÂÍ®£μzvØS® EÒÍ ÷ÁÖ£õk ¯õøÁ? 

20. Explain in detail the various advantages and 
disadvantages of sales promotion. 

 ÂØ£øÚ FUSÂ¨¦ |ßø©PÒ ©ØÖ® wø©PÒ £ØÔ 
ÂÁ›. 

  

—————— 
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SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is Logistics Marketing? 

 uÍÁõh[PÒ \¢øu CkøP GßÓõÀ GßÚ? 

2. Define Concentrated Marketing. 

 ö\ÔÄØÓ \¢øu°køP GßÓõÀ GßÚ? 

3. Describe the need for service positioning. 

 ÷\øÁ {ø»¨£kzu¼ß AÁ]¯zøu ÂÁ›UP. 

4. What is Service Mix? 

 ÷\øÁ P»øÁ GßÓõÀ GßÚ? 

5. List out the names of various warehouse service 
providers. 

 Qh[S ÷\øÁ ÁÇ[S|ºPÎß ö£¯›øÚ £mi¯¼kP. 
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6. State the stages in service life cycle. 

 ÷\øÁ ÁõÌUøP _ÇØ]°ß {ø»PøÍU SÔ¨¤hÄ®. 

7. What is meant by Budgeting? 

 vmh £mi¯À £ØÔ AÔÁx GßÚ? 

8. What is RFID Technology? 

 RFID öuõÈÀ~m£® GßÓõÀ GßÚ? 

9. State any two comparative advantages of truck 
technology over rail technology. 

 C¸¨¦¨£õøu öuõÈÀ~m£zøu Âh £sh©õØÖ 
öuõÈÀ~m£zvß H÷uÝ® Cμsk J¨¥mk |ßø©PøÍU 
SÔ¨¤hÄ®. 

10. What is Total Quality Management? 

 ö©õzu uμ ÷©»õsø© GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks)  

Answer ALL the questions, choosing either (a) or (b). 

11. (a) What are the features of market segmentation? 

  \¢øu¨ £S¨¤ß A®\[PÒ GßÚ? 

Or 

 (b) How to take a decision based on user behaviour? 

  £¯Úº |hzøu°ß Ai¨£øh°À GÆÁõÖ J¸ 
•iÄ GkUP¨£kQÓx? 

12. (a) Explain nature of service positioning. 

  ÷\øÁ {ø»¨£õmiß ußø©ø¯ ÂÍUSP. 

Or 
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 (b) Explain the various elements of product mix with 
examples. 

  ö£õ¸Ò P»øÁ°ß £À÷ÁÖ TÖPøÍ 
GkzxUPõmkhß ÂÍUSP. 

13. (a) Explain the types of advertising in logistic 
management. 

  uÍÁõh ÷©»õsø©°À EÒÍ £À÷ÁÖ ÁøP¯õÚ 
ÂÍ®£μ¨£kzxu¼ß ÁøPPøÍ ÂÍUSP. 

Or 

 (b) Explain the uses of product portfolio concept. 

  ö£õ¸Ò öuõS¨¦ P¸zvß £À÷ÁÖ £¯ßPøÍ 
ÂÍUSP. 

14. (a) Write a detailed note on WMS and TMS.  

  WMS ©ØÖ® TMS £ØÔ¯ Â›ÁõÚ SÔ¨ø£ GÊxP. 

Or 

 (b) Why markets are segmented? Explain. 

  Hß \¢øuPÒ ¤›UP¨£kQÓx? ÂÍUSP. 

15. (a) Explain the use of supply chain software 
technology. 

  Â{÷¯õPa \[Q¼ ö©ßö£õ¸Ò öuõÈÀ~m£zøu¨ 
£¯ß£kzxÁøu ÂÍUSP. 

Or 

 (b) Explain the role of benchmarking in supply chain 
management. 

  Â{÷¯õPa \[Q¼ {ºÁõPzvÀ uμ¨£kzu¼ß £[øP 
ÂÍUSP. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Narrate the importance and bases of marketing 
segmentation. 

 \¢øu¨£kzuÀ ¤›Âß •UQ¯zxÁ® ©ØÖ® 
Ai¨£øhPøÍ ÂÁ›UP. 

17. Briefly explain the service life cycle model. 

 ÷\øÁ ÁõÌUøPa _ÇØ] •øÓ £ØÔ _¸UP©õP ÂÍUSP. 

18. Describe the BCG product portfolio concept and its 
applications. 

 ¤]â ö£õ¸Ò C»õUPõ P¸zx ©ØÖ® AuÝøh¯ 
£¯ß£õkPøÍ ÂÁõvUP. 

19. Describe the steps involved in evaluation and selection of 
logistics network optimization. 

 uÍÁõh Áø»¨¤ßÚÀ ÷uºÄ •øÓ°ß ©v¨¥k ©ØÖ® 
÷uºÄ \®£¢u¨£mh £iPøÍ ÂÁ›UP. 

20. Briefly explain various SCM software’s and its 
applications. 

 £À÷ÁÖ SCM ö©ßö£õ¸Ò ©ØÖ® £¯ß£õkPÒ SÔzx 
_¸UP©õP ÂÍUSP. 

—————— 
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QUALITY MANAGEMENT 
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Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. What is a concept of quality? 

 uμzvß P¸zx ¯õx? 

2. What do you understand by process quality? 

 ö\¯À•øÓ uμ® ‰»® }[PÒ GßÚ ¦›¢x öPõÒQÕºPÒ? 

3. Define Quality Assurance. 

 uμ EzuμÁõuzøu Áøμ¯ÖUP. 

4. What is sampling? 

 ö£õ¸Ò ©õv› GßÓõÀ GßÚ? 

5. Briefly mention the nature of global quality. 

 E»PÍõÂ¯ uμzvß ußø©ø¯ _¸UP©õP SÔ¨¤kP. 

6. Give the meaning of Quality Teams. 

 uμ©õÚ AoPÒ Gß£uß ö£õ¸øÍ u¸P. 
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7. Give meaning of quality review. 
 uμ©Ö B´Ä GßÓ £uzvß ö£õ¸Ò u¸P. 

8. Explain the nature of SPC. 

SPC Cß ußø©ø¯ ÂÍUSP. 

9. What is ISO? 
 IGìK GßÓõÀ GßÚ? 

10. Write short notes on Global standards. 
 £ßÚõmkz uμ® ]ÖSÔ¨¦ ÁøμP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions, choosing either (a) or (b). 

11. (a) Quality as meeting standards – Discuss. 
  uμzøu §ºzv ö\´²® uμ® – ÂÁõvUP. 

Or 

 (b) Compare the old philosophy of quality with new 
philosophy. 

  uμzvß £øÇ¯ uzxÁzøu ¦v¯ uzxÁzxhß 
J¨¤kP. 

12. (a) Distinguish between cost of quality and value of 
quality. 

  uμzvß Âø» ©ØÖ® uμzvß ©v¨¦ BQ¯ÁØøÓ 
÷ÁÖ£kzxP. 

Or 

 (b) Explain the zero defect manufacturing. 
  §äâ¯ SøÓ£õk EØ£zvø¯ ÂÍUSP. 

13. (a) Enumerate the benefits of quality 
  uμzvß |ßø©PøÍ £mi¯¼kP. 

Or 
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 (b) Discuss the process of planning for quality. 

  uμzvØPõÚ vmhªhÀ ö\¯À•øÓ £ØÔ ÂÁõvUP. 

14. (a) Explain the global bench marking. 

  E»PÍõÂ¯ uμ¨£kzuø» ÂÍUSP. 

Or 

 (b) What are the significance of quality manual? 

  uμ©õÚ øP÷¯miß •UQ¯zxÁ® GßÚ? 

15. (a) What are the components of ISO 9000 series? 

  ISO 9000 öuõh›ß TÖPÒ ¯õøÁ? 

Or 

 (b) Describe the recognition and reward 

  A[RPõμ® ©ØÖ® öÁS©vø¯ ÂÁ›UP. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Enumerate the six sigma concept of quality. 

 uμ® £ØÔ¯ ]Uì ]U©õ P¸zøu £mi¯¼kP. 

17. Review the Total Quality Control systems in Japan and 
US. 

 á¨£õß ©ØÖ® Aö©›UPõÂÀ EÒÍ ö©õzu uμU 
Pmk¨£õmk Aø©¨¦PøÍ ©v¨£õ´Ä ö\´P. 

18. How to identify the customer requirements? Discuss. 

 ÁõiUøP¯õÍº ÷uøÁø¯ GÆÁõÖ Aøh¯õÍ® Põs£õ´? 
ÂÁõv. 



D–4781 
  4

19. Describe the importance and activities involved in quality 
circles. 

uμ Ámh[PÎÀ EÒÍ •UQ¯zxÁ® ©ØÖ® 
ö\¯À£õkPøÍ ÂÁ›UP. 

20. How will you meeting consumers’ requirements through 
Total Quality Management? 

 ö©õzu uμ ÷©»õsø© ‰»® ~Pº÷Áõ›ß ÷uøÁPøÍ 
GÆÁõÖ §ºzv ö\´ÃºPÒ? 

———————— 
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DISTANCE EDUCATION 
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STRATEGIC RETAIL MANAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL questions. 

1. Define Mission. 

 £oø¯ Áøμ¯ÖUPÄ®. 

2. Write a short note on Critical success factor. 

 •UQ¯©õÚ öÁØÔU Põμo £ØÔ J¸ ]Ö SÔ¨ø£ 
GÊuÄ®. 

3. What are key uses of core competencies? 

 •UQ¯ vÓßPÎß •UQ¯ £¯ß£õkPÒ GßÚ? 

4. Define functional Strategies. 

 ö\¯À£õmk EzvPøÍ Áøμ¯ÖUPÄ®. 

5. Give the advantages of portfolio analysis. 

 ÷£õºmL÷£õ¼÷¯õ £S¨£õ´Âß |ßø©PøÍU öPõk[PÒ. 

6. Define Value matrix. 

 ©v¨¦ Aoø¯ Áøμ¯ÖUPÄ®. 
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7. State the difference between vertical and lateral 
structure. 

 ö\[Szx ©ØÖ® £UPÁõmk Aø©¨¦US Cøh°»õÚ 
÷ÁÖ£õmøhU SÔ¨¤hÄ®. 

8. What is strategy audit? 

 Ezv uoUøP GßÓõÀ GßÚ? 

9. What is operational control? 

 ö\¯À£õmkU Pmk¨£õmk GßÓõÀ GßÚ? 

10. What do you mean by lateral Structure? 

 £UPÁõmk Aø©¨¦ GßÓõÀ GßÚ? 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL questions choose either (a) or (b). 

11. (a) Write down few aspects about strategic intent. 

  ‰÷»õ£õ¯ ÷|õUPzøu¨ £ØÔ¯ ]» A®\[PøÍ 
GÊx[PÒ. 

Or 

 (b) Discuss the role of retail strategies.  

  ]À»øÓ ÂØ£øÚ EzvPÎß £[øP¨ £ØÔ 
ÂÁõvUPÄ®. 

12. (a) Write a note on Porter’s “Five Force Model”. 

  ÷£õºmh›ß Lø£Æ L÷£õºì ©õhÀ £ØÔ J¸ 
SÔ¨ø£ GÊx[PÒ. 

Or 

 (b) Discuss the concepts of synergy and its relevance. 

  ]öÚºâ°ß P¸zxUPÒ ©ØÖ® Auß ö£õ¸zuzøu¨ 
£ØÔ ÂÁõvUPÄ®. 
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13. (a) Discuss the key areas of preparing the functional — 
level strategies. 

  ö\¯À£õmk {ø» EzvPøÍz u¯õ›¨£uØPõÚ 
•UQ¯ £SvPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

Or 

 (b) Explain BCG matrix. 
  ¤]â ÷©m›Uøé ÂÍUS[PÒ. 

14. (a) Write a note on Bowman’s Strategy Clock Price. 
  ÷£õ©Ûß Ezv PiPõμ Âø» SÔzx J¸ SÔ¨ø£ 

GÊuÄ®. 

Or 

 (b) Discuss the key product line strategies. 
  •UQ¯ u¯õ›¨¦ Á›ø\ EzvPøÍ¨ £ØÔ 

ÂÁõvUPÄ®. 

15. (a) Write a note on corporate culture. 
  Põº¨£÷μm P»õa\õμ® £ØÔ SÔ¨ø£ GÊx[PÒ. 

Or 

 (b) Discuss the global trends in retail business. 
  ]À»øÓ ÁoPzvß E»PÍõÂ¯ ÷£õUSPøÍ¨ £ØÔ 

ÂÁõvUPÄ®. 

SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Explain Strategic Management Process. 
 ‰÷»õ£õ¯ ÷©»õsø© ö\¯À•øÓPøÍ ÂÍUS[PÒ. 

17. Explain the key strategies prepared at different levels of 
a business organization. 

 ÁoP Aø©¨¤ß £À÷ÁÖ {ø»PÎß u¯õ›UP¨£mh 
•UQ¯ EzvPøÍ ÂÍUS[PÒ. 
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18. Describe the Hofer’s Product Market Evolution and Shell 
Directional Policy Matrix. 

 ÷íõL£›ß u¯õ›¨¦ \¢øu £›nõ©® ©ØÖ® öåÀ vø\U 
öPõÒøP ÷©m›Uøé ÂÁ›UPÄ®. 

19. Explain the Simon’s seven strategy questions for better 
implementation. 

 ö\¯À£kzu ø\©Ûß HÊ Ezv ÷PÒÂPøÍ ÂÍUS[PÒ. 

20. Explain the key techniques of Strategic evaluation. 

 ‰÷»õ£õ¯ ©v¨¥miß •UQ¯ ~m£[PøÍ ÂÍUS[PÒ. 

–––––––––––––– 
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DISTANCE EDUCATION 

M.B.A. (Marketing Management) DEGREE EXAMINATION, 
MAY 2024. 

Fourth Semester 

GROWTH MANAGEMENT 

(CBCS 2018 – 2019 Academic Year Onwards) 

Time : Three hours Maximum : 75 marks 

SECTION A — (10 × 2 = 20 marks) 

Answer ALL the questions. 

1. What is Growth Management? 

 ÁÍºa] ÷©»õsø© GßÓõÀ GßÚ? 

2. What is Hardware? 

 Áßö£õ¸Ò GßÓõÀ GßÚ? 

3. What is a retrenchment strategy? 

 BmSøÓ¨¦ öPõÒøP GßÓõÀ GßÚ? 

4. What is Blue Ocean Strategy? 

 }»¨ ö£¸[PhÀ ²zv GßÓõÀ GßÚ? 

5. Write a short-note on mentoring for growth. 

 ÁÍºa]UPõÚ ÁÈPõmkuÀ £ØÔ J¸ ]Ö SÔ¨ø£ GÊxP. 

6. What is organizational inertia? 

 {ÖÁÚ ©¢u{ø» GßÓõÀ GßÚ? 
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7. What are tangible resources of a business organization? 
 J¸ ÁoP {ÖÁÚzvß PsqUS ¦»ÚõS® Buõμ[PÒ 

GßÚ? 

8. Write a short note on the importance of synchronized 
effort in running business Organizations. 

 ÁoP Aø©¨¦PÒ |hzxÁvÀ Jzvø\UP¨£mh 
•¯Ø]°ß •UQ¯zxÁzøu¨ £ØÔ J¸ ]Ö SÔ¨ø£ 
GÊxP. 

9. Write a short note on the New Product Development 
strategy. 

 ¦v¯ u¯õ›¨ø£ ÷©®£õk ²zv £ØÔ J¸ ]Ö SÔ¨¦ u¸P. 

10. List out the pillars of excellence management. 
 ]Ó¢u {ºÁõPzvß ysPøÍ £mi¯¼kP. 

SECTION B — (5 × 5 = 25 marks) 

Answer ALL the questions, choosing either (a) or (b). 

11.  (a) Prepare an overview of the growth management 
process. 

   ÁÍºa] ÷©»õsø© ö\¯À•øÓ°ß 
÷©÷»õmhzøuz u¯õ›UPÄ®. 

Or 

 (b) State the limitations of SWOT. 

    SWOT Cß wø©PøÍU TÖP. 

12.  (a) Describe some of the best innovation strategies for a 
firm. 

   J¸ {ÖÁÚzvØPõÚ ]Ó¢u ¦xø©PÐUPõÚ 
²zvPøÍ ÂÁ›. 

Or 

 (b) Explain the stages of organic growth. 
   EhÀ EÖ¨¦ \õº¢u ÁÍºa]°ß {ø»PøÍ ÂÍUSP. 
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13.  (a) List the essential elements of strategy realization. 

   ²zvPøÍ ö\¯À£kzxÁuØPõÚ TÖPøÍ £mi¯¼k. 

Or 

 (b) Explain how effective employee development plans 
can be created. 

   £o¯õÍº ÷©®£õmkz vmh[PøÍ GÆÁõÖ vÓ®£h 
E¸ÁõUP •i²® Gß£øu ÂÍUSP. 

14.  (a) Explain the guidelines on the basis of which a 
business organization should develop its growth 
road map. 

   J¸ ÁoP {ÖÁÚ® G¢u Ai¨£øh°À C¸UP 
÷Ásk® Gß£vß ÁÈPõmkuÀPøÍU SÔ¨¤hÄ® 
©ØÖ® Auß ÁÍºa] £õøu Áøμ£hzøu 
E¸ÁõUSP. 

Or 

 (b) Explain the various causes of growth fatigue. 

   ÁÍºa] ÷\õºÄUPõÚ £À÷ÁÖ Põμn[PøÍ ÂÍUSP. 

15.  (a) Discuss the role of the HR head in the people and 
organizational. 

   ©UPÒ ©ØÖ® {ÖÁÚ PÍzvÀ HR uø»Á›ß 
£[øP¨ £ØÔ ÂÁõv. 

Or 

 (b) Describe the measures to enhance firm’s 
effectiveness. 

   {ÖÁÚzvß ö\¯ÀvÓøÚ ÷©®£kzxÁuØPõÚ 
P¸¨ö£õ¸ÒPøÍ ÂÁ›. 
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SECTION C — (3 × 10 = 30 marks) 

Answer any THREE questions. 

16. Discuss the different phases of evolutionary growth. 

 £›nõ© ÁÍºa]°ß £À÷ÁÖ Pmh[PøÍ¨ £ØÔ ÂÁõv. 

17. Discuss the different quadrants of Ansoff’s growth model. 

 Aß\õL¨¤ß ÁÍºa] ©õv›°ß öÁÆ÷ÁÖ ¤›ÄPøÍ¨ 
£ØÔ ÂÁõv. 

18. What is a company’s core competency? Discuss the theory 
of strategy. 

 J¸ {ÖÁÚzvß •UQ¯ vÓß GßÚ? ²zvPÎß 
÷Põm£õmøh¨ £ØÔ ÂÁ›. 

19. Explain the various steps of overcoming growth fatigue. 

 ÁÍºa] ÷\õºøÁ \©õÎ¨£uØPõÚ £À÷ÁÖ £iPøÍ 
ÂÍUSP. 

20. Give examples to suggest how business organizations are 
turning risks into opportunities in the present global 
scenario. 

 uØ÷£õøu¯ E»PÍõÂ¯ `Ì{ø»°À Áõ´¨¦PÒ 
Ai¨£øh°À ÁoP {ÖÁÚ[PÒ A£õ¯[PøÍ GÆÁõÖ 
©õØÖQßÓÚ Gß£øu uS¢u GkzxUPõmkPÐhß u¸P. 

 

 

  

———————— 


